// FOREST WHITAKER & 
CATHERINE O'HARA GO WILD 


// ANDREW ZIMMERN'S 
TOP PIZZA JOINTS 


/f ATHENS: 
L CITY 5 WAYS 


How Breast Cancer 
Became the Mother of 
Cause Marketin 
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At UPMG, we’re helping rehabilitation patients improve their health 
and functionality beyond what they thought possible. A top-5 recipient of 
National Institutes of Health funding, we’ve been designated a center of 
excellence for both brain and spinal cord injury research. We're also doing 
groundbreaking research in disc and muscle disorders. Our 140 inpatient 
beds and 40 outpatient centers make up one of the country’s largest 
clinical networks. By focusing on both clinical services and research 
activities in one location, we’re putting healing within reach. 


With the most advanced rehabilitation technology at our 
fingertips, it’s not a stretch to believe in the possibilities. 


Ne 


upmc.com | 1-800-533-UPMC 


Affiliated with the University of Pittsburgh School of Medicine, 
UPMC is ranked among the nation’s best hospitals by U.S.News & World Report. 


With your Delta Vacations” getaway to Mazatlan, 
azatlan rN D E LTA 


Mexico, you'll always get the lowest airfares on 
VACATIONS 
Delta Air Lines”, plus you can earn up to 2,500 


bonus miles, in addition to credited flight miles, 


through the SkyMiles program. 


Let Mexico's charming destination of Mazatlan 
“sweep you off your feet. Lounge or stroll on 
: golden beaches, enjoy spectacular sunsets, 


relax at fantastic resorts, explore intriguing 


historical attractions, and admire the easy-going 


4 A 
MEXICO AT THE SEA OF CoRTES I 


«Additional taxes/fees/restrictions/baggage charges may apply. 
See below for details. 


TO MAKE A RESERVATION, 
VISIT DELTAVACATIONS.COM, 
CALL 1-800-800-1504, OR 
CONTACT YOUR TRAVEL AGENT. 


en Dec 19, 2009 - Jan 3, 2010, Advance py 
 travel'included do.not include Fede: 
cluded; and for'interna 


*Price is per person, based on double occupancy, between Minneapolis/ 
requirements vary. Two- i 


*because 
when it comes 
to matters 
of the heart, 
men and 
women differ 


We understand that heart disease can be harder to detect in women. So we 
have developed ground-breaking cardiology equipment specifically tuned 

to a woman's heart. By investing time in understanding people, we've created 
a portfolio of innovative patents that 

enhance the quality of care for people 


in over 100 countries. Find out more at PH i Li PS | 


www. philips.com/because sense and simplicity 


a4 


OCTOBER 2009 


Features 


56 Melissa 
Etheridge 


The Grammy- and Oscar-winning singer/songwriter rocks the truth 
about her life, rock 'n’ roll, breast cancer and changing the world. 


58 Seeing Pink 


What started with a pink ribbon has branched out to pink T-shirts, 
running shoes, vacuum cleaners—even a plane. Cause marketing 

has helped raise millions of dollars to fight breast cancer and raise 
awareness about a disease that affects one in eight US. women. 


56 Salut! Best Wine 
Regions of the World 


Sip and swirl your way around the globe: The vineyards to 

visit, places to stay, cuisine to savor, expert advice to 
follow and wines to enjoy while taking in some 
of the world's most breathtaking scenery, 
Our ultimate insider's guide. 


74 Fame 
Exchange 


Forest Whitaker and Catherine O'Hara 

sound off on bringing Maurice Sendak's 
Where the Wild Things Are to life on the 
big screen. 


Ol 1 City/5 Ways 


Whether it's your first visit to Athens or you're stopping over before heading 
to Mykonos, Socrates’ city is spiffed-up and ready for its close-up. Even the 
Acropolis has anew museum. 


On the cover: Melissa Etheridge photographed 
exclusively for Sky by Cliff Watts. Hand lettering by 
Sarah Coleman. For additional credits, see page 123. 
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More phones that work in more 


vaallll than 215 countries, like Morocco. att.com/global 


Best coverage claim based on global coverage of U.S. carriers. Activation of international service required. ©2009 AT&T Intellectual Property, Service provided by AT&T Mobility. All rights reserved) AT&T, the AT&T logo, andall 
other marks contained herein are trademarks of AT&T Intellectual Property and/or AT&T affiliated companies. All other marks contained herein are the property of theirrespective owners Coverage not 
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Wheels Up 


19 The world Takes Flight 
The Rock and Roll Hall of Fame: 25 years old 
and still partying! 


2.0 TRAVEL whats in var’ 
Sharapova's bag: Spending $50 in London; 
Isabella Rossellini’s favorite “street” in Paris; 
Rudy Maxa’s Bangkok; Top 10 fall foliage 
destinations, 


2. BUSINESS 5 Minutes with Comedy 


Central's Lauren Corrao; Read Up; The Rash Report; 
Tampa Bay with HSN's Mindy Grossman; Gotta have 
Google Voice, 


34 LIFESTYLE Vanessa Williams’ cause 


celeb—Dress for Success; Oxford style; Bloody Marys; 
Vampire pop; Wine and food festivals; Turntable redux. 


AO The Hot List 
A? Citylicious 


Global happenings this month. 


13 The View from Here 
16 Editor’s Letter/Contributors 
44 Talk Show 


Make way for the Trinity Killer, Dexter—John Lithgow’s got a 
brand new role on Showtime. 


© PLUS: 129 30,000 Feet 


50 Great Escapes 


Book it! Washington, D.C., and five other places to satisfy 
read and other bibliophile pursuits. 


85 Dining 


Andrew Zimmern finds.pizzeria nirvana in St. Paul, 
Phoenix and Seattle Plus: Foodometer. 


156 Games 


Crossword, Sudoku, Sky Kids. 


160 Last Laugh 


117 Passport: Distance Learning 


Going back to school has never been easier. 


yqur need to 


In-flight Entertainment; Tunes; Drinks & Eats; Fleet; At Your Service; SkyMiles; Route Maps; Terminal Maps; U.S. Arrival Forms 
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uieter than ever before. 


Introducing Bose’ QuietComfort’ 15 Acoustic Noise Cancelling’ headphones. 


Our best headphones. Since we introduced the world’s 
first noise cancelling headphones over 20 years ago, we 
have conducted continuous research to improve this tech- 
nology. Now, we have engineered significant advances 
in noise reduction to make the QC®15 headphones our 
quietest ever. Exclusive Bose technologies electronically 
sense more of the sounds around you, reducing more 
noise across a wider range of frequencies. And we didn’t 
stop there. We developed a new ear cushion that further 
reduces unwanted noise. It works in harmony with the 
electronics to deliver a better listening experience and a 
comfortable fit. 


Try them for yourself risk free. When you fly, the 
engine roar fades even further away. When you listen to 
music at home or at work, fewer distractions get in the 
way. Less noise, along with our acclaimed lifelike sound, 
a fit that stays comfortable for hours and the quality 
you expect from Bose. It all adds up to a combination of 
benefits unmatched in the industry. So now you can relax 
and appreciate music, movies or just some serenity more 
than ever before. We invite you to try QC15 headphones 
for yourself risk free for 30 days. Shipping is free, and 
when you call, ask about making 12 easy payments, 
with no interest charges from Bose* We're so sure 
you'll be delighted, we'll even pay for return shipping if 
you're not. 


Welcome to an even quieter world. 


To order or learn more: 


1-800-760-4305, ext. Q7402 or visit Bose.com/QC 


(/ £7 i 


Better sound through researcho 


“Bose payment plan available on orders of $299-$1500 paid by major credit card. Separate financing offers may be available for select products. See website for details. Down payment is 1/12 the product 
price plus applicable tax and shipping charges, charged when your order is shipped. Then, your credit card will be billed for 11 equal monthly installments beginning approximately one month from the date 
your order is shipped, with 0% APR and no interest charges from Bose. Credit card rules and interest may apply. U.S. residents only, Limit one active financing program per customer. ©2009 Bose Corporation. 
Patent rights issued and/or pending. The distinctive design of the headphone oval ring is a trademark of Bose Corporation. Financing and free shipping offers not to be combined with other offers or applied 
to previous purchases, and subject to change without notice. Offers are limited to purchases made from Bose and participating authorized dealers. Offer valid 8/20/09 — 12/31/09. Risk free refers to 30-day trial 


only and includes return shipping. Delivery is subject to product availability. C 007915 
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GETTING GEORGIA’S MOST ADVANCED HEART SCAN: 


REALLY SMART. 


_{I_ PIEDMONT 
HEART 
“Tl INSTITUTE 


BRILLIANT. 


You know how important it is to take care of yourself. But do you 
know how healthy your heart is? Do the smart thing and find out. 
Piedmont Heart Institute is the Southeast’s destination for 
world-class heart care with more than 65 cardiovascular specialists, 
and over 30 physician offices around the metro region. It’s also 
where you can get a heart scan for only $125. Being smart has 
never been easier. To learn more, visit piedmontheart.org . 2 
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GREECE \ A MASTERPIECE YOU CAN AFFORD (@ 
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1 3. ns 


The Parthenon - Acropolis. Athens. - = = psc cit wee 5 oe Sa : 
5000 years of history was all that was needed for democracy to be born and for universal principles of 
civilization to be laid down. From freedom of speech in the ancient agora and the pinnacle of scientific 


achievement to contemporary artistic creation and the ultra-modern new Acropolis Museum... Athens is a N 
warm and hospitable capital city worthy of its history. @ reece 


www.visitgreece.gr MINISTRY OF TOURISM - GREEK NATIONAL TOURISM ORGANIZATION 


O y the true experience 


WITH SO MANY KILLER 
LOCATIONS, 


YOU DEFINITELY 
KNOW WHERE TO GO. 


ia S “a 


ORLANDO HOTEL 


TAMPA HOTEL & CASINO 


If you haven't been lately, you haven't been at 
all. From the amped-up Cafe menu that brings 
back those big American burgers that first 
made us famous to the sleek new hotels and 
casinos that bring you all the perks of backstage 
to the world’s most mind-boggling memorabilia 
collection - Hard Rock has something for the 
rocker in everyone. So take time to be kind in 
Louisville, paint yourself pink in Ottawa, strike 
a pose in Orlando, or pack the house in Tampa. 
With 156 locations worldwide, we're always 
there to keep the fun cranked to 11. 


HARDROCK.COM HARDROCKHOTELS.COM 
TE 
Of FACEBOOK.COM/HARDROCK 


hk TWITTER.COM/HARDROCKDOTCOM 
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THE 
BANGLES 


The Bangles want you to get into 
bed for a cure. When you stay at 
a participating Hard Rock Hotel®, 
select guestrooms will be decked 
in pink, with 25% of the room rate 
going to support breast cancer 
research and awareness. 


Support the cause. 


for more details. 


SEE THE BANGLES LIVE! 


SEP. 24TH AT HARD ROCK HOTEL AT 
UNIVERSAL ORLANDO RESORT. 


10TH ANNIVERSARY 


MELISSA 
ETHERIDGE 


Hard Rock's signature breast cancer 
awareness program embarks on its 10th 
consecutive year of raising awareness and 
funds for charities around the globe. 


With the help of artists like Melissa 
Etheridge, Joss Stone and Mel C, Hard Rock 
locations worldwide will host concerts 
and events supporting the quest for a 
cure. Visit hardrock.com/pinktober 

to find out who is rocking the stage at 
your nearest Hard Rock. 


Proceeds from the sale of special 
limited-edition 2009 Pinktober® 
merchandise will help in the 
fight against breast cancer. 


PICK UP YOUR PIN ATA 
CAFE NEAR YOU OR AT 
HARDROCK.COM 


Hard Rock Hotel’s® PINK SHEETS program. 


THE ANSWER IS OUT THERE, TOGETHER WE'LL FIND IT.™ 


YOU KNOW WHERE TOGO. 


HOTELS 
Abu Dhabi, 2012 « Atlanta, 2001 Bali 
Biloxi * Chicago + Dubai, 2012 + Hollywood, FL 
Hungary, 2012 + Las Vegas » Macau 
Orlando + Palm Springs, 2011 » Panama, 2011 
Pattaya + Penang + San Diego 
Singapore, 2010 « Tampa 


CASINOS 
Biloxi * Hollywood, FL » Hungary, 2012 
Las Vegas » Macau * Tampa 


CAFES 


United States Pacific Rim 

Atlanta Fiji 

Atlantic City Guam 

Baltimore Saipan 

Biloxi Surfers Paradise 

Boston 

Chicago Europe 

Cleveland Amsterdam 

Dallas Athens 

Denver Barcelona 

Destin Berlin 

Detroit Bucharest 

Foxwoods Cologne 

Gatlinburg Copenhagen 

Hollywood, CA Dublin 

Hollywood, FL Gothenburg 

Honolulu Gran Canaria 

Houston Krakow, 2009 

Indianapolis Lisbon 

Key West Madrid 

Lake Tahoe Mallorca 

Las Vegas Malta 

Las Vegas at Hard Rock Hotel 

Los Angeles, 2010 

Louisville 

Maui 

Memphis 

Miami 

Minneapolis 

Myrtle Beach Rome 

Nashville Stockholm 

New Orleans Venice 

New York Warsaw 

Niagara Falls 

Orlando OK ; 

Philadelphia Cardiff 

Phoenix Edinburgh 
London 


Pittsburgh 
Sacramento Manchester 


St. Louis : 
San Antonio Middle easy 
Africa 


San Diego 
San Francisco Bahrain 
Seattle, 2010 Beirut 
Washington, DC Cairo 
Yankee Stadium Doha, 2010 
Dubai, 2009 
Canada Hurghada 
Niagara Falls Kuwait City 
Ottawa Nabq, 2010 


Toronto 5 F 
Sha ; e 
Toronto Rogers Centre Fra creve SHE) 


Moscow 

Munich 

Oslo 

Paris 

Prague 

Puerto Banus, 2009 


Asia 
Bali 
Bangkok 
Beijing 


Mexico 
Central America 
Acapulco 


Cabo San Lucas 
Cancun Bengaluru 
Cozumel Fukuoka 


Mexico City Ho Chi Minh City, 2009 
Panama Hyderabad 
Puerto Vallarta Jakarta 

Kuala Lumpur 
Caribbean Macau, 2009 
Aruba Makati 
Cayman Islands Mumbai 
Nassau Nagoya 
Ocho Rios Narita 
Punta Cana New Delhi 
San Juan Osaka 


Santo Domingo Osaka, Universal 


South America Pattaya 


Belo Horizonte Penang, 2009 
Bogota Phuket, 2009 


Buenos Aires Pune 
Caracas Singapore 


Cartagena Singapore Changi Airport 


Margarita Island Tokyo 
Medellin, 2009 Tokyo, Uyeno-Eki 
Rio de Janeiro Yokohama 


LIVE 
Biloxi + Hollywood, FL + Las Vegas: The Joint 
Mexico City + Orlando 


THE NEW DIAMOD 


All SkyMiles program rules apply. Toreviewtherules, pleasevisit déltarcom/newskymiles, 


The View from Here // 


Think Pink 


Fly, Click and Donate // 
Giving back is just 


TOGETHER, WE CAN WORK TO PREVENT BREAST CANCER AND eae 
HELP RESEARCHERS FIND A CURE—ONE FLIGHT AT A TIME. se Le 


ctober is National Breast CG 
Cancer Awareness Month, and "= 
for the fifth year in a row, 
Delta's pink plane—showcasing 

our partnership with the Breast 

Cancer Research Foundation—is 
taking flight for the fight. 


// Our pink and white Boeing 757 with the 
signature pink breast cancer ribbon on the tail = j._ ggg + 
has logged more than 4.5 million miles through-__ sutssterswi 


out the United States, Latin America and the ara proving 
Caribbean—generating awareness for the cause. more than, 000 
// We chose to partner with BCRF because we agree with 

its mission to achieve prevention and find a cure for breast 

cancer by providing critical funding for research at lead- 

ing medical centers worldwide. Its efforts and funding, 

through corporate and private sponsors, have been 

instrumental in major accomplishments for breast health, 

including helping to provide patients with the correct 

medicines, discover new and better treatments, define the 

origins of breast cancer, and assess and minimize the risks 

of the disease. © 


deltaskymag.com October 2009 13 ~ 


The View from Here // What's New in October 


Many have been touched by this disease, but 
with nearly 2.5 million breast cancer survivors 
in the United States, the people of Delta believe © 
it’s a cause that is worth the fight. 

We began our partnership with the Breast 
Cancer Research Foundation in 2005, and since 
then we have raised almost $1.5 million for the 
cause. This year, our goal is to fund a BCRF 
researcher for an entire year, because we hope 
that a cure for breast cancer will be discovered 
in our lifetime. And you can help us. 

This year, we'll donate 250 miles to BCRF 
every time you book a flight or check in online 
at delta.com throughout the month of October. 
These miles help support BCRF by flying re- 
searchers and other volunteers all over the globe 
as they work toward a cure. SkyMiles members 
will even earn 250 bonus miles, so everyone 
benefits. 

In addition, this year we are once again selling 
Minute Maid pink lemonade onboard all domestic 
and most international flights for $2 to help raise 
money for the cause, with all of the proceeds 
going to BCRF. You may also notice that more 
than 700 of our flight attendants have invested 
in limited-edition pink dresses to further raise 
awareness during October. 
Hundreds of other flight 
attendants and gate agents have 
purchased special pink uniform 
pieces to show their support. 
This is truly a collective effort on 
behalf of the more than 70,000 
employees at Delta. 

My mother died from breast 
cancer at a young age, and it 
was certainly preventable. Delta 
and its people believe we have 
a social responsibility to the 
communities we serve to ad- 
dress social and environmental 
issues and help make the world 
a better place. Please help us do 
so. We believe we can help find 
a cure—one flight and one pink 
lemonade at a time. 


Thank you for supporting BCRF. 
Sincerely, 
Richard Anderson 


Chief Executive Officer 
Delta Air Lines 
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Melissa Etheridge donneda 
custom-made Carlos Falchi guitar 
strap during our cover shoot in Los 
Angeles. The one-of-a-kind pink 
reptile skin strap was signed by 
Etheridge and Falchi and is being 
auctioned off for breast cancer 
awareness. See page 116 for details. 


ConcertintheSky = 

Delta's pink jet took to the sky on September 
29 for a private concert by Melissa Etheridge 
to kick off a month of efforts to support breast 
cancer research. The plane was filled with 
special guests, including members of her fan 
club and breast cancer survivors. Etheridge 
performed several of her songs on the flight 
from New York to Washington, D.C. For our 
interview with Etheridge, see page 56. 


Delta Employee and Retiree Care Fund 

Delta employees are making a difference in the lives of 
co-workers in need by donating to the Delta Employee 

and Retiree Care Fund. Employee and retiree fundraising 
efforts help people like Ana Taylor, a reservation sales 
employee who was diagnosed with breast cancer at age 
24 in 2007. The fund helped Taylor pay some of her medical 
bills. “Almost two years after my diagnosis, | am happy to 
still be cancer-free,” Taylor says. “| will be eternally grateful 
to the Delta Care Fund and my Delta family.” Tax deductible 
donations can be made payable to Delta Care Fund, Dept. 
950, PO Box 20706, Atlanta, GA 30320 


Q \ 


_ 
Drink Pink! 


This month, purchase a glass of Minute 

Maid® Pink Lemonade on domestic and 
international flights as part of Delta's annual —¥ 
“Force for Global Good” fundraising efforts 
One hundred percent of the $2 price, 


courtesy of donated product from The 
Coca-Cola Con 


y, benefits the Breast 
Cancer Research Foundation. In just two 
years, more than $1.2 million has been raised, 
funding five full-time researchers. 


1 y5h thens 

This Greek capital city may be steeped in 
ancient history, but it’s also a hot spot for world- 
class hotels (including Karim Rashid’s “pink” 
boutique hotel, shown) and Alist shopping. 
Start your trip on page 81. 


New York’s JFK airport 


Before boarding the plane for Melissa Etheridge's in-flight 
concert, Breast Cancer Research Foundation (BCRF) 
founder Evelyn Lauder, Good Morning America's Robin 
Roberts and other dignitaries “flipped the switch" to light 
JFK airport's control tower pink. The two-mile entrance to 


JFK and the Delta terminal (T4) were also awash in pink to 
kick off Breast Cancer Awareness Month. 
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pot a powe 
SkyMiles Medallion member Bri 
recommends these top dining spots toimpress - 
colleagues or clients: 717 South, Columbia Restaurant, 
Acropolis and The Capital Grille. For more must-see 
places in Tampa/St. Petersburg, check out this month's 


gets” \ ie aia Road Warrior with Mindy Grossman from HSN. Plus: 
’ : at See what the shopping network has in place this month 
rey ‘ to raise money for the breast cancer cause. See page 28. 


OU pre] 


inna Fa 


five years ago at age 35 and drew 


inspiration from her husband, NFL legend 
a | Brett Favre. She created the Deanna 
e = | Favre Hope Foundation to help women 
OZ \ who can't afford treatment. She is just one 
= 1) \ of the examples in “Seeing Pink,” our feature 
a3 0 \ tracing the successful path of breast cancer cause 
Z ie g x m | marketing. See page 63. 
Shop Pink ' \ oma | 
This month you'll see flight attendants \ “A oa © 
donning their pink dresses and ties, and you can faved \ 
purchase pink items under the “fly pink” Bm Lx } 
section of deltashop.com. From now through a 2 | f 
late October, Pink Boutiques are in full swing * x 
for Delta employees in select airports through- 


out the United States, offering items from Delta 
and the Breast Cancer Research Foundation, 
with proceeds going to BCRF. Delta employees, 
including many breast cancer survivors, volun- 


teer to staff the shops, which sell T-shirts, pens, 
pins, lunch coolers, aprons and more. 


deltaskymag.com October 2009 15 


: Editor's | Letter // 


Jayne Haugen Olson 


NER. BARCELONA CHAIR BY KNOLL FROM DWR.COM 


PHOTO: JOH! 


PEST Us Eases + 


aving been immersed in our 
H October issue for several 
months now, I am reminded 

how our society has changed. For 
the most part, we own our battle 
scars. We share our health stories. 
We talk about addiction, chronic 
diseases and mental health. And we 
don’t hide behind closed doors when 
we fight cancer—bald head and all. 

Years ago, I was on a walk with a 
good friend when she shared the sto- 
ry of her mother’s (successful) fight 
against breast cancer in the early 
1970s. At the time, she thought the 
trip with her siblings to visit family 
friends was a getaway. Not until the 
woman with whom they were stay- 
ing asked, “How’s your mother?” did 
she learn what was really going on. 

As my friend and I talked that 
day, we pondered how a similar 
story would unfold today: A hus- 
band would set up a website to keep 
loved ones up to date on his wife’s 
treatments. A sister would shave her 
head in solidarity. The family would 
join forces and participate in a walk. 
A young daughter would go with 
her mom to help her pick out a wig 
and tell her how pretty she looked. 

Breast cancer continues to knock 
on our front doors, pop up in our 
neighborhoods and show up at our 
weekly staff meetings. It’s a per- 
sistent uninvited guest. But we're 
persistent, too. And I'll put money on 
our team, any day. 
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Contributors // 


We tapped these four travel and 
wine experts to bring 
you “Salut!,” p66, our 
feature onwineregions §& 
around the world: 


Street cred: Written : 
for Town & Country, dq 
The New York Times 
T Style Magazine and Travel + Lelswre. 
Home base: Philadelphia 

Favorite destination: Paris 


Street cred: Written for The New 
York Times and author of What Really 
Happened to the Class of ‘93, 

Home base: San Francisco 

Favorite destination: Ljubljana, 
Slovenia 


Street cred: Written for Lonely Planet, 
Time Out, Tablet Hotels, AOL Travel and 
National Geographic/Personal Explorer. 
Home base: Buenos Aires 

Favorite destinations: Rome 
and Beijing 


A love of travel 
led Watts to an 
island in the West 
Indies, where he 
found his true 
passion: photog- 
raphy. Since then, 
almost 20 years 
later, he has created layouts for many 


major magazines in Europe and America, 
including Vanity Fair, W, Harpers Bazaar, 


Esquire and Elle. 

Story: Cover photographer 

Home base: New York City 

Favorite destination: Harbor Island, 
Bahamas 


Street cred: One of only 16 female 
master sommeliers in the world, 
Robinson helps pick the eight wine 
selections on Delta's business elite 
wine list as the airline's sommelier. She 
has written numerous books andis a 
James Beard Foundation Award winner. 
- — Story: "More 
| Wine Regions 
| of the World,” 
p72 Home 
base: Napa 
Valley 
Favorite 
destination: 
Napa Valley 


Inspired by the penmanship of a more 
elegant era, Coleman (aka Inkymole) 
works with nibs, felt tips and paper. She 
has wrapped her perma-stained fingers 
around words and pictures for clients 
including Macy's and Penguin Books. 
Story: Cover type illustrator 

Home base: Hinckley, Leicestershire 
(about 100 miles north of London) 


Bid for a Cause! 


This month, you can bid for the autographed, one-of-a-kind, 
Swarovski crystal-encrusted guitar strap created exclusively 
for Melissa Etheridge and our Sky cover shoot by renowned 
designer Carlos Falchi. All proceeds benefit the Breast Cancer 
Research Fund, Visit deltaskymag.com/bidforacause. 
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GET Up 


25,000 


THE OFFICIAL CARD OF THE WORLD'S LARGEST AIRLINE 
1800SKYMILES.COM 


Available to U.S. residents, excluding Puerto Rico and U.S. Virgin Islands. 20,000 bonus SkyMiles® credited within 8—12 weeks of first purchase, except 
15,000 miles if upgrading from Classic Delta SkyMiles® Credit Card. Additional 2,500 bonus miles credited for each approved Additional Card submitted 
with application—up to 5,000 bonus miles. 25,000 SkyMiles redeemable with Pay with Miles for flights valued up to $250, including taxes and fees. 
Only Gold, Platinum, and Reserve Delta SkyMiles Credit Cardmembers and Gold, Platinum, and Reserve Business Credit Cardmembers are eligible. 
Limited to Delta, Northwest Airlines, and Delta Connection® carrier flights booked under DL or NW code on delta.com. Minimum 25,000 miles for free 
ticket redemption. Not eligible for mile accrual or complimentary upgrades. Refund restrictions, SkyMiles program, and Pay with Miles rules apply. 
Visit delta.com/paywithmiles to review rules. CSN2. 


Google Local Local Events 


2» & & 


Fuel Prices Movie Times Flight Status 
=) Network Status 


White Pages 


GARMIN niivi 


Mei NASDAQ GRMN 


©2009 Garmin Ltd. or its subsidiaries 

' Two-year data subscription to niLink! Services included with purchase of navi 
1690 while offer lasts. ndLink! Services available only where coverage exists. 
Please see http://www.garmin.com/nulink for coverage areas. 


The navigator with connections. 


Be in the know when you're on the go with niivi” 1690. This 
intelligent navigator feeds you real-time content like flight status, 
Google Local Search, movie times, traffic and fuel prices from 

Garmin niiLink!” Services'. Check your flight status before you leave 
the office or search for local events in your destination city, then 

get turn-by-turn directions when you're navigating. And since the 
1690 comes with a free two-year data subscription to Garmin niLink!, 


there are no extra fees or fares. 


Follow the leader. 


A 
www.garmin.com GAR M i N. 


PHOTO: © JASON STANG/CORBIS. 


. Po | rey =e 
Long Live Rock ‘n’ Roll BURG AY cc ey roc: 
Rock ‘n’ roll legends are eligible for Hall of Fame status 25 years after their first recording, and f ; 
this month The Rock and Rock Hall of Fame itself joins the ranks. To celebrate, Madison IES. 
Square Garden cranks up the volume with two concerts featuring such rock royalty as U2, ‘ Pilate: : 
Bruce Springsteen and The E Street Band, Simon & Garfunkel, Aretha Franklin, Metallica, Eric etna 
Clapton and Crosby, Stills, Nash and Friends. Plus, Tom Hanks, Jann Wenner, Cameron Crowe, : 
Robbie Robertson and other A listers will curate the show through filmed segments paired 
with live music to tell the story of rock ‘n’ roll. Truly a don't-miss gig. See The Hot List, p40. 


1983: Madonna 
encourages us to 
take a Holiday, 
2008: Madonna, 
John Mellencamp, 
Leonard Cohen, 
The Dave Clark 
Five and The 
Ventures all enter 
the Hall of Fame. 


1979: Message in 
a Bottle is a sign 
of more to come 
from The Police. 


OOOO OO OOo 


1975: Stevie 


2003: The Clash, Nicks and Lindsey 
Elvis Costello and Buckingham join 
The Attractions, Fleetwood Mac. 
The Righteous A Landslide of 
Brothers, AC/DC hits follow. 

and The Police all tte eeeeeseee 
become Hall of 1998: Gene 


Vincent, Lloyd 
Price, Santana, 

The Mamas & the 
Papas, Eagles and 
Fleetwood Mac join 
the Hall of Fame. 


Fame royalty. 


1963: The Beatles 

make the girls 

cry with / Want to 
f Hold Your Hand. 


1956: Elvis 
Presley gets hips 


1988; Inductees cates 
swinging with 


to The Rock and — —— 
Roll Hall of Fame - Heartbreak Hotel. 
; include Bob Dylan, pI 
| The Beach Bays 1986: The King Saas 
___ The Beatles, The one of The Rock 
| _ Drifters and The en Rolla of 
iges | ‘ame's 16 inaugu- 
es ral inductees, 


eats: : 

ates (SP Ferdinand “Jelly 

cn Kanelbullens Dag iy Rolls-Royce x Roll” Morton + 

Tash (Cinnamon Roll Day) a England, “4 New orleans: ~ a Sra aR 
A roundup of rolls Kaiser Roll SWeden, October4 Caitornia Ro 1906 oC a eC this issue's Trend 


a 


that rock our world. Austria, late “ \, Los Angeles, New York, : NCE Watch, p38 
ee 1800s Bp [> circa 1970 1896 Web, 2007 ba 
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WHEELS UP // 


lrave 


Destinations, gear and insider secrets. 


What's in My Bag // 
Marla Sharap OVdad, Professional Tennis Player 


Russia-born tennis star Maria Sharapova’s tournaments carry her around the 
world, including to Wimbledon, the US Open and the Australian Open, which 
she won in 2004 and 2008, respectively. Though she fell short at Wimbledon 
this year, she still says it was “full of wonderful memories.” Sharapova’s 
stunning good looks have also gotten her accolades from a multitude of 
magazines. People named her one of the 50 Most Beautiful People in 2005. 
In 2006, a bikini-clad Sharapova posed for Sports Illustrated's Swimsuit Issue. 
And Maxim has named her the hottest athlete in the world four years ina row. 
Between tournaments, modeling gigs and time en at her homes in California 
and Florida, Shakanova | is constantly on the go. ite 


What $50 Gets You In // 


London 


CURRENCY: United Kingdom Pounds 
EXCHANGE RATE: $1.00 USD =£0.61 GBP 


KEEPING BUSY ON LONG 
FLIGHTS: | usually make 

a playlist and listen to it on 
the flight. Then | get my 
sketchbook out and work 
on things for Cole Haan. 

It's also usually the time to 
write my “Doodle” blog for 
my website. 


Hit the Heights // The London Eye 
Part Ferris wheel, part observation 
tower high above the River Thames, 
this moving structure gives you a 
bird's-eye view of London. The ride is 

* extraordinary, the view spectacular. 
You ride in an enclosed capsule during 
your 30-minute trip. See Big Ben, the 


CURRENT MUSIC 
OBSESSION: | always love 


(oie art, Houses of Parliament, Westminster 
Abbey and more. One adult ticket is 
BEVERAGE OF CHOICE £17.50; kids are £8.75; children 


EN ROUTE: Water, water, 
water—and an occasional 


under 4 ride for free. londoneye.com 


tomato julee. Tour Shakespeare's 

TRAVEL UNIFORM: neater pee 

Comfortable clothes, incredible replica of ian CN 

either my Hudson jeans {* Shakespeare's famous # anc pi 
or a pair of slouchy Globe Theatre, which as aw apt 
Rick Owens pants, long ae | War cea 


produced his master- 
pieces beginning in about 
1594. The exhibition is fascinating, but 
the tour highlight is the theater itself, 
with three tiers in the round and a roof 
open to the sky. Located Bankside, near 
the London Eye. Adult tour is £10.50. 
shakespeares-globe.org 


tanks and a pair of big 
sunglasses. 


Singular Shopping // Bring home 
something quintessentially 
? English, like a replica of 
Sherlock Holmes’ hat for 
£25 from the Victoria 
| & Albert Museum on 
“Cromwell Road. Or hunt 
through the more than 


IN-FLIGHT 


Venice, Death in 
Varanasi—it was 
part of the The New 
Yorker book club. 
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READING: Copies 25 shops of the famed 
of The New Yorker 7 London Silver Vaults on 
and Vogue. My latest Chancery Lane in London's 
book was Jeff in 


legal district for your own 
_ shiny treasure. vam.ac.uk, 
thesilvervaults.com 


(TOP RIGHT) COURTESY LONDON EYE; (GLOBE) NIK MILNER 
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My Favorite Street 


// Quai de la Seine, Paris 


Isabella Rossellini is well known around the world not only for her 
beauty, but also for her quirkiness, independence and intelligence. 
She has appeared in many movies and TV shows (including White 
Nights and 30 Rock), is a dedicated philanthropist and was the 
face of Lancéme for 14 years. Rossellini recently turned her 
sights to a scintillating new subject: the sex lives of animals. 

She has produced a series of clever two-minute short films for 
the Sundance Channel called Green Porno—now also a book—in 


GCEVERYTHING IN PARIS 
SEEMS TO BE VERY MUCH 
ALONG THE SEINE 9 


—Isabella Rossellini 


which she dresses up as creatures 
ranging from a dragonfly to a starfish. 
(“Nature is infinitely scandalous,” 

she says.) Having spent much time in 
Paris, Rossellini says her favorite street is 

the pedestrian quai along the Seine: “When you walk along the 
riverbank, you don’t have the traffic, and you can lose yourself in 
thought." —Sarah Elbert 


Isabella Rossellini 
Seen See 


“On both sides of the 
bank, there are wonder- 
ful museums. The Grand 
Palais is a beautiful 
construction built at the 
time of the Eiffel Tower, 
when they were showing 
what could be done with 
iron, so it’s an enormous 
greenhouse in the shape 
of a church—it’s bold and 
gigantic." 


More to Explore ~~» 


If'you've been walking or running along the 
quai, and you want to take a break, "you 
just come right up and you'll find something 
extraordinary,” Rossellini says. 


Hl Rossellini says she loves to head up from the quai, cross 
the river and visit the Renoirs and other works of art at the 
Musée d'Orsay on the Left Bank, just for an hour or so. 1 

rue de Ia Légion d'Honneur, musee-orsay.fr/en A “LAvenue 
(restaurant) is on avenue Montaigne, whichis very ‘in-—you 
have lots of fashion people there and you can eat inside and 
outside.” 41 avenue Montaigne, avenue-restaurant.comE} 
Grand Palais, avenue Winston Churchill, grandpalais.fr/en@ 
Hotel des Invalides, 129 rue de Grenelle, invalides.org El For 
shopping, Rossellini recommends the antique shops along 
the rue de l'Université, which runs parallel to the Seine on 


the Right Bank. 


“Sometimes | just walk 
and see the beautiful 
architecture of Paris. 
The river has been used 
throughout the centuries 
as the center of the city’s 
activity, and still is today. 
You can see all the great 
monuments, such as 
Notre Dame, and then 
you can go up to the 
street and stop at a café.” 


L 


“I'm not really much of a 
shopper, nor a person who 
eats in many restaurants. | 
just walk and if I'm hungry 
and | see something | like, | 
stop by. I'm always asked, 
‘Where do you shop? 
Where do you eat?’ and | 
never have much to say. | 
don't really shop much nor 
have restaurants where | 
go continuously.” 


Along the Seine there are 
peniches, or houseboats, 
where people live on the 
water. “It’s fun to see how 
people live in the river,” 
she says. Batobus runs a 
water taxi/tour boat that 
stops along the Seine. 
“You can hop on the boat 
and you can go on aloop 
that’s exactly the center 
of town.” batobus.com 


Go up from the quai 

and visit the Hétel des 
Invalides, along the Seine 
in the 7th arrondissement 
(one of Paris' most “cool, 
arty, intellectual” neigh- 
borhoods, along with the 
6th), which used to be a 
hospital for soldiers and 

is "very beautiful.” 
Napoleon's tomb is lo- 
cated there. invalides.org 


Café de Flore was a favorite of 
writer Jean-Paul Sartre and is a fun 
place to enjoy a café au lait near the 
quai. cafe-de-flore.com 
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WHEELS UP // Travel 


1 


Bangkok 


This chaotic city is busy on the outside, 
tranquil on the inside and always fun. 


At first glance, Bangkok seems to be one of the 
world’s most tumultuous cities, with mad- 
dening traffic and crowded sidewalks. But the 
Thais have mastered the art of creating tran- 
quility in their homes, hotels and restaurants. 
From a dazzling array of street food to the 
flower market, royal sites and sophisticated 
hotels, Bangkok is a dream destination. 


Drink With a View 

Bangkok is a sprawling city whose main artery 
is the always-churning Chao Phraya River. 

The very best way to get a handle on the city is 
from on high—like 63 stories up, at the world’s 
highest al fresco restaurant, Sirocco EI, atop 

the State Tower downtown. Watch Bangkok’s 
lights come on at sunset over a signature drink 
at the adjacent bar. If you suffer from vertigo 
and find the perch too 
scary, opt for Breeze, 
II stories down, where 
the outdoor seating is 
more enclosed. Silom 
Road, thedomebkk.com 


Bangkok by Boat 
Inexpensive taxi boats 
ply the Chao Phraya, 
but it’s more fun to 
take a private tour of 
the klongs, or canals, 
that branch off from 
the river by hiring a 
long-tailed boat H at the 
Oriental Pier, next to 


OOTHE THAIS 
HAVEMASTERED _ the famed Mandarin 


Oriental Hotel. These 
slim, long boats are 
driven by entirely-too- 


THE ART OF 
TRANQUILITY 9 


22 October 2009 deltaskymag.com 


Destinations with RUDY MAXA 


45 


o 


The population of 
Bangkok has exploded 
from about 1.6 million 
in 1958 to more than 8 
million today. 


powerful automotive engines mounted above 
the water line and wielded by expert drivers 
who can turn on a dime. You'll cruise down se- 
rene waterways, past homes built on stilts with 
lush gardens—and get a close-up look at how 
many of the locals live. Negotiate a price of $15 
an hour and refuse a detour to a common rip- 
off stop, a pathetic snake farm. 


Street Food 

Ask any tuk-tuk or motorcycle taxi driver to 
take you to Yaowarat Road in the heart of 
Chinatown around 8 p.m. and have dinner the 
Thai way at any of the hundreds of street-food 
stalls &. Cleanliness standards are excellent, 
and the eating is among the best in town. 
Figure on $6 per person for an enormous fried 
fresh fish seasoned generously with sublime 
Thai spices, rice and drinks. Or visit the Suan 
Lum Night Bazaar, a popular night market 
where you can walk off your dinner visiting 
small stores selling stylish household items 
and clothing. 


Puppet Theater 

Bangkok nightlife is justly famous, but I'd sug- 
gest avoiding the notorious Patpong neighbor- 
hood. If it’s a polished nightclub you're looking 
for, Bed Supperclub , with its modern decor 
and big beds is a favorite. Or opt for traditional 
Thai puppetry at the Joe Louis Puppet Theater, 
next to the Suan Lum Night Bazaar. Puppetry 
rises to new heights during the theater's one- 
hour performance of a traditional Thai tale, 
using puppets that require three operators. 


r BKK | Reach Bangkok International Airport via Narita 
International Airport, NRT. 


Q: Next summer | 
want to propose to 
my girlfriend over 
dinner in the most 
romantic restaurant 
somewhere along 
the French Riviera. 
Help! 


Book dinner at one 
of the Michelin- 
starred restaurants 
in the medieval 
village of Eze, 10 
minutes outside of 
Nice. From tableside 
at La Chévre d’Or 
or Restaurant 
Chateau Eza, 

the views to the 
Mediterranean 

are incomparable. 
When the lights of 
St. Jean Cap Ferrat 
begin to twinkle, 
there's no way your 
sweetheart 

won't say, “Oui!” 
Both restaurants 
are attached to 
luxury hotels. 
chevredor.com, 
chateaueza.com 


The author: 

Sky contributing 
editor Rudy Maxa, 
publicradio’s 
“Savvy Traveler,” 
is anaward- 
winning writer and 
hosts the public 
television series 
Rudy Maxa’s World. 


For more Sky travel 
info and blogs, go to 
deltaskymag.com 
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DON'T GO INTO INTERNATIONAL MARKETS 
WITHOUT THE PROPER EQUIPMENT. 


@ Translation, Interpretation, and Multicultural Marketing 
m Litigation Support and Electronic Data Discovery 
B@ Online Document Collaboration and Virtual Data Rooms 


@ Global and Multilingual Staffing 


To find out more about how TransPerfect can support you In global 
markets, contact us at info@transperfect.com or visit us online at 
www.transperfect.com. 


| 
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TRANSPERFECT 


CASH 


IN YOUR 


Stafford’s wants to buy 
your unwanted diamonds 
for cash. Staffords is 
buying all the shapes-and 
sizes, from 1/2 carat to 


20 carat diamonds. 


At Stafford’s, we buy for 


top dollar and pay you 


immediately. 


All transactions are 
strictly confidential. 
Private bank and house 
calls can be arranged. At 
Stafford’s, there is never 
a charge for our opinion 
or. advice. Please call 


John, Sr. for details. 


“4 STAFFORD’S 


® Contact Us Now: 
937-436-2852 


john@cashinyourdiamonds.com 


Top Ten / 


Fall Foliage 


New England may be the best-known 
destination for taking in the colors of 
fall, but it doesn‘t have a monopoly on 
autumn hues. 


| Vermont A favorite choice of leaf 
peepers everywhere, scenic Route 100 
winds through the picturesque Green 
Mountains. The area's maple trees peak in 
early October, boasting vibrant oranges 
and reds. vermontvacation.com 


| Massachusetts Observe the fiery 
colors of the fall along the Mohawk Trail 
through the Berkshire Mountains during 
the first two weeks of October. At Mount 
Greylock, climb the Veterans War Memo- 
rial Tower for awe-inspiring views of four 
states’ foliage. massvacation.com 


3 | Loire Valley, France Grab a baguette 
and a bottle of local wine for a picnic along 
the winding Loire River in central France 
and soak in fall colors that rival New Eng- 
land's finest. loirevalleytourism.com 


| | Prince Edward Island, Canada The 
coastal climate of the northeastern island 
makes for one of the longest foliage-view- 
ing periods in North America. Hike along 
one of the island's unpaved heritage roads 
for a peek at the beautiful untouched 
landscape. tourismpei.com 


> | Oregon Just east of Eugene, take the 
hour-and-a-half drive through the McKen- 
zie River Valley to the crest of the Cascade 
Mountains. The area's lava fields provide 
a unique element to offset the hues of 
Oregon’s lush landscape. traveloregon.com 


> | Pennsylvania The Poconos offer 
great opportunities to see autumn’s vivid 
colors. Spend a day hiking through 260+ 


miles of trails, stopping at Bushkill Falls, 
called the Niagara of Pennsylvania. 
visitbushkillfalls.com 


| Japan The star of Kouyou (or fall) is 
the Japanese maple tree, which turns a 
vibrant red starting in late November. To- 
kyo city parks and local temples are ablaze 
in reds, oranges and yellows and provide 
picturesque spots to soak in the shades of 
fall. tokyojapanguide.com i 


| New York On Saturdays and Sundays 
in autumn, take a four-hour cruise up the 
Hudson River to experience the beautiful 
fall foliage throughout the Hudson Valley. 
nywaterway.com 


| California The leaves of Sonoma 
County start changing mid-October and 
continue into late November, when the 
countryside (and vineyards) are awash in 
oranges, golds and reds. It is also wine- 
harvest season; a perfect time to stop at 
local wineries. sonoma.com 


| Michigan With 7 million acres of 
forests, the Upper Peninsula is ablaze from 
late September into October. If hiking is 
your thing, tackle the trails of Porcupine 
Mountains, situated along 20 miles of the 
Lake Superior shore. michigan.org 


More great travel 
destinations at 
deltaskymag.com 
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Enrollment is limited. 
Call early to reserve your space for the 


Karrass 


Effective Negotiating” 2 Day Seminar 


Register online at: www.bothwin.com /dtj 


or Fax: 
or Call: 1-323-866-3800 


1-800-232-8000 24 hour toll free 


or Mail: Karrass, 8370 Wilshire Blvd. Beverly Hills, CA 90211-2333 


Ne will send confirmation within 24 hours 
ee includes: Tuition © 6 CD audio series designed for review and reinforcement e Dr. Karrass’ hardcover books ¢ 
The Negotiating Game and In Business As In Life-You Don’t Get What You Deserve, You Get What You Negotiate» 
Norkbook * Luncheons © Certificate of Completion * Karrass Compass Negotiating Tool 


*ee, U.S., Canada & Mexico: $998 individual fee — $958 for individuals from licensed companies (see to the right) — 
$948 per person for two or more — $898 per person for five or more. (For multiple person discount, all individuals must — 
‘egister at the same time but need not attend the same seminar.) Fee includes $50 registration charge per person 
non-refundable). *Due to extremely high costs for New York City, please add $100 per person. (Nearby cities are 
‘egularly priced.) Price may be higher and cancellation policy may be different for seminars held outside of the 

J.S., Canada or Mexico. Call for current price. Add local tax where applicable. All payments in U.S. Dollars. 
seminar time: First Day: 8:15 am registration; Seminar, 8:30 am to 5:30 pm. Second Day: 8:15 am to 4:45 pm. 


Enroll Now At These Upcoming Locations. 


Do you qualify for a discount? 


Organizations listed below hold or have held license agreements with Dr. Karrass’ 
In-House Effective Negotiating® program; you qualify for a discount for either 
program, if you work for a company or subsidiary of any organization listed. 


Abbott Labs ¢ Aerojet General * A.G. Edwards Co. ¢ Air Products Alcatel ¢ Allied-Signal « 
American Standard * AMCO e Army Air Force Exchange Service ¢ Arvin Industries ¢ 
Associated Spring ¢ AT&T Technologies ¢ Bayer ¢ Bechtel Corp. ¢ Bell Communications « 
Bell South ¢ Boehringer Mannheim ¢ Boeing * Boise Cascade © Borg-Warner ® Cargill « 
Charles Schwab ¢ Chase Bank ¢ Chevron ¢ Chrysler Corp. ¢ CIL, Inc. ¢ Cincinnati Milacron 
© CITGO © Coca Cola USA * Control Data Corp. ¢ Convair * Corning © Coulter Electronics ¢ 
Cummins Engine * Compaq ¢ Deutsche Financial * Dow Chemical * Dow Corning * Dun 
& Bradstreet ¢ DuPont * Duquesne Light Co. « Eastman Kodak « T. Eaton « Envirotech 
Corp. ¢ Ernst & Young ¢ Exxon ® Fairchild * Fannie Mae « First Data © Florida Power & 
Light ¢ FMC Corp. * Ford Motor Co. © Frito-Lay * General Dynamics © General Electric ¢ 
General Instruments © General Motors © General Physics * Georgia Pacific ¢ B.F. Goodrich 
¢ Goodyear * GPU Nuclear © Green Giant Co. ¢ GTE © Harris Corp. * Hamilton Standard ¢ 
Hanscom AFB Hewlett Packard * Hoechst Group * Honeywell © Hughes Aircraft ¢ IBM ¢ 
Independence Blue Cross « Inland Steel ¢ International Paper * ITT ® Jet Propulsion Lab ¢ 
J.A. Jones Construction ¢ John Deere ¢ Johnson Controls ¢ Kaiser Aluminum * KLA 
Tencor * Lockheed Martin © Lubrizol ¢ Lucent ¢ R.H. Macy & Co., Inc. * Martin Marietta 
McDonnell Douglas ¢ Meijer * Merck & Company * Michigan State University ¢ Microsoft 
¢ Milliken ¢ Mobil Oil 3M ¢ National Instruments * National Semiconductor ¢ Navistar ¢ 
Navy Resale * NCR Corp. * Nike * Nordstrom ¢ Northrop Grumann e Nucor ¢ NYNEX 
Oscar Mayer © Otis Engineering ¢ Pillsbury Co. © Playtex © Polaroid Pratt & Whitney 
Aircraft © Procter & Gamble * Raytheon * Roadway © Rockwell International ¢ Saturn 
Corporation ¢ Scientific Atlanta * Shell Oil ¢ Siecor ¢ Siemens © Sikorsky Aircraft * Sony © 
Storage Technology Target Stores Tektronix, Inc. ¢ Texas Instruments © Tinker AFB ¢ 
Toyota * Toys “R” Us ¢ Trane Co. * Tropicana * TRW Turner Broadcasting © Turner 
Construction * University of California * Unisys ¢ USX * United Technologies © Verizon * 
Visteon * Washington Metro Transit ¢ Westinghouse © Wright Patterson AFB 
Weyerhaeuser Co. ¢ Xerox York International 


Please Include This Code When Registering > DLTX1 009 


UNITED STATES 


ALLENTOWN/BETHLEHEM, PA 
O Nov. 19-20'09......Historic Hotel Bethlehem 
O Jan. 28-29 '10.....Historic Hotel Bethlehem 


ATLANTA, GA 
Dec. 7-8 ‘0! Westin Peachtree Plaza 
O Feb, 1-2'1 Westin Peachtree Plaza 
OD Apr. 8-9 '10 Westin Peachtree Plaza 
AUSTIN, TX 
Nov. 16-17 ‘09...Emb.Stes, Dwntown/Townlake 
0 Mar.4-5 10.......Emb.Stes.DwntowrvTownlake 


BALTIMORE, MD 
Nov.9-10 '09......... Venue To Be Announced 
Feb. 18-19 ‘10......venue To Be Announced 


BOSTON, MA AREA 
Nov, 16-17 ‘09.....Doubletree Soldiers Field 
Feb. 22-23 ‘10.....Doubletree Soldiers Field 


BUFFALO, N.Y. 
O Oct. 15-16 '09.......Doubletree Club Buffalo 
Mar.18-19 '10........Doubletree Club Buffalo 


CHARLOTTE, NC 
Dec. 3-4 '09 
Mar, 8-910 


CHICAGO/METRO, IL 

Oct. 15-16 ‘09.....Crowne Plaza Chicago Metro 
Dec. 7-8 ‘09........Crowne Plaza Chicago Metro 
Feb. 25-26 '10 ....Crowne Plaza Chicago Metro 


OAK BROOK/LISLE AREA, IL 
Mar. 18-19 '10 ..Wyndham Lisle 
LO May 17-18 ‘10. .. Wyndham Lisle 


CINCINNATI, OH 
O Oct. 19-10 ‘09. 
Jan, 21-22 10 
Apr. 19-20 '10 
CLEVELAND, OH 

O Dec. 14-15 '09...Wyndham at Playhouse Sq. 
Feb. 11-12 '10....Wyndham at Playhouse Sq. 


COLUMBUS, OH 
0 Nov. 16-17 ‘09....Crowne Piz. Columbus N. 
O May 13-14 10....Crowne Plz. Columbus N. 


DALLAS, TX 

Nov. 12-13 ‘09...Crowne Plaza Near Galleria 
O Feb. 1-2 '10.......Crowne Plaza Near Galleria 
Apr. 22-23 '10....Crowne Plaza Near Galleria 


DENVER, CO 
O Dec. 17-18 ‘09....Embassy Stes. Dnvr. Aurora 
O Feb. 4-5 '10.........Embassy Stes. Dnvr. Aurora 


DETROIT, MI METRO AREA 
Dec. 3-4 ‘09 -Dearborn Inn Marriott 
Feb. 1-210 -Dearborn Inn Marriott 


GRAND RAPIDS, MI 
C1 Nov. 19-20 ‘09 ...Hilton Grand Rapids Airport 
Apr. 15-16 '10....Hilton Grand Rapids Airport 


Marriott Executive Park 
Marriott Executive Park 


Hilton Netherland Plaza 
ilton Netherland Plaza 
ilton Netherland Plaza 


HARTFORD, CT 
Dec. 17-18 ‘09 
OApr. 12-13 10. 


HOUSTON, TX 

O Nov. 5-6 '09.......Dbltree Intercontinental Arpt. 
Feb. 11-12 ‘10...Dbitree Intercontinental Arpt. 
0 Mar. 25-26 ‘10...Dbitree Intercontinental Arpt. 


NDIANAPOLIS, IN 
ONov. 2-3 '09........Hilton Dwntwn. Indianapolis 
May 3-4'10. iiton Dwntwn. Indianapolis 


JACKSONVILLE, FL 
Jan. 25-26 '10.....Hyatt Regency Riverfront 
OO Jun. 14-15 '10.....Hyatt Regency Riverfront 


KANSAS CITY, MO 
D Mar. 4-5 ‘10 ....Embassy Suites on the Plaza 


LAS VEGAS, NV 
O Dec. 10-11 ‘09. 
Apr. 19-20 ‘10.. 


Venue To Be Announced 
Venue To Be Announced 


LOS ANGELES, CA METRO AREA 
LOS ANGELES, CA AREA 

Nov. 30-Dec. 1 ‘09....Sheraton Delfina S.M. 
O Jan. 25-26 ‘10 Sheraton Delfina S.M. 
CO Apr. 8-910 Sheraton Delfina S.M. 


ANAHEIM, CA 
Oct. 19-20 ‘09....Embassy Suites Anaheim-N. 
Feb. 11-12 10 ...Embassy Suites Anaheim-N. 


NEWPORT BEACH/COSTA MESA, CA 
Dec. 14-15 '09...Hilton Orange Costa Mesa 
Apr. 26-27 ‘10....Hilton Orange Costa Mesa 


THOUSAND OAKS/WESTLAKE VILLAGE, CA 
TO Mal, 1-210 .....ceccssee Hyatt Westlake Plaza 


LOUISVILLE, KY 
Jan, 11-12 ‘10 ...Hyatt Regency Downtown 


MEMPHIS, TN 
Nov. 19-20 ‘09... 
Apr. 19-20 '10.. 


MIAMI NORTH, FL 
Oct. 19-20 '09......Don Shula’s Miami Hotel 
Jan. 14-15 ‘10 .....Don Shula’s Miami Hotel 


MILWAUKEE, WI 
O Nov. 2-3 ‘09.......InterContinental Milwaukee 
CO) Jan. 14-15 '10...InterContinental Milwaukee 


Marriott Memphis 
.Marriott Memphis 


MINNEAPOLIS, MN 

Nov. 9-10 ‘09.........Crowne Plaza Northstar 
Jan, 28-29 ‘10.......Crowne Plaza Northstar 
O Apr. 22-23 '10........Crowne Plaza Northstar 


NASHVILLE, TN 
Feb. 25-26 ‘10 ...Sheraton Nashville Dwntwn. 


NEW ORLEANS, LA 
AD. 26-27 10 ,............Royal Sonesta Hotel 


NEW YORK, NY METRO AREA 
NEW YORK, NY 


C1 Dec. 10-11 ‘09.....Downtown Conference Ctr. 
Mar. 22-23 '10......Downtown Conference Ctr. 
MEADOWLANDS, NJ 

CO May 13-14 ‘10..Emb. Stes. Seacaucus/Mdwids. 
PARSIPPANY, NJ 

O Nov. 5-6 ‘09. 
Feb. 4-5 '10. 


ORLANDO, FL 
O Dec. 10-11 ‘09...Marriott Orlando Downtown 
OApr. 12-13 '10....Marriott Orlando Downtown 


«Hilton Parsippany 
Hilton Parsippany 


PHILADELPHIA/KING OF PRUSSIA, PA 


O Dec. 10-11 ‘09.....Crowne Plaza Valley Forge 
O Mar. 11-12 ‘10.....Crowne Plaza Valley Forge 


PHOENIX/SCOTTSDALE, AZ 

O Jan. 11-12 ‘10...Xona Resort Suites Sctsdl. 
PITTSBURGH, PA 

O Oct. 22-23 ‘09....Pittsburgh Marriott City Ctr. 
O Feb, 25-26 ‘10...Pittsburgh Marriott City Ctr. 
PORTLAND, OR 


CO Dec. 14-15 ‘09. Heathman Hotel 
Mar. 15-16 '10.. Heathman Hotel 
RALEIGH/DURHAM, NC 


O Nov, 2-3 ‘09... .Sheraton Raleigh Hotel 
OApr. 15-16 ‘10.........Sheraton Raleigh Hotel 
ROCHESTER, NY 

O Oct. 26-27 ‘09 ....Doubletree Hotel Rochester 
OApr. 29-30 '10.....Doubletree Hotel Rochester 
SACRAMENTO, CA 

0 Oct. 15-16 '09....Embassy Suites Sacramento 
O Mar. 22-23 '10...Embassy Suites Sacramento 
SALT LAKE CITY, UT 

O Oct.15-16 '09.....Little America Hotel & Twrs. 
May 6-7 '10.......Litlle America Hotel & Twrs. 
SAN DIEGO, CA 

O Dec. 3-4 '09........Doubletree $.D. Downtown 
CO Feb. 22-23 '10....Doubletree S.D. Downtown 
SAN FRANCISCO, CA 

O Dec. 7-8 '09...........Sir Francis Drake Hotel 
Feb, 18-19 '10........Sir Francis Drake Hotel 
OApr. 15-16 '10.........Sir Francis Drake Hotel 
SAN JOSE, CA AREA 

Nov. 9-10 ‘09......Crowne Plaza Downtown S.J. 


Jan. 21-21 '10...Crowne Plaza Downtown S.J. 
SEATTLE, WA AREA 
DA NOV. 19-20 "09 ccccassssssssncnecsces Hilton Seattle 
DIADr. 22-23 ‘10 .....ssesseeeeeseHilton Seattle 


ST. LOUIS, MO 
Nov. 12-13 ‘09....Hilton St. Louis at Ballpark 
Apr. 29-30 '10.....Hilton St. Louis at Ballpark 


TAMPA, FL 
CI Nov. 5-6 ‘09..........venue To Be Announced 
Feb. 11-12 '10......Venue To Be Announced 


TULSA, OK 
O Oct. 22-23 ‘09 ...Hilton Tulsa Southern Hills 
OC Mar. 15-16 ‘10...Hilton Tulsa Southern Hills 


WASHINGTON, D.C. AREA DUSSELDORF, GERMANY 


O Mar. 1-2 ‘10....Radisson Reagan Nat. Airport Feb. 4-5 '10.. Venue To Be Announced 
MILAN, ITALY 
PUERTO RICO May 27-28 ‘10......venue To Be Announced 
(Presented in Spanish) AMSTERDAM, THE NETHERLANDS 
ONov. 5-6 ‘09.......Embassy Suites San Juan Nov. 26-27 ‘09......Venue To Be Announced 
O May 3-4 '10.......Embassy Suites San Juan Feb. 22-23 '10......venue To Be Announced 
OSLO, NORWAY 
GCAHADA cs CANADA Jun. 7-8 '10..........Venue To Be Announced 
O Dec, 3-4 ‘09. ..nternational Hotel STOCKHOEM: SNEDEY 
C1 Mar. 18-19 International Hotel Oct. 14-15 "10......Venue To Be Announced =| 
MONTREAL, QUEBEC, CANADA ZURICH SWITZERLAND | 
Dec. 7-8 ‘09 Grand Plaza Centre-Ville O Oct. 22-23 ‘09......Venue To Be Announced | 
; ir O Jun. 3-4 '10. Venue To Be Announced 


O Mar. 15-16 '10.......Grand Plaza Centre-Ville 


TORONTO, ONTARIO, CANADA 


JOHANNESBURG, SOUTH AFRICA 


Feb, 25-26 '10......Venue To Be Announced 
O Nov. 2-3'09, ilton Toronto Airport 
O Jan. 21-22 '10. ilton Toronto Airport naga prin Be Announced 
O Mar. 25-26 ‘10. ilton Toronto Airport — m 
7 O Feb. 22-23 '10......Venue To Be Announced 
VANCOUVER, B.C. CANADA May 3-4 ‘10.........Venue To Be Announced 


C) Dec. 17-18 ‘09....Renaissance Harbourside 
‘ " BEIJING, CHINA 
O Feb, 4-5 '10........Renaissance Harbourside Mar. 18-19 ‘10... Venue To Be Announced 


MEXICO SHANGHAI, CHINA 


GUADALAJARA, MEXICO Nov. 9-10 ‘09........venue To Be Announced 

(Presented In Spanish) Oo Feb. 18-19 ‘10......Venue To Be Announced 

Oct. 22-23 '09 .-Hilton Guadalajara C Apr. 29-30 '10.......Venue To Be Announced 
O Jun. 24-25 ‘10 «Hilton Guadalajara MUMBAI, INDIA 

MEXICO CITY, MEXICO O Nov. 2-3 '09..........Venue To Be Announced 


Mar. 22-23 ‘10......venue To Be Announced 


HONG KONG, SAR 
Mar. 15-16 ‘10......Venue To Be Announced 


(Presented In Spanish) 

O Nov. 12-13 ‘09 Sheraton Maria Isabel 
O Jan. 28-29 ‘10 Sheraton Maria Isabel 
O Mar. 11-1210 Sheraton Maria Isabel 


SINGAPORE 
MONTERREY, MEXICO — Nov. 5-6 '09.........Venue To Be Announced 
(Presented in Spanish) Feb. 15-16 10.....Venue To Be Announced 
Nov. 9-10 ‘09. Sheraton Ambassador Apr. 26-27 '10......Venue To Be Announced 
O Jan. 25-26 10 Sheraton Ambassador seas = 
C1 Mar. 8-9 "10 ..n.Sheraton Ambassador Go to karrass.com for more dates 


KARRASS WORLDWIDE 
LONDON, HEATHROW, U.K. 

O Oct. 15-16 ‘09.......Venue To Be Announced 
ONov. 19-20 '09......Venue To Be Announced 
O Dec. 14-15 ‘09......Venue To Be Announced 


Other KARRASS. 
Programs Available: 


° Effective Negotiating® In Your 


C Jan. 21-22 ‘10......Venue To Be Announced Own Organization 

O Mar. 8-9 ‘10 .Venue To Be Announced < E 
OApr. 12-13 '10.......venue To Be Announced ¢ Effective Negotiating®2 — 
MANCHESTER, U.K. The Follow-On Program 3 


Venue To Be Announced 
Venue To Be Announced 
Venue To Be Announced 


OC Nov. 16-17 ‘09...... 
C Feb. 15-16 '10...... 
May 13-14 ‘10...... 


PARIS, FRANCE 
O Dec. 7-8 ‘09..........Venue To Be Announced 
OC) Mar. 11-12 ‘10......venue To Be Announced 


BERLIN, GERMANY 
O Nov. 23-24 ‘09......Venue To Be Announced 
CApr. 29-30 '10.......venue To Be Announced 


Effective Sales Negotiating? 


Effective Negotiating® and 
the programs listed above, 
are all available customized 
for your own organization. 
Please call 1-323-866-3800. 


QU ARE REGISTERED BUT CAN'T ATTEND: KARRASS must be notified at least 7 days before the seminar. Failure to notify will result in the forfeit of any obligation by KARRASS. You may cancel your registration 


receive a full refund (less registration fee of $50), or transfer to another scheduled seminar within 12 months. Substitutions may be sent in your place without prior notification. Please make your own hotel reservation. 


to the exclusive confidential copyrighted materia 


conducts all seminars held in the United Kingdom, Europe and Asia. 


of EFFECTIVE NEGOTIATING®, no tape recording will be permitted under any circumstances. Karrass Ltd. conducts all seminars held in the United States, Mexico, and Canada. Karrass Worldwide 


©2009 Karrass Ltd. 


Whether you like it or not times ha 


 Re-negotiation and tougher negotia 


The challenges you face today are unlike any that have 


come before... be ready. 


It’s a tough economy. It’s important you survive and continue to prosper. Your success depends on the skill and ability 
of you and your people to negotiate to keep existing agreements in place, and to re-negotiate profitable alternatives. 
Those not skilled in negotiation will get less than they deserve, perhaps a lot less. 

Whether you are a seasoned veteran negotiator or a novice, the KARRASS Effective Negotiating® Seminar will 
prepare you for your upcoming challenges. You will learn proven negotiation techniques and strategies, as well as 
the latest methods of dealing with the difficulties and opportunities in today’s tough business environment. For over 
40 years, KARRASS has helped nearly a million business professionals, like you, learn the skills necessary to make 
the sales, get the best deals, and achieve solid agreements that last. 


Effective Negotiating, Two-Day Seminar Topics Include: 


STICKING TO YOUR OWN GAME PLAN ¢ What People Forget To Do # Pyramid of Planning # First Things 
First ¢ Fact Finding ¢ One Useful List ¢ Plugging The Leaks On Your Side * Smoking Out Their Concessions 


YOU HAVE MORE POWER THAN YOU THINK ® Using Hidden Leverage * Power of Legitimacy « 
Commitment Power # Word Power * Power of Knowledge # Risk-Taking Power ¢ Hard—Work Power ¢ The 
Limits of a Seller's Sole-Source Power ¢ The Limits of a Buyer's Power to Use Competition ¢ Putting Time 
on Your Side * Power of Rules and Precedent # Team Power Power of Status and Appearance e Strengths 
and Weaknesses © Self-Evaluation, What Your Opponent Really Wants * Stated Motives * “Under the 
Iceberg” * Using Hidden Needs ¢ Long-Term Relationships Versus One Shot Deals ¢ Who Benefits Most « 
Making Long Term Relationships Work For You * Turning Things Around 


BETTER AGREEMENTS RIGHT NOW! ¢ Both Sides Win ¢ Ten Tips That Always Work # You Can Negotiate 
Specifications « How To Get More Information ¢ Who Talks Too Much? ¢ Better Questions For You # Don't 
Trust Assumptions ¢ Cost Breakdowns — Yes or No? * How To Make A Concession # Personal Negotiating 
© Negotiating within an Organization - Five Modes 


YOU CAN'T HIT A TARGET YOU NEVER SET © How To Set And Achieve Your Targets A Practical Method 
For Team Target Setting * Gaining Personal Targets * The “Must” and “Give” Issues ¢ Min-Max Positions 
When You Expect Less You Get Less # How Expectations Affect Outcomes * How Expectations Go Up and 
Down in the Other Person's Head * Achievers and Non-Achievers © Risk Takers and Avoiders « What 
Makes A Good Negotiator ¢ Change The Negotiator - Keep The Initiative ¢ Tying the Plan Together 


USING YOUR STRENGTH « Selling * Purchasing * Manager/Employee Relations * Contracts * Legal 
Conflicts, Engineering Specifications, Personal Needs and Transactions 


SOME TIPS FROM THE COMPETITION * How Other Cultures Negotiate » Opening Moves ¢ Authority 
Limits ¢ Measuring Concessions ¢ “Fair and Reasonable” 


TACTICS TO WATCH « Keeping Your Eyes Open * Quick Deals * Deadline! « Summary For Success * 
Applying Time Tactics ¢ Patience — Japanese Power ¢ How To Build Patience Systematically * Buy Now — 


Negotiate Later » Acceptance Time » Change of Pace — Initiative Tactic * Applying Authority Tactics « 
Authority and No-Authority * Escalating Authority - A Movie Industry Tactic To Watch Out For » Why 
Authority Mixes You Up » Limited Authority Full Authority Pitfalls ¢ How The Highest Executives Escape 
From Authority When They Want To 


COUNTERMEASURES ¢ Demand And Offer Tactics © Testing A Firm Price - “Take It or Leave It’ ¢When 
a Firm Stand is Necessary * How To Reduce Resentment * Learning To Walk Away - And Come Back! ¢ 
Taking On Higher Authority * Zeroing In ¢ How To Pin Down What The Other Party Will Take » Why And How 
Every Contract Changes Silently Over Time © Projecting For Real-World Results And Reactions 


DEALING WITH DEADLOCKS...YOU WIN © Breaking A Deadlock or Making One Is The Price Right? 
Why You Must Negotiate Anyway * 15 Ways To Break Deadlocks and Avoid Impasses ¢ How To Get 
Someone To Deal With You Who Won't! 


MORE STRATEGIES * How Funny-Money Can Work For or Against You ¢ Issues Even Experienced 
Negotiators Miss © Planning Purpose Traps That Salespeople Fall Into * The Reverse Auction, A Very Tough 
Tactic » Competition Face To Face » Nibbles That Add Up * How To Stop Them in Any Agreement * How 
To Stop a Buyer's or Seller's Hidden Nibbling * Four Hard-To-Cope-With Tactics Dirty Trick Escalation « 
The Big Proposal Puzzle » Backing Off A Concession » Mistakes — Real or Otherwise ¢The Bogey Works 
Almost Every Time, What It Is and Why It Works © Is Any Budget Constraint Real? ° Countermeasures, The 
Krunch ¢ Dangers and Opportunities ¢ How The Seller Should Handle The Krunch and Turn It Around * 
What Will Work For You In The Toughest Negotiation? © Time To Think ¢ Proven Techniques To Give Yourself 
More Time * Why Teams Make Sense — Pitfalls and Opportunities 


YOUR HELPFUL CONCESSIONS; WHY THEY CAN HURT YOU © Opening Offers ¢ How Fast Should You 
Move? ¢ Should You Split The Difference? * Much More On Doing It Right * How Winners Win-With Real Money 


GAINING SUCCESSFUL AGREEMENTS AND KEEPING THEM ¢ How Hard A Bargain Should You Drive 
After The Negotiation? * How You and Your Company Benefit 


Two More Ways to Train Your Entire Team. 


1. The Block Purchase Plan allows each member of your group to 


select their own seminar location and date or all can attend the 


same seminar: The Choice Is Yours. For more information about the 


KARRASS Block Purchase Plan, call Michael Davenport at 
(323) 866-3866. 


2. A KARRASS seminar can be specially designed for your compa- 
ny, and presented at your facility worldwide. Fax (800) 232-8000, or 
call Michael Davenport at (323) 866-3866, and an In-House seminar 


packet will be sent to you. Over 1,100 major corporations have 
4 This is your copy. Tear it out and take it with you. 


©2009 Karrass Ltd. 


brought this program in-house, and have trained over 
240,000 of their personnel. An In-House seminar is: 


e Customized to meet your company’s unique needs. 
e Available when you want it at your own facility. 

° Cost effective. 

e Available for as few as 12 people. 


An In-House seminar will make your business meetings 

more successful. 

For more information on how your group can take advantage of 
these options, call Michael Davenport at (323) 866-3866. 


changed... drastically. iS 


ng are now the norm, not the exception. 


Surviving and prospering depends on the skill and ability of you 
and your people to negotiate to keep existing agreements in place, 
and to re-negotiate profitable alternatives. 


Effective negotiation and re-negotiation skills are critical for everyone, especially when facing the new economic realities 
of today’s business environment. The strength of your agreements, understandings, and relationships means the difference 
between success and failure. Good agreements help you reach and even exceed your objectives, and give the other party 
more satisfaction at the same time. The KARRASS Effective Negotiating® seminar will give you the tools you need to: 


¢ Keep valued customers. e Survive and gain a competitive edge. e Work on a problem with someone important 
e Work to get more for your budgets. © Close sales with new customers. toiyou: 

; © Manage and supervise those responsible for 
¢ Face new global market challenges. e Persuade others to work with and not doing the work in your organization, and on 


¢ Meet lower cost targets. posit Le is the outside. 
e Win better collateral and rates. ° Finalize and administer complex contracts. —, Break or avoid a serious impasse. 


Yours FREE When You Attend the Seminar. 


This comprehensive set of reference materials (as pictured) is not only a constant reminder of every- 
thing you learned, but includes additional topics not covered in the two-day program. 

Included in this package is Dr. Karrass’ most recent book /n Business As In Life - You Don’t Get What 
You Deserve, You Get What You Negotiate, the most practical, sensible and useful book on negotiation 
aed : ever written. It is only available when you attend the seminar. No other seminar offers so much. 
These reference materials ensure that you can keep the course working for you in the months and years ahead. They are designed for 
seminar attendees and are not sold. They are only available if you attend the seminar. 

TAX DEDUCTION OF EXPENSES: An income tax deduction is allowed for expenses of education (including registration fees, travel, meals 
and lodging) undertaken to maintain and improve professional skills. (Treas. Reg. 1.162-5 Coughlin v. Commissioner 203 F2d 307.) 

All seminars are presented by Karrass Ltd., except in Europe which is presented by Karrass Worldwide Ltd., a subsidiary of Karrass Ltd. 


Dr. Chester L. Karrass, 
The Leader in the Field of Negotiating. 


It is no surprise that the most successful negotiation seminar in the world was created and designed by Dr. 
Karrass. No other negotiator in the country has a comparable background. Dr. Karrass has combined over 30 
years of on-the-job experience with advanced academic credentials in negotiation techniques. 

After earning an Engineering degree from the University of Colorado and a Masters in Business from Columbia a 
University, he became a negotiator for the Hughes organization. There he won the first Howard Hughes Doctoral Dr. Chester L. Karrass 
Fellowship Award, and spent three years conducting advanced research and experimentation in negotiation techniques 
before earning his Doctorate from the University of Southern California. He then returned to Hughes as a negotiation consultant. 

In 1968, Dr. Karrass used his research and experience to create his pioneering EFFECTIVE NEGOTIATING® seminar, to assist other 
business people to master the strategies, tactics, and psychological insights of negotiating. 

When he began holding these seminars, most business executives and professionals did not realize how much they actually negotiated. 
Now nearly a million professionals, including salespeople, buyers, corporate leaders, managers, engineers, financial officers, C.E.0.s and 
other international business people have attended Dr. Karrass’ EFFECTIVE NEGOTIATING® seminar. Many of the participants have attended 
the seminar In-House, and a majority of the Fortune 500 corporations have licensed the KARRASS program. Dr. Karrass is the author of five 
books on negotiation, including The Negotiating Game, and Give and Take, both of which are bestsellers in their field. His latest book, In 
Business As In Life — You Don’t Get What You Deserve, You Get What You Negotiate, is filled with Dr. Karrass’ latest Both-Win® techniques. It 
has already been declared “The Bible of Negotiation.” This book is only available at the seminar. 

The EFFECTIVE NEGOTIATING® seminar is packed with the strategies, techniques, tactics, tips and skills that Dr. Karrass learned, 
practiced and tested over the past three decades. He designed the seminar to be practical, hard-hitting and to pay off — literally. He 
constantly updates it. KARRASS course leaders are carefully selected for their experience and skill, and are specially trained for their 
seminar roles — leading, teaching, discussing, motivating, and making it all as enjoyable as it is educational. 

At the KARRASS Seminar you'll broaden your range of business acquaintances, sharing not only learning sessions but meals and coffee 
breaks with presidents, vice presidents, sales and purchasing executives, and other professional people from a wide spectrum of enterprise. 
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SkyMiles Incentives helps you give customers what they want. 
Award Travel is one of the greatest ways to motivate and reward customers and employees. With our limited-time, 


50% mileage bonus, you can quickly and easily purchase miles for your loyalty and marketing programs. Plus, 
SkyMiles Incentives gives you access to the world’s largest* frequent flyer program, with more than 74 million members. 


SkyMiles Incentives. Motivate by the mile. 


Limited-time 50% mileage bonus! Visit delta.com/incentives. 


*Upon consolidation of the SkyMiles and WorldPerks* programs in late 2009. 
ADELTA 
Taxes and fees for Award Travel are the responsibility of the passenger and must be paid at the time the ticket is booked. o 4ehM 
Award Travel seats are limited and may not be available on all flights or in all markets. All SkyMiles program rules apply. S K Y M | | F S iF) 
o 


To review the rules, please visit delta.com/memberguide. © 2009 Delta Air Lines, Inc. 


| WHEELS UP // 


DUSINeSS 


Because you're never off the clock. 


Read Up // 


The Book: Women Want More: How 
to Capture Your Share of the World's 
Largest, Fastest-Growing Market 


Written for: Consumer marketers 
seeking to reach women more 
successfully. 


Rating: * kw 


Authors: Michael J. Silverstein and 
Kate Sayre, partners with the Boston 
Consulting Group, a top management 
consultancy 


Are we finally ready for women to 
take their rightful place in making 
economic decisions? Economic pundits 
have termed the current recession a 
“he-cession,” noting that more men 
than women have been 
thrown out of work. 
Women also are 
outnumbering men 
in colleges and law 
schools, and they're 
running nearly half 
of all U.S. businesses 
(mostly small ones, at 
this point). 
Women Want More is 
one of a quickly filling shelf 
of new books designed to 
help companies better engage with 
women. The authors surveyed 12,000 
women in 22 countries. The upshot: Too 
many companies see women as passive 
consumers who will take whatever's 
offered, no matter how badly designed or 
“girly.” The authors’ overriding message: 
Listen to women—don't simply push 
products on them. Provide products that 
will save them time and make them feel 
more “fulfilled.” 
This book offers insights and tips 
that most marketers will find useful. It 
also brings forth a vision of an economy 
in which women are as central as men. 
Fascinating points, and undoubtedly a 
good thing. But given the overspending 
and debt of the old “male economy,” if 
there's going to be a revolution, it's going 
to about “less,” not “more.” Are marketers 
ready for that? —Gene Rebeck 


26 October 2009 deltaskymag.com 


The next time you're at the grocery 
store, check out the covers of People, Us 
and /n Touch. Like other celebrity 

magazines, most of them now 

chronicle how out of touch 

many stars are with their 

yr public. 

i In past generations, the 
entertainment-industrial 

complex meant that the 

stars with the most big-screen 

success were the ones with 

the most fame. Now, it's more 

often the small stuff that makes 

one famous, Indeed, many are 

famous for simply being famous 

(or wealthy), such as Paris Hilton. Or 

famous for not being famous, such as Jon and 

Kate Gosselin, the reality TV couple whose 

decoupling after inferred infidelity made them 

fodder for the weekly tabloids (and spiked the 

ratings of TLC’s jon & Kate Plus 8). 

This presents problems for movie 
marketers, but it also makes it more 
challenging to use a celebrity's spotlight to 
highlight worthy charities. Paul Newman got 
it, and then some. Sure, he'll be remembered 


Pack It // 


and sugars ¢ 


the h 


process 


as an actor, but his life 
work of donating hundreds 
of millions to charity 
through the sale of his Newman’s Own food 
line may be an even longer-lasting legacy 
than memorable roles like Butch Cassidy. His 
onscreen Sundance Kid, Robert Redford, has 
channeled his fame to become the driving 
force behind the Sundance Film Festival, 
which has enriched our culture by creating 
art, not controversy. 

To be sure, there are stars who do 
good while still being juicy enough 
to bump Britney Spears off covers, 
stars such as Angelina Jolie, whose 
humanitarian work has been recognized 
by the U.N, But with cutthroat concepts and 
contestants rocketing reality TV stars to 
magazine covers, and with infamy the new 
fame for even legitimate performers, it's 
not just the culture, but charity—be it breast 
cancer research or humanitarian efforts— 
that may get lost in the process. 


John Rash is senior vice president and director 
of media analysis at Campbell Mithun. 


5 Minutes With // 


Role: The Los Angeles-based Comedy Central 
executive is not only responsible for some of the 
most successful series on TV, she's also in charge of the channel's 
special event programming, including the Emmy-nominated 
Comedy Central Roast franchise. 


Plaudits: On her watch, deals have been signed with folks such as 
Sarah Silverman, Lewis Black and 
Demetri Martin, thank you very 
much, 


Bio: Corrao, who has a B.A. in 
semiotics from Brown University, 
began her career at MTV 

and spent four years at FOX 
Broadcasting Company, where 
she established hits such as That 
70's Show, MADtv and King of 
the Hill. She lives in LA with her 
husband, James Jones, and two teenagers, Maddie and Zach. 


// What's it like to be a female executive in a traditionally 
male-dominated arena? 

It feels pretty natural to me. I've never been intimidated by the guys, 
and my comedy sensibility is inherently male—satirical, irreverent, 
harder-edged. | have a tremendous amount of respect for people 
who do comedy for a living, and | think that comes across to 
everyone we are in business with. 


// Why are women comedians often considered less 


amusing than their male counterparts? 
There have always been great funny women with unique points 


+1.6% 


By the Numbers // 


Circulation 
Trends 


circulation from 2007 to 
2008. Its circulation is 


397,600 


Circulation of the U.K’s Financial 
Times, which dropped 6 percent 
from 2008. 


measure up? More than 5 million 
of Delta's 13 million customers say 
they're regular monthly readers. 


Comedy is the most subjective 
thing in the world, which is why when it 
works for a mass audience in television, 

it's nothing short of a miracle. 


Increase in /n Style magazine's 


Decline in circulation of 
USA Today, the largest 
daily newspaper in the 
United States with a 
circulation of 2.11 million. 


Lauren Corrao, President, Original Programming ere 
and Development, Comedy Central | 


of view—Lucille Ball, Carol Burnett, Roseanne—perhaps just 

not as many of them. Let's face it, the lifestyle of an aspiring 
standup comic is certainly less than desirable—dingy motels 

on the road, smelly clubs, drunk audiences—hardly conducive to 
raising a family, as was the traditional path for the female. As 

the role of the female in society has changed over time and more 
women have been empowered as decision-makers and role models, 
the more success we've seen. 
Just look at the current landscape 
of television and film with women 
like Tina Fey, Amy Poehler and 
Sarah Silverman defining the 

new generation of funny ladies. 
Interestingly enough, these are 
women who are not just funny on 
camera, but often create, write 
and define their own projects. 


// How do you define funny? 
Comedy is the most subjective thing in the world, which is why 
when it works for a mass audience in television, it's nothing short 
of a miracle, Personally, | like smart, relevant comedy with a distinct 
point of view. It also needs to be surprising and unexpected. 


// Do you think humor is more important in a world that is 
so terribly unfunny these days? 
People have always used humor to help define and analyze 
political and economic circumstances [Mark Twain, for example], so 
| certainly think it's extremely important to keep a sense of humor 
and perspective to keep from going insane. 

—Diana Anderson 


Source: Audit Bureau of Circulations 
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WHEELS UP // Business 


Road Warrior // 


Mindy Grossman is the high-flying CEO of St. 
Petersburg, Florida-based HSN, Inc., a $3-billion 
enterprise that encompasses HSN (formerly known 
as the Home Shopping Network), the country’s 
fourth-largest cable network, as well as Cornerstone 
Brands (think retailers such as Frontgate, Garnet 
Hill, Ballard Designs and Smith+Noble, among many 
others). She has her finger on the pulse of how 


Mindy Grossman on Tampa Bay 


America shops. The former head of Nike's apparel 
business and former president and CEO of Polo 
Jeans Company, Grossman splits her time between 
New York City and St. Petersburg. She offers up 
her favorite spots to do business (and catch some 
between-meetings sun) in the Tampa Bay 

area, from sleepy St. Pete and 
Clearwater to bustling Tampa. 


© pest pace to 
WATCH A SUNSET 


The Don CeSar 


BEST PLACE TO GRAB A SNACK 


Saturday 
Morning Market 


j&) BEST BAR SCENE 
Ocean Prime 


oO 


iA BEST SPA 
This month, HSN The Vinoy Salon 
is working with five & Day Spa 


brand partners to offer 
special items as part 
of its annual Susan G. 
Komen "Shop for the 
Cure” campaign—and 
has pledged to make 


© zest power 


a $50,000 donation LUNCH 

to Susan G. Komen for : 

the Cure, Cafe Ponte 
GREAT WAY TO SPEND A FEW 
EXTRA HOURS 
Dali Museum 


© BEST PLACES TO CATCH 
AFEW RAYS 


North Beach & 
Honeymoon Island 
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~e best dining experiences and the 


“Rising from the sugary gulf shores of St. Pete 
Beach, The Don CeSar resort is the perfect place to 
kick off your shoes and take in a fabulous sunset.” 
The legendary pink palace has been a favorite of 
celebrities, athletes and socialites from F. Scott 
Fitzgerald to Beyoncé Knowles. doncesar.com 


“The Saturday Morning Market in downtown 

St. Pete has some of the freshest fruits and 
vegetables in the state. Nosh on deliciously sinful 
mot-sa-pies (grilled cornmeal pancakes filled with 
mozzarella) and listen to live music from area 
musicians.” saturdaymorningmarket.com 


“Ocean Prime is a newcomer to Tampa and is the 
place to be seen on Friday nights. Be sure to try 
the sea salt caramel martini, available by request, 
with its dramatic black lava salt.’ ocean-prime.com 


“The Vinoy Salon & Day Spa is a wonderful place 
for our on-air guests to rejuvenate after the 
rigors of being on live television for hours on end. 
The Baybreeze Cabana massage overlooking 
Tampa Bay is a must.” Renaissance Vinoy Resort 
& Golf Club, St. Petersburg. marriott.com 


IF YOU'RE 
LOOKING FOR THE 
KIND OF RAYS THAT 
WILL KNOCK ONE OUT OF 
THE PARK, HEAD 
TO TROPICANA FIELD 
IN DOWNTOWN ST. PETE 


An insider gem in Clearwater, 
“Cafe Ponte is one of the area's 


personal favorite of a number of 
our celebrity chefs when they are 
in town to appear on HSN. The 


modern yet elegant motif provides TO CATCH A GAME WITH 

Byctross denPieoeaataaans” AMERICAN LEAGUE 

. BASEBALL CHAMPS, 
THE TAMPA BAY RAYS. 


The Dali Museum in St. Petersburg is home to the 
world's largest and most comprehensive collection 
of Salvador Dalf's work outside of Spain. Featuring 
a broad range of the renowned Spanish artist's 
work—including the Impressionist and Cubist 
styles of his early period and the famous surrealist 
canvases for which he is best known—the 
museum is a must-visit. thedali.org 


—Mindy Grossman 


“If you're looking to work on your tan, Tampa Bay 
has some of the world’s most beautiful beaches.” 

North Beach at Fort De Soto (2008 and 2009) and 
Honeymoon Island State Park (2009) were ranked 
in tripadvisor.com’s top 10. 


a 


North Beach at Fort De Soto 


THE HEADSET FOR THE JETSET 


voice controlled 
bluetooth headset 
with multipoint 


3 Bluetooth’ 


Available from 


ata RadioShack. 


VOICE CONTROLLED BLUETOOTH HEADSET 


Experience the remarkable Q1 voice controlled headset from BlueAnt: handsfree mobile 
communications have never been so easy. With the BlueAnt Q1 you Simply Connect: turn 
it on and the Q1 talks you through everything you need to do to get set up. Then use your 
voice to make calls, answer calls and control the headset. 


And with BlueAnt’s advanced noise suppression and voice isolation technologies you ll 
always be heard. Even in the noisiest environments. 


The BlueAnt Q1. Voice Control is here. 


BlueAnt 


www.blueantwireless.com simply connect 


The Bluetooth® word mark and logos are registered trademarks owned by Bluetooth SIG, Inc. and any use of such marks by BlueAnt Wireless is under license, 
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WHEELS UP // Business 


Start Up // 


Climbing 
Via Ferratas 


Via ferratas (iron paths) are the rage in Europe and have 
recently made their way to the United States. Used 
extensively by the Italians in World War | to move soldiers 
through mountains, a via ferrata is an established climbing 
route up mountain faces and other rugged terrain, using 
ladders, grips, cables, suspension bridges and, sometimes, 
tightropes—all of which are already in place. 

Although they have military roots, via ferratas are popular 
with individuals of all ages seeking new challenges. You don't 
even need any equipment. “I call .it climbing for non-climbers,’ 
says Mark Meyer, owner of Torrent Falls Climbing Adventure in 

_ Red River Gorge, Kentucky, the first United States-based via 
ferrata, whose oldest participant to date is 82. 


How it works: You take a short training session before proceeding to the route, where you 
don a helmet and are clipped in for safety. Often, a guide will lead you. At Waterfall Canyon 
Climbing Park in Ogden, Utah, a guide escorts you through any one of 
T : three routes ranging from 350 to 400 feet high, usually about a half-day 
0 locate via ferratas 4 . 
‘around the world, visit excursion. At Torrent Falls, the routes are self-guided, but staffers man the course to 
viaferrata.org. Or call assist or motivate you, especially when crossing the 40-foot tightrope walk. 
» Waterfall Canyon at 
801-550-1761 or Torrent When you can do it: Location determines how long a via ferrata remains open. 
Falls (torrentfalls.com) at i ‘ 
606-668-6613. Although Torrent Falls is open March 1 to December 1, the via ferrata at Waterfall 
Canyon in Ogden, Utah, offers year-round adventure. —Karen Asp 


THINK TV FOR YOUR BUSINESS 
IS TOO EXPENSIVE? 
THINK AGAIN. 


NEWS AND 
ENTERTAINMENT PACKAGES 
STARTING AT ONLY 


+2 


OUR EVERYDAY LOW PRICE 


Great TV packages for less than $1 a day 


News & Finance - Over 29 channels including CNN, CNBC and msnbc 
Entertainment — Over 34 channels including Food Network, A&E and HGTV 
Kids & Entertainment — Over 32 channels including Discovery, Animal Planet and Nickelodeon 


Why would you ever pay more for TV? 


Call for your free expert consultation. @ } 


1-888-451-3650 dishnetwork.com/sky 


Restrictions apply, including business verification and monthly fees for additional receivers. Offer ends 1/31/10. All prices, packeges and programming subject to change without notice. All DISH Network programming, and any 
other services that are provided, are subject to the terms and conditions of the promotional agreement and Commercial Customer Agreement. All service marks and trademarks belong to their respective owners. © 2009, DISH Network LLC. All rights reserved. NE T WwW Oo R Ke 
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Inflight 
internet To try Gogo? look for this decal. Find the 


“gogoinflight” Wi-Fi signal and connect. 
Then launch your browser and log in. 


On the ground: gogoinflight.com rN D E LTA 
In the air: airborne.gogoinflight.com : I~ 


PRICE 
CUT! 


ACHE EAISTOH 


$6995 | 


"Free shipping on orders over $89 
No sales tax except PA/NJ. While supplies last 


Luggage Online 


G43) Brands and counting. All priced to move. 


www.LuggageOnline.com/sky 
800.958.4424 


WHEELS UP // 


Gotta Have It // 


Reasons 
Google 
Voice Is Cool 


Ever dreamed of having 
your own personal 
switchboard operator? 
Google Voice, a new calling 
and voicemail service 
from the online search 
giant, offers just that. 
While it's available by 
invite only, the service 
is already garnering a vocal 
and devoted following. Here's 

a rundown of what you can do 
with Google Voice and why it's a 
must-have for frequent travelers or 
anyone with multiple phones. 


One phone number. One! 

At its core, Google Voice is a 

call-forwarding service. But 
don't let that fool you. This is 
still one powerful-if quirky—online tool. 
While you can't use any of your existing 
phone numbers for your main Google 
Voice number, Google will let you choose 
a number (in any U.S. area code) when 
signing up. After that, you just link it to all 
your other existing numbers. 


High-IQ call forwarding. 

Not only can you choose 

to forward calls to as many 
numbers as you like, you can 
even forward incoming calls to different 
phones based on who's calling. Take 
those dreaded calls from your boss. If 
you're feeling brave, you can choose to 
have them ring to your cell number—not 
your home, where your husband or kids 
could answer. Or you can have them sent 
Straight to voicemail. Google Voice also 
lets you compile entire groups of callers 
to send either directly to an online spam 
folder, voicemail or block altogether. 


Find out who's calling. 

Everyone gets them: Strange 
calls from unfamiliar numbers. 
With Google Voice, you can 

have these callers state their 

name before being patched through to 
you. If they don’t hang up, Google will tell 
you exactly who's calling and give you 
the option to take the call or send it to 
voicemail. 


Make free calls. 
Google Voice lets you make 
free calls to anywhere in the 
United States. Best of all, these 
Calls will all appear to originate from your 
main Google number, even when you're 
calling from your cell phone or landline. 
It's a great way to avoid divulging your 
personal numbers when shopping online. 


Get voicemails via e-mail. 

Perhaps the coolest feature 

in Google Voice's arsenal 

is its ability to automatically 

transcribe all your voice messages. True, 
the transcriptions aren't always spot on, 
but it’s a great way to check messages 
online since that's where many of us 
spend the day anyway. If that doesn’t suit 
you, Google Voice will also let you receive 
your voicemails as actual text messages 
or e-mails when they arrive, Not only is 
this faster than listening to those long- 
winded messages from friends, family 
and co-workers, but it also gives you a 
permanent written record that is easily 
stored for future reference. 


Switch phones in a snap. 
Worried about using up all 
your mobile minutes? Google 
Voice lets you transfer your 
calls to another phone with a push 
of a button—right in the middle of the 
call, if need be. When you're on your cell 
phone, simply press the “*” button, and all 
your other phones listed on the account 
will instantly ring. Simply pick one of them 
up and continue talking. Minutes saved! 
—Bryan Gardiner 


WHEN YOU’RE CHASING 
BUSINESS, YOU NEED A 
HOTEL THAT SPEEDS YOU © 


UP NOT SLOWS YOU DOWN. 


With over 60 years’ experience, InterContinental knows the things that really matter in the new business 
reality. Things like purposeful services and facilities that can make a tangible difference to the way you 
work. We also understand that your time has become even more precious, that’s why we’ve developed our 
Business Sense package which effectively combines all the elements you need to work at your best. So you 
can be completely up to speed when you’re chasing business. 


Do you live an InterContinental life? 


> » 
wy 
Call 1 800 424 6835 from North America or 


+ 800 1800 1800 from most countries in Europe INTE RC O NT IN E NTAL. 


and Asia Pacific, or visit intercontinental.com HOTELS & RESORTS 


In over 155 locations across the globe including NEW YORK « HONG KONG « LONDON « PARIS 


WHEELS UP / | 6 CPROVIDING WOMEN WITH THE TOOLS THEY NEED 


L I f t TO SUCCEED IS A CAUSE CLOSE TO MY HEART9 


— Vanessa Williams 
Trends, tastes and talk. 


Cause Celeb // 


Vanessa Williams helps women 
help themselves. 


“Women need to come together and help economically 
disadvantaged women move forward,” says Vanessa 
Williams, TV's favorite fashionista on Ugly Betty and 

a strong supporter of Dress for Success. The interna- 
tional nonprofit organization promotes the economic 
independence of disadvantaged women by providing 
professional attire, a network of support and the ca- 
reer development tools to help them thrive in work and 
life. Founded in 1997, Dress for Success has expanded 
to include more than 90 affiliates in the United States, 
Canada, Mexico, the Netherlands, New Zealand, Poland, 
the U.K, and the West Indies, and it has helped more 
than 500,000 women work toward self-sufficiency, 


WHAT YOU CAN DO 


LEARN: ACT: GIVE: 
Each client receives one Register your support Donate clothes or cash 
suit when she has a job for Dress for Success at at dressforsuccess.org. 
interviewandcanreturn § Allergan’s express 

for separates when she successcampaign.com 

finds work. and Allergan will donate 

$2 on your behalf. 


History Lesson // 


The Bloody Mary 


Originated: October, 1934 


Created 75 years ago by Fernand Petiot, the bartender at The 
St. Regis New York, the Bloody Mary (originally named the Red 
Snapper) quickly found a foothold among taste-making tipplerati. 
To sample the original recipe, head for the St. Regis and celebrate 
this firewater beneath the watchful eye of artist Maxfield 
Parrish’s atmospheric Old King Cole mural (be sure to ask the 
bartender about the monarch’s saucy smirk). Or sip any of the 
myriad Bloody Mary creations whipped up by other notable 
New York restaurants, including a few of our favorites at 
the ‘21’ Club, The Spotted Pig and wd~50. 


oO 


Proceeds from The St. Regis’ ‘2 aac, 

Bloody Mary anniversary menu Fy Snes 

in October benefit City Meals on Wheels. fp Ashes 
Ee eisai Harwood) 
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Everybody’s Talking About Wine and Food Festivals 


South Beach 


NYC Wine & Food & Wine Singapore’s Cornucopia, 


Food Festival Classic in Wine & Food World Gourmet Whistler, Canada 
This month, inter- Aspen Festival Summit Pick up some tricks of 

national chefs and TV Five thousand foodies In its ninth year, Miami's A celebration of interna- the trade at one of the 
personalities converge to | converge for three days "SoBe" Wine & Food Fes- tional gourmet cuisine many seminars through- 


and wines, the Summit 
hosts more than 40 
high-end events, including 
the Wildlife Gourmet 
Safari, over the course 

of 14 days. April 2010. 
worldgourmetsummit.com 


of culinary trends, cook- 
ing seminars and wine 
tastings, with more 

than 50,000 bottles 

to be sampled. June 
2010. foodandwine.com/ 
Classic 


tival draws culinary per- 
sonalities and winemakers 
from around the world 

for four days of seminars, 
tastings and live auctions. 
February 2010. sobe 
wineandfoodfest.com 


out the four-day festival, 
At night, rub elbows with 
acclaimed chefs and 
sommeliers at a tasting 
gala or two. November 
12-15, 2009. whistler- 
cornucopia.com 


showcase their culinary 
chops. At the 100-Mile 
Brunch, all ingredients are 
sourced within 100 miles 
of NYC. October 8-11, 
2009. nycwineandfood- 
festival.com/2009 


Pop Culture // 
Know Your Vampires 


With international hits such as True Blood and Thirst, vampire mythology has gone 


global. And like a good vampire, a good story never dies. 


Angelus (David Boreanaz) 


; Angel (1999) Eli 
Edward Cullen (Robert Pattinson) 3 f : r 
Twilight (2008), New Moon (2008), ee tas atesied ee 
etc, etc... | LOVE INTEREST: Buffy One In (2008) 
ESTIMATED AGE: 108 _ CREEPY quoTe: “You'll prove ESTIMATED AGE: 200 
Nests: Forks, Washington ; | can trust you when the day Nests: Stockholm 
LOVE INTEREST: Bella L comes that you have to kill Love INTEREST: Oskar 
CREEPY quote: ‘| hate you for making me want me. And you do." He ccepy auoreaind>. 


» 
you so much! but I've been 12 for a 


long time.” Count Dracula 
, ae ) (Gary Oldman) 

_ Bram Stoker's 

| Dracula (1992) 


_ ESTIMATED AGE: SOO+ 
_ NESTS: Transylvania 
| LOVE INTEREST: Mina 

CREEPY quoTe: ‘I...am... Dracula!” 


Lestat de Lioncourt 
(Tom Cruise) 


Interview with the 
Vampire (1994) 
ESTIMATED AGE: 249 
nests: New Orleans 
David LOVE INTEREST: Louis 
(Kiefer Sutherland) CREEPY quote: “Evil is a point 
The Lost Boys of view." } Miriam 
(1987) eae: shisiataaiaiaiaall (Catherine Deneuve) 
ESTIMATED AGE: 20 . 
nests: Santa Cruz a Sa Tale pleas Priest Sang-hyeon 
ee ee Star, Seas d oyer) nests: London 3 Tae pe foe 
ichae LOVE INTEREST: Sarah Thirst (2009, 
CREEPY quote: “You're rile ne 173 CREEPY quote: “You'll be back! ESTIMATED AGE: 42 
eating maggots. How j SEE eC DS, When the hunger knows no Nests: Seoul 
do they taste?” ] Pua Sauls . reason!” LOVE INTEREST: Tae-jOo 
PORTE 5 ed ont TE: “W 
CREEPY quote: ‘I killed a hot oete pai me 


_ few by accident at first.” 


eRe 
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WHEELS UP // 
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Style Destination // 


a [ J 


smarts. Classic cable knits and 
nubby tweeds offer up bookish 


The Scene: 

Explore the inner sanctums of 
the university on a walking tour or 
peruse the pages of Brideshead 
Revisited at Blackwell's bookshop 
before savoring the collections at 
the Ashmolean Museum. 


The Stay: 

Book a room at the Old Bank 
Hotel, a Georgian building that has 
been transformed into a minimalist 

boutique hotel smack in the city 
center (check out its Quod 
Brasserie on Sunday nights for 


9 dash of the English countryside? 
None Dine at Le Manoir aux Quat’ 

Saisons in nearby Great Milton * 

and soak up the ambience of a 

@ centuries-old manor house while 
sampling innovative creations 

prepared by chef Raymond Blanc. 


The Look: 

1 Rugby ball by Gilbert, $115. rugby- 
imports.com 2 Bookends by Barnes 
& Noble, $69.95. barnesandnoble. 
com 3 Driving cap by Scala, $55. (800) 
367-3626 for locations. 4 Cufflinks by 
Hackett, $97. hackett.com 5 Suede vest 
by DSquared?, $1,295. dsquared2.com. 
6 Boots by Burberry, $195. burberry. 
com 7 Needlepoint pillow, $135. smart- 
turnout.com 8 Overcoat by MARC by 
Marc Jacobs, $458. marcjacobs.com 
9 Bag by Dooney and Bourke, $130. 
dooney.com 10 Cardigan by DSquared?, 
$995. dsquared2.com 11 Tie by Brooks 
Brothers, $75. brooksbrothers.com 

-Elizabeth Doyle 


Sites Sie: 
Skee Rr 
“Se 


You needn't pursue a degree at 
Oxford to brush up on your style 


charm—in the stacks or at a pub. 


world-class jazz sessions). Wanta 


Paris - LYon - CANNES - LONDON - BRUSSELS - ZURICH - ROME 
Capri - Porto Cervo - VIENNA - SoFiIA - Bupapest - Moscow 
Saint PETERSBURG - SOCHI - EKATERINBURG - Kiev - Baku - ALMATY 
ASTANA - DuBal - DouHa - Beirut - MACAU - MONTREAL - NEw York 


WWW.ZILLI.FR 


THE FINEST GARMENT FOR MEN IN THE WORLD 


POLO GRILL 


 tmericar Best, 


NONOVANS 


STEAK & CHOP HOUSE 


9 
Bobs 
Steak & Chop House 


Established 1993 


RINGSIDE 
STEAKHOUSE 


Best Steaks in Town Since 1944! 


CHOPS -STEAKS 


=> 


MOS y 


A Place for Steaks 


DRI 


A STEAKHOUSE: 


PRIME TIME 


TOP TEN 


USDA PRIME STEAKHOUSES 


www.primesteakhouses.com 


Tulsa, 0K 


pas 


918-744-4280 


San Diego, CA 

La Jolla/UTC, CA 
Phoenix, AZ 

Salt Lake City, UT 
ay Dallas, TX 
Forth Worth, TX 
Grapevine, TX 
Plano, TX 

San Franeisco, CA 
Tucson, AZ 


Ear 


ow 


Portland, OR 
Portland, OR 


Orlando, FL 
Int'l Drive, FL 
Kissimmee, FL 
Tampa, FL 


ow 


Palm Springs, CA 
Palm Desert, CA 


Nr 


fv ‘San Antonio, TX 
Milwaukee, WI 
i Indianapolis, IN 
Houston, TX 


Atlanta, GA 
Myrtle Beach, SC 


8'7'7-698-6666 


Toll free number reaches 
all locations, 


214-528-9446 
817-350-4100 
817-481-5555 
9'72-608-2627 
415-273-3085 
920-877-2877 


903-223-1513 
903-255-0750 


407-851-7130 
407-363-0228 
407-396-6055 
813-353-9706 


760-320-4500 
760-7'79-9888 


210-472-2600 


414-272-0720 
31'7-624-0720 
713-877-0720 


404-846-0644 
843-448-8081 


WHEELS UP // Lifestyle 


Trend Watch / 


Turntable 
Redux 


OK, the revival of vinyl has been 
well-documented. Catalog sales 
of Beatles LPs have spiked, and 
contemporary groups such as Radiohead 
are actually selling the deluxe LP 
version of their new records while the 
CD versions tank. The LP appeals to both 
our ears (Sound quality) and our hearts 
(nostalgia), not to mention our eyes 
(cover artis truly intended for the 12-by- 
10-inch canvas). But on the road, the 
portability of the teeny-tiny, all-in-one 
mp3 player is unsurpassed, right? 
Sticking earbuds in your head and 
zoning out to your iPod may be ideal 
in transit, but when you actually reach 
your destination, nothing complements 
a minibar like audiophilia (ask any 
professional DJ). You don't have to haul 
your Hi-Fi component system around 
the world with you, either. Here are a 
few products that will help you pave the 
road less traveled with wax: 


Crosley Jaa: 4 


making portable 
turntable stereos 
since the 1930s. 
This version is 
available at 
Target for less 
than $100. 


Professional DJs 
use these bags 
to baby their 
favorite 30 or so 
records from gig to 


gig. This one has room 
KL enough for a laptop— 


STEAKHOUSE 


it can double as your 
carry-on. 


10 ee Y’ Oklahoma City, 0K 405-272-0777 


Call 866-88-STEAK (78325) to connect with 
any of these Primetime Top 10 Steakhouses. 
Oasis is one of 
several rock 


bands who 
have recently 
Wine Spectator Best Wine Spectator re-released 
of Award of Excellence Award of Excellence their entire 
back catalog 
Distinguished Restaurants of North America on heavy- 
www. DiRoNA.com duty vinyl. 


Send Comments to Prime Time Top 10 
4369 D’Evereux Circle, Pensacola, FL 32504 
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Your joy is Our joy. — 


S) Aumerioney ‘ Yale-New Haven Hospital is the primary teaching hospital of Yale 
Be 5 HIP School of Medicine and is ranked among the nation’s best hospitals by 


1 U.S.News & World Report. 


Bringing your child into the world is perhaps 

the most fulfilling experience of your life. And 
choosing which hospital will care for you and 
your newborn may be one of the most important 
first decisions you make. Only a select few 
hospitals offer today’s most advanced medical | 
treatments along with the specialists who 
pioneered them, in an environment that’s as 
compassionate as it is state-of-the-art. We are 


one of those hospitals. 


Yale-New Haven is also where ob-gyn physicians 
and scientists have long been on the forefront of 
maternal-fetal medicine. Clinicians at Yale-New 
Haven invented fetal heart monitoring, pioneered 
fetal echocardiography and introduced the first in 
vitro fertilization program in the Northeast. And, 
with Yale-New Haven Children’s Hospital, the full 
resources of one of the country’s best pediatric 
hospitals are devoted to the health and wellness 


of your newborn. 


WW YALE-NEw HAVEN 


HOSPITAL 


www.ynhh.org 


WHEELS UP // 


The Hot List 


The people, places and things you'll be talking about this month. 


\ s o 

a ""~&) History Festivals 
4 EARHART // In May | CMJ // A leading festival for breaking new bands, 
1932, Amelia Earhart CMJ Music Marathon & Film Festival draws more than 
became the first wom- | 120,000 fans to 75 New York clubs and theaters for 
an to fly solo across the | artist showcases, film screenings and concerts by 
Atlantic; she then tried more than 1,200 artists. October 20-24. cmj.com 

to circumnavigate the 


STING // The 

singer releases a new 
winter-themed solo 
album that's sure to 
top end-of-year holi- 
day shopping lists. /f 


globe, but disappeared Ang opek es 

over the Pacific. Hilary Theater On a Winter's Night 

Swank plays the tena- | IDIOT SAVANT // Oscar nominee Willem Dafoe -. {Sa compilation of traditional 
cious aviator in the Mira | stars in the world premiere of this philosophical carols and lullabies along with two original 
Nair-directed movie comedy written by Richard Foreman, playing at compositions. Available October 27. 


Amelia. October 23. 


Books Rock 


ANSEL ADAMS IN QUADROPHENIA // 
COLOR // This book The stage adaptation 
devoted to photog- of The Who's classic 
rapher Ansel Adams’ 1973 rock opera, 
color work includes Quadrophenia, wraps 
20 photos from the its six-month U.K. 


New York's Public Theater. October 27-December 13. 


‘ } f - 30 ROCK // Set your TiVo! The Emmy-sweeping Tina Fey and 
> 


. company return for the fourth season of NBC's hit sitcom. 
8 Season premiere October 15. 9:30 EST, 8:30 CST. 


Adams Archive that tour this month in 
have never been Coventry. The produc- Sports Film 
published tion tells the coming- . 
nse ADAMS Betere, of-age story of a WORLD SERIES /1 Major WHIP IT // Juno 
“3174 \ Available loner looking for love 30 Rock received a League Baseball's late start star Ellen Page 
il i BAY Gcicber 21. in 1960s England, niente ge vn this season means we could be returns in a fittingly 
eC sail Through October 3. including one for Tina Fey. watching World Series Game angst-ridden role as 
7 on November 5—the latest an indie-rock scenester 
game in league history. (The struggling in a small town 
Conce rts Sports season has stretched into ha finding solace in a roller 
ROCK HISTORY IRONMAN // At the annual Ironman World November only once before, in | derby league. The film also marks 
// Happy 25th an- Championship triathlon, 1,800 high-endurance 2001.) The post-season sched- | the directorial debut of another 
niversary, Rock & Roll athletes complete a grueling 2.4-mile swim, ule isn't final, but the regular lovable Hollywood misfit, Drew 
Hall of Fame! Besides 112-mile bike ride and 26.2-mile marathon run season concludes October 4. Barrymore. In theaters October 9. 
two nights of concerts | on the Big Island of Hawaii. The contenders are 
(Oct. 29-30) at Madi- selected from a lottery of tens of thousands or 
son Square Garden, land a spot through qualifying races. October 10. Comedy | used to chase skirts 
the hall has released =}, mT ~<a si) | THE JEFF DUNHAM 
The Rock and Roll Hall y . : | SHOW // When Time called all over the world, 
of Fame: The ventriloquist Jeff Dunham until | got to Scotland, 


First 25 years, 
chronicling 


“perhaps the most popular stand- 
up comedian in the U.S,” wedida a nd, boy, Was 


the induction double-take. But Comed i " 
ceremonies, plus Central is banking : surprised! 
anine-DVD set on just that whenit —Jeff Dunham in 
of past ceremony premieres The jeff character (as 
highlights. Dunham Show 
rockhall25.com October 22. Walter) 
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5 ‘S 3rd'k 
) from the Sun, almost two dozen 


John Lithgow’s killer new role brings 
him to premium cable, probably the 
only venue he hasn't yet tried. 
by Deborah Caulfield Rybak 


Ce) FJ e’s the award-winning creator of whimsical children’s books and a best-selling warbler 
of catchy kids’ tunes such as “I’m a Manatee.” He’s played a wacky alien (NBC’s 3rd Rock 
lap a ag & dh from the Sun) and done Oscar-nominated turns as a gentle banker (Terms of Endearment) 
foother was anactreseand and a transsexual ex-football player (The World According to Garp). 
his father was a theatrical So... John Lithgow as a serial killer? Oh yeah. 
producer and director who ran Lith St len in the 1993 film Cli di trio of Brian De Pal 
ic: Vacate Theatret exten ithgow’s turns as Qualen in the 19 m iffhanger and in a trio of Brian De Palma 
in Princeton, New Jersey. thrillers (Obsession, Blow Out and Raising Cain) were chilling enough to land him a spot as one of 


moviedom’s best villains on the movievillains.com website. Now he'll face off against Michael 
Hall’s serial killer with a heart of gold this month on the new season of Showtime’s Dexter. 
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Panasonic recommends Windows Vista® Business. —" 
: (intel) 
» Centrino 


» vPro” inside” 


Protect. 


IN YOUR WORLD, he 
ITS YOUR TOOLS THA 
TAKE YOU THE DISTANCE. 


7 TIMES MORE RELIABLE THAN THE INDUSTRY AVERAGE. 


Through continued dedication and engineering, Panasonic has created efficient mobile 
solutions that deliver maximum uptime and increased productivity throughout the day. Our | 


Toughbook® computers, powered by Intel® Centrino® 2 with vPro™ technology, are seven 
times more reliable than the industry average—resulting in a lower total cost of ownership 
and a higher return on your investment. Rugged and reliable Panasonic Toughbook computers, 
featuring long battery life and embedded wireless capabilities, keep you connected and 
productive when you need it most. 


Visit panasonic. com/toughbook-ROI-Evaluator or call 1.888.223.1089 to find out how 
Toughbook computing solutions can improve your productivity and increase Meee 
ROI, or to schedule an ROI Evaluator appointment. 
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tersan cing pro 
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Talk Show // 


The wildly versatile actor acknowledges 
that his career path, with all its divergent 
paths and byways “has been bizarre, but it’s 
been a lot of fun. I try to stay creative and 
keep things interesting for myself and have 
a good time.” He hasn’t played a bad guy in 
a long time, however, and it’s taken a series 
like the highly acclaimed Dexter to lure him 
back to the dark side. Lithgow will play 
Arthur Mitchell, aka the Trinity Killer, a 
role he instantly coveted. 

“I got an hour and a half pitch from the 

writer/producer Clyde 
Phillips telling me the 
entire 12-episode arc 
of this character in 
great detail,” Lithgow 
explains, sort of. “I can’t 
tell you what he said, 
but it’s a story with 
astonishing surprises 
that really had me on 
the edge of my seat. In 
so doing, he told me 
things he won’t tell 
anyone else outside of 
the writing staff. The 
entire cast doesn’t 
know what’s going to 
happen; I’m the only 
one who knows. He 

did all this just to 

lure me into playing 

the part. And it 


John Lithgow poses 
with his son Nate and 
his wife, Mary Yeager, 
at a ceremony honor- 
ing him with the 
2,176th star on the 
Hollywood Walk of 
Fame in 2001. 


Lithgow will play a i) 
character known as the 


Trinity Killer on Dexter. 


worked!” 
Lithgow 
describes his 
character as “not 
what he appears 
to be, which is | (Lhe pe 
typical of the | Wea Hse cit 


series. Dexter and eens Si 


I are kind of opposite numbers. 
Gradually he suspects and then determines 
that I am a serial killer like him. The series 
mines the fact that psychopaths make 
great experts, so that’s always a fascinating 
thing to play, all those different realities. 
It’s completely typical of that series. The 
characters withhold so many things from 
each other and talk at great cross purposes. 
It’s really beautifully plotted that way.” 
Lithgow has been breathing theater and 
acting all his life. His father, Arthur, was a 
noted producer, director, actor and artistic 
director of the McCarter Theatre Center 
in Princeton, where Lithgow was raised. 
The genial actor is not a disciple of the 
immersion school of acting and had no 
qualms about taking on such a killer role. He 
merely chuckled when asked if it was a hard 
one to walk away from at night: “Goodness, 
no.” He did no research for the part, 
explaining, “I didn’t have to, the writers did 
all the work for me. I just had to show up.” 
Like so many other actors of his caliber, 
lured by shows like Dexter, Lithgow is 
enamored of premium cable channels, 


Parents’ Choice 


T t 
nS wing) 


Silver Honor 
Awards 
Grammy Awards 
He's also won: 
© Emm two aGolden Globe, 
S knards pe two Screen Actors 
eel (four wards if Guild Awards 
wins) (three Awards : 
Wane) (no wins) and an American 
Comedy Award. 
Plus... 
Lithgow attended Harvard He has three grown children, The actor has a star on the Lithgow played a dancing 
and studied at the London a granddaughter and lives in LA Hollywood Walk of Fame elephant in the 2003 New 
Academy of Music and with his wife, Mary, a professor and has been inducted into the York City Ballet production of 
Dramatic Art. of economic and business Theater Hall of Fame. Carnival of the Animals. 


history at UCLA. 
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which have produced a steady stream of aren’t nearly as many jobs, and 


cutting-edge, award-winning series since the jobs aren’t necessarily the 

The Sopranos debuted in 1999. “It’s a whole ones you want to do.” 

new genre in a lot of ways, with a lot of However, Lithgow confesses 
that what he really likes 


to do, when left to his 
own devices, is theater: 


Lithgow is a well-known 


“The movie industry is a “Since 3rd Rock ended in ole Tete 
: : 2001, I’ve done six plays in New ig Manatee manana 
minefield these days. There York.” He was heralded for his Mouse Goes to College 
u . Broadway performance last year and Marsupial Sue. 
aren t near ly as Many jobs, as Joe Keller in Arthur Miller’s All 


and the jobs aren't necessarily ee 


the ones you want to do.” month with a new version of his 


one-man show, Stories By Heart. 
Then he'll return to New York to 
star in Mr. & Mrs. Fitch, a comedy by 


new rules that are very appealing to the Douglas Carter Beane, at the Second Stage 
creators and the actors,” he says. “The fact Theatre. 

that the series are only 12 episodes long Lithgow also continues to paint (“my 
means that it’s not nearly that long, long very private hobby”) and is working on 
prison sentence of a network season. It also a memoir. While some would see his 

gives a lot more time to do more polished activities as close to whirlwind, Lithgow 
writing, and I think that attracts the best disagrees. “I’m not quite as ambitious as I 
writers.” As for films, he says: “The movie used to be. Now I do what I really want to, 
industry is a minefield these days. There instead of what I think I should do.” 


Atlanta-Kennesaw, GA 


LUCKILY, THERE’S NO SUCH THING AS THE MIDDLE SUITE. 


vig 


NLZ 
\\\ High-speed internet access <©—> Daily hot breakfast eS) Evening meal with beverages’ mae Kitchen with full-size fridge 
™)) ws > ZIN 


Choose your suite location at any Homewood Suites hotel online before you arrive. A lot like choosing a seat on an airplane, 
Suite Selection puts you in charge of your own travel plans. It’s just another way we help you Make Yourself at Home: 


Ce 


HOMEWOOD 
SUITES 
Hilton, USA 
sitsn ors homewoodsuites.com | — 1-800-CALL-HOME” BSS 


US. Olympic Team 


“Evening meal with beverages available Monday through Thursday. Subject to state and local laws. Must be of legal drinking age. Points & Miles® and No Blackout Dates. Only from Hilton HHonors. 
©2009 Hilton Hotels Corporation. 36 USC 220506. 


Time travel 


The 1930s brought unprecedented inno- 
vation in machine-age technology and 
materials. Industrial designers from the 
auto industry translated the principles 
of aerodynamics and streamlining into 
everyday objects like radios and toasters. 
It was also a decade when an unequaled 
variety of watch cases and movements 
came into being. In lieu of hands to tell 
time, one such complication, called a 
jumping mechanism, utilized numerals 
on a disc viewed through a window. 
With its striking resemblance to the 
dashboard gauges and radio dials of the 
decade, the jump hour watch was 
indeed “in tune” with the times! 


The Stauer 1930s Dashtronic deftly 
blends the modern functionality of a 21- 
jewel automatic movement and 3-ATM 
water resistance with the distinctive, 
retro look of a jumping display (not an 


at 


he speed of a 1935 Speedster? 


True to Machine Art esthetics, the sleek 
brushed stainless steel case is clear on the 
back, allowing a peek at the inner workings. 


actual jumping complication). The 
stainless steel 1 1/2" case is complemented 
with a black alligator-embossed leather 
band. The band is 9 1/2" long and will fit 
a 7-8 1/2" wrist. 

Try the Stauer 1930s Dashtronic Watch 
for 30 days and if you are not receiving 
compliments, please return the watch 


nn 


for a full refund of the purchase price. If 
you have an appreciation for classic 
design with precision accuracy, the 
1930s Dashtronic Watch is built for you. 
This watch is a limited edition, so please 
act quickly. Our last two limited edition 
watches are totally sold out! 


Not Available in Stores 
Stauer 1930s Dashtronic Watch $99 +S&H or 


nts of $33 +S&H 


Call now to take advantage of this limited offer. 


1-800-859-1602 


Promotional Code DRW329-02 
Please mention this code when you call. 


14101 Southcross Drive W., 
Dept. DRW329-02 
Burnsville, Minnesota 55337 


www.stauer.com 


Stauer 


Heritage of Art @ Science 
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VORED OF SK YMA LES 


Get more of what you want from the SkyMiles 
program: more Award destinations, more ways to 
earn and redeem miles, and more benefits. 


As the loyalty program for the world’s largest airline, we have 28 years of 
experience in providing our members witha robust network of Award Travel 
destinations, premium perks and outstanding service. 


delta.com/newskymiles 


FLY. EARN. BOOK. 


Whether you're in the air or on the ground, your miles are the ticket to your next getaway. 


Fly. SkyMiles members quickly earn miles with Delta, Northwest Airlines” and our 15 partner airlines, including 
SkyTeam’ alliance partners. 


Earn. We've teamed up with more partners than any other airline to provide you opportunities to earn miles for 
everyday purchases, such as hotels stays, rental cars, dining and shopping. Plus, you can rack up more miles 
with a Delta SkyMiles” Credit Card from American Express. 


Book. With so many ways to earn miles, you'll soon book your Award Ticket to one of our nearly 400 Delta 
destinations in more than 60 countries on six continents. 
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=STINATIONS 


With expanded service to exciting, new destinations and increased service to existing cities, it's never been a 
better time to join the SkyMiles program and our 74 million members. Whether you're traveling from Savannah 
to Sydney, Midtown Manhattan to downtown Tokyo, or South Dakota to South Africa, we can take you there. 


Plus, we're proud to offer more benefits through our SkyTeam and SkyMiles airline partners, enabling you to 
earn and redeem miles on more than 16,000 daily flights to over 550 destinations in more than 100 countries. 
Our SkyMiles airline partners include: 


* Aeroflot Russian Airlines = Alitalia * Hawaiian Airlines 
* Aeromexico * Avianca * Kenya Airways 

* Air Europa ® China Airlines * Korean Air 

* Air France/KLM * China Southern « Singapore Airlines 
* Alaska Airlines « Czech Airlines 


And don't forget our Northwest WorldPerks” partners China Eastern, Jet Airways, Kingfisher, Malaysia Airlines, 
Midwest Airlines and Thai Air Asia, which will be added to our SkyMiles roster soon. 


PUT MORE POWER INTO YOUR PURCHASES 


Carry the world in your pocket with a Delta SkyMiles credit card and check card. Quickly rack up mile after mile 
on everyday purchases. Then, redeem your miles to destinations close to home or around the world. 


Take flight with: 
* The Delta SkyMiles Credit Card from American Express—the official U.S. credit card for 
earning miles with Delta. Earn double miles on all Delta purchases, including flights, upgrades 
and at delta.com. Apply for the Gold Delta SkyMiles Credit Card from American Express 
today at delta.com/creditcards and earn up to 25,000 bonus miles’? That's enough miles 
for a round-trip domestic Award Ticket!? 
* The new SunTrust SkyMiles Check Card that offers a convenient and effortless way 
to earn miles with up to 5,000 bonus miles at your first signature purchase. To learn more, 
visit SunTrust.com/SkyMiles or call 1-877-SUNTRUST. 
* International SkyMiles credit cards, which are offered in more than 14 different countries 
across the globe. 


And remember, only SkyMiles credit cards and check cards enable you to earn miles with the SkyMiles program. 
For more information about our global credit card partners, visit delta.com/creditcards or delta.com/suntrust. 


EARN MILES WITH OUR MANY SKYMILES PARTNERS 


We are continually adding new partners to the SkyMiles program so you can score more miles by traveling, 
shopping and dining. From partners like the Hilton Family of Hotels, Avis and Budget to SkyMiles Dining and 
SkyMilesShopping.com, the opportunities to earn miles span the horizon. Plus, we make it easy for you to 
share miles with family and friends through SkyMiles Buy, Gift and Transfer programs. 


SHANGHAI 


UPGRADE TO PREMIUM PRIVILEGES 


There’s never been a better time to be part of the Medallion® program. In addition to current program benefits, 
our Medallion members will enjoy more options and greater rewards including: 
* Our highest elite level - Diamond Medallion status - which boasts exclusive benefits and gifts. 
* Unlimited rollover Medallion Qualification Miles (MQMs) for status the following year—a first for 


the airline industry! 


* A generous selection of benefits for Platinum and Diamond Medallions, including bonus miles, 
Delta Sky Club" One-Day passes and Medallion status that can be gifted toa family member or friend. 


Items in RED are new and effective in Spring 2010 
STATUS QUALIFICATION 


SILVER 


GOLD 


PLATINUM 


DIAMOND 


Medallion Qualification Miles (MQMs) 


Medallion Qualification Segments (MQSs) _ 


FLIGHT BENEFITS 


25,000 


50,000 


75,000 


125,000 


30 


__60 


100 


ba 


Unlimited Complimentary Upgrade (Full Y Fare) 
Unlimited Complimentary Upgrade (Discounted Fares) 
Unlimited Complimentary Upgrade (Award Tickets)+ 
Unlimited Complimentary Companion Upgrade 


Priority Seats _ 


Priority Waitlist 
Same-Day Standby 


PROGRAM BENEFITS 


Booking 


Booking 


Booking 


Booking | 


_1Day 


3 Days 


5 Days 


5 Days with Priority” 


First/Business Class Mileage & MQM Bonus 
Premium Coach (Y, B, M Fares) Mileage & MQM Bonus 
Rollover Medallion Qualification Miles 


FEE WAIVERS 


50% 


50% 


50% 


50% 


50% 


50% 


50% 


50% 


Unlimited Rollover 


Medallion Mileage Bonus _ 


Unlimited Rollover _ 


Unlimited Rollover _ 


100% 


125% 


Waived Baggage Fees 


Waived Same-Day Confirmed Fees _ 


Waived Direct Ticketing Charge: 


Waive Redemption Fees _ 


Waive Award Redeposit/Reissue Fees 


AIRPORT 


Delta Sky Club Membership 
Priority Check-in 
Priority Boarding 
Priority Security Line Access 


PREMIUM SALES AND SERVICES 


5100 off 


5150 off 


Complimentary 


Dedicated Phone Line 


CHOICE BENEFITS 


Priority 


Higher Priority 


Highest Priority 


VIP Line 


Selection Menu of: 


New Systemwide Upgrades _ 


Bonus Miles 
Gifting Medallion Status 


Delta Sky Club One-Day Passes _ 


Travel/Retail Gift Card 
And More! 


SKYTEAM BENEFITS (for international flights) 


Choose ONE 
4 


Choose TWO 
6 


20,000 


25,000 


Silver 


Gold 


A 


— 


Various 


Various _ 


SkyTeam Status 
Priority Baggage Handling 
SkyTeam Lounge Access 


* Diamonds will clear before Platinums 

| Waived for the first 2 redeposits/reissues. 

$ You can keep the bonus miles or donate the miles to a SkyWish charity. 
+ Launch date to be determined 


Elite Plus 


Elite Plus 


CASH IN ON THE EXPERIENCE OF A LIFETIME 


There are countless ways to earn miles. Now consider the incredible ways to redeem them: 


~ Award Travel: Simply visit delta.com/skymiles and use our Online Award Calendar to search 
flight availability. Then use your miles to book a flight on Delta, Northwest and our partner airlines. 
With the simplicity of our three-tiered Award structure, you can mix and match Economy, First and 
BusinessElite” cabins and dates at mileage levels to suit your needs, with no blackout dates. 


- Pay With Miles: Enjoy this exclusive benefit of the Gold and Platinum Delta SkyMiles and Delta 
Reserve Credit Cards in the U.S. and use your miles to pay for all or part of Delta fares for any seat, 
any time. 


© Travel Benefits and More; Redeem miles for Delta Sky Club Memberships, popular magazines titles, 
- and exclusive events and experiences at the SkyMiles Online Auction. 


~ SkyWish Charities: Donate your miles to support these worthy causes. 
: ; } 


SIT BACK AND ENJOY THE MANY BENEFITS 


As you can see, it is an exciting time to be onboard with the SkyMiles 
program. With more ways to earn miles and an ever-expanding 
redemption network, it’s more rewarding than ever to be a member. 


But it's just the beginning. As we grow the program's breadth and 
scope in the months ahead, stay tuned for more industry-leading 
benefits and rewards. Whether you're an existing or new SkyMiles 
member, we welcome you to the world’s largest and best airline 
loyalty program. 


For more information about the SkyMiles program and its benefits, 
visit delta.com/skymiles. 


A DELTA 


delta.com/newskymiles SKYMILES 4 


Terms and Conditions: Complimentary upgrades are subject to availability and may not be available on all flights or in all markets. Taxes (and if applicable, fees) for Award Travel are the responsibility of 
the passenger and must be paid at the time the ticket is booked. Award Travel seats are limited and may not be available on all flights or in all markets. Offers and benefits subject to change without notice. 
Economy Award reservations will be upgraded to First Class beginning 24-hours prior to departure. Rollover benefit means Medallion Qualification Miles earned in 2009 above member's earned Medallion 
threshold level will be rolled over to 2010 and will count towards 2010 Medallion status qualification. Pay with Miles: Only Gold and Platinum Delta SkyMiles and Delta Reserve Credit Cardmembers, as well 
as Gold and Platinum Delta SkyMiles Business and Delta Reserve for Business Credit Cardmembers, with a U.S. point of sale address in their SkyMiles account are eligible. Limited to Delta, Northwest, and 
Delta Connection” carrier flights booked under the DL or NW code on delta.com. Minimum 10,000 miles for redemption. Not eligible for mile accrual or complimentary upgrades. Refund restrictions 
apply. All SkyMiles program and Pay with Miles rules apply. To review the rules, visit delta.com/memberguide. All SkyMiles program and WorldPerks program rules apply to SkyMiles and WorldPerks 
program membership, miles, offers, mile accrual, mile redemption and travel benefits, respectively. To review the rules, please visit delta.com/memberguide and nwa.com/worldperks. All Delta Sky Club 
membership terms, conditions and house rules apply to Delta Sky Club membership. For the complete Delta Sky Club terms, conditions and house rules, please visit delta.com/skyclub. Partner offers and 
partner airline benefits subject to the terms and conditions of each individual offer and each partner. Partners are subject to change. Offers void where prohibited by law. Offers subject to change without 
notice. Other restrictions may apply. ©2009 Delta Air Lines, Inc. 


American Express Offer: (1) 20,000 Bonus Miles will be awarded after your first purchase on the Gold Delta SkyMiles Credit Card in the increments of 10,000 as a Welcome Bonus and 10,000 for this 
special offer. Please allow 8 tol2 weeks after your first purchase for the bonus miles to appear in your Delta SkyMiles account. This offer is valid for first-time Delta SkyMiles Credit Cardmembers only. If 
you already have or had any other Delta SkyMiles Credit Card from American Express Account(s), you are eligible to receive only the incremental difference between the Welcome bonus miles offered 
herein and the amount offered with such other Account(s). You may be permitted to have more than one Delta SkyMiles Credit Card account; however, you are eligible to receive bonus miles for only one 
Card account. Additional Cardmembers are not eligible. (2) 2,500 bonus miles will be.awarded to your Delta SkyMiles account for each approved Additional Card submitted with this application, up toa 
maximum of 5,000 bonus miles. Bonus miles will be posted to your account 8 to 12 weeks after each Card application is approved. (3) Taxes and fees for Award Travel are the responsibility of the passenger 
and must be paid at the time the ticket is booked. Award Travel seats are limited and may not be available on all flights or in all markets. 
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FOR THE FIGHT AGAINST BREAST CANCER, 


ONE PINK LEMONADE AT A TIME. 


Over the past four years, our customers have been 
“thinking pink” and buying Minute Maid° pink 
lemonade on board our planes during the month 
of October to raise funds and awareness for breast 
cancer research. This year through our Force for 
Global Good “Flying Pink" initiative, with your help, 
we will pledge to fund a Breast Cancer Research 
Foundation researcher for an entire year. 


We hope acure for breast cancer will be discovered 
in our lifetime and we can help—one pink lemonade 
at a time. 


Visit delta.com/globalgood to learn more about 


our Force for Global Good partners and how you 
can get involved. 


A DELTA 


PROUD PARTNERS IN THE BATTLE 
AGAINST BREAST CANCER 


Research © 
Foundation. 


All product donated by our partner, The Coca-Cola Company. 
100% of Minute Maid® pink lemonade sales are donated to 
The Breast Cancer Research Foundation. 


Key among 
Washington’s sights 
is the monumental 
Library of Congress. 
As the largest library 
in the world, it boasts 
nearly 142 million 
items on 650 miles 

of shelves, Each 
working day, the library 
receives some 22,000 
items, from which it 
pulls 10,000 for its 
collections. (Items not 
chosen are used in 
exchange programs.) 
Among its most 
notable books is one 
of the three perfect 
vellum copies of the 
Gutenberg Bible in 
existence. 

Tour the library's 
elaborately decorated 
Great Hall and Main 
Reading Room, and 
check out the Bibles 
Gallery, which features 
murals that trace the 
evolution of the book 
from the cairn and oral 
traditions to Egyptian 
hieroglyphics and the 
printing press. The 
Library of Congress 
Experience opened _ 
in 2008, bringing the 
library's rare collections 
to life digitally. Using 
touchscreens in the 
exhibition galleries, you 
can turn the pages of 
rare books and examine 
rare documents, 
including edits made 
to the rough draft of 
the Declaration of 
Independence. 


Great Escapes // 
Washington, D.C. 


and Other Bibliophile Destinations 


In a city of magnificent monuments and world-class museums, Washington, D.C’s libraries, 
bookshops and literary events will give any bookworm plenty to explore. By Shawn Gilliam 


1 Washington at night 
2 Library of Congress 
3 ADC Map & 

Travel Center 

4 Afterwords Cafe's 
famous “Goober” pie 
5 The Library of 
Congress Experience 
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See the world in 
various forms—maps, 

globes, atlases, puzzles 
and more—at ADC Map 
& Travel Center, just 

blocks from the White 
House. 


Top-shelf 


FOR PHOTO CREDITS, SEE PAGE 123. 


Politics & Prose 


White House Chief of Staff 
Rahm:Emanuel has been 
spotted at Kramerbooks. 


Find the world's 
largest and best 


naissance books, 
manuscripts and works 
of art next door at the 
Folger Shakespeare 
Library. Always on view 
is one of Shakespeare's 
first folios; curators 
rotate through other 
works periodically. The 
touchscreen display next 
to the first folio lets you 
page through the work 
and read notes in the 
margins of one of the 
first plays in the folio, 
Romeo and Juliet. The 
library also houses an 


multiple levels and 
plaster-and-timber 


often used 
for staging 
plays in 
Shakespeare's 
day. Check out 
Much Ado About 
Nothing, October 


booksellers 

An institution 

among Washington's 
independent bookstores 
is Kramerbooks, just 


a tas Library of Congress is Old 
: re veal : Se King Cole. At 1/25-by-1/25 


6 Folger 
Shakespeare Library [ 
7 Library of Congress 
8 Maps at ADC Map & 
Travel Center 

9 The Gutenburg 
Bible at the 

Library of Congress 
10 Afterwords Cafe 


11 Politics & Prose 


© 


| C Map & Travel J : Sees a 
| WA Folger Shakespeare | 
| = ae > 
© 


SIRES SE 
above Dupont Circle. The Library of Congress 
store, which opened in Puy i 
1976, packs books into 


— 


It has boasted an 


; The newly renovated 
book department since Dupont Hotel (doubles 

e Cat, the from $169) sits close to 
nt children’s the action just off Dupont 
bookstore, moved in 10 Circle and around the 


to Afterwords, the 
country's first bookstore 
café, which features 
espresso, food and a 


full bar. Late nights can corner from Kramerbooks. 
be crowded, with long aide hand books Metro access to downtown 
opening ti are the focus at Idle stores and sights as well as 
am—l am. Books, a mom-and- Politics and Prose, farther 
ay, 24 hours pop fixture in an historic up Connecticut Avenue, is 
townhouse on Northwest one block away. 


ay and Saturday) 
d music in the 


18th Street, the main 
mercial strip in the 


experience, come in the 
morning or afternoon. : 1 
FindPolitics Old King Cole 


intimate indoor stage 

called the Eizabethan evening so if you want 3 lorful Ad M In Dupont Circle, 

Theatre, wher ers, a quieter, more bookish ©) rid olorful Adams Morgan Restaurant Nora the 
—> } 


neighborhood. Chairs country’s first certified 


tuck into corners on organic restaurant, is known 
three tidy levels filled for its fresh, innovative 


and Prose : with about 30,000 books, cuisine. For dessert, head 
farther up E-' No 56 of 85 many out of print. to Afterwords Cafe, the 
Connecticut j printed Book ADC Map & Travel full-service restaurant 
Avenue. The ey World 1985 Center, owned by the at Kramerbooks, sedi 
publisher that produces the “Goober” pie, a'sinful 


Michelin and Insight cnet of host 
guides, is a traveler's | _and peanut butter. 


The store THE GLENIFFER PRESS 
does a huge QO 
business in 

politics and The smallest book in the 


i inches, its pages must be 
publishers fight fo turned with a needle. The 
one of about 40 spots 's largest book is a 
a month. Expect visits 5-by-7- 
from Michael Chabon color images of Bhutan. 
(Manhood for Amateurs) 

and Jonathan Safran 

Foer (Eating Animals) in 

October and December. 


et, it features 

more than 6,000 titles 
from several hundred 
publishers, as well as 
bilingual dictionaries, 
phrasebooks, wall maps 
and globes. 
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PUTS REWARDS ON 
AUTOPILOT 


Earn up to 15,000 bonus miles. Get the SunTrust SkyMiles® 
Check Card that earns Delta miles for your everyday purchases. 


You have places to go. Our SunTrust SkyMiles Check Card gets you there sooner. 
Earn up to one mile for every $1 you spend, and watch your miles add up quickly. 
Enroll now and earn a one-time bonus of up to 15,000 miles to get you on your way. 
Sign up today by calling 877.SUNTRUST or visiting suntrust.com/skymiles. 


WG 
SUNT'RUST 


Live Solid. Bank Solid.” 


SunTrust SkyMiles® Check Cards are available with any SunTrust personal or business checking account. The annual fee is $20 for the SunTrust SkyMiles Consumer Classic Check Card and $55 for the 
SunTrust SkyMiles Platinum Check Card and SunTrust SkyMiles Business Check Card. The one-time Enrollment Bonus of 15,000 miles for the SkyMiles Platinum and Business Check Cards and 7,500 
miles for the SunTrust SkyMiles” Consumer Classic Check Card is a limited-time offer from Oct. 1, 2009, through Dec. 31, 2009, for the SunTrust SkyMiles Platinum Check Card and SkyMiles Business 
Check Card. The one-time enrollment Bonus Miles will be awarded after the first signature-based purchase with your SunTrust SkyMiles Classic, Platinum or Business Check Card. Only signature-based 
purchases, Internet purchases, phone or mail order purchases or automatic bill payments qualify for mileage earnings. Cash advances, ATM transactions, payments for stored-value cards and purchases 
made with a PIN do not qualify. All reward programs subject to change without prior notification. Earned rewards may be lost if customers choose to switch check card reward programs. Please allow 
6-8 weeks for Bonus Miles to be credited to your SkyMiles account. The 15,000 bonus miles for enrollment are only available to new SunTrust SkyMiles Platinum and/or SkyMiles Business Check Card 
and 7,500 miles for the SunTrust SkyMiles® Consumer Classic Check Card customers and cannot be combined with any other enrollment offer. All SkyMiles program rules apply. To review the rules, 
please visit delta.com/skymiles. All Delta Sky Club membership terms, conditions and house rules apply to Delta Sky Club use, Day Passes and membership. For the complete terms, conditions and 
house rules, please visit delta.com/skyclub. The SunTrust SkyMiles Check Cards are issued by SunTrust Banks, Inc., and the cards are available in Ala., Ark., Fla., Ga.,Md., Miss., N.C., S.C., Tenn., Va., 
W. Va. and Washington, D.C. 


SunTrust Bank, Member FDIC. ©2009 SunTrust Banks, Inc. SunTrust is a federally registered service mark of SunTrust Banks, Inc. Live Solid. Bank Solid. is a service mark of SunTrust Banks, Inc. 


Great Escapes // 


© And5 More... 


Notable libraries and niche 
bookstores make these cities 
perfect for bibliophiles as well. 


Head inside the Fifth Avenue 
main branch of the New York 
Public Library and scale the 
stairs to the third floor’s grand Rose Main 
Reading Room, where the bronze lamp-lit 
oak tables seat more than 600 people. 
Smaller and more refined is The Morgan 
Library & Museum, originally the private 
library of financier J. P. Morgan and now 
home to thousands of rare manuscripts 


and books. For books you can buy, head to 


the overwhelming Strand Book Store on 
Broadway at 12th Street downtown, with 
its inventory of more than 2.5 million new 
and used books. Smaller but nonetheless 


special is the flagship for publisher Rizzoli. 


Browse its three clubby, chandelier-lit 
levels for the best art, fashion, design and 
architecture books in the city. Then check 
into the warm, elegant Library Hotel, 
where each of the 10 guest room floors is 
dedicated to one of the 10 major Dewey 
Decimal System categories. 


Boe yh 


Morgan: Library & Muset 1m 


The world-famous statue 

of The Little Mermaid on 
Copenhagen's waterfront is a 
symbol of a city rich in literary history. 
Hans Christian Andersen's fairy tales, 
including The Little Mermaid, The Ugly 
Duckling and The Emperor's New 
Clothes, have been translated into many 
languages, and actor-led “tours with Hans 
Christian Andersen” by Copenhagen 
Walks detail the writer's life and visit his 
haunts. Nearly all known Danish books 
are housed at the Royal Library on 
Copenhagen's waterfront, and the best 
bookshop with English titles is GAD, with 
locations throughout the city. 


Editors’ Pick // 


We tapped the experts at Kramerbooks for the perfect read for fall. 
Their pick: Strength in What Remains, which is getting accolades 
from reviewers from The New York Times to The Washington Post. 
It's a tale of heroism and resilience by Pulitzer Prize-winner Tracy 
Kidder. With his homeland of Burundi being ravaged by civil war, 
Deogratias is one of the lucky few who escapes the genocide. 

The medical student arrives in New York City with $200. Living in Pee 
Central Park and delivering groceries, Deo spends his free time at libraries 

and bookstores, teaching himself English. Along the way, ordinary people help him enroll in 
Columbia University and medical school—and realize his dream of healing others. 


tE FOREVER YOUNG 


FAMILY MEMORIES. 


What other purchase does all this, while pampering you 


on an idyllic tropical beach? 
“REEF 


RESIDENCES AT ATLANTIS 


A CONDOMINIUM HOTEL BY TURNBERRY 


In the USA, call 866.938.1406. Visit our sales center in 
Atlantis’ Crystal Court or call 242.363.6838. Studio, One 
and Two Bedroom Suites from $600,000 to over $3 million. 


www.ownthereef.com 


fQUuat HOUSING 
‘OPPORTUNITY 


Obtain the property report required by federal law and vead it before signing anything. No fede: y has judged the merits for value, if any, 
of this property. This commercial message does not constitute an offer to sell of a solicitation of an offer to buy a unit in the condominium. N 

solicitation, offer or sale of a unit in the condominium will be made in any state or country in which such activity would be unlawful prior to 
registration under the securities, condominiunt or Jand sales laws of such state of country. Note; Plans, materials, architectural renderings and 
Spee ifivations are subject to architectural and other revisions at the discretion of the developer, builder or architect or as may be requested by law. 
Oral representations cannot be relied upon to correetly state the representations of tte develope correct representations, make reference to 
final documents to be furnished by a developer to a buyer upon execution of a purchase and sale agreement by all parties thereto. 
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Editors’ Pick // 


America's great political family has long been of interest to 
the press and public alike. Last Lion: The Fall and Rise of Ted 
Kennedy, written by Boston Globe reporters and edited by 
Peter Canellos, the Globe's Washington bureau chief, is “a 
great overview by the reporters who watched Kennedy for a 
long time and had great access to his life,” says Carla Cohen, 
co-owner of Politics and Prose. Another poignant option is his memoir, True Gameaee 
which hit shelves September 14. For a glimpse of the whole clan, Cohen recommends 
Washington Post reporter Vincent Bzdek's The Kennedy Legacy: Jack, Bobby, Ted and a 
Dream Fulfilled, which she says shows how Ted exceeded his family's expectations. 


JOHN d CHRISTIAN 


DESIGNERS & CRAFTSMEN 


Slt 


POSS 


SOD: 


CONTINUOUS LIFE™ 
YOUR CHILDREN'S 
NAMES & BIRTHSTONES 
(UP TO 5 NAMES) $590 & $225 


DIAMOND HEART 


WITH YOUR NAMES 
& SPECIAL DATE 


NUMEROS™ 
YOUR ANNIVERSARY DATE 
IN ROMAN NUMERALS! 
December 11, 1998 is XN X1 MCMXCVIN 
$650 & $4,400 


JEWELRY FOR LIFE™ 


FOR YOUR MILESTONES 
CHAIN & ONE BAR $590 


MOTHER'S WHEEL 


CHILDREN'S NAMES 
& BIRTHSTONES 


$250 


YOUR FAMILY CREST 
$790 : 
MONOGRAM 
$590 


JOIN THE J&C CLUB ONLINE AND RECEIVE A $25 GIFT CARD!’ 4ho2y Our Entire Collection Online. 
MONEY-BACK GUARANTEE & FREE RESIZE. AVAILABLE IN STERLING, PLATANIUM™, GOLD & PLATINUM 


FREE CATALOGUE RINGBOX.COM 1.888.646.6466 
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Great Escapes // 


The Twin Cities consistently 
rank among the top five most 
literate cities in the United States. The 
area’ love of books is apparent once you 
step inside downtown Minneapolis’ sunny, 
spacious Central Library, designed by 
Cesar Pelli. Nearby, check out Open Book, 
the largest literary arts center in the country 
and home to the nonprofit Loft Literary 
Center, which hosts readings by acclaimed 
authors. Local New York Times best-selling 
author Vince Flynn headlines the Mystery, 
Crime & Thriller Festival in November. 
Two of the coziest book shops in town are 
owned by other notable local authors— 
Garrison Keillor’s Common Good Books 
in St. Paul and Louise Erdrich’s Birchbark 
Books in Minneapolis. 


The city behind such literary 
greats as William Shakespeare 
and Charles Dickens has maintained 
a bookish vibe for centuries. The academic 
Bloomsbury neighborhood is a stone's 
throw from the British Library, with a 
gallery display that includes such treasures 
as Charlotte Bronté’s Jane Eyre. London 
Walks, which leads Shakespeare, Dickens 
and Oscar Wilde tours, also counts 
“Literary Bloomsbury” and “Literary London 
Pub” among its takes on the city. Check 
out the Piccadilly outlet for U.K. chain 
Waterstone’s—Europe's largest bookstore 
with six floors of books and a bar. 


Literate list-topper Seattle 

has also attracted plenty of 
attention for the ultramodern Rem 
Koolhaas/Joshua Prince-Ramus-designed 
Seattle Public Library, now five years 

old. Its auditorium hosts important book 
readings, as does the 850-seat Great Hall 
in the nonprofit Town Hall. This fall, three 
back-to-back nights feature readings there 
by Sherman Alexie, Margaret Atwood and 
James Ellroy. Of the stores, the University 
Book Store next to the University of 
Washington is the most comprehensive, 
and the Elliott Bay Book Company in 
downtown's Pioneer Square neighborhood is 
the most atmospheric. Don't miss the 
Elliott Bay Café downstairs. 


8 Laser Spine Surgery? 


Laser spine surge ninimally i invasive, 
outpatient, endoscopic procedure used to 
relieve chronic back and neck pain. This 
advanced, laser-assisted technique provides 
sufferers a truly exciting alternative to 
traditional open back and neck surgery. 


Spinal conditions that can be treated at LS/ 


- Spinal stenosis - Foraminal stenosis 
- Bulging/herniated discs — - Spinal arthritis 

- Pinched nerves - Bone spurs 

- Degenerative disc disease - Failed open back 
- Sciatica or neck surgery 


° OUTPATIENT e NO GENERAL ANESTHESIA 
¢ SMALL INCISION * NO FUSIONS 


Get your life back! 


Ss isha PINE INST 
Get your life bate 


Faithig 


1-877-201-3920 


or visit LaserSpinelnstitute.com/d: 


* 


I didn't want 
to be seen as 
‘cancer girl.’ 
] wanted to 
work with 
people and 
change the 
world. 
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Rocker Melissa Etheridge talks about your thoughts and desires. I wanted to come back into the 


world and be strong. I didn’t want to be seen as ‘cancer 


her strug gle with breast cancer- girl’. I wanted to work with people and change the world. 
' ; I wanted to create music that moves people.” 
and COMUNE out the other side as It worked. “First the phone rang and it was the 
a happier, healthier woman. Grammys [awards show] calling for me to perform ‘Piece 
; of My Heart’ [the quintessential Janis Joplin song that a 
By Deborah Caulfield Rybak | Photograph by Cliff Watts postchemo hairless Etheridge performed to thunderous 


acclaim]. Then Al Gore called a few weeks after that.” She 
pauses and chuckles. “Then I got an Oscar [for the song ‘I 


elissa Etheridge’s good health, spirits and humor Need to Wake Up,’ which she wrote for his Oscar-winning 
radiate from her like a miniature solar system. documentary, An Inconvenient Truth],” she says. “These are 
Sitting in a Los Angeles studio, the singer- the things I intended, and look what happened! See what 
songwriter is so luminescent that it seems a shame you can do?” 
to bring up a darker time in her life, when she was That strong self-direction has given rise to a constant 
diagnosed with breast cancer. She breezily waves away description of Etheridge as “authentic.” It makes her 
such concern. laugh. “Because of what people project on me—‘She’s so 
“Every October it comes around,” she says, referring to authentic,’ ‘She’s speaking her truth’—all of a sudden, the 
this month’s Breast Cancer Awareness designation. “I don’t | greatest weapon I have is to seek it and speak it.” She grins. 
have a problem with that. It’s good to tell the story.” “Tm drunk with power! Every time I speak my truth, I am 
It all happened over the course of a week in October looked upon as being ‘courageous’ and, really, what does 
2004. While on tour, Etheridge found a large lump in her _| that say about our society? Why isn’t that the norm?” 
left breast during a shower. “Out of nowhere. In fact, I'd Etheridge has used that platform to 
just had an examination a couple of months before.” support a variety of causes, from breast 
As the diagnosis unfolded—cancer—Etheridge says she cancer awareness to biodiesel fuels to 
was OK in large part because she was able to stay focused medicinal marijuana. Far from being 
on the bright spots rather than the dark. One was an early a cause-aholic, she says no to most 
conversation she had with the doctor who did her biopsy. _| requests: “I’m really only interested in 
“She told me, ‘I’m pretty sure what this is, but I want you working with people and organizations 
to know you will be fine. The worst that can happen would | that understand there needs to be a big 
be this,’ and she opened her shirt and showed me her change in our culture.” She says her 
double mastectomy,” Etheridge says. “I started my journey connection with Hard Rock’s Pinktober 
out of that; it was a lifeboat to hang on to.” campaign was a no-brainer: “Rock ’n’ 
If the story seems an unusual one to give hope, then roll, breast cancer—it just makes sense, 
Etheridge’s claim that she found the cancer to.be a doesn’t it?” 
“blessing” may seem unique as well. But she’s calm and And to those who are going through 
confident of that conclusion .. . and did we mention that their own experience with cancer, she Etheridte performediwith 
: f i 7 * a bare head at the 2005 
radiance she projects? offers this advice: “We are responsible Grammy Awards, 
“I was a very busy, stressed-to-the-gills woman, for our health. You can’t eat PowerBars yt laa od 
. ‘, S : loplin’s “Piece of My Heart.’ 
successful, but trying to figure out what life’s all about,” and drink soy milk lattes all day long and 
she explains. “When I found out I had cancer, I stopped and | think you’re gonna be healthy. It’s a sign 
looked at my life and the stress and the fear . . . and I just that something is out of balance.” She smiles, then quotes a 
let it go. I had a choice: I could look at the cancer as the line from an old song by the group Spirit: “It’s nature’s way 
worst thing that ever happened or understand that there of telling you something’s wrong.” 
is no wrong, no evil, no negative . . . it’s just how it is. I Etheridge isn’t kidding, though: “Cancer is an 
walked through the second door. Since then, I’m the best opportunity to sit down and look into yourself and find 
I’ve ever been, the happiest and certainly the healthiest.” the answers. Yes, it’s serious, but it’s not the end-all. It can 


The experience helped further her new positive mindset | be removed. Only you define your life. You don’t have to be 
and strong belief that “you create your own reality through | a victim.” // 
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Buy a pair of pink New Balance running shoes, 
fund breast cancer research. Send in a pink 
Yoplait lid and donate 10 cents to the cause. 
Buy a $2 pink lemonade on a Delta Air Lines 
flight and help fund a cancer researcher for 
a year. Order a pack of pink Bunco cards, 
a hair dryer or KitchenAid mixer (pink, of 
course), coffee mugs, pink welcome mats or 
even a pink kitchen broom. 


A prevailing marketing strategy today links consumption 
with one of the world’s most relentless diseases. Amid a wave 
of awareness and a veritable pinking of the mall and grocery- 
store aisle, the mortality statistics remain devastating: 40,170 
women will lose their lives to this formidable foe in 2009 
alone; worldwide, an estimated 519,000 people die of breast 
cancer annually. 

Indeed, despite the ambitious intentions of researchers, 
philanthropists, corporate marketing campaigns and billions 
dedicated annually to cancer research, the disease that 
ruthlessly takes women during their most vital years as 
mothers, wives and professionals remains the leading cause of 
cancer death among U.S. women aged 40 to 59. 

Is it any wonder the pinking of America—and the world— 
continues in the face of these depressing statistics? Today, 
there’s arguably no cause more 
ubiquitous than breast cancer 
and its symbol, the pink ribbon. 
The proliferation of marketing 
campaigns aligned with the cause 
shows no signs of abating. 

The unparalleled success of this 
symbiotic linkage between 
consumption and charity has 
ushered in a new era for brand 


oO 


Buy a pink KitchenAid 


mixer from the Cook 

for the Cure collection 

and the company will 

donate $50 toward ’ 


breast cancer research 
and awareness. 


N 
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marketers. It’s hard to find a brand 
without a cause, and it’s not just breast 
cancer. Consumption now goes hand 
in hand with some of the world’s 
intractable problems. Buy a pack of 
Pampers, pay for a tetanus vaccination 
for an expectant Third World mother, 
buy a Gap T-shirt with the PRODUCT 
(Red) logo and help fight AIDS in 
Africa; buy a Build-A-Bear giraffe and 
protect animals against survival threats. 
This inexorable shift is changing 
the culture of consumption and 
what motivates consumers to buy. 
But how did we get here? How 
did consumption become virtue? 
And what does this shift mean for . 
the future of philanthropy and 
how companies build loyalty with 
an increasingly fickle American 
consumer? Perhaps most importantly, 
can it get the world closer to putting a 
dent in the breast cancer death rate? 
In early 2008, an executive from 
Cone, Inc. sat behind a one-way 
mirror. On the other side, 182 people 
took turns filing into an austere room 
to read a magazine. Half of them read 
one filled with cause-marketing ads, 


66Consumers eiael Paying more attention 


to cause messages and as a result are 


more likely to purchase aa 


@ Gavin Fitzsimons, marketing professor at Duke University 


touting involvement in causes such as 
breast cancer research; the other half 
read one with generic ads promoting a 
brand of toothpaste or shampoo. 

The study was co-orchestrated by 
Carol Cone, founder and chairman of 
Cone, Inc., a Boston-based marketing 
consulting firm known for its cause- 
marketing ethos. She'd been waiting 
to conduct a real-world test on the 
concept she (and others) had been 
touting for years: Cause-related 
marketing can significantly impact 
the choices consumers make in the 
store. Until then, Cone had relied 
on consumer surveys to bolster that 
claim, citing stats such as 87 percent 
of U.S. consumers would likely switch 
from one brand to another if the 
other brand was associated with a 
good cause. 


“Critics had argued the data 
was self-reported and were always 
asking if there was some kind of 
a Hawthorne effect,” recalls Cone, 
referring to an idea that subjects alter 
their behavior when they know they 
are being watched, an influential 
notion that dates back to a 1924 study 
of workers at a large telephone parts 
factory in Hawthorne, Illinois. 

In other words, critics were saying 
that Cone simply had proven that 
consumers said they preferred to buy 
products linked to a cause, but still 
had no proof they actually did. 

Sitting behind that one-way mirror, 
Cone’s executive vice president, Alison 
DaSilva, along with Gavan Fitzsimons, 
a Duke marketing professor and lead 
researcher on the study, finally got 
to watch firsthand what consumers 
actually did. After reading the 
magazines, shoppers received $100 in 
cash and entered a mock convenience 
store with a shopping list. One 
item listed: shampoo. The shampoo 
brand that advertised a cause in its 
magazine ads saw a 74 percent bump 
in actual purchases—47 percent of the 
participants who saw the cause-related 
ad bought the cause-touting shampoo, 


Talking Pink with 


ischetl. ffrclor 


Work: Model, actress, beachwear designer and farmer 

Home: Glouchester, England 

Affiliation: The Estée Lauder Companies’ Breast Cancer Awareness 

Campaign 

Why is raising breast cancer awareness so important to you? 

When Evelyn Lauder came to me in 2000 and asked me to join her, 

my grandmother had recently died of breast cancer, so it was a cause 

very close to my heart. We all know someone—a grandmother, friend, 

mother, aunt, sister, cousin or co-worker—who has battled cancer. 

This is a disease that knows no boundaries and does not discriminate. 

It touches everyone in every country and this is why we are trying so 

hard to stamp it out. 

What is‘your role with The Estée Lauder Companies’ Breast 

Cancer Awareness Campaign? 

Each October, | join Evelyn Lauder and spend the majority of my time 

traveling around the world raising awareness for breast health and funds 

for breast cancer research. We've visited many U.S. cities, as well as 

the U.K, Ireland, Amsterdam, Australia, India and 

Italy and reached billions of people with our 

awareness message. We tell every woman 

to see their doctor regularly and get a 
mammogram every year if over the 


whereas only 27 percent of those who age of 40. 
saw a generic ad chose it. What do you like best about being 
In other words, good won out. a spokesperson? 


The cause drove purchase. Same 
story when it came to toothpaste: 
a 28 percent lift was reported—the 
toothpaste associated with a cause 
was chosen by 64 percent of the 


It's very moving to meet so 

many people who have been 
affected by breast cancer 
in one way or another and 
to see, firsthand, their inner 


participants who saw the cause-related strength. 
message, compared to 50 percent with What makes this year’s 
a generic corporate ad. campaign different? 

In our age of product and brand Our 2009 campaign theme 


is World Pink. World Without 
Breast Cancer. Wear a Pink 
Ribbon. Make a Difference. 
We are sending the message 
that one country or one 
person cannot do it alone. In 
2009, more than 70 countries 

will be participating in the 

BCA Campaign with the goal 
of reaching billions and letting 
men and women know that if a 
breast cancer is detected early, it's 

98 percent curable. Each year we 
get closer and closer to a cure for this 
disease. 

—Deborah Caulfield Rybak 


parity, it’s the Holy Grail of marketing: 
A way to move the sales needle, make 
consumers feel a rush of goodwill, help 
out a good cause and burnish a corporate 
reputation, all at the same time. 

Altruism isn’t a good business 
model, the conventional wisdom 
holds. But that’s changing. As Duke 
researcher Fitzsimons noted when the 
results were released: “One thing we 
know for sure—consumers are paying 
more attention to cause messages and 
as a result are more likely to purchase. 
This is clearly great news for brand 
managers, as every percentage increase 
can translate to millions of dollars in 
revenue.” 
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n 2003, | served as Lee National Denim Day Ambassador in honor of my 
mother, a courageous breast cancer survivor. Last year, the cause became 


So this year, | returned to this important campaign, knowing it raises money 
for organizations like the Women's Cancer Programs of the Entertainment 
Industry Foundation, which save lives by advancing crucial breast cancer 
research. Denim Day makes it possible to still make a big impact when we all 
come together, $5 at a time. All you have to do is put on your jeans on Friday, 
October 2, and donate $5 at denimday.com. 

This year, I'm excited to announce that a portion of funds raised will also 
support my personal foundation, Right Action for Women. My hope is that 


with Right Action for Women we can help women at increased risk for breast, 


cancer gain access to the information and tests they need to beat this 
disease. 

Together, we can raise millions to support breast cancer research. It's so 
simple and so powerful. All it takes is $5. You can learn more and sign up 
today at denimday.com.” —D.C.R. 
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even more real to me when | was diagnosed with early stage breast cancer. 


It’s not just great news for brand 
managers, but also for nonprofits and 
researchers seeking a cure for breast 
cancer. The numbers generated from 
races, products and other corporate 
fundraising efforts are staggering. 

Consider the efforts of just three of 
the biggest groups raising funds for 
the cause: In its 16-year history, The 
Breast Cancer Research Foundation 


has generated more than $250 million. 


Susan G. Komen for the Cure has 
invested more than $1 billion into 
research and awareness since 1982. The 
Avon Foundation Breast Cancer Crusade 
has raised $585 million in 16 years. 
That’s equated to a new influx 
of cash for many researchers and 
nonprofit breast cancer foundations. 
Even so, some doctors on the 
frontlines in the search for a cure 
argue that it’s still not enough, fighting 
back against critics who decry the 


proliferation of pink products as trivial. 


“We spend six times more on 
soft drinks than we do on cancer. 
The entire federal research budget 
for cancer is $5 billion,” says Larry 
Norton, M.D., deputy physician-in- 
chief for breast cancer programs at 
the Memorial Sloan-Kettering Cancer 
Center, which treats more breast 
cancer patients than any other center 
in the nation. He is also the medical 
director of the Evelyn H. Lauder Breast 
Center at Memorial Sloan-Kettering 
Cancer Center in New York City. 

You can hear the disdain in his 
voice, the inability to understand 
the disconnect. Again and again in 
the span of a half-hour interview he 
repeats different iterations of this line: 
If someone landed from another planet they 
just wouldn’t understand. And neither 
does Norton. 

The disproportionate outlay does 
seem to defy logic. Half of all men and 
a third of all women will get some 
form of cancer in their lifetimes. One 
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e 1974 
Diagnosed with breast 
cancer, first lady Betty 
Ford begins talking 
openly about the 
“silent epidemic” 
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Talking Pink with 


Deanna fore 


eanna Favre was diagnosed with breast cancer exactly five years ago this 
[) month, when she was only 35 years old. There was no history of breast 

cancer in her family and Deanna, who'd gone to college on a basketball 
scholarship, was otherwise in perfect health. Married to NFL legend Brett Favre, 
she was treated at Sloan-Kettering in New York, the Cancer Center in Hattiesburg, 


Mississippi and Green Bay Oncology at St. Vincent's in Wisconsin. Now cancer free, 


she started the Deanna Favre Hope Foundation for women who cannot afford 
breast cancer treatment. —Les/ley Visser 


Pane 


< 
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Q: Deanna, what was the inspiration for the Foundation? 
A:| heard so many stories from women in the waiting 
rooms. | wanted to give them hope and financial support. | 
remember that one shot | needed cost $3,500, a staggering 


amount to most people, 


Q: How have you made a difference? 

A: We raise money through donations, events and appearances. 
Women can apply for assistance at deannafavre4hope.com. 
'm still terrified of public speaking, but | make myself do it. 


Q: How did Brett handle it? 

A: Brett was wonderful—he shaved his head in support. He's 
such a warrior himself, he gave me inspiration. | couldn't be 
more appreciative of my whole family. 


Lesley Visser, the only woman in the Pro Football Hall of 
Fame, is a sportscaster for CBS. 


in eight women will get breast cancer 
in the United States. “Compared to 
the magnitude of the problem, what 
we are doing to solve the problem is 
ridiculous,” he says. In addition to 
the federal dollars allocated for 
cancer research, it’s estimated that 
another $5 billion from industry goes 
toward research and another 

$1 billion annually is raised from the 
philanthropic community to fund 
research, according to Norton. 

When asked exactly how much of 
that sponsors breast cancer research, 
he says: “The lines are just too 
amorphous and fuzzy,” to extract 
out exactly how much goes to breast 
cancer research, since science simply 
doesn’t work that way. Norton further 
explains: “The ideas we now have in 
breast cancer research come from 
other studies in biological research, 
not just cancer research.” 

“If it weren’t for the philanthropic 
piece, we'd be in really hot water. It 


ti KA- Hing | 


is very critical and makes a huge impact,” he says. “There’s a 
direct line between all those pink products and money that © 
I'm seeing used for extraordinary high-quality research. It’s a 
direct line.” 

And it reflects a larger shift in corporate boardrooms, 


Buy shoes or apparel from 


New Balance's Lace Up for 
the Cure collection and 
the company will donate 
15 percent of wholesale 


sales to breast cancer 
research. 


toward what’s sometimes referred to as “strategic 
philanthropy.” Choosing to link with a 
cause is a decision now driven by a 
direct, demographic link with a 
brand’s customer base. 

“When you are talking 
about a cause, it’s a much 
more sophisticated type 
of marketing,” says 
Richard Earle, author of 
the book The Art of Cause 
Marketing. “You can’t 
treat it the same way 
you would if you were 
advertising a detergent. 
You aren’t simply talking 
about a series of product 
benefits. You have to get 
into the psychology and the 
attitude and what makes this 


© 1985 


® 1979 e 1980 ® 1982 ® 1991 
On TV's Dallas, Early detection Susan G. Komen for National Breast The National Breast 
Miss Ellie is guidelines are set the Cure is founded. Cancer Awareness Cancer Foundation 
diagnosed with for breast cancer by Month is inaugurated is created. 


breast cancer 
and undergoes 
a mastectomy. 


the American Cancer 
Society. 


in America in October 
with the help of first 
lady Betty Ford. 
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66 When we started, we had no idea the 


demographic tick. It’s critical 

that the cause is important to 

the demographic you want to 
target.” Considering that various 
marketing studies have concluded 
that women control 80 percent of 
household spending in the US., 
it’s no wonder pink has won. 

The trend toward cause 
marketing began in 1983, when 
American Express started a campaign to raise money to restore 
the Statue of Liberty. Each time a customer used the card, 

1 cent went toward the restoration project. The results were 
impressive: A 40 percent increase in new cardholders and a 
28 percent jump in card usage. 

Smart companies invest strategically, aligning with a cause 
like breast cancer for the long-term, not for the immediate 
gratification of a quarterly sales jump, Cone says: “I believe 
there are two different types of companies that support the 
breast cancer cause. There’s one that sees it as something 
deep and part of the brand, and another that just says, ‘Buy 
something and a portion goes to X.’” She calls it cause 
promotion, instead of just cause branding. It’s a distinction 
one might easily dismiss as an irrelevant nuance, if not for the 
vast differences among cause promotion campaigns in terms 
of length of commitment, money raised and transparency. 

Case in point: Yoplait’s longstanding Save Lids to Save Lives 
program. It all started 11 years ago at a Yoplait plant in 
California. A group of workers were looking for a creative 
way to raise funds and began collecting lids. Word spread fast 
to the corporate headquarters of General Mills in 


pink ribbons. 


L2979] 
“x \" administrative 
. & fundraising 


t the Breast Cancer Research Foundation, the focus is and always has been on 
research, says Robbie Finke Franklin, director of marketing for BCRF. “We are just single- 


minded,” she says. Administrative and fundraising costs have always been kept low, with 


Pnateag would become an iconic 
symbol around the world. By the end of 
2009, The Estée Lauder Companies will 
have distributed more than EEMIt 


@ Evelyn Lauder, senior corporate vice president of Estée Lauder and founder of BCRF 


Minneapolis, the parent company of 
the Yoplait brand. Lid collection 
began at the Minneapolis/St. Paul 
Susan G, Komen Breast Cancer 
Foundation Race for the Cure that 
year, and the next year Yoplait 
introduced the redesigned pink lids in 
the grocery store aisle and pledged to 
donate 10 cents for every lid collected 
within a specific time period. Since 
then, through the program and other 
initiatives, Yoplait has donated more 
than $22 million to raise awareness 
about breast cancer among men and 
women. Last year alone, the donation 
reached its $1.5 million goal. 

The challenge for Yoplait is in 
refreshing the program year after year, 
making sure it stands out amid the 
proliferation of breast cancer campaigns. 
Yes, the effort is arguably driven by 
altruism, but it’s also a demographic 
match made in heaven—aligning the 
brand with a disease that impacts 
Yoplait’s core consumer market 
disproportionately. 

“The Yoplait consumer is loyal. 

She is 35 to 54 and is kind of 

the evangelist. She’s a mom or 
professional single woman, the go-to 
person among her circle of friends, 
family and community and people 
really listen to her,” says Tammy 
Sadinsky Martin, senior marketing 
manager for Yoplait. “When she finds 
something she likes, she shares it with 
her friends—this essence is why she is 
the same consumer collecting lids.” 


PHOTO (EVELYN LAUDER): JENNIFER LIVINGSTON. 


at least 85 percent of every dollar donated going to research or awareness programs. 
In fiscal year 2008, 918 percent of dollars raised went to fund awareness programs and 
research grants to more than 150 scientists seeking breast cancer advances. Since its 
founding in 1993, BCRF has raised more than $250 million for the cause. 


Another example is Hard Rock’s 
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e 1992 2 @ 1993 e 1998 e 2005 
Estée Lauder launches the = Evelyn H. Lauder, senior Yoplait launches BCRF creates the 
small, pink fabric ribbons to = corporate vice president its Save Lids to Translational Breast Cancer 
prominence by distributing = of Estée Lauder and a Save Lives program. Research Consortium, 
them in stores. Also, Avon breast cancer survivor, uniting the efforts of 14 


Breast Cancer Crusade is 
launched in the U.K. 
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establishes the Breast 
Cancer Research 
Foundation (BCRF). 


leading U.S. breast cancer 
research centers, Meanwhile, 
Delta's pink plane takes flight 
for the first time. 


annual “Pinktober” campaign, launched 
10 years ago to raise money for 

BCRE. In 2008, the campaign raised 
about $500,000 for the organization, 
according to Robbie Finke Franklin, 
director of marketing for BCRE It’s not 
hard to draw a direct line from this 
campaign to cancer research. In 2009- 
10, those funds are supporting two 
research grants for scientists working 
on breast cancer research, she says. 

With 156 venues in 52 countries, 
including 127 cafés and 11 hotels/ 
casinos, Hard Rock knows how to 
sell merchandise, and most of the 
funds raised were generated by selling 
merchandise, including a $12 pin 
with a dangling pink ribbon and pink 
rhinestones, with 75 percent of the retail 
proceeds going to BCRE 

“Cause marketing is such a hot 
issue right now, and it’s great to see 
so much goodwill and effort in the 
marketplace to bring commerce and 
causes together,” says Annie Balliro, 
senior director of global brand 
philanthropy, memorabilia and artist 
relations for Hard Rock International. 
“Financial success and social corporate 
responsibility do not have to be 
mutually exclusive.” 

Marketing consultant Jerry Welsh 
launched the Statue of Liberty 
campaign as a marketing executive at 
American Express. Despite helping 
to usher in this new era, Welsh 
says cause-related programs don’t 
automatically resonate with consumers. 
Breast cancer cause marketing, “like 
any other promotion, has to be 
refreshed,” he says. “If you just let it go 
and go and go, it’s like the wallpaper 
and no one notices. It’s been more 
than 15 years since breast cancer cause 
marketing emerged. If you supported 
it 15 years ago, it was about doing 
fundamental things about building 
awareness. Today, you should be talking 
about prevention and cure.” // 


@ 2009 
Nearly 90 percent of 
women diagnosed with 
breast cancer will survive 
their disease at least 5 
years. (Source: National 
Cancer Institute) 


That Touch of 


From fashion and jewelry to electronics, technology and food, 
the Breast Cancer Research Foundation offers a far-reaching 
selection of products and programs, with manufacturers either 
donating a percentage of the purchase price to research or 
pledging a single large donation. These are just a few of the 
products that are part of BCRF’s Shop Pink 2009 program. 


Aveda Hand Relief, $21. Donation: $4 per container K2 Luna snowboards, $379. 


Pledged donation: $75,000. 
Coach Breast Cancer Awareness watch, $298. 


Donation: 20 percent per watch AVEDA Estée Lauder Evelyn 
’ Lauder Lip Set, $22. Pledged 
Tory Burch limited-edition hand relief donation: $500,000 


pink puffer vest, $295. 
Donation: 15 percent of 
the retail price 

during October 


Everlast Worldwide 
pink pro-style training 
gloves, $2999, 

Donation: $1 per pair 


} 
a 
~ 


2 | 
| 
i 
e 
& 
“ 4 Ly 
ee ea 
& \ 
| 
Odwalla Pink Poetry 


Superfood, $3.29. = ie 
Pledged donation: $25000 === 


For Eyes Optical eyeglasses and lens 
products; eyeglasses from $9995. 
N Donation: $1 per pair of eyeglasses or lens 
product from September 15-October 15 


Apollo Tools, Ltd. 135-piece household 
tool kit, $39.99. Donation: $1 per tool kit 


Kimberly-Clark Corporation Viva 
paper towels, price varies. 
Pledged donation: $150,000 


For more info on these and other 
products, go to berfcure.org. 
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Exploring the 
valley's 


FROM HOT AIR BALLOONS to hot mud 
baths, the activities in this lush, rolling 
paradise of Napa Valley are as varied as 
the grapes—but topping 
any list will be the tasting 
tours. As with wine, so it 
goes with wineries: Moderation is ‘key. 
Rather than hurtling madly through 
the valley’s 400-plus vineyards, pick 

a happy handful. Zero in on the less 
obvious ones—zig when the tour buses 
zag—and you'll find an infinitely more 
memorable experience. (Bit of advice: 
Call ahead.) 

It doesn’t get more memorable than 
the Quixote Winery. Built into a rocky 
hillside, this wildly eccentric shrine 
to the grape brings an extra dose of 
whimsy to Napa’s diverse architectural 
landscape. The famed Austrian artist 
Friedensreich Hundertwasser de- 
signed the trippy, biomorphic build- 
ing—his only creation in the United 
States—and the serious philosophy be- 
hind the wackiness dovetails with that 
of the winery itself: Straight lines are 
forbidden here, and the roof is made 
of grass and trees. That same boldness 
defines Quixote’s wonderful wine. 

Having glimpsed the funky, make 
your way to the vast. Stagecoach 
Vineyard covers 1,100 acres of remote, 
volcanic terroir, the largest contigu- 
ous mountain planting in the valley. 
An SUV will shuttle you up into the 
grapevines—you're far above the 
busier parts of Napa here—and if you 
call in advance, a vineyard picnic can 
be arranged. Munch on lunch as you 
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By Chris Colin - PHOTOGRAPHY By Chris M. Rogers 


gaze out over a sea of grapes as far as 
the eye can see. 

A rarely acknowledged secret: 
Tasting rooms can 
be crowded places 
to taste wine. Arrive 
at the wrong time, and you'll be 
sipping your lovely pinot alongside 
a rowdy bachelorette party on their 
ninth stop of the day. Solution? Step 
outside! Many of the best winer- 
ies let you grab a glass and enjoy it 
in Napa’s mustard-grass breeze. At 
Heitz Wine Cellars, one of a precious 
few with free tastings, the stone 
building opens onto a serene patio, 
under a sun-dappled, wisteria-draped 
trellis overlooking acres of knotty 
cabernet sauvignon vines. 

When it comes to glass-in-hand 
strolls, Frog’s Leap can’t be beat. The 
organic winery is at the forefront of 
responsible production—it’s also a 
beautiful and down-to-earth place to 
wander through. Acres of orchards 
and gardens, an old barn, clucking 
chickens: Suddenly you're a farmer— 
the kind who swirls petite sirah and 
doesn’t break a-sweat. 

For all its natural beauty, Napa 
hardly requires you to rough it. After 
tromping bravely through the vines, 
it's time to sample the area's excellent 
cuisine. Food Network fans salivate at 
the mere mention of Michael Chiarel- 


Jo’s name. The celebrity chef is a pillar 


of contemporary California cuisine, 
and now the valley is abuzz over Bot- 
tega, his new Italian hot spot. Whether 


Clockwise from top: 
Quixote Winery—not your 
average Napa experience; 
Enjoying the vino at the 
Bounty Hunter wine bar; 
The fruits of vintners’ labor; 
Adish with grilled octopus 
at Chef Michael Chiarello's 
Bottega restaurant. 


you're tucking into 
the warm pecorino 
pudding or the tender 
Monterey calamari, 
crisped with arborio 
rice flour, you'll die a 
little with every bite. Feeling adven- 
turous? Opt for one of the rustic com- 
munal tables or dine on the terrace by 
one of two stone fireplaces. 

If Bottega has buzz, Bouchon (and 
its Michelin star) have long had full- 
on clamor. It’s a Napa classic, and the 
memory of the steak frites and roasted 
leg of lamb will haunt you for years. 


THE STAY THE 4-STAR STAY *) 

The River For unmitigated luxury, the Bardessono SOMMELIER PICKS: 
Terrace.Inn is the most interesting new hotel to “The velvety-rich Robert 
manages hit the area. A rare hybrid of sustain- Mondavi Cabernet Sauvignon 
to be one able design and sheer Reserve remains one of Napa’s 
of the more lavishness, the chic worthiest splurge wines. For a 


creation has been 
called the greenest 
luxury hotel in the 
country. 


more affordable but still classi- 

cally ‘Napa’ cabernet, check out 

the cedary-spicy Mt. Veeder.” 
—Andrea Robinson 


moderately priced hotels in the region, 
while still offering a lovely, peaceful and 
indulgent headquarters for your stay. 
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BY Bridget Gleeson - PHOTOGRAPHY BY Javier Pierini 


BOTH WINE NEOPHYTES and connois- 
seurs love exploring the fertile lands 
where more than 70 percent of 
Argentina's varietals are produced. 
Mendoza’s five 
wine-growing 
regions are, after 
all, a playground for the palate: Malbec 
grapes grow fat and juicy here, and 
hundreds of wineries warmly wel- 
come visitors for tours and tastings, 
though having a reservation is often 

a must. The indigenous torrontés 

and fruity malbec are the toast of the 
town, quite literally, but the rich soil 
also yields excellent syrahs, cabernets, 
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pinot noirs and chardonnays. 

Before venturing into the vine- 
yards, stroll through the leafy town 
to see old-fashioned streetcars rolling 
past Spanish-style 
squares and locals 
kicking back at 
sidewalk cafés. Stop at The Vines of 
Mendoza Tasting Room for a wine 
flight and an overview of the region’s 
offerings: the "Especial de blancos' 
selection of dry whites is especially 
refreshing on summery afternoons. 
Watch your step on the way out while 
crossing ditches rushing with fresh 
water—these trenches, running 


parallel to city streets, are part of a 
massive irrigation system that chan- 
nels water from the Mendoza and 
Tunuyan rivers, nourishing grape 
vines in a region that’s naturally dry 
and sun-drenched. 

An afternoon expedition into wine 
country can be highly structured or 
free and easy, depending on travelers’ 
tastes. Agencies such as Ampora Wine 
Tours and Trout & Wine take groups 
of six to eight thirsty travelers on per- 
sonalized tours of boutique wineries in 
Lujan de Cuyo and Valle de Uco. Follow 
the knowledgeable English-speaking 
guides to state-of-the-art tasting rooms, 


nial Lagarde winery in Lujan de 


villas at the Cavas Wine Lodge; 


olive plantation in Maipd; The 


boutique hotel in Maipa. 


al fresco samplings of malbec and other 
varietals and gourmet lunches served 
in a grand, leisurely fashion. After all 
the food and fine wine, visitors return 
to their hotels in the early evening for a 
late (but much needed) siesta. 

Those who would rather forge 
their own paths through the sunny 
wine valley can pick up a local pub- 
lication called Wine Map: Wine and 
Tasting Tours, available at Mendoza’s 
tourist information center, and hit the 
road with a rental car or a bicycle. In 
Lujan de Cuyo, located just south of 
the town of Mendoza, several busi- 
nesses rent bikes and well-traveled 
trails connect wineries from Nieto 
Senetiner to Lagarde. The former 
is known for full-bodied cabernets 
while the latter, situated in a tradi- 
tional adobe building that dates from 
1897, specializes in crisp sparkling 
wines. Cruise over to Bodega Alta 
Vista for a few swallows of malbec, 
then head to Bodegas Chandon for a 
chilled flute of Champagne. Visitors 
should be sure to set aside some time 
for lunch at one of the wineries or at 
the very least, to pack a picnic lunch 
of empafiadas: It isn’t wise to ride back 
on a bicycle with nothing but rich red 
. wine in the stomach. 

Another bike-friendly destination in 
Mendoza’s wine country is the town of 


From left: Testing the quality of 
the cabernet sauvignon at colo- 


Cuyo; One of the modern but cozy 


The wine tasting room at Lagarde; 
Bikes for rent by a vineyard and 


minimalist pool at the Club Tapiz 


oO 


SOMMELIER PICKS: 
“Look for the inky, 
plummy, licorice-scented 
Familia Zuccardi ‘Q’ 
Malbec on future Delta 
flights. Crios Torrontes, 
fragrant with honeysuck- 
le and tangerine notes, 

is one of Argentina's top 
whites.” —A. R. 


Maipu. There’s more than wine 
to taste in this fruitful region— 
cyclists can roll over to olive 
farms and chocolate factories in 
addition to wineries. Try a shot of dulce 
de leche liqueur at Historias y Sabores. 
or some freshly baked bread dipped 
in olive oil at Laur before touring the 
wine museum at Bodega La Rural. All 
of the antique grape crushers put visi- 
tors in the mood for—what else?—a 
healthy pour of Rutini chardonnay. 
Malbec enthusiasts don’t need to 
call it a day just because the winer- 
ies are closing their doors at 5 p.m. 
At Cava de Cano, a restaurant housed 
in a historic colonial home that was 
once the governor’s residence, a lavish 
spread of artisan cheeses, olives and 
salamis are served with countless local 
bottles in a cavernous wine cellar. 
Burning off the bubbly, if one 
should so desire, is a snap around 
Mendoza: Opportunities abound for 
hiking and horseback riding in the 
foothills. Nearby Cerro Aconcagua, 
at an altitude of 22,841 feet, is one of 
the highest peaks in the world. The 
outdoor specialists at Kahuak Aventura 
help visitors plan excursions into the 
mountains. Less adventurous types 
can simply walk around the town of 
Mendoza in pursuit of a few bottles of 
malbec to take back home. 


THE STAY 
Boutique hotels 
like Maipt's 

Club Tapiz 

keep the good 
stuff flowing 

all night. Relax 
by the central 
fireplace as staff 
members serve 
up decadent 
cheese plates 
and uncork vintage bottles. 


THE 4-STAR STAY 

For areal Dionysian splurge, check 
into Cavas Wine Lodge. Situated ina 
35-acre vineyard, the hotel features 
luxurious miniature villas, a spa 
where guests can bathe in bonarda 
and a gourmet restaurant 
with outdoor tables just 
astone's throw from 
the grape vines—and 
with prime views of 
the snow-capped 
Andes beyond. 


For more photos of 
wine regions, go to 
deltaskymag.com 


deltaskymag.com October 2009 69 


Sipping 


Lhistotre 


By Caroline Tiger - PHOTOGRAPHY BY Miquel Gonzalez 


EVEN THOSE WHO'VE SNIFFED, Swirled, 
and spat their way around the globe 
may not fully comprehend terroir until 
they’ve stood atop a berm at Chateau 
Bélingard in the Dordogne Valley, 
overlooking the 
vineyard’s rolling 
hills. This is a great 
spot for an epiphany, as Laurent de 
Bosredon, an endearingly rumpled 
count and the vineyard’s owner, 

likes to tell visitors. 

Nearly a millennium earlier, he 
informs a small group on a summer 
afternoon, Druids singled out this spot 
to cultivate wine for their rituals. “Bé- 
lingard” comes from Beleen, the Celtic 
word for sun god. Squint at the hori- 
zon, he continues, and you can make 
out the ruins of a 7th-century abbey 
and an 11th-century chapel. Monks 
lived and prayed here and worked 
the vines. One night early in the 14th 
century, according to de Bosredon, a 
group of Englishmen drank a great 
deal of the monks’ wine, woke up in a 
foul mood and picked a fight with his 
French neighbors. And so began the 
Hundred Years War. 

Hearing viticulturists talk about 
soil, vines and weather patterns can 
get a little technical, but this? Sacrifi- 
cial virgins? Medieval monks? Wines 
that sparked epic wars? If terroir means 
a piece of land that’s stood witness to 
such an awesome unfolding of events, 
it’s impossible not to be swept up. 

If terroir means good stories, even if 
some of the tales are tall, the Aquitaine 
region in southwest France is dripping 
with it. 

En route to the city of Bordeaux 
from Bergerac, where Bélingard is 
located, is the impeccably preserved 
medieval town of St. Emilion. Its 
winding, cobblestone streets are lined 
with expensive wine shops, all tout- 
ing “worldwide shipping” in English 
and Japanese. Here you can descend 
into the cramped hermitage where 
the monk, Emilion, received pilgrims 
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{ BORDEAUX, FRANCE } 


in the 8th century. The disciples who 
followed Emilion here were the ones 
who started a wine trade in earnest. 

At Chateau France Mayne, a nearby 
vineyard, it’s possible to tour the 
former limestone 
quarries whose 
pale ochre 
innards were used to build the town. 
The quarries beneath this and many 
other St. Emilion chateaux are now 
wine caves—happily, they possess the 
perfect conditions for aging wine in 
oak barrels. A tour guide points out 
a skylight punched into the roof of 
Franc Mayne’s cave. It shows the cross- 
section of limestone that gives St. 
Emilion’s mostly merlot and cabernet 
franc grapes their character, along 
with the stories of Roman poets and 
monks and queens, of course. 

In Bordeaux, the busy Place de la 
Comédie is the city’s social center. 
Mayor Alain Juppé launched an ag- 
gressive clean-up and modernization 
initiative when he was elected in 
1995, and today the city is an obvious 
“after.” A sleek tram makes it easy 
to get around, and the bulk of 18th- 
century facades have been sandblasted 
to remove centuries of built-up dust 
and grime from the porous yellow 
limestone. The broad avenues gleam, 
and the tiny squares at the ends of the 
St. Pierre quarter’s narrow streets are 
packed with students, young couples 
and families, caffeinating, kissing and 
splashing in fountains. 

On the banks of the Garonne 
River, many 
plaques adver- 
tise the offices 
of negociants, or 
wine merchants. 
Negociants have 
been trading from 
this port since the 
mid-12th century, 
when Eleanor of 
Aquitaine mar- 
ried Henry of 


Left to right: Looking out 
at Bordeaux Cathedral's 
Tour Pey-Berland bell 
tower; Chateau Franc 
Mayne in St. Emilion; Lau- 
rent de Bosredon, owner 
of Chateau Bélingard in 
Bergerac; Le Bar a Vin 
in Bordeaux; Héléne and 
Francois Baudry, own- 
ers of the Chateau des 
Baudry; Bordeaux's Grand 
Théatre. Large photo: 

. Abird's-eye view of St. 
Emilion. 


THE STAY 

Chateau des Baudry 
is acharming, 
antiques-filled 17th- 
century guesthouse 
that’s a perfect home base for 
exploring the countryside east of 
Bordeaux. Its owners, Héléne and 
Francois, apparently share a single 
goal: to make their guests swoon. 
Along with Héléne’s traditional home- 
cooked meals of foie gras stuffed 
with fresh figs, cassoulet, duck 
confit and local-strawberry soup, the 
couple proudly serves wines made 
from their neighbors’ grapes. 


THE 4-STAR STAY 
gq The lavish new Regent Grand 
E Hotel Bordeaux sits opposite 
* the circa 1780 Grand Théatre, 
known as one of Europe’s 
most beautiful opera houses. The 
Regent, with a makeover by French 
interior-design guru Jacques Garcia, 
is one symbol of the city’s recent 
revitalization. 


Plantagenet, the future Henry II 

of England, which led to many 
trade exchanges between Bordeaux 
and England and the golden age 

of claret. 

That tidbit is imparted during a 
two-day course called “Bordeaux 
Wine Tasting, from A to Z” at L’Ecole 
du Vin de Bordeaux, a few blocks 
from the Regent Grand Hotel. After 
this crash course in a classroom with 
white-slab countertops and chrome 
spit-sinks, it’s practically required to 
apply the new knowledge downstairs 
at the posh Le Bar a Vin. More than 
30 wines by the glass are available, 
and little foldout maps on each table 
pinpoint where each wine originat- 
ed. The servers are well 
equipped to steer people 
toward clarity when the 
breadth of choices 
becomes overwhelming. 
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The world’s great wine regions share one thing in common: moderate climate. That’s because fine wine 
grapes such as riesling, pinot grigio, chardonnay and cabernet sauvignon grow best in temperate, sunny 
weather. That’s the very essence of wine quality—a “good year” in wine terms means a year with good 
weather during the growing season. Vintners will tell you that “great wine is made in the vineyard,” 
meaning it’s all about the soil and growing conditions; their job is simply to harvest great grapes and not 
mess them up! To help you sort it out, here’s a “flavor map” of some of the world’s finest wine regions. 


By Andrea Robinson, master sommelier + 1LLUSTRATIONS BY Clare Mallison 


of the world 


The best way to capture the flavor of wine country is to get out there and taste— 
whether you're relaxing at a world-class winery or in your own backyard. 


{ SONOMA; CALIFORNIA } 


For the foodie and wine buff, it's no exaggeration to say that © QUICK PICKS: 
Sonoma could be called heaven. | can think of no other place La Crema 
where you can find local, world-class examples of every Sonoma Coast Pi- 
possible wine style—and the artisanal food to gowiththem. — not Noiris redolent 
The reason is the county's incredible climate and geographi- —_ of dark cherries 
cal diversity. For example, near the seacoast,oceanbreezes —_ and fragrant pot- 
create the cool climate needed to grow pourri. Sebastiani’s 
amazing chardonnay plummy Sonoma 
whites along with County Merlot is 
GEYSERILE pinot noir reds that simply one of the 
2 areeverybitasgood _ best Merlot deals 
as French Bur- onthe market. 
gundy. Look for the 
subregions of either Sonoma Coast or the Russian 
River Valley on the label, and you'll know you're 
é in the right place. Away from the coast, there 
¢ are sun-soaked valleys with ripe and juicy 
¢ chardonnays, sauvignon blancs and merlots 
SANTARESA + that are often labeled as Sonoma County 
. and typically budget-friendly. The Dry Creek 
Valley and Alexander Valley subregions 
serve up wind-whipped hillside vineyards 
and plateaus so rocky and rugged you'd think 
no vine would want to call them home, yet big 
zins and cabernets thrive there. For a sensory 
experience of wine and food, visit Kendall- 
Jackson's estate in Santa Rosa. For a taste of 
history and excellent pinot noirs, visit Buena Vista, 
California's oldest winery, in the town of Sonoma. 


at 


SAN FRANCISCO 


a 


1{ avsrpania } 
From value-priced “critter label” chardonnays for everyday drinking to collectible reds 
i made from shiraz and cabernet sauvignon grapes, Australia has a wide range of options. 
: You can’t beat the ripe and sippable chardon- 
©} quick picks: The bewitching nays and shirazes for everyday, especially for 
peppery-eucalyptus scent —_ the price. But go beyond the basics and you 
and dark fruit of the Penfolds Bin —_will find some incredibly unique styles. My 
389 Cabernet/Shiraz makes it deli- favorites are the tangerine-scented, bone-dry 
cious when young, but this beauty —_riesling whites from the Clare Valley; the lush, 
also ages easily 20 years. The floral _figgy-chocolatey-peppery shiraz reds from the 
and crisp apple character of Gros- —_ Barossa Valley; minty-earthy cabernet 
set Polish Hill Riesling leaps out sauvignon reds from Coonawarra; and 
of the glass and makes you want velvety-dusty cabernet blends from 


more. The black currant and coffee | Western Australia. : 
bean character of Leeuwin Estate \ 


Artist Series Cabernet Sauvignon 
competes with anything from 
Bordeaux or Napa. 


co 
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{ cHizE } 
Just 45 minutes from 
Santiago is Concha 
y Toro’s Casillero del 
Diablo (cellar of the 
devil) winery. It is one 
of Chile’s most historic 
wineries, and the café 
and tasting room make 
it a delicious jumping- 
off point to Chile’s Valle 
Central wine-growing 
region. On wine labels, 
you are likely to see - 
the names of top 
subzones such as 
Maipo, Colchagua 
and Curico, which 
are famous for 
growing Chile's 
best reds from 
the cabernet 
sauvignon and 
carmenere grapes. The cabs can be every bit as 
elegant and powerful as their counterparts in Bor- 
deaux and California, often at a fraction of the price. 
And the carmenere, with its spicy-meaty-savory 
notes, is a truly distinctive red that's irresistible 
with hearty dishes like stews and rich cheeses. 
What about whites? Chile 
Dove PICKS: has that covered in the 
Look for Casablanca district. 
Carmen Natura Sandwiched between 
Organic Sauvignon —_— Santiago and Chile’s 
Blanc, Montgras gorgeous Pacific 
Reserva Carme- coastline, it gets 
nere and Concha y cooled by ocean 
Toro Casillero del breezes, making 


NCA 
@ SANTIAGO . 


be 


Diablo Cabernet it the perfect 
Sauvignon. home for grow- 
ing lively, zingy, 


passion fruit-scented sauvignon blancs 
that are the best white wine deals going 
right now. 
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{ TUSCANY } 
At its heart, Tuscany is home to the red 
sangiovese grape. You might not have heard of 
it, because like many of Italy's indigenous vines, 
this one doesn't love to travel. But you've prob- 
ably heard of Chianti, which has grown up from 
its bottle-as-candleholder days into a high-quality 
offering at prices that range from steal to splurge. 
As with many Italian wines, the Chianti name refers 
to the growing district rather than 
the grape. “Classico” refers to the Ce) quick Picks: The 
historic heart of the Chianti zone, spicy-cherry-leath- 
and“riserva"means the winehashad _&riness of Castello di Gabbi- 
extra aging. If you have heard wine ano Chianti Classico Riserva 
geeks refer to so-called"Super Tuscan’ _fferslots of character for 
wines, these are wines made to push the money. To sample some 
the boundaries of Tuscan tradition by Super Tuscan luxury without 
mixing French grapes and, very often, breaking the bank, look for 
French barrels with the local varieties. The — Velvet-textured, licorice- 
results’are magnifico, so if you feel like scented crognolo. 
splurging, check them out. 
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{ PACIFIC NORTHWEST } 


Just 45 minutes from Portland is 4 
one of America’s signature SUC RICKS: 
Sokol-Blosser 


pinot noir-growing regions: paw : 
Willamette Valley, Oregon. paces tie a Neale 
Like the French Burgundy iS ‘ LY Peres 
region that inspired many of smoky, ate oe 
the vintners here, it specializ- ee oe fa i B 
es in pinot noir, with elegant ee y 8 i noone bl 
chardonnay whites as well. Heine an ee £ 
Most of the producers are as Re ue 5 one 
really tiny, so you have to Bae Ea hah 
search for these wines ny One che res 
(or better yet, visit) but gion's best whites. 
they're worth the effort. 


{ BUBBLIES } 
The cool climate and 
chalky soil of France's 
Champagne region are 
\ asinimitable as the 
benchmark wines that 
are produced there 
from chardonnay, 
pinot noir and pinot 
meunier grapes. But 
you can find delicious 
sparkling wine all over 
the world. My two top 
picks are great value 
alternatives to French 
Champagne: cava 
from Spain's Penedés 
district near Barce- 
lona, and prosecco 


{ LA RIOJA 
Discover La Riojafand you will change your 

wine life, because the region offers a wine for 
everyone and every occasion. Youreveryday _ 
house whites and reds will become cheaper 

and better, making you feel very smart. The 


Northeast of Willamette is Washington’s Columbia 
Valley, where you can find elegant, delicate whites and 
rich and powerful reds from the same region. It has the 


Oe) Quick Picks: Eroica 
Riesling, a bone-dry 


bonanza of tangerine and 
peach flavors is, hands down, 
the best riesling made in 
America. Tiny Delille Cellars 
Chaleur Estate cabernet and 
merlot blend competes with 
the big boys of Napa and 
Bordeaux. 


OCEAN 
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varied soils and topography 
to deliver superb examples of 
both. For whites, the floral and 
stone fruit-scented rieslings 
compete with the world’s 
best. And red wine lovers will 
swoon over the dusty-cassis- 
scented Bordeaux-style cabs 
and merlots, and the lusty, 
savory syrahs. 


_ reason is that La Rioja is a large region with 


excellent soils, sun and vineyard conditions, 
whose local classic grapes—mostly tempranil- 
lo. and garnacha reds, viura whites—are ideally 
suited to the zone. The splurge red wines are 


often labeled 
QUICK PICKS: as "Rioja 
Faustino V Rioja Reserva" and 


a great price. eryday meals. 


Reserva gives you "Gran Reserva, 

the leathery bottle- and they are 

age character the deals on 

of classic Rioja, - wine lists” 

Marques de Cac- and in shops. 

eresRiojaRosado gaa out Rioja 

gives youred blanco (white), 
wine character rosado (rose) 
with white wine — anq crianza 
refreshment, for reds for ev- 


from Italy’s Veneto 
region. Spanish cavas are 

produced with the same meticu- 

lous techniques used in Cham- 

pagne, from the local grapes 

xarel-lo, parellada and macabeu. | 
Compared to the yeasty-toasty | 
style of French Champagne, 

Cavas are more fruity and priced 

for everyday drinking. Italy's 

Proseccos are, too. Made from 

the prosecco grape, they typi- 

cally have a softer bubble anda 

floral fruitiness. 


*) Quick Picks: Some 
great picks include 


the nutty-toasty Champagne 
Duval-Leroy Brut and 
Mionetto Prosecco Brut. A 
recommended cava is Codor- 
niu Cava Rose, a rare rosé 
made from pinot noir. 
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Actors Catherine O'Hara and 
Forest Whitaker, of this month’s 
film release of Where the Wild 
Things Are, talk about racing 
through the woods with 
director Spike Jonze and their 
own rumpus-filled childhoods. 


"7 Yd 
ty, | NG 
lips 
; SEE 
jj WHY 
SI ITI IIT 
E 


you? 


FW: Yeah. Yeah, I’m in Iowa right now, in Des 


Moines. 


CO: Well, it’s nice to hear your lovely voice 


again. 


FW: Yeah, it’s good to hear you, too. Did you see 


the movie? 


CO: I saw earlier versions. Have you seen it 


lately? 


FW: I saw an earlier version. It was good. 


CO: It’s quite amazing-looking, isn’t it? My 


CATHERINEO'HARA/ sf 


Actress and comedian Catherine O'Hara 
has been described as having an almost 
religious cult following around the world 
since she took the stage at the legendary 
Second City in Toronto in the 1970s, 
achieving Canadian “Queen of Comedy” | 
status with her work on the show Second 
City TV starting in 1976. She has been 
a mainstay in such Christopher Guest 
classics as Best in Show and For Your Consideration 


and has provided memorable voice work in numerous 


animated films, including The Nightmare Before 
Christmas and Over the Hedge. 

Born: Toronto, Canada 

Family: Husband, Bo Welch; sons, Matthew and Luke 
Awards: Emmy (1982 for SCTV), star on Canada's 
Walk of Fame (2007), eight other awards and 10 
nominations. 


Quote: “| lived in LA for a few months. It seemed like no one there had 
parents. Or if they did have parents, they would deny it.” 

Film/TV highlights: For Your Consideration, Best in Show, A 

Mighty Wind, Waiting for Guffman (all for writer/director 

Christopher Guest), Lemony Snicket's A 

Series of Unfortunate Events, Beetlejuice, 
Heartburn, Home Alone 2. TV includes 
MADtv, Six Feet Under, SCTV. 


A few of O'Hara's best-loved roles 
(clockwise from top): Cookie Fleck 

in Best in Show, Delia Deetz in 
Beetlejuice and Marilyn Hack in For Your 


cclaimed actors Forest Whitaker and Catherine O’Hara got much more 
than they bargained for when they signed on to do the voices of wild 
things Ira and Judith in the hotly anticipated movie version of Maurice 
Sendak’s classic, Where the Wild Things Are. The two reminisce about 
French bread fights at director Spike Jonze’s “Wild Things boot camp,” 
doing voice-over work with microphones on their heads and their own 
rumpus-filled childhoods. 


CO: Hi, Forest! You’re working right now, aren’t 


children saw an early version of the film and 
they were really, really into it. Plus, I now have 
a signed copy of Where the Wild Things Are, as 'm 
sure you do. 


FW: I do! 


CO: The most amazing thing about that book is 
that it’s 40-some pages, but only 10 sentences. 
But those sentences say so much. When we 
first went to Spike’s house, I thought one of 
the greatest things was having that iChat with 
Maurice Sendak. 


FW: You know, I wasn’t expecting that we were 
going to get to talk to him, so that was pretty 
cool. 


CO: It was so nice to know that he was 
authorizing it—that he was behind the project. 


FW: I remember he was such an irreverent sort 
of guy. 


CO: And he also told us about when the book 
was first published in 1963 and how teachers 
and parents tried to get it banned. 


FW: Yeah, it was controversial, because kids 
aren’t supposed to be sent to bed without 
dinner. 


CO: I guess it was supposed to be a secret that 

a parent could get that angry. It just frightened 
parents, to give that away. But also he talked 
about, I remember, children’s movies and how 
we had the responsibility to make a great movie 
for kids as opposed to just throwing it out there, 
because kids are so open and forgiving and 
loving that they will love any movie, because 
they’re so happy to be in the theater and they’re 
so happy to be watching a movie—but it doesn’t 
mean you shouldn’t try to give them the best 
entertainment. 


FW: Yeah. You know, when I first met with 
Spike to talk about the characters, I don’t think 


FOR PHOTO CREDITS, SEE PAGE 123. 


Playing jazz musician Charlie Parker 
in Bird (above) and dictator Idi Amin 


FOREST WHITAKER / 


Actor, director and producer Forest Whitaker won an Academy Award in 2007 for his 
brilliant portrayal of Ugandan dictator Idi Amin in The Last King of Scotland. Whitaker, 
who first went to college on a football scholarship, later transferred to USC and trained as 
an operatic tenor before making his film debut at age 21 in Fast Times at Ridgemont High. 
Since then he has appeared in more than 80 film and television projects and moved into 
producing and directing (Waiting to Exhale and Hope Floats). 

Born: Longview, Texas 

Family: Wife, Keisha; children, Sonnet, True, Ocean and Autumn 

Awards: Oscar, Golden Globe, Screen Actors Guild and BAFTA awards for The Last King of Scotland 
Quote: “| can play a man who's despicable. But I'll still look inside him to find a point of connection. 

If | can find that kernel, audiences will relate to me." 

Film highlights: The Last King of Scotland, Bird, Platoon, The Crying Game, The Color of Money, 
Ghost Dog: The Way of the Samurai, The Great Debaters, Panic Room, Fast Times at Ridgemont High 


in The Last King of Scotland (right). 


I knew how deep the sort of circles 
were going to be with all the actors, 
you know, in the rehearsals and stuff. 


CO: It was nuts! For three weeks he 
got us all to go up into the woods. 
The idea, of course, was to get us to 
be like wild things, but also to get us 
to be like children. I found it really 
hard at first to just kind of let go and 
be loose. We were all kind of looking 
at each other like, “Really?” And 
then by the end of it, we were— 


FW: Yeah, everybody was totally 
involved. Spike had divided us into 
groups, and we were chasing each 
other through the woods trying to 
knock each other out. By the end, 
everybody was so into it. 


CO: It sounds very “method,” but 

it was really fun and silly. And we 
were in such good company, you 
wanted to be good for everyone. But 
I also enjoyed going back to thinking 
and acting like a child, to be that 
open and not self-conscious. 


FW: It was great. As a kid I was 
pretty quiet. I wouldn’t say I was 
like Ira, because I had my own 
different issues and stuff. I wasn’t 

a good kid in school, I was more 

of a fighter. I was quiet, yet I was a 
little bit of a troublemaker. When 
we moved out to Carson [California, 
from Texas], there was a giant field 
across the street from my house, 
and so I used to take my dogs over 
there for weird fantasy hunting 
excursions. We never caught 
anything, but it was always this 
journey of racing after rabbits. Then 
I would end up at the top of the 
mountain, which actually meant 
sitting underneath this tree with 


and Good Morning, Vietnam. 


If you're reading this, chances are you 
will have experienced jet lag at some 
point. Feelings of tiredness, disorien- 
tation and insomnia are familiar side- 
effects of modern day travel. These 
effects are said to be caused by differ- 
ences in daylight between our usual 
pattern of life and the one to which we 
have travelled. The change in light levels 
causes us to react differently, impacting 
our sleep, appetite and even our body 
temperature. The good news is that 
with time and exposure to daylight, 
we adjust naturally. 


Helping our bodies deal with the 
disruptions caused by travel quickly 
has been the subject of endless specu- 
lation but recent studies have shown 
that very bright blue light can play a 
major part in helping overcome the 
effects of long distance travel between 
time zones. 


Since producing the world’s first 
incandescent light bulb in 1891, Philips 
has had a long association with inno- 
vations in lighting. For tired travellers 
feeling the effects of being on the go 
for extended periods, Philips offers 


* Light boosts mood and energy 


goLITE BLU. Using an intense blue 
light, it gives users a burst of summer 
sunshine, helping to boost mood and 
energy. 


Another example of lighting innova- 
tion by Philips is the Wake-Up Light 
which simulates the light patterns of a 
summer sunrise, enabling you to start 
the day naturally without being jolted 
out of restful sleep. 


So, if you are wondering how to boost 
your energy levels when you get to 
your destination, the answer is simple 
— find some summer sun. If the time 
of day, season or your busy schedule 
won't allow you that luxury then 
perhaps it’s time to consider using 
light from other sources to allow you 
to feel more energized. 


For further information, please 
visit Philips exclusive resource 
on Health and Well-being: 
www.getinsidehealth.com 


PHILIPS 
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Why log in when 


you can go out? 


@ How has dating changed over the years? From my 
perspective, technology has changed everything. 

When we started It’s Just Lunch eighteen years ago, 
singles simply introduced themselves and began talk- 
ing — done. Now, couples chat, email, instant message, 
tweet, text and even video chat. People relate through 
their computers and mobile phones. This makes it 
easier than ever to stay in touch with someone you 
already know — but nearly impossible to meet someone 
you don’t. Now the methods that people used to rely 

on for romantic introductions are gone. But busy singles 
don’t have the time or desire 
to cruise the bars or scan 
online profiles. This is exactly 
where It’s Just Lunch comes 
in. We introduce our clients 


fo start dating, 


to real people — not online 


e e +] 
profiles or phone numbers. We immediately. 
provide that missing network, Amy Brinkman, 

DATING SPECIALIST 


and we do it in a way that fits 
into everyone's hectic schedule. 


= How does It’s Just Lunch “match” singles? 

We believe that nothing replaces the human touch, 

and we don't believe in “computer matches.” It doesn’t 
matter if you both like to jog, both like Chinese food, 
and both would like something long term — you can like 
all the same things and still not like each other. That’s 
why we use our intuition to create the match, First we 
interview each client like you would get to knowa new 
friend, learning about their personalities, their likes 

and dislikes, and their relationship goals. Then, we call 

to arrange their first date. We contact both clients, get 
their schedules, find an easy time and place for them to 
meet, and even make them a reservation. As part of our 
policy, we don't give out our clients’ last names or phone 


Betty Sinclair Sara Darling PJ Osgood Allie Houlton 


“When you are ready 


you want fo start 


It’s Just Lunch Dating Specialist Amy Brinkman asks 
“Why waste time on online profiles and the bar scene when 
you could be on a date right now?” 


numbers. There are no online profiles for the world to 
see andit’s up to the client ifthey want to share more 
details during their date and exchange cards in order to 
meet again, or not. 


@ What kind of people would | meet 

through It’s Just Lunch? Our clients range 
from business owners and engineers 

to programmers and lawyers. We seem 
to have someone for just about 
everyone. Some of our clients 

have just moved and are new to 
town. All of our clients have one 
thing in common though: they're 
ready to meet someone new. 


w Any advice for the first-date 
conversation? Rule number one: 
Never talk about a past 
relationship. It can instill feelings 
of jealousy, awkwardness, or insecurity 
in seconds. fit comes up, give a brief 
answer and change the subject. Avoid 
topics such as politics and religion until 
you've gotten to know each other better. 
Make a conscious effort to ask or 
answer questions from your most 
positive perspective. Studies show 
people find you more interesting when 
you ask questions about them. Ifyou 
don’t know what to ask, just pause a 
moment to think... silence can 

be sexy and mysterious. 


It’s Just Lunch has professional Dating 
Specialists just like Amy Brinkman all around 
the world. Discover how we can help you 
create a more rewarding dating life today. 


Meet your match today. a IT'S JUST LUNCH 


Over 150 locations in the United States, Canada, Europe, and Asia | Visit ItsJustLunch.com or call 1.800.335.8624 


THE CHARACTERS: IRA AND JUDITH // 


In Where the Wild Things Are, Whitaker is the voice of the 
monster Ira, while O'Hara plays Judith. Dave Eggers, who 
wrote the screenplay for the film, describes the two wild 
things in an excerpt from “Max at Sea,” which appeared in 
The New Yorker. 


“The creature with the horn and the red mop of hair was 
called Judith, and she had a sharp, pokey voice and a 
harsh cackle for a laugh. Ira had a bulbous nose, and 
he seemed to be always close to Judith. Max guessed 
they might even be a couple. Ira had a sad sort of aura 
and poor posture.” 


Max with Ira (left) and Judith (right) 
in Where the Wild Things Are. 


my dogs and hanging out. 


CO: I had six brothers and sisters. 
One sister had me digging for gold 
in front of a cottage in Ontario, 
and I really thought it was there. 
She had me convinced. We'd also 
play bullfighters and bulls. 


FW: 1 practiced for a whole 
summer in LA to fight bulls at my 
grandfather's farm in Texas. 


GoloMyPC: 
It's this easy. 


CO: What? 


FW: I practiced and practiced and 
practiced. I finally went back to 
my grandfather's farm and went 
out there with the bulls, and they 
totally ignored me. And the cows 
just got really annoyed: 


CO: I don’t know if kids now are 
into bullfighting, but it seemed 
like a really cool thing then. 


FW: [Back on the subject of the 
rehearsals in the forest . . .] Spike’s so 
open, like when you'd look in his 
eyes and stuff. I mean, he’s so like 
a kid, you know. 


CO: Yeah, he was totally in there. 
He doesn’t ask you to do things 
and then stand back and observe. 


GoToMyPC lets you instantly work on your office computer from any Internet 
connection, with complete access to your email, programs and files. The 
automatic setup takes just minutes, and there’s no hardware needed. Just click 


FW: Yeah. Yeah. He was playing, and take your office with you wherever you go. 


too. 
FREE 30-Day Trial 


gotomypc.com | promo code: sky 


GoloMyPC 


CO: I remember him playing 

Max. You know, when we didn’t 
have Max [Records, who plays 

the fictional Max] for all that 
recording. When he improvised 
Max and he would try to get me 
upset, because, as Judith, I was 

(Continued on page 96) 
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ADELTA 


VACATIONS 


Delta Vacations offers value priced air and hotel 
vacations to hundreds of destinations throughout the 
U.S.A, Canada, Mexico, the Caribbean, Costa Rica, 
Europe and Asia. 


With Delta Vacations, you'll always receive: 


The lowest airfares on Delta Air Lines’ and 
Northwest Airlines” 


Discounted hotel rates and special offers such 
as free room upgrades, kids stay and eat free 
deals, and more 


Up to 7,500 bonus miles, in addition to credited 
flight miles, through the SkyMiles” program 


The option to upgrade to first class or 
BusinessElite” using your miles 


A deposit option that lets you secure your 
vacation and pay for the rest later 


The opportunity to book with confidence with 
our Travel Protection Plan PLUS option, with price 
protection and the ability to cancel for any reason 


Exceptional destination weddings, honeymoon 
getaways, and luxury vacations from the 
LIFESTYLE Gollection 


One-stop shopping including the ability to 
purchase gift cards 
- . > 


o% ok 2 ae 7 é é : : P wy . 4 
us WW & Es fs 


TO MAKE A RESERVATION, 
VISIT DELTAVACATIONS.COM, 


CALL 1-800-800-1504, OR eR: 
CONTACT YOUR TRAVEL AGENT. $5, 33 


Athens 


There's more than one way to discover a destination. y jason oliver Nixon 


First-Timer ke 
Must-visit sights for if SES i ee -: Island 


_ Newcomers to the spiffed-up == taeeet ree 
_ Greek capital, from the city's RA ee Ss ae ape Hopper 
museums and historic sitesto ae Di ee BE Youhave a day to kill 
its atmospheric restaurants. poalate eed SAY, before you zip off to 
; ne the sun-washed isles of 
Santorini and Mykonos. 
These tips for a quick visit 
to Athens will get you in 
an island state of mind. 


Athens has style to burn. From 
a color-crazy hotel created by 
an industrial designer to hot- 

ticket shopping and edgy eats, 

here's your go-to guide. 


Night Owl 


Athens kicks up a notch after 
hours, with plenty of spots to 
f£ilOlUl y . Aid sip cocktails and dance the night 
From the new Acropolis away. Plus, a few morning-after 
Museum to the Parthenon stops for a leisurely caffeine—and 
and the wonders of the ‘ shopping-kick to revive you. 
National Archaeological 
Museum, make some history 
of your own. 
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= WHERE TO STAY // 
Hotel Grande Bretagne 

This grande dame hotel beside Syntagma 
Square, the city center, offers superlative 
vistas of the nearby Acropolis and sits 
within minutes of upscale neighborhood 
Kolonaki's top-flight shopping. Try the 
ouzo oil massage at the hotel's spa 

and the postcard-perfect roof garden. 


MORNING ACTIVITY // 
The Acropolis 

Walk to the top of the Acropolis to take in 
the astounding Erechtheion and Parthenon 


grandebretagne.gr 


i yr! 
History Buff ~ 
La “se BBE WHERE TO STAY // 

King George Palace 

This 1936 hotel overlooking 

Syntagma Square mixes 
traditional and contemporary 
cool thanks to amenities such as the 

ultramodern T Palace bar with its dramatic 
horse-shaped lamps and murals by painter 
Konstantin Kakanias. lhw.com/kinggeorgepalace 


on he 


Night Owl eres :— + 


temples. The city views are unparalleled, 
offering vistas of the theater of Herod 
Atticus, the ancient Agora and the temple of 
Hephaestus. 


MORNING 
ACTIVITY // 
Museum of the 
City of Athens 
Housed within 
the residence 

of the first king of Greece, Otto, and his wife, 
Amalia, the Museum of the City of Athens 
traces the history of the city and offers a 
glimpse of 19th-century decorative arts. 
athenscitymuseum.gr 


Perk up your tired 
skin with Korres’ line 
of cosmetics and 


BREAKFAST // 
Da Capo 
After a heavy night on 


WHERE TO STAY // Hilton Athens 
Originally built in the 1960s, the Hilton 
offers plenty of jet-set chic thanks to 

its acres of marble, pared-down rooms 
with terraces overlooking the Acropolis 
and oversized pool, an urban oasis on 
sweltering afternoons. hilton.com/athens 


WHERE TO STAY // 

St. George Lycabettus Hotel 

Perched near the summit of Lycabettus Hill (at 
the top of the swanky Kolonaki neighborhood), 
the St. George offers stunning views from the 
Acropolis to the port at Piraeus. sglycabettus.gr 


soothing unguents 
at the atmospheric 
Korres homeopathic 
pharmacy on Ivikou 
Street. korres.com 


the town, sip a coffee 
at Da Capo on Kolonaki 
Square (make sure to wear 
wraparound sunglasses so you 

fit in). Try a medium sweet Greek coffee or 
a freddo (cappuccino or espresso with ice). 
Afterward, pick up a tiropita (cheese pie), 
which are sold at every Athenian bakery. 


LUNCH // 
Attica 
Attica is Athens’ soup-to- 
nuts department store, 

so head here for an extra 
bathing suit before lunching 
on stylish Italian fare on the 
glamorous terrace restaurant 
overlooking the city's rooftops. 
atticadps.gr 


Savor the handmade, 
superstylish sandals, 
heels and ballet flats 

at Vassilis Zoulias, and 
visit the Monatiraki 
nabe's Sunday flea 
market for antiques and 
knickknacks. 


Aficionado 
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WHERE TO STAY // 
Semiramis Hotel 

Designed by industrial designer 
Karim Rashid, this ibercolorful 
boutique hotel in the leafy suburb of 
Kifissia (a 20-minute train ride from 


downtown) packs a whimsical touch. 


semiramisathens.com 


MORNING COFFEE // 
Kefalari Square 

Pull up a seat at any of the 
atmospheric cafés within 
Kefalari Square and savor the 
terrific people-watching under 
a cooling umbrella. 


AFTERNOON ACTIVITY // Acropolis Museum 

| The brand-new Acropolis Museum, an ultra-modern, 

| glass-clad building designed by architect Bernard 

| Tschumi, showcases the treasures of ancient Greece. 


theacropolismuseum.gr & 


NT 1 

~ \ 
Tzitzikas & Mermigas !) N\ 
After a stroll through 
the bustling Plaka 
neighborhood, in the 
shadow of the Acropolis 
rock, stop at Tzitzikas & 
Mermigas. Decorated like 
a grocery store with 
shelves of traditional 
goods, this makes for an 
excellent place for lunch. 
tzitzikas-mermigas.gr 


Ploutarchou 


George and 


LATE MORNING ACTIVITY // 
National Gardens 

Once the grounds of the royal 
palace, the sprawling National 
Gardens offer a respite of cool in the heart of 
the city, complete with fountains, a petting zoo 
and café. As you exit, note the colorful Evzones, 
guards wearing kiltlike skirts and pom-pom- 
bedecked footwear. 


Catch the funicular from 


George Lycabettus Hill to 
explore the Chapel of St. 


the Acropolis as the sun sets 
on the horizon. 


Street up St. 


look down upon 


DINNER / 

Psaras Tavern 

For a traditional evening, 
opt for the Psaras Tavern in 
the Plaka, with its al fresco 
tables spilling down stone 
steps. Order a variety of 
meze, perfect-for-sharing 


appetizers, with anise-flavored 


AFTERNOON ACTIVITY // 

National Archaeological Museum 
Behind its exuberant facade sits an impressive 
and sprawling collection of Greek artifacts 
that date from prehistory to antiquity. 
Standouts include the Mask of Agamemnon, 


ouzo and grilled fish or lamb. 
psaras-taverna.gr/en 


~ Settle in at this idyllic 


DINNER // 
Daphne's 


restaurant with its cool 
courtyard (in a neoclassic 
mansion) and savor such 
traditional Greek fare as 
eggplant salad and rabbit 
stew. daphnesrestaurant.gr 


the Jockey of Artemision and frescoes culled 
from Santorini. culture.gr 


a 34 


AFTERNOON OR LATE-NIGHT ACTIVITY // 


MORNING ACTIVITY // 
Shopping EVENING ACTIVITY // Gazi Neighborhood 
Wander down Tsakalof Street Sit poolside Head to the edgy Gazi neighborhood, 


home to Athens’ artistic scene. For 
cocktails, settle in at Hoxton, which 
looks like a gallery and plays the 


in the swanky Kolonaki 
neighborhood for a style fix. 
Head to Kalogirou for the latest 


After relaxing poolside 
at the Hilton, dress chic, 
press R (for rooftop) in 


shoes, ogle the jewels at Ilias 
Lalaounis and explore concept 
store Observatory with its 
impressive facade. 


the elevator, then sip a 
cocktail in the hotel's 
open-air Galaxy Bar, 


Acropolis and 
Lycabettus Hill. 


DINNER // Eat at Milton’s 
Dine outside among the 


potted olive trees in the heart COCKTAIL MN 

of Plaka at this chic eatery, Air Lounge Bar 

which serves grilled meats Sit pooeee at tie Freeh fa 
d fish (try the sal ith stylish Air Lounge Bar situate 

end fish (iby ine salmon wits on the 9th floor beside the 


saffron sauce) under the stars. 
eatatmiltons.gr 


the view. freshhotel.gr 


AFTERNOON ACTIVITY // 
Gallery Hopping 

The gallery scene in Athens is bustling, so browse 
through some of its brightest stars, including The 
Breeder, highly regarded for its contemporary 
offerings, and aantonopoulou.art, featuring up-and- 
coming Greek artists in the Psirri neighborhood. 


with its stellar views of the 


swimming pool and sip a cool 
glass of white wine as you take in 


benaki.gr 


EVENING ACTIVITY // Open-Air Cinema 
A great way to spend a relaxing night is at 
one of the city's many outdoor cinemas: Try 
the one on Dexameni Square just down the 
hill from your hotel. 


DINNER // Matsuhisa Athens 


Dramatically perched atop a 
% rock in the Astir Palace reso (Ny 
Matsuhisa Athens mixes 


stunning views with top- 
flight Japanese cooking. 
matsuhisaathens.com 


| Get addresses and details 
| of the items noted here 


latest alternative tunes. 


Oe) Catch some culture at the Benaki 

Museum, then grab coffee on the 
terrace of the museum's café 
overlooking the National Gardens. 


NIGHTCAP // Clubs 
For the perfect epilogue to your 
day, head down to the beach and 
visit Balux, Akrotiri Boutique or 
Island—amazing open-air dance 
clubs. akrotirilounge.gr 


we 
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- Custom tailored search based on your criteria * We are retained by the most selective, eligible, 
(preferences such as: physical beauty, emotional stability, highly-educated, commitment-minded bachelors 


age, intelligence, personality, lifestyle, interests, ethnicity, . 
religion,values, etc.) * Women join for free 
+ You will only be introduced to someone who meets 


« Leverage our access to and trust of the largest network of be! 
all of your criteria 


highly attractive, intelligent, sought-after females 


* Sole focus on your search — no quota, no conflict of - Your time & preferences will be honored 


interest, no plug dates «10004 confitlerttial 


- As your personal recruiter, all potential candidates are : 
screened in-person Completely off-line 


+ 88% proven success rate - Thoroughly pre-screened, commitment- minded 
clientele who are ready to meet their future 


* We will only introduce you to someone who meets 


all of your criteria - You have nothing to lose and an exceptional 


man to gain 


Celebrating Our 9th Anniversary of Creating Lasting Love In The Lives of Exceptional Individuals 


New York | Boston | Pittsburgh | Philadelphia | Washington D.C. | Charlotte | Atlanta | Miami | Naples | Cleveland | Detroit 


Chicago | Houston | Dallas | Austin | Denver | Phoenix | Santa Fe | Las Vegas | San Francisco | Los Angeles | Toronto 


. ' mo. ” my ; mo. i : my a3 nM sergy™ ; eke . 
Profiled in The York Times). Forb Fortune, The Wall Street Journal, Cosmopolitan”, Marie Claire A Today — and € for being the most trusted matchmaking firm to successful, 
le bachelors of all ages and ethnicities. ©2000-2009 Selective Search and Personal Recruiter are registered trademarks 0, ive Search, Inc. wwww.selectivesearch-ine.com 
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DINING 


strong opinions about pi 
York is tops, hands down, but. 
these three pizzerias are givit 
Gotham arun for its mon 


Chicagoans bend my ear incessantly about — 
their deep-dish pies, which to my taste are 
some of the most overrated “pizzalike” dishes 


ever invented. Residents of New Haveny aaa 


Connecticut, will try to suck you into their 
ongoing pizza war, debating the merits of _ 
Sally’s and Pepe's. Pipe down already! They 
are both superb. Mozza in Los Angeles migh 
serve some of the best SoCal-inspired VPN 
(vera pizza Napoletana)-style pie in the Me 

_ country. But when it comes to pizza, 
still the place to eat the best pie 0. j 
Regardless of what genre of pizza i: you 
favorite, you can find it in New York 


gton 
Avenue I had almost every day walking home ‘ 
thin 73 


after school: long slices topped with a ; 
painted coat of puréed tomatoes and just the 
right amount of fresh shredded mozzarella. _ 
While no city outside of Italy hi 
more than the Big Apple i in shapi. 
the pizza scene, a surprising num 
influential pizzerias have popped up 
most unexpected of places. As yi 
I am a Neapolitan-style pizza | 
fr 


yan 


why New York (and the rest st of = 


ous to watch its eck 
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DINING // Andrew Zimmern 


This page: 

hl A Toto pizza 
before, anda 
Toto pizza after. 
E] A pizzaiolo 

at the oven. & 
Punch’s casual 
scene, Oppo- 
site: Fi The brick 
oven. [3 A Salame 
e Funghi pie. 
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Punch Pizza 


LOCALE: 704 Cleveland Ave. S., punchpizza.com 


BREED: Certified VPN-style pizza made with San Marzano tomatoes, 
buffalo mozzarella, et cetera. 


METHOD: Punch’s thin-crust, hand-tossed pies are fired in a wood- 
burning oven at a blistering 800 degrees for 90 seconds. 


CHARACTERISTICS: Punch offers up light, 10-inch pizzas, so go with 
friends and order a few to share. Toppings are classic Italian—real 
Parma prosciutto, handmade salami, artisanal cheeses. The flames and 
intensé heat cause the crust to bubble and blister in places, creating 
perfectly charred bites, crunchy going in, yielding as you chew. 


ATTENTION TO DETAIL: The pizzaiolo, aka the guy manning the oven, 
must always be on his A game. One tiny distraction and the whole 
frenzied system crashes and the pie burns faster than Conan O’Brien 
at the beach. 


WHAT TO ORDER: I love all the pizzas, but on my last visit I had the 
Toto (arugula, prosciutto, goat cheese, cracked red pepper and garlic), 
the Salame e Funghi and half of my kid’s Bambini. For a real treat, 
order your pie uncut and Doppio-style, meaning extra San Marzano 
tomatoes, olive oil and loads of mozzarella di bufala. 


PHOTOS: TERRY BRENNAN 


THE ORIGINAL 
STEAK HOUSES 


CCONE TINY OM a ‘ 
DISTRACTION AND ™ 


THE WHOLE FRENZIED 
SYSTEM CRASHES AND 
THE PIE BURNS FASTE AM 2 

THAN CONAN O'BRIEN CHARLESTON, SC................. 843.266.4222 


pit: : Proprietor: Nick Palassis 
AT THE BEACH Executive Chef: Demetre Castanas 
— Andrew Zimmern 
ATLANTA; GA ooo cotticssceancke 770.512.8888 
|| Proprietors: Claudia & Doug McKendrick, 
INSIDER SCOOP: Rick Crowe 
Punch has 
six locations, he 
na Hatin LEXINGTON, KY .cccesseseessesee 859.335.6500 
ultimate | Proprietors: Brian McCarty & Bruce Drake 
experience, | 
head to 
the original 
in St. Paul’s SEATMEES WA. soa occeenveeneee 206.624.3287 


Highland Park Proprietor: Ron Cohn 


This location offers 
a full sit-down service, a 
bonus if you don’t want to be CHICAGO, IL..........--cescenseeeeee 312.527.3718 
rushed by overeager waiting Proprietors: Tony & Marion Durpetti 
customers looming over your 
shoulders, angling to take 
your seat. If you're opting for INDIANAPOLIS, IN........s---000+: 317.635.0636 
take-out, order your pie par- Proprietors: Steve Huse & Craig Huse 
cooked and uncut to keep the 
freshness factor at its peak 
and keep soggy cardboard-itis 


DALEAS Gir ctcr cocvsiscrscseass 972.267.1776 


poten: Proprietor: Chris Vogeli ee on | 
BOCA RATON, FL.........ec-sece+0+0 561.416.2185 AAA, 


Proprietor: Dana Borders 


MINNEAPOLIS, MN.........20.0000- 612.339.9900 
Proprietors: Phil Roberts, Peter Mihajlov 
& Kevin Kuester The Independent Retail 
Cattleman’s Association 
We 557 Mt. Pleasant Road 
SAN! DIEGO: CA: ..0256505855: 619.233.5757 Kingston Springs, TN 37082 
Proprietors: Laurel & Paddy Rainwater info@greatsteakofna.com 


Visit: www.greatsteakofna.com 


CARVED wp GRENIONS 


JEWELRY FOR LIFE 


Y Rings $1 69 
our 
Children's Names 


(up to 4 names) 
or 
Your Names & 
Special Date 
or 


Special Date 


in Roman Numerals! 
4-10-99 is IV X MEMXCGIX 


Money-Back Guarantee & Free Resize 


CCFORLIFE.COM 888.497.7799 


DINING // Andrew Zimmern 


Pizzeria Bianco 


« LOCALE: 623 E. Adams St., pizzeriabianco.com 


BREED: Neapolitan. 


METHOD: The pizzas are fired in an 
800-degree, wood-burning oven. 


ns A PIECE OF HUMBLE PIE: Bronx-born-and- 
bred chef Chris Bianco is a no-frills kind of 

F guy. Pizzeria Bianco has a low-key atmosphere 

and humble décor. Don’t look for exotic 


= not on the pie. This guy prizes authenticity 
and honesty above all. 


S| THE CRUST: PB ferments its 


This page: & 


aS cee es dough for 18 hours. Next, the 

A Chris Bianco at dough is kneaded and shaped by 
Ee E] Prepping hand. The crust is designed to be 
Op cee: ’ hard and crispy on the edges, but 


the center melts in your mouth. 
Seriously. 


Biancoverde and 
margherita pies. 
-] Rosemary from F 
Bianco's on-site ‘ 

herb garden. SIMPLE, BUT NOT EASY: Bianco’s 
menu is extremely targeted and 
refined, offering a few small 


plates, three salads and just half a 


PHOTOS; MICHAEL MCNAMARA 


dozen pizzas or so each night. 
They only use the best and 
freshest items, making a fresh, 
buttery mozzarella in-house 
every morning. 


WHAT TO ORDER: While 
the all-star ingredients that 
top the Wiseguy pie 
(wood-roasted 
onion, house- 
smoked 
mozzarella 
and fennel 
sausage) is 
hard to resist, 
the understated 
margherita is 
the best in the 
country. Bianco’s white pizza 
is delicately sized but rich in 
the extreme, and his marinara 
pie, made with only oregano, 
garlic and tomato sauce, had 
me ordering a second one 
before I finished my second 
bite of the first. 


AWARDS: Bianco, a high 
school dropout, is the only 
pizzaiolo to win a James Beard 
award for best regional chef. 


CLEAR YOUR SCHEDULE: 
Want to enjoy what may be 
the biggest cult classic pizzas of 
our time? Be prepared to wait. 
Score a glass of wine at Bar 
Bianco next door to help pass 
the time. It’s worth it. 


Editors’ Pick // 


Lombardi’s Pizza in Little Italy is said to be the first American 
pizza joint, opening in 1905. Owner Gennaro Lombardi’s tomato pies 
became a favorite lunch for the city’s working class Italian immigrants. 
Since then, the dish has had more career moves than Madonna. 
You can't beat Joe’s, located near the intersection of Carmine and 
Bleecker Streets, for a giant slice folded into a paper plate. Pizza 
evangelicals (count me in) will wait an hour and a half for a taste of 
Di Fara’s square, thin-crust pies. And then there is Franny’s—Brooklyn's 
artisanal pizza joint—where 21st-century culinary buzzwords like sustainable, 
organic and local are hyped almost more than the pizza itself. —A. Z. 


THE CENTER FOR REGENERATIVE MEDICINE 
A NON-SURGICAL TECHNIQUE TO FIGHT AGAINST 
ARTHRITIS AND SPORTS INJURIES 


The Knee Diaries: SJ is a 60-year-old male with the chief complaint of knee pain who visited 
The Center for Regenerative Medicine over a year ago. He was diagnosed with bone-on-bone 
osteoarthritis of the left knee, causing much pain and discomfort; at that point he was told _ 
only a total knee replacement could help him. He is otherwise healthy. On exam he had 


point tenderness to the medial side of the left knee (medical lingo: inner side). An X-ray . 
showed severe arthritis of the knee (X-ray on the left). Patient started receiving treatments at 
The Center for Regenerative Medicine. Today he is feeling better (X-ray on the right). 


This is how it works: The physician introduces Cell Therapy into damaged, arthritic cells by 
means of a precise injection. This process is followed by infrared laser as well as several other 
modalities, including Collateral Artery Flow Exercises (C.A.EE.), in order to accelerate the 
process. Depending on tissue damage, severity of the condition and the size of the joint that 
needs to be injected, people usually need a series of 1 to 6 treatments to improve. There is 
usually no downtime, and people can go back to their usual activities or work immediately. 
The treatments can help most musculoskeletal problems such as low back pain, neck pain, 
knee pain, shoulder pain, whiplash, sciatica, tendinitis, sprain, strains, torn ligaments and 
cartilage damage. : 


Located in Miami Beach, Florida, The Center for Regenerative Medicine includes a team 
of professionals that are dedicated to improve your quality of life, paving the way to 
enhance the science of non-surgical orthopedic medicine. World champions, sports 
legends, professional and amateur athletes, dancers, and people with just plain pain and 
arthritis go to The Center for Regenerative Medicine for nonsurgical orthopedic care. 
Using the facility to improve their condition, thousands of successful cases have been 
treated over the past nine years. 


For more information and to read more on “The Knee Diaries”, please visit 
www.arthritisusa.net or call (305) 866-8384, International: (305) 866-6995. 
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IN THE NEW 
BUSINESS 
REALLY 
YOU NEED 

A HOTEL 
THAT GIVES 
YOU MORE. 


With over 60 years’ experience, 
InterContinental knows the 
things that really matter in 
the new business reality. Like 
employees who swiftly adapt to 
your business needs to help you 
make the very most of your trip. 
And our new Business Sense 
package, which effectively 
combines all the elements you 
need to work at your best. So 
while everyone is demanding 
more from you, at least you 
know you can expect more from 
your hotel. 


Do you live an 
InterContinental life? 


Call 1 800 424 6835 from North 
America or +800 1800 1800 
from most countries in Europe 
and Asia Pacific, or visit 
intercontinental.com 


4 


INTERCONTINENTAL. 


HOTELS & RESORTS 
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This page: § 
A house-cured 
guanciale pie 


with baby aru- _ 


gula and eggs. 
Making the pie. 

Seattle cool. 
Opposite: & 
A Serious pizza 
oven. 


Serious Pie 


LOCALE: 316 Virginia St., tomdouglas.com 
BREED: Artisanal, individually hand-shaped pizzas. 


METHOD: Handmade pies fired for seven minutes at 675 
degrees in a stone-encased, apple-wood-burning oven. 


CHARACTERISTICS: Chef Tom Douglas can seriously cook. 
Winner of multiple James Beard awards, Douglas is one of 
the biggest tastemakers in the Northwestern cuisine scene. 
His irregularly shaped pizzas begin sans cheese in the less 
intensely heated front of the oven, which gives the crust 
and toppings a chance to caramelize. About three-fourths 
of the way through, cheese is added and the pie is moved 
to the piping hot back of the oven. This gives the cheese 
just enough time to melt, not brown and bubble, allowing 
it to maintain its flavor and integrity along with a slightly 
denser, less charred crust. Douglas’ dough recipe is also 
tweaked to create a 
softer pillow inside the 
crisp roll of the outer 
edges of the crust, a real 
game-changer with the 
cheesier pizzas on the 
menu. 


Douglas isn’t yoked to 
anything other than his 
own standards. Even 
though he touts Serious 


ALITTLE ELBOW GREASE: 


PHOTOS: DANIELLE LEAVELL 


Pie as a casual, fun eatery, the 
ingredients are nothing but 
fresh and local. That means 
growing produce at Douglas's 
farm in Prosser, Washington, 
procuring local mushrooms— 
such as chanterelles and 
morels—from Seattle-based 
Foraged and Found Edibles, 
and creating his own 
charcuterie in-house. The 
dough, made in Dahlia Bakery 
next door, is derived after two 
days of fermentation. All of 
this adds up to a pretty serious 
pizza experience. 


WHAT TO ORDER: Be sure to 
check out the Yukon gold 
potato and rosemary pie, or 
the fantastically complex, 
house-cured guanciale pie with 
baby arugula and two eggs, 
which are cracked over the top 
and roast as the pizza bakes. 
Dunking my crust into the 
runny yolks brought me back 
to my first Pizza Bismarck J 

ate in the Tyrol as a youngster. 
This serious pie was easily the 
best pizza I ate all last year. 


KNOW YOUR NEIGHBORS: 
This pizza joint is cozy, 
outfitted with mostly family- 
sized groaning tables, so 
come prepared to sit elbow 
to elbow with your neighbor. 
While you may not enjoy a 
stranger eavesdropping on 
your conversation, it’s the 
perfect setup for scoping out 
what everyone else ordered. 


Complete the Grd 80 that every row, cokimn and 3x3 box 
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DINING / 


PGA TOUR 


October Events Foodometer // The dish on the dish. By Melissa Clark 


Avecta fi Cooking 
= the Books 


Read It, Then Eat It 
Fak i.” Every fall brings a new batch of chef- 
i) FedExCu penned cookbooks, and this year is no 
— P- exception. These gorgeous tomes are 
the ultimate in food porn: Those with 
a passion for cooking can whip up the 


OCT 1-4 (GOLF) recipes at home; those who just like to 

Turning Stone Resort Championship watch can book a reservation. 

OCT 8-11 (GOLF/NBC) kind of authentic, down- 

The Presidents Cup THECOOK: David Chang, the workaholic home Cajun food on which 

OCT 15-18 (GOLF) chef-owner of New York’s quirky he grew up. 

Justin Timberlake Shriners Momofuku empire, including Noodle THE BOOK: Real Cajun: 

Hospitals for Children Open Bar, Ssam Bar, Ko and Milk Bar. Rustic Home Cooking from 

OCT 22-25 (GOLF) THE BOOK: Momofuku fl (Clarkson Donald Link’s Louisiana A — 

Frys.com Open Potter, $40). This (Clarkson Potter, $35). With recipes for 

OCT 29-NOV 1 (GOLF) chatty book tells everything from homemade pork belly 

Viking Classic the complete and cracklings to fried oyster sandwiches 
in-depth story with a true hot sauce, use this book to 
of how Chang laissez les bon temps rouler. 
came to open his LINK'S WISDOM: Time-honored secrets 
offbeat eateries, for the making of roux: Use butter 
with approachable —_ when the roux is for a soup, but oil 
recipes for his when it’s gumbo-bound. 


esoteric fare. 
CHANG’S WISDOM: THE COOK: Andrew 


Here’s a tip for all Carmellini, chef of New 
OCT 1-4 (GOLF/NBC) wannabe bad-boy chefs _—-York’s rustically sexy 
Constellation Energy to remember: When Locanda Verde (coowned 
gorgeous Japanese strippers by Robert De Niro). 


Sanu Fyre Chitgeoretny deign to eat at your restaurant, comp THE BOOK: Urban Italian: 


bial Les (GOLF) : their meal. Simple Recipes and True 
Administaff Small Business Classic Stories from a Life in 

OCT 23-25 = (GOLF) THE COOK: Michael Symon, the Food &i (Bloomsbury 
AT&T Championship exuberant chef behind the Midwestern USA, $35). Dishes 

OCT 29-NOV 1 (GOLF) : food revolution at his groundbreaking —_ that Carmellini 

Charles Schwab Cup Championship Cleveland restaurants Lola and Lolita. | developed between 
THE BOOK: Michael Symon’s Live to restaurant gigs (he’s the 
Cook: Recipes and Techniques to Rock Your former chef at NYC’s much-lauded A 
Kitchen (Clarkson Potter, $35). A tome Voce and Café Boulud) in his tiny NYC 
laden with tips on bettering your meat kitchen are perfect for home cooks 
and poultry cookery, some of which is _ with sophisticated taste. 


LJ Nationwide 


| Tour diagramed on the chef’s calves. CARMELLINI'S WISDOM: Let the 
, SYMON'S WISDOM: Symon’s advice kitchen be your playground: “Don’t 
for a stress-free Thanksgiving? Roast be afraid to taste, touch, feel and make 

OCT 1-4 . (GOLF) two small birds (rather than one a mess.” 
Soboba Classic giant fowl) wrapped in butter-soaked 
OCT 8-11 : cheesecloth for the juiciest holiday THE COOK: Thomas Keller, chef at 
Chattanooga Classic treat. The French Laundry and Per Se—the 
Presented by Black Creek pinnacles of American haute cuisine— ° 
OCT 15-18 (GOLF) THE COOK: Donald Link opened and the more recent Ad Hoc. 
Miccosukee Championship NOLA’s beloved Cochon in the wake THE BOOK: Ad Hoc at Home (Artisan, 
OCT 22-25 (GOLF) of hurricane Katrina, highlighting the $50). Putatively home cook-friendly 


Nationwide Tour Championship 
at Daniel Island 


THERE ARE A LOT OF PLACES IN - Yar2la TO GET 
AN ESPRESSO. BUT THERE’S ONLY ONE PLACE TO 


GET A beautifal smile BY DR. DEBRA GRAY KING. 


Dr. Debra Gray King is the only dentist in the Atlanta area who is an Accredited Fellow of the 
American Academy of Cosmetic Dentistry, which is recognized as the highest level of competence 
in cosmetic dentistry. Your mouth is not the place for on-the-job training. Insist on cosmetic 
dentists with real credentials who perform beautiful smile enhancements every day. Insist on the 


Atlanta Center for Cosmetic Dentistry. Contact us today to get the smile you've been picturing. 


Dr. Debra Gray King 
5014 Roswell Road ATLANTA CENTER FOR 


Atlanta, Georgia 30342 COSMETIC DENTISTRY 
404.847.9711 


Official Cosmetic Dentist of the Atlanta Falcons Cheerleaders 
As featured on ABC’s Extreme Makeover, Glamour, Vogue, InStyle, Time, USA Today, Fox News & CNN 


www.AtlantaCenterForCosmeticDen tistry.com 


DINING // 
Hy py eae * Crisp, comfortable white 100% cotton pinpoint oxford 
Paul Fre dric k dress shirts in Regular, Big & Tall or Trim Fit at a 
YOUR FIT. YOUR STYLE. 
See ad hoc at home BULA 
INTRODUCTORY the master of 


ee contemporary 
PRICE. Sh ‘ . @s American cuisine. 
KELLER'S 
$19.95 WISDOM: Use a 
eae Siotruch Reg. $39.50-$49.50 disc of pig’s skin 


(the butcher will 


More options than you'll cut it to order) to 
find anywhere else! cover a braising stew, which gives 
Your Collar Style: the dish a pleasant earthy bite. 


Six Collar Choices. 


Sid 


THE COOK: Marco Canora, chef- 
owner of two of NYC’s hippest, 
most wine-savvy neighborhood 
restaurants, Hearth and Insieme. 
THE BOOK: Salt to Taste: The Key 

to Confident, Delicious Cooking A 


oe (Rodale Press, $35). Canora’s 
ih old-school tribute to traditional 
SRA Ee Neh) Tuscan cooking, refreshingly free 


Satin Necktie, 4THD1560 $49.50 
of fads and gadgets. 


Specify promotional’code EQHSD2. CANORA'S WISDOM: The best pasta 
is never strained (cooking water is 
full of starches that help the sauce 
stick). Instead, spoon it into the 
saucepot to finish cooking. 


New customer offer. Limit four shirts per customer. Shipping charges 
extra. Cannot be combined with other offers. Expires 11/30/09. 


By the Numbers 
A16 is Tokyo-bound. 
San Francisco’s popular 
restaurant and wine 
bar (named after the 
motorway from Naples (3 
to Canosa, Puglia) is UREN ek 
opening in Japan this 7am 
fall. Neapolitan pizza 

lovers will exchange one Pacific 
view for another while supping on 


the bistro’s homemade pastas and 
: * house-cured meats. 
1 4 . R2L opens in Philadelphia 
SS earache we eo in November. Daniel Stern sets 


his new venture in the clouds 
of Liberty City. The restaurant 
will be housed at the swank 


Why pay the price for parking on-airport? condominium towers at Two 


1 _ . Liberty Place. Expect cuisine based 
There's a better way — The Parking Spot on classic American cocktail party 


USE THIS COUPON AT ANY OF OUR SPOTS: dishes—perfect for dining 500 feet 


ATL, AUS, BNA, DAL, DFW, HOU, IAH, KCI, LAX, MCO, PHX, & STL. above the city. 
Friendly shuttles from your car to the front door of the airport every 5-7 $D26 in Madison Square Park, 
minutes ¢ Earn free parking * Covered, open-air and valet} parking + Well-lit NYC. Restaurateurs Tony and 
and secured * Always open * Online reservations available * For turn-by-turn Marisa May reopen their elegant 
directions and more information, go to www. TheParkingSpot.com Italian restaurant San Domenico 
*20% off with Saturday night stay. 10% off without Saturday night stay. }Valet parking not available at all locations. Coupon valid with a new name to match its new 


at The Parking Spot and The Parking Spot 2. Offer expires April 30, 2010. This original printed coupon must be surrendered, no S: 
photocopies accepted, Coupon may not be combined with any other offer. Coupon not valid for On-Airport Valet at DFW. address. SD26 (it’s on 26th Street, 


Shuttle pick up at elevator lobby at LAX and STL. ©2009 PRG Parking Management, LLC. The Parking Spot and the spotted iM é e 
shuttle design are trademarks of PRG Parking Management, LLC. get it?) will continue to showcase 


DELTASKY0910-10% chef Odette Fada’s modern cooking 


thePa rkingSpot DELTASKY0910=20% techniques rooted in traditional 


Italian flavors. 
WE HAVE AIRPORT PARKING COVERED.® 
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A Hoku! 


Hawai ‘s Finest Jewelers Since 


The Original % 


Hawaiian Slipper Pendant 
with Diamonds 
$199 


Matching Earrings available 


$299 


Available in 14K Yellow, 
White or Rose Gold 


Chain additional 


An incomparable collection of 


Hawanian and Island lifestyle jewelry 


OAHU: Ala Moana Center - Waikiki Beachwalk - Hilton Hawaiian Village 
MAUI; Queen Ka‘ahumanu Center - Lahaina Cannety + Phe Shops at Wailea. Whalers Village 
Front Street (2 locations) - Hyatt Regency Maui+ Grand Wailea Resort 
KAUAI: Poipu Shopping Village - Grand Hyatt Kauai 
BIG ISLAND OF HAWAII: Kona Marketplace - Kings’ Shops - Hilton Waikoloa Village 
NORWEGIAN CRUISE LINES: Pride of America 


BOSTON; Natick Collection « Northshore Mall CHICAGO: Oakbrook Center - Woodfield Mall DALLAS: NorthPark Center 
DENVER: Cherry Creek Shopping Genter LOS ANGELES: Glendale Galleria Northridge Fashion Center 
ORLANDO: The Mall at Millenia PHILADELPHIA: The Plaza at King of Prussia PLEASANTON: Stoneridge Mall 
PORTLAND: Washington Square SAN DIEGO: Fashion Valley . Horton Plaza SAN FRANCISCO: Pier 39 SAN JOSE: Valley Fair 
SEATTLE: Belleyue Square WASHINGTON, D.C.: Tysons Corner Center 


www.NaHoku.com + 1-866-296-5462 


what's on deltaskymag.com 


Enter to win a 70th anniversary 
Wizard of Oz 2-disc box set and 
over $900 worth of prizes, 
including gift cards for a flat 
screen TV anda Blu-ray player! 


deltaskymag.com/wizardofoz 


| SKY Digital Edition Apeta 
1 Ll eee oe) 


om scat // 
Francis Ford Coppola Tiger Woods 
(Chit Rake fa 


Abice Top 10 Eeo-Reverts 


nie Washington, D.C. 


Rachael Ray’s Favorite Street 


Receive our 
e-newsletter and read hema ee 
our digital version sieberiana 


The Hos List 


* The Wizard of Oz® 2009 Turner Entertainment Co. and Warner Bros. Entertainment Inc, Distributed by Warner 
Home Video. All rights reserved. Available on Blu-ray and DVD 9/29/09! 
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(Continued from page 79) 

the upset one, I guess. As Ira, you 
were a more reasonable character. 
But Spike would be trying to get 
under my skin, and he’d really go 
for it. And I’d look at him like, 
“I’m going to kick you. What the 
hell are you saying to me?” But 
he was just so into it, but in a real 
playful, inspiring way. 


FW: I remember that they set it up 
for us to be in a Styrofoam world, 
where we had these Styrofoam 
trees we could hit each other with 
and rocks to lay on, and we could 
make our own little habitat. 


CO: Yeah, yeah, yeah. It sounds like 
we're talking about some kind of 
Moonie camp or something. 


FW: It was very unusual for a part 
that called for just doing voice- 
over work [the actors didn’t appear 
on-screen as the actual Wild 
Things]. You usually don’t really 
act them out. But we were laying 
all over each other, and we’d take 
our naps and have a little bread 
fight. 


CO: [Laughs.] That got ugly. 


FW: Yeah, because when you 
squeeze French bread really tight, 
it gets kind of hard. 


CO: Yeah. And one team really 
sucked all of the air out of their 
bread, until it became just rock 
hard. 


[Sendak] talked about children’s 
movies and how we had the 
responsibility to make a great 
movie for kids... because kids 
are so open and forgiving and 
loving that they will love any 
movie, because they’e so happy 
to be in the theater and to be 
watching a movie—but it doesn't 
mean you shouldn't try to give 


them the best entertainment.” 
CATHERINE O'HARA 


Global Sourcing | Importing | Engineering | Outsourcing | Prototyping 


i EE 
| 


LUGS» fhe Insiders of 


ae OUTSOURCING 


nention 


lers to acnieving your d 


UNLESS YOU HAVE THE RIGHT PAREN: 


For more than 25 years, UGS has been the “manufacturers manufacturer" — seamlessly 
arranging offshore design, prototyping, tooling, production, quality control, and 
transportation for hundreds of well-known brands. From high-tolerance OEM products to 
complete sub assemblies to shelf-ready retail products, UGS is helping smart companies 
reduce product costs, increase speed to market and improve quality. 


Take the stress out of : Sourcing. 


Call UGS at € 


United Global Sourcing, with offices in Shanghai and Detroit. 
i Delivering new worlds of opportunity. 


I had six brothers and sisters. One 
sister had me digging for gold in front 
of a cottage in Ontario, and | really 
thought it was there. She had me 
CONVINCE." CATHERINE O'HARA 


FW: It got really crazy. 


CO: To do that kind of playing and 
preparation is really unusual for 


esta | This Man Can Teach You 
voice recording. Usually, you’re— 

be if you're playi le, 
you might get to recorel, you indi To Be Successful 


with the other person. But for the 


most part you're by yourself in this et Tierabilit debe 
, ; ——_ y to persuade brings success. 
ERAS voeiesee rls) Linering x The Buckley School specializes in 


other voices or having someone 
who's not even playing the part 
read other parts. But here we were 
actually being allowed to be in that 
world together. 


teaching executives and professionals 
how to sell themselves and their products: 
organize their thoughts, motivate people, 
and confidently address a crowd — large 
or small. 


FW: We did all the scenes, and 


we—I mean, we basically just Each three-day seminar is taught by Mr. 


had mics on our heads, and each Buckley, renowned lecturer, debater, 
person would have a camera " teacher, author, and editor, and other 
person to follow us around and You'll meet and learn from Reid special guest instructors. Classes are 
watch everything that we were Buckley, the distinguished master |imited to only 12 participants. Why not 


doing. Even when we weren't of the art of communications. he one of them? Learn the skills necessary 


saying lines. for success. 
for FREE information. 

CO: Right. And there were like 

20-something digital cameras 


g 

oO 

« : 

i around and the Jackass crew The Buckley School 
. around us. Of Public Speaking 
& P.O. Box 874 

£ : - 

2 FW: Because Spike did the Jackass oS ee Sore 

5 movies. ee info@buckleyschool.com 


DAYTIME TELEPHONE www.buckleyschool.com 
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=———s| ANewConcept 
in Lubricants for your 


Safer, Slicker and All-In-One LubeKit™ 


$ PROCESSING 

29.95 + & HANDLING 

Save thousands of dollars in home repair 
or replacement costs with one LubeKit™ 


Order online at www.elmusa.com 
Or call Toll Free 1-888-ELM-USA1 (1-888-356-8721) 


Manufactured Proudly in the US by Environmental Lubricants Manufacturing, Inc 


How Does This 54-Year-Old Neurosurgeon 
Look So Good Under His Scrubs? 


SM)CENEGENICS: 


mweetd ine as) opin cin ye, of ince 


GQ suggests it’s the path to 
reversing the signs and 


symptoms of aging. It’s 


also gotten the attention of 
Today, 60 Minutes, Nightline 


and The Associated Press. 


Find out more about the 


‘ Cenegenics® program, a unique 
| practiced for a summer in LA to fight Sere Ee I 


bulls at my grandfather's farm in Texas. 
| practiced and practiced... and finally of nutrition, exercise and 
went out there with the bulls, and they hormone optimization, when 
totally ignored me.” Forest WHITAKER 


and balanced combination 


clinically indicated. 


-O: Yeah, they’d be trying to kill 
themselves on all the breaks... per JACOB ROSENSTEIN, MD 
[Laughs]. But wasn’t our running = Pata SNS: Rew Coneei@tAbe nt 
around used as kind of a guideline , tet i 7 ay B vy % 
for the people inside the bodies, ki ie eee katt 
right, the Wild Thing bodies? They 
were going to try—weren’t they 
shown that stuff so that they could 
kind of move like us? 


Benefits May Include: 
* Decreased Risk of Age-Related Disease 


FW: Yeah, they were supposed to * Improved Muscle Tone 
try to capture our movements, and : 
then I guess the video was also j . . aA 
j Re f e 
for them to consult when they et? e : ae Decreased Body Fat 
started to put the expressions on pe 
their face, so they could use some ] } * Increased Energy 
of our expressions. [Chuckles.] I ¥ os 
don’t think they can capture your 4 : yi Sharper Thinking 
expressions, Catherine. | 
Call today to speak one-on-one with 

-0: That would just be—it’s too ig 
frightening. \7 a Cenegenics medical doctor. Strictly 

; a . I confidential, no obligation. Register online 
muse ND, HES IO, FESS BPEL DR. JACOB ROSENSTEIN 
amazing: Bafare Grvencniee Nees to receive the GQ article and The Complete 
CO: I was just frowning. It was a 166 Ibs, 20.3% Body Fat Guide to Healthy Aging. 


perpetual frown. But you had such a 


lovely, ion, b 
were thesweetone, CALL 866.248.0940 


e 
FW: We're definitely a weird couple REGISTER www.cenegenics-sky.com 
[in the film]. We have an odd 


PHOTO: ° JOHN SPELLMAN/RETNA LTD/CORBIS. 


NO INSURANCE AND NO MEDICARE ACCEPTED 
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THE WILD RUMPUS ON THE BIG SCREEN // 


WHERE THE WIKD THINGS ARE 
ee, 


" BY ¢! 


URI SENOAK 


begin. D 
Work of 


starts here. 
=P 


PLATAFORMSE 


CHURRASCARIA 
RODIZ\O 


Enjoy a trip to Brazil 
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Spike Jonze 


Where the Wild Things Are 
promises to be as unique as 
the book upon which it is 
based. It opens October 16. 


relationship. You're kind of, I 
guess, the dominating factor. 


0:1 fly off the handle, and you're 
the wise one. But I just like 
bragging that I’m the one with 
the horn coming out of my head, 
because they patterned us exactly 
after the Wild Things in the book. 
We are the exact Wild Things that 
are in the book, look-wise. So, you 
know, I brag to everyone, anyone 
who will listen, that I’m the one 
with the horn coming out. How 
about you, Forest? 


FW: I really liked my character. My 
kids really liked the Ira belly, so 
it’s kind of cool. 


0: Yes, because you were very 
thin when you did the movie; 
you'd given your belly up. 


FW: Yeah, I let it go. But Ira’s got 
a big one, and it’s a big part of his 
personality, I think. 


O: But I think we were a couple. 
At least I felt like we were. 


FW: We were a little unit with 
Paul [Dano], but I don’t think 
Spike would say we're man and 
wife or that kind of thing. 


0: No. No. 


FW: But certainly I was laying my 
head all over you all the time. 


CO: Yeah. Unit. Unit is a good 
word. We’ll use that. In fact, I’m 
going to start referring to my 
husband that way. 


FW: That’s funny. // 
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= wardrobe experts « 


(You + Our Accessories + Our Expertise = The Styled You) 
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re New 
fashion equation > 
math | 2001 = styledlook’ inc., established in NYC 
2005 = Analyzing the fashion industry and what's m g in the guest experience 
2006 = STYLEDLIFE'’ retail store launches 
= AOL/MSN CityGuides names STYLEDLIFE one of t 


” 


“New and Notable” stores nationwide 


STYLEDLIFE + styledlook focuses on execution rather than industry hype 
STYLEDLIFE opens flagship location in Galleria | Edina, Minnesota 


2010 + = tbd 


It's not about “stuff.” You've got enough stuff already. 


STYLEDLIFE was founded on the notion that it's more about personal style than conspicuous consumption. Which could very well result in 


your finding the ideal handbag. Or belt. Or necktie. Or bracelet. 
But just as exciting to us is the possibility that you'll discover a side of your personality you never knew existed. 


Yes, STYLEDLIFE has industry leading fashion accessories for men and women. One-of-a-kind vintage finds. A dynamite selection of music 


where you can sample before you purchase. And our acclaimed at-home wardrobe consulting service, stylediook’. 
But even more importantly, STYLEDLIFE has a belief that it’s not about how much you have. It's how much you enjoy what you have. 


We are passionate about what we do. Live your best life... your STYLEDLIFE! 


pe STYLEDAI. 


accessories | music | consulting 


lleria ‘| Edina. \ a .www.styledlife.con WWww.wardrobeexperts.con 
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866-248-0940 

Center for Regenerative Medicine 
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Great Steak Houses of North America 
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Greek National Tourism Organization 
visitgreece.gr 

Hard Rock 
hardrock.com 

Homewood Suites 
homewoodsuites.com 
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Help support the fight against breast cancer and own this. 
one-of-a-kind, autographed guitar strap, created exclusively 
for PINKTOBER™ Ambassador Melissa Etheridge and our 
Sky cover shoot by renowned designer Carlos Falchi. 


Visit deltaskymag.com/bidforacause 


All proceeds from the auction will support 
The Breast Cancer Research Foundation. 


Bidding opens October 1 and ends October 31, 2009. 
Must be 18 years or older and a U.S. citizen to bid. 


BEHIND THE SCENES 


American Guitar & Band—a musical 
candy store—and Carlos Falchi— 
rock star of the fashion accessory 
industry—recently partnered to 
create some of the most distinctive 
guitar straps in the world. 


This one-of-a-kind, Swarovski-crystal- 
encrusted strap, “La Vie en Rose," was 
designed exclusively for this cause and 
has been autographed by both Melissa 
Etheridge and Carlos Falchi. 


Value: In excess of $2,000 
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Directed by Fernand Rainville 
Based on an Original Script by Richard Blackburn 


A WINTER ADVENTURE 
THAT TAKES KIDS BY STORM 


* PRESENTED BY 


ADELTA 


TICKETS ON SALE NOW 
cirquedusoleil.com 
November 11 — January 3 


Visit wamuatmsg.com or call ticketmaster at 866-858-0007 
For groups of 20+: 212-465-6080 


/ OFFICIAL SPONSOR PLAYING AT 
| i mrt | | : 
hy fll {@) wamut! P NY | 


at Madison Squar 


Cirque du Soleil and Wintuk are trademarks owned by Cirque du Soleil and used under license. Tickets available at the MSG and Radio City Music Hall® box offices, outlets, and Ticketmaster.com. Ticketmaster purchases subject to separate service charges.Tickets for people with disabilities also a : 
available through our Disabled Services Department at 212-465-6034. © 2009 MSG Entertainment, a division of Madison Square Garden, LP all rights reserved. 
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TELLURIDE — UNMATCHED IN NORTH AMERICA 


Nestled among the highest concentration of 14,000 foot peaks in North America, Telluride 
blends historic buildings and local watering holes with luxury hotels, world-class restaurants, 
shops and spas. This unique destination welcomes you with the same enthusiasm the locals 

_ feel for the mountains. 


Telluride continues this year on an unprecedented run of terrain expansion, opening Gold 
Hill Chutes 2-5 for the 2009-10 winter season. Revelation Bowl opened in 2008-09 as the 
biggest story in ski country, along with Gold Hill 1. Palmyra Peak, Black Iron Bowl and Gold 
Hill 6-10 opened in 2007-08 to a huge public response. All told, the resort has expanded by 
more than 400 acres over the past three seasons, adding to Telluride’s already legendary terrain and offering some 
of the most spectacular skiing and riding on the planet. The resort's vertical drop is now one of the largest in North 
America at 4.425 feet, with 3,845 vertical feet lift-served. 


Getting to Telluride is easy with nonstop flights from 9 U.S. cities on 6 commercial carriers to the Telluride/Mon- 
trose airports, including direct flights on Delta from Atlanta and Salt Lake City. Once yourre here, Telluride’s free 
gondola is the main source of transportation - no traffic or long lines, and no driving once you've arrived! 


Stay & ski packages start at $95 per person/per night*. Call 800-245-2293 or visit wwwwisittelluride.com 
*subject to availability, based on double occupancy, restrictions apply. 


With awe-inspiring views, fantastic terrain, the new Revelation Bowl, unparalleled air access, and an unassuming, friendly spirit, Telluride is truly unmatched in 


North America. 


VISITTELLURIDE.COM | 800-245-2295 


With non-stop service from more major hubs than nearly any other resort destination, experience the ease 
of getting to Telluride this winter. Over 2,000 acres of spectacular terrain, including the new Revelation 
Bowl, await — along with world class lodging, dining, shopping and spas. 


Atlanta | Newark | Chicago | Denver | Dallas | Houston | Phoenix | Salt Lake City | Los Angeles 


Unmatched in North America 


Stay & Ski from $95* 
VisitTelluride.com | 800.245.2293 


“Based on per person/per night, double occupancy; restrictions apply. Taxes and fees not included. 
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CRESTED BUTTE: ADVENTURE AWAITS 
Nestled in the heart of the Rocky Mountains, Crested Butte is “Colorado's Last Great Ski Town’. 
Whether you are visiting for the first time or returning, you immediately feel a difference that 
sets Crested Butte apart from other mountain destinations. With no traffic lights or chain 
stores and people who openly celebrate life every day, the genuine nature of the community 
immediately captures you. Here, your time isn’t just about a visit to ski an incredible moun- 
tain. It’s about being away from your other world, finding adventure in an unspoiled setting 
surrounded by majestic peaks, wide valleys, and stepping into the culture and lifestyle that is 
Crested Butte. 


Whatever your quest may be, Crested Butte will inspire your passion for adventure. From 
the abundant wide open green and blue groomed trails to more advanced long cruisers 
and the famous extreme limits of the North Face and Headwall, the ski mountain has it all. 
The adventure continues off the slopes with some of the most diverse and distinctive bars, 
restaurants, shopping and nightlife found in any ski town. For families and friends, Crested Butte is a place 
to reconnect and find new ways to explore and discover the mountain surroundings together, while 
enjoying a vacation experience that has something for everyone. 


The options are endless in Crested Butte and the 2009-2010 season includes multiple new opportunities 

to seek adventure. The new Adventure Park includes ice skating, rock climbing, bungee trampolines anda lift 
served tubing hill for whole family fun. For those searching for a unique experience, try the Snowcat Driving 
Experience and learn how to drive one of the resort's revered groomed machines, a Prinoth Snowcat. Or 
satisfy your need for speed on the new Ice-Driving course sponsored by Subaru. 
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Beginning in December 2009, Delta Airlines will feature direct jet service to Gunnison/Crested Butte Regional Airport from Atlanta (ATL) 


and Salt Lake City (SLC). 
SKICB.COM | 888-280-5727 


colorful, a, 
unique place 


Colorado’s true colors 
shine in Crested Butte, and inspire 
you with a sense of place 


that climbs right into your soul. 


WO 


authentic towns 
With the vibrant Mt. Crested Butte at the base 


area, and the historic Town of Crested Butte 
three miles below, a just-right mixture of new 


and old make for an unforgettable vacation. 
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C RESTED a Book your lodging ba air package HAIN Crested Butte 
iB U TTE ; i “i Vacations and ht airline ticket i FREE. Restrictions apply. 


COLORADO (888)280-572 
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EASY ACCESS TO GREAT UTAH SKIING 
Located just 10 minutes from downtown Salt Lake City, the international 
airport is one of the most convenient in the country. It is within 60 miles of 
eleven world-class ski resorts making it easy for skiers and snowboarders to 
leave home in the morning and be skiing Utah powder by afternoon. It is a 
major hub for Delta Air Lines and serves as the main air carrier facility for the 
intermountain region. 


The Airport was host to the Olympic Winter Games of 2002 and the 
improvements made prior to the Olympics serve asa legacy for current users. 
This includes an array of shops, restaurants and services. Amenities abound 
including an eclectic art program and interactive play areas for children. 


Traveland Leisure Magazine justnamed Salt Lake City International Airportas 


the best in the nation for on-time performance and over the years, the Airport 
has received several awards for excellence with snow and ice removal. 


SLCAIRPORT.COM | 801-575-2400 


The captain has asked thatall 
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are in their upright positions. 
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Salt Lake City 


International Airport 


Connecting Flights. Connecting People. 


www.slcairport.com 
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SKI SALT LAKE: WORLD-CLASS 
SKIING, BIG CITY AMENITIES 


Nowhere else in North America can skiers and snowboarders combine four 
world-class resorts with the amenities ofa metropolitan setting: incredible dining, 
exceptional cultural arts, endless shopping and an eclectic nightlife. Yes, Salt Lake 
offers the ideal, and most accessible, winter vacation for the discerning skier that 
wants it all without wiping out the family’s saving account. 


Completing the ultimate ski vacation is the Ski Salt Lake Super Pass-the most 
convenient and affordable way to ski Salt Lake's four famed resorts: Alta, Brighton, 
Snowbird and Solitude, each blessed annually with 500” of the “Greatest Snow 


On Earth” 


Good for day passes at each of Salt Lake's four resorts, the Super Pass can be 
loaded from one to six days of powder-packed skiing or riding, good over a 
day period, and includes free round-trip transportation from downtown and 
suburban Salt Lake via UTA ski buses and TRAX light rail. 


Simply visit www.Ski-SaltlLake.com to book the ultimate winter vacation. 


SKI-SALTLAKE.COM | 800-541-4955 


SPECIAL ADVERTISING SECTION 


“De Those SKI PANTS | 


MAKE MY WALLET 


LOOK FAT?” | 


vings when you STAY & SKI 


Pack on the sa 
A FOURTH day and night FOR FREE. 


lu this econonly, there's nothing sexier than a pudgy wallet, so indulge this winter. Stay here 
three nights and ski three days, and the fourth ski day and night stay are on us* With our Super Pass, you 
can choose any, or all, of four legendary resorts—Alta, Brighton, Snowbird and Solitude—all mere minutes 
from Salt Lake. Book now. And just let yourself go. www.ski-saltlake.com 


UTAH | —7,X travelocity 


Re partner network 


* Package must be booked by December 15th, 2009 for travel by April 18th, 2010. Limited to 
availability. Visit ski-saltlake.com for details. © 2009 Salt Lake Convention & Visitors Bureau. 


Travelocity, Travelocity Partner Network and Stars Design are trademarks of Travelocity.com, LP. LIFE ELEVATED 


ALTA- 


BRIGHTON - SNOWBIRD - SOLITUDE 


SPEGIALADVERTISING SECTION 


Deer Valley Resort revolutionized the ski industry in 1981 by being the first 
North American resort to provide the first-class service one would find at 
a five-star hotel. Add in over 300 annual inches of Utah’s famed snow on 
2,026 acres and with limited lift ticket sales, there’s room for everyone to 
enjoy 100 runs and six bowls. Deer Valley Resort was rated the #1 ski resort 
in North America in 2008 and 2009 by the readers of SKI Magazine and 
is also consistently rated #1 in the individual areas of service, on-mountain 
dining and grooming. 


Located just 36 miles from the Salt Lake City International Airport, you'll 
spend your vacation time on the slopes, not on the roads. Contact the 
Resort's own Lodging and Reservations department and have them 
customize the winter vacation of your dreams. Call 800-558-3337 or visit 
deervalley.com. 


DEERVALLEY.COM | 800-558-3337 


Escape to Deer Valley. 


Deer Valley Resort Lodging and Reservations 
allows our local vacation planners the ability 
to be hands-on throughout every step of your 


vacation experience. Featuring properties now 


managed by the resort, including The Lodges 
at Deer Valley, Trails End Lodge, Shooting Star, 
Black Diamond Lodge, Silver Baron Lodge and 
Stag Lodge, we continue to provide the largest 
selection of accommodations in the Deer Valley 
area as well as select properties in Park City. 
We offer exclusive non-holiday discounts on lift 
tickets, ski lessons and rentals as well as a full line 
of travel services at preferred rates. Book now 
and save 25% on lodging and lift packages at a 
variety of properties and times. 


DEER VALLEY 
RESORT 


800-571-3337 | deervalley.com 
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WINTER PERFECTION IN PARK CITY, UT 


Park City, Utah is more than another picturesque Western ski town hidden 
high in the mountains. Sure, the picturesque part is true, and Park City has 
all the architectural charm you'd expect from a former silver mining com- 
munity. However, that’s where the similarities with most mountain resort 
areas end. 


For one thing, Park City is surprisingly close to an international airport that 
boasts over 700 daily flights. Actually, just 35 minutes from the Salt Lake City 
International Airport. So instead of the lengthy drive on narrow mountain 
roads you expect to face with most resort areas, you'll have a brief ride on 
wide interstate highways. You can even be enjoying Utah’s world famous 
powder about an hour after you land. 


Ifyou're expecting nothing but skiing and riding on the town’s three large and 
distinctive winter resorts, youre in for another big surprise. Park City has over 
100 restaurants and bars, countless shops and galleries, spas, theaters and 
more arts and entertainment options than you'll find in most large cities. 


In short, Park City’s got everything anyone could want in a winter 
vacation, and what could be more perfect than that? To plan your trip, visit 
parkcityinfo.com. 


PARKCIT YINFO.COM | 800-453-1360 


SPECIAL ADVERTISING SECTION 
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“THE GREATEST SNOW ON EARTH” 


CAND ALL PEOPLE CAN TALK ABOUT 
IS HOW EASY IT IS TO GET HERE.) 


MC 


Located just 35 minutes from Salt Lake City International Airport, 
Park City, Utah is the most accessible resort town in the country. 
Which means the time you save getting here translates directly into 
more time enjoying our three world-class winter resorts, over 100 
restaurants and bars, dozens of shops and galleries, and a winter 
full of activities and events. For a free winter vacation planner call 
800-453-1360 or to view our frequently updated Hot Deals and 
book online, visit parkcityinfo.com. 
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ONE EASY TRIP TO 3 UNIQUE RESORTS 
parkcityinfo.com 
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THE BIGGEST SKIING IN AMERICA 


DEFINED IN BIG SKY, MONTANA 
Home to Big Sky Resort and Moonlight Basin, Big Sky boasts some of the best 


winter recreation in the U.S. Nestled equidistance from Bozeman and West 
Yellowstone, Big Sky is surrounded by vast wilderness areas, unparalleled 
landscapes, and the famed Gallatin River. It captures the feeling of the modern day 
Rocky Mountain ski destination area while encompassing the lure oftrue Western 
hospitality. 


Each season in Big Sky reveals something new, but make no mistake that winter 
is a skier, snowboarder and winter enthusiasts’ dream. Home to ‘The Biggest 
Skiing in America’ Big Sky Resort and Moonlight Basin provide 5,500 acres of 
skiable terrain. It's home to Lone Mountain Ranch, named the #1 Nordic Ski 
center in North America, with 80 km of groomed ski trails. It holds a bounty of 
unparalleled winter recreation, amazing scenery, and abundant wildlife. Couple 
these treats with a trip to Yellowstone, a try at dogsledding, ora sleighride dinner, 
and you have the perfect winter experience. 


It’s easy to play in Big Sky, and just as easy to be pampered. Premier amenities 
help you relax after any day of good old fashioned play, whether youre looking for 
a great dining experience, a specialized spa treatment, or justa big roaring fire, Big 
Sky's many properties and local establishments can accommodate you. 


BIGGESTSKUNGINAMERICA.COM | -800-943-4lll 


www.BiggestSkiingInAmerica * 1.800.943.4111. 


SPECIALADVERTISING SECTION 


Make This Your Mountain 
It’s time you try the Big Sky - Moonlight 


interconnect with 5,512 acres of terrain, 


4,350 feet of vertical and no lift lines. 


Book any Biggest Skiing in America package 


online at www.BiggestSkiingInAmerica.com 
and get an extra night’s lodging and 
lift ticket FREE!* 


Kids 10 and under always ski FREE! 


*Restrictions apply. Based on availability. 


BIG SKY 
MONTANA Moon .icut BASIN 


= NAMERICA 
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LUTSEN MOUNTAINS. 
CLASSIC WINTER VACATIONS 
ON AMERICA'S NORTH COAST.” 


When choosing a winter destination why not go with the experts? 
Minnesotans know a thing or two about winter and Lutsen, located on the 
North Coast of Lake Superior, takes MN to the max. 


When it comes to recess, the bigger the playground the better. 92 alpine 
runs sweep across four interconnected mountains while 400 km of 
groomed cross-country navigate the surrounding area. With the Superior 
National Forest and the Boundary Waters wilderness as our backyard, the 
possibilities for snowshoeing, ice fishing, dogsleding, or snowmobiling are 
endless. 


Charming shops and galleries dot the region, offering unique North 
Shore-inspired gifts, apparel and art. Area restaurants serve up everything 
from hearty home cooking to gourmet cuisine. And for lodging, you can 
choose from luxurious lakeside resorts to cozy northwoods cabins to ski- 
in/ski-out condominiums. Ready to take MN to the Max? Plan your winter 
adventure at lutsen.com. 


WWW.LUTSEN.COM | 877-SKI-WEEK 


~_ SPECIAL ADVERTISING SECTION 


TAKE WTO THE MAX 


LUTSEN mountains 


\utsen.com 


168768 


MINNESOTA WINTERS ARE THE STUFF OF LEGEND. 
WHAT BETTER PLACE TO STRUT YOUR STUFF? 


Nobody knows winter like Lutsen Mountains. 92 sweeping runs rise 1,000 feet above 
Lake Superior, creating the largest ski resort in Mid-America. There’s also one of North 
America’s largest cross-country ski networks, endless snowshoeing in the Superior 
National Forest, and dogsleding through the Boundary Waters wilderness. Truly legendary. 
Ready to take MN to the Max? Plan your winter adventure at lutsen.com. 


BOREDOM (SN T IN OUR VOCABULARY 


In its 74th winter season, the resort that pioneered the chairlift stays on the cutting edge with its new Roundhouse 
Gondola. Skiers and boarders now have comfortable access to Baldy's legendary runs, which have been the training 
grounds for Olympic champions for generations. Plus, with our new 400-foot superpipe and terrain park, you'll 
never run out of ways to enjoy the snow. But just in case you do, our one-of-a-kind Lift Ticket Exchange Program lets 
you trade in some ski time for the endless excitement and entertainment available off the mountain. 


1.800.786.8259 www.sunvalley.com 
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Distance learning makes higher education ageless, 
wireless and tailor-made for adult learners. 


pl18 
STUDENT FILES 


Four adults share their. 
distance learning experiences. 


pl23 
FINDING YOUR FIT 


How to select a program 
that's right for you. 


66 percent of About 4 million About 70 percent To read this 

enrollments accredited US. US. college of academic leaders special section 

grew 12.9 colleges have students took at believe that the online, go to 

Know? / / percent from some form of least one online demand for distance deltaskymag. 
2007 to 2008. online learning. course last year. learning is growing. com. 
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Distance 
Learning: Learning 
that happens 
when teachers 
and students 

are physically 
separated, 


From a career changer to an active parent, we spoke to four adults 


odney Dangerfield went Back to School in the 1986 movie as a fish out of water ridiculed by administrators. To- 
Le day, adult learners make up more than 40 percent of all college students, enrollment for flexible MBA programs 
is increasing, and more than 20 percent of all college students take at least one course online. 

With no, ahem, disrespect to Mr. Dangerfield, today’s adult learners are successfully navigating a new college 
experience. With families and careers to juggle, they're looking for flexible programs that fit their-busy schedules. 

Universities use distance learning techniques—ways to learn anytime, anywhere—to meet adult learners’ 
needs. And companies value the result: mastery of technology, the ability to solve problems independently and an 
affinity for working across cultures, borders and time. 

Whether you're switching careers, juggling family life or climbing the corporate ladder, distance learning can 
enhance your life. Here are four prime examples. 
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toa Colorado State University MBA Degree 


The CSU Distance MBA program 

e Two- or four-year programs 

e Flexible and convenient schedule 
No residency requirement 

¢ Course content delivered via 
DVD and video streaming 


\°\ AACSB internationally 
accredited since 1970 


Co 


University 


COLLEGE OF BUSINESS 


www.CSUmba.com 
Contact Matt Leland at 800-491-4622 X1 
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Sean Kelley earned 
a distance learning 


“Pp urpose alignment.” Those are the words 


( Sean Kelley used to describe his desire for a 
degree to help him i . 
change careers at career change. He was an operations direc- 
Microsoft. 


tor for Microsoft when he started to reconsider his 
career track in 2002. 

Kelley had been volunteering for diversity and 
recruitment efforts so much that some of his 
Microsoft co-workers assumed he was in human 
resources. That got him thinking: “I'm hitting 18 years 
of professional work... and what | care about most is 

how teams pick people and 
how organizations do what 
they do,” he says. 
Kelley went about 
his career change 
in a systematic 


a way. “I went to 
The Univers: 

of San peg 20 HR leaders 
Master of in my company 
ee and asked what 
Leadership it would take,” he 
program says. Many told 
ie i him his experi- 
In-Cclassroom 

instruction with ence was valuable, 
learning via technology. but that if he got an 
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Career Changer 


Sean Kel/ ev 


Home Base // Ked70nd, r 
Washington 


Title | Director of Staffing, 
Microsoft Corporation 

Program // 2004 Graduate of 
the University of San Diego, on 
Master of Science in Global 
Leadership 


advanced degree, it “would round out the pedigree” 
and people would see that he was serious. 


! was able to put my deep 
studies to work around the 
world. | needed the degree 
to open the door, which it 
completely did. —Sean Kelley 


He decided to “give it the old college try,” as best 
as a 37-year-old breadwinner with a wife and two 
children could. Like all adults, he had responsibilities 
and parameters when it came to returning to school. 
“| wasn't willing to go backward or take a pay cut,” he 
says. He also wanted a flexible, relevant curriculum 
focused on social responsibility. And he wanted it 
done in two years. “I needed to fit my learning into 
my life.” 

Kelley found the Master of Science in Global 
Leadership program at the University of San Diego. 


The hybrid program has students work in groups via technol- 
ogy, with a few weeks and long weekends of in-classroom 
instruction. 

Distance learning was a big selling point for Kelley, but the 
program's appeal went far beyond that. The “remote-team 


: = oe 
Online enrollment 
approach was similar to working in a global corporation. He 


= : 

: oft grew O 
completed projects with “a couple in Japan, a guy in Italy and @ O 
a guy in Northern California,” he says. “It was validating for 


someone like me who has lived all over the world.” 


The program paired the excellent curriculum with lessons fro 2 O O 7 ~ @) O 8 
on how to complete work across time zones and cultures. “I'd irom -~-UU / to 2 7 
go to bed and send [work] to friends in Asia, then they would . ae 4. 
go to bed and toss it off to Italy,” Kelley says. “We could crank W a IC n ral excee a S th 4 


out high-quality products together and still feel a connection. 


That is very practical in today's work environment.” ; 
Microsoft noticed the value of Kelley's experiences, too. O 
“In the final month of completing the degree, | met with the Os SOTO wth 


head of Microsoft diversity and she opened the door to a 
job for me,” he says. A lateral move, he went from director = " 
of operations to director of diversity. Two years later, he lev- of i x 1e Cf e aq UC atl | On 
eraged his education even further when he took the reigns \ 
of Microsoft's international diversity strategy. ay r O || mM en i | r overa | ; 
“| was able to put my deep studies to work around the 
world,” Kelley says. “| needed the degree to open the door, 
which it completely did.” 


“ oe disfince learning oradiate programsiin.the Spears School of Business’ 

ee vet 4} Oklahoma State University attract people just ike You-- 

A hg a wee Pepeoplé who are going places. 

No mafter what) you are doing or where you plan fo go, : 

~~ withiour diverse pfoorams and competitive tuition rates, aS 
(including a reduced rate for active duty military), ~ 


we have.diway fo get you there in pursuing your education. 


Purstfe your passion today! 
MBA + Dertal MBA *-M,S. in Management Information Systems 
M.S. in TelecOtmaynications Management =» 
Géaduate Certificate in Mfermation Assurattce th 


contact us: 866- 018- an or hip: AES okstate. edu/cepd/dl7_— 


(LT) Pi ane 
TATE, Spears stalavatel 


OF BUSINESS 
Accredited by the Association to Advanced Collegiate Schools of Businessy | 


Executive Dad 
pMayesk! 


by Age // 39 - a 
is Home Base // Bettendort 
ly Towa 

> Title Former district 
1% 


manager y Citigroup 

_ Program // Current student, 

Colorado State University 
» Distance MBA Progra 


ee ee 
| ececeennerentnt — — 


his management-level job with Citigroup 

in Denver around 8:30 p.m., prompting his 
6-year-old daughter to ask him, “What are you doing 
home so early?” 

“| thought, ‘Maybe | need to reexamine what I’m 
doing, ” he says. He cashed out his Citigroup stock op- 
tions to become the on-duty parent for his two young 
daughters. However, he knew being a stay-at-home 
dad wouldn't keep him 
happy forever. Having 
also reached a point in his 
career where he needed 
an advanced degree to 
move forward, he chose 
to pursue an MBA. 

Though he was accept- 
ed to several programs, 
Mayeski chose Colorado 
State's distance learning 
MBA over a residential 
program for several reasons. His wife was about to be 
transferred with her company, John Deere. Further- 
more, he says, “the professionalism and warmth with 
which Colorado State treated me was reassuring. 
Other schools made it very difficult for me to apply 
and have questions answered—even after | was for- 
mally accepted.” The family moved to Bettendorf, lowa, 
in 2007, and Mayeski started his MBA “as soon as the 
computer was hooked up in the new house.” 

Mayeski learns with the help of streaming videos 
of lectures, group projects and constant contact with 
professors—the same tools used in the residential 
program. “The only difference ...is that | don’t have 


O ne night, Mark Mayeski got home from 
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The experience of getting my MBA 

while building a stronger relationship 
with my children has been extremely 
rewarding. There’s a bond now that | 
never would have had. —Mark Mayeski 


to find parking and walk to class,” he says. "The online 
experience | am receiving has destroyed any stereo- 
types | had about online programs.” 

The experience will be invaluable when Mayeski 
restarts his career. “In my work experience, I've gained 
street knowledge about managing people,’ he says. 
“But what I’ve learned in the MBA is the macro of 
things. It’s given me knowledge | would not have been 
able to gain by just working.’ 

Mayeski knows 
that quitting a great 
job to pursue an 
MBA and raise kids 
“isn't the traditional 
approach to getting 
ahead in business.’ 
But, he says, it is an 
approach that's right 
for the times. As 
women achieve equal 
workforce status 
with men, two-career families will continue to stretch 
traditional family roles. 

By completing an MBA online while acting as the 
primary caretaker in his family, Mayeski stays engaged 
with his career, his wife stays engaged with hers, and 
their girls stay engaged with their best male role mod- 
el—who volunteers in their school library, coaches 
their soccer team and makes their breakfast. 

“L can’t wait to get back to corporate life,” Mayeski 
says, “but the experience of getting my MBA while 
building a stronger relationship with my children has 
been extremely rewarding. There's a bond now that | 
never would have had.” 


Mark Mayeski is 
pursuing Colorado 
State's distance 
learning MBA while 
taking care of his 
daughters at home. 


Finding Your Fit 

With so many distance learning 
options available, how do you 
choose a program? First, "know 
thyself” said the ancient Greeks— 
a pretty good group of people to 
consult, considering that they were 
higher education pioneers. Here are 
some tips for selecting the right 
program based on your current 
situation: 


// Are you a business profession- 
al seeking advancement? 

Round out your years in the field with 
programs that emphasize global com- 
munications skills, new technologies and 
cross-cultural teamwork. Programs such 
as those at Indiana University, Oklahoma 
State and Colorado State that include 
remote interaction with classmates will 
help you develop these skills. 


// Are you a career changer 
switching gears? 

Consider programs that are “dual” pur- 
pose—enhancing the career you have 
and the one you want. For instance, if 
you're an engineer who would like to 
move to the executive level within a 
company, MBAs specifically designed 
for engineers are great options, as are 
master's programs in business and 
engineering. Purdue University has a 
program of this nature. You don't have 
to throw away years of experience and 
connections to get the kind of career 
you want. 


// Are you a parent? 

Look for programs with flexible 
schedules. As most distance learning 
programs are inherently flexible, this 
approach to learning is perfect for you. 
Consider institutions such as Florida 
State that offer part-time programs or 
those such as Syracuse University that 
offer summers-only programs. 


// Are you a recent graduate 
who wants to complete an 
advanced degree right out of 
college? 

Choose programs that offer internship 
or mentorship opportunities with highly 
credentialed professors or real-world 
professionals. Programs such as 
Capella University that offer personal 
“coaches” or advisers will help you 
grow the skills and connections you'll 
need. A successful track record placing 
their program graduates—via a good, 
responsive career center—is essential. 
—S.W.A. 
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IMPACT 


Learn anywhere, succeed everywhere with a Thunderbird 
Global MBA. It’s time for a new approach. Today’s global economic crisis 
calls for leaders with a different approach to business — a sustainable, ethical and 
responsible approach to creating lasting value for organizations, communities 
and the world. The economy will rebound. During this time of flux, position 
yourself for success with a distance learning Global MBA from Thunderbird. 
A top-ranked degree that allows you to keep your job while developing your 
business skills. Learn anywhere, 

succeed everywhere. Take control of THU NDERB | RD 
your future. Be part of the solution. SCHOOL OF GLOBAL MANAGEMENT 


MBA | Master of Science | Master of Arts | Executive Education 
#1 “Best in International Business” Full-time MBA Financial Times 2009 
#1 “International” Full-time MBA, U.S. News & World Report 2009 (13th consecutive year) 
#7 Distance-learning MBA, Economist Intelligence Unit 2008 


www.thunderbird.edu 


Our MBA is designed for working professionals. Available 100% online, it delivers 
real-world, practical information you can apply to your career immediately. 

Earn an MBA, MSIS, MOT, or DBA. Baker graduates reported an 

average 35% increase in income after completing the program. 


& An Equal Opportunity Affirmative Action Institution. See how online Classes work by 
Baker College is accredited by The Higher Learning Commission and is a member H H 

of the North Central Association / 30 North LaSalle Street, Suite 2400, Chicago, IL watching a multimedia demo at 
60602-2504 / 800-621-7440 / www.ncahigherlearningcommission.org. Baker Center www.bakercollegeonline.com 
for Graduate Studies’ MBA program is also accredited by the International Assembly of 


Collegiate Business Education (IACBE). (800) 469-31 65 


K63050L 


WITH A SAINT JOSE 
COLLEGE GRADUATE 
DEGREE. 


« Master of Business Administration 
¢ Master of Health Administration 

« Master of Science in Education — 
- Master of Science in Nursing * 


+ Master of Arts in Theological Studie Judy Tarr, MHA ‘99 
: President & CEO 


Central Vermont Medical Center 


800-752-4723 


www.sjcme.edu/online 


Undergraduate degree completion available 


GRADUATE & PROFESSIONAL STUDIES 
SAINT JOSEPH’S COLLEGE OF MAINE 


SAINT JOSE PH'S I'S Ge 
ONLINE 
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Experienced 
Professional 


A. /ex Sotomayor 
Age // 45 
Home Base // B/ancAard, 
Oklahoma 
Title // Acting Section 
Manager and Instructor, 
Federa/ Aviation 
Administration 
» Program // 2009 graduate 
of the Spears School of 
» Business at Oklahoma 
Stale University 


lex Sotomayor was not lack- 

ing in work experience. With an 

undergraduate degree in aviation 
management, the former U.S. Marine 
had more than a 20-year career behind 
him. He worked as an airport technician, 
an engineer with McDonnell Douglas 
and an instructor/project-management 
professional at the Federal Aviation Ad- 
ministration Academy, where he teaches 
specialists to maintain equipment that 
operates our national airspaces. 


What he didn’t have was an MBA. “I've made very 
good strategic career moves, and | have a lot of vari- 
ous talents,” he says. But to advance, “I realized that 
good business skills would be required” 

He chose the entirely online program at Oklahoma 
State University so he could continue his already 
promising career with the FAA. He also wanted to 
continue providing for his two daughters, who were 
in college at the time. In the end, he earned far more 
than a piece of paper. 


[An MBA] is not everything, but it's 
necessary. Now | have the good 
academic knowledge to apply to 
business situations, —Alex Sotomayor 


“| felt like | really was gaining insight into upper 
management,” Sotomayor says. “I always felt like 
| wanted to learn more.” It was a change he hadn't 
anticipated. “I've matured. | know that things won't 
always go my way, but | know there are many oppor- 
tunities throughout the world.” 

This change was partly due to the quality of profes- 
sors at Oklahoma State. As a longtime teacher himself, 
he knew the disadvantages of having an instruc- 


tor with no real-world 
experience. “Those are 
not the kind of instruc- 
tors and professors 
[I had] at Oklahoma 
State,” Sotomayor says. 
“[Oklahome’s profes- 
sors] are experienced 
professionals who have 
written books and run 
major programs at major 
corporations across the 
country.” 

With the all-online route, 
Sotomayor gained more than class- 


room experience. He worked with classmates Oklahoma State 
across the country and as far away as the Marshall University’s entirely 
ds. He also found added value in the course’ one program alows 
Islands. He also found a alue in urse’s students to get out 
digital components, and he kept the video-streamed of the classroom and 
lectures, notes and PowerPoint slides on his desktop. learn via technology. 


“| have the luxury of being able to relive the entire 
experience,” he says. “It’s provided a toolbox for the 
rest of my life.” 

That toolbox comes in handy in Sotomayor's career 
as an acting section manager at the FAA, with a staff 
of 18. “It's my first opportunity to use that toolbox to 
make an impact,” he says. “[An MBA] is not everything, 
but it’s necessary. Now | have the good academic 
knowledge to apply to business situations.” 


World-renowned faculty, indi 


BA program 


naualy truction and a 
cutting-edge elmiculum: The FSU oat 

forers the same intensity and quality education as our 
highly acclaimed traditional counterpart — with a greater 
“flexibility to fit your schedule. Demand a higher ROI 


from your MBA. Apply today at onlinemba.fsu.edu. 


ah 

© Traveling Wife 
_ Nicole 

Bianc/u 


Age // 21 

Home Base // Springda/e, 
Arkansas 

Title /) Student 

Program // Working Coward 
a degree in Organizational 
leadership t Arough Penn 
| State World Canpus A: 21, she's the same age as an average college - 
\ student—but everything else about Nicole Bianchi is 


cpr ancncane ent nontraditional, including her level of maturity. 
First, unlike most women her age, she’s been married since 
she was 19. Second, her husband is shortstop Jeff Bianchi, who 
was a Kansas City Royals second-round draft pick in 2005. A 


(Continued on page 128) 


\007, 
of. 


BUSINESS FLUFF 
COURSES COURSES 


As Michigan’s largest graduate business college, Walsh offers online 
business degrees including: BBA with majors in Finance, General Business, 


Management and Marketing; MBA with 11 areas of specialization; MS in WALSH 

Finance or Information Assurance, and a dual MBA/MS in Finance. ® 
COLLEGE 

WALSH COLLEGE.COM LIVE. BREATHE. BUSINESS. 
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PENN STATE | ONLINE 


www.woridcampus.psu.edu 


Patricia Jaar Watson, AIA 


Strategy and Portfolio Analysis 
Manager, Merck & Co., Inc. 
Master of Business 
Administration (/MBA) '07 


BE BXGCEPLEILON AL 


A promotion. High-profile projects. A broader business perspective. 


A Penn State online MBA made them all possible for architect Patricia Watson. 
She applied what she learned in the program to achieve immediate results 
and increase her visibility within the company. “With the iMBA, | have gained 
business knowledge, and the confidence to 
express my ideas and engage with stakeholders.” 


PENNSTATE 


» Read Patricia’s story and learn more at: ESS World Campus 
www.worldcampus.psu.edu/sky ? 


> from more than 60 programs. 


U.Ed.OUT 09-1043/09-WC-208edc/bjm 


I 


The University of South Dakota 
offers the quality academic 
programs and the flexibility, 
convenience and affordability 


you desire. We have an extensive 
selection of online degree and 
certificate programs: 
Business — Health Care — 
Education —- Addiction Studies 
and Many More! 


Be part of something extraordinary— 


ENROLL TODAY! 


Call 605-677-6240 or 800-233-7937 for a 


catalog or learn more at www.usd.edu/cde 


. The University of South Dakota 


MASTER OF SCIENCE 
IN GLOBAL LEADERSHIP 


= Our flexible business 
leadership program is designed 
for working professionals. 


» Earn your master’s degree 
in only 16 months from 
anywhere in the world. 


« The University of San Diego’s 
unique learning model 
combines cutting-edge 
technology with classroom 
instruction. 


University 
San Diego 


SCHOOL OF BUSINESS 
ADMINISTRATION 
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“high prospect,” Jeff has moved 
through the system to AA ball in 
Arkansas, where he’s waiting to 
be called up even higher. 

What makes Nicole even 
more “nontraditional” is that 
she and Jeff have stayed 
together as he makes his way 
through the Major League sys- 
tem: In the two years they’ve 
been married, they've moved to 
four states, sometimes with less 
than 48 hours notice. 

“| used to be such a planner, and 
I've had to throw that out the window,” 
Nicole says. But then again, “I knew | 
wasn't giving up anything, because | could 
pursue my education online.” 

Once the high school sweethearts decided to marry, she 
packed up her dorm room at Penn State Berks and trans- 
ferred her on-campus credits to Penn State World Campus, 
becoming an online student and a baseball wife. 


Without Penn State World Campus, 
| would not be able to live this 
adventure with my husband. 

—Nicole Bianchi 


This means having lunch together before getting Jeff to prac- 
tice in the afternoon, doing coursework toward an undergrad- 
uate degree in organizational leadership until game time, and 
being ready to move at any time. 

“| feel like I’m only gaining by being able to travel and live 
the baseball life,” she says. “I don't feel like I’m missing out on 
anything.” And being able to get her degree while traveling 
with her husband—who could be released from baseball as 
quickly as he is called up—means there's a backup plan for 
both of them. . 

Nicole believes she’s matured and grown intellectually, 
thanks to her online coursework. “I had to teach myself to 
learn in a different way,” she says. “I can recall things that | 
learned online so much better. Sometimes | think businesses 
will look down on me and say, ‘Oh, you went to Penn State, 
but you weren't a traditional student.’ But | believe there are 
benefits: the self-discipline, taking the personal initiative and 
not being spoon-fed.” 

Distance learning is the perfect fit for her for many reasons. 
“Without Penn State World Campus, | would not be able to live 
this adventure with my husband,” she says. “We are on this 
path together, but we can both have things we are working on 
ourselves. World Campus has given me the opportunity to be 
a normal student in a very unusual lifestyle.” // 


Thanks to Penn 
State World 
Campus, Nicole 
Bianchi can earn 
her degree while 
following her 
husband's baseball 
career around the 
country. 


THESE DOCTORS ARE AMONG 


THE BEST 
PLASTIC 


SURGEONS 
IN AMERICA 


Each doctor has been selected 
by Castle Connolly, the nation’s 
leading provider of information on 
top doctors. 


All doctors are board certified 
by the American Board of 
Plastic Surgery (ABPS). 


¥ 


Dr. T. Roderick Hester, Jr. 
Atlanta, GA 


www.TheTopPhysicians.com 


ATLANTA _ 


Foad Nahai, MD 

3200 Downwood Circle 
Atlanta, GA 

404-351-0051 
www.PacesPlasticSurgery.com 


T. Roderick Hester, Jr., MD 
3200 Downwood Circle 

Atlanta, GA 

404-351-0051 
www.PacesPlasticSurgery.com 


SALT LAKE CITY, UT _ 


Renato Saltz, MD 

Salt Lake City Location: 

9445 South Highland Drive 
Park City Location: 

1820 Sidewinder Drive 
888-744-9502 
Www.saltzPlasticSurgery.com 


LOS ANGELES | 


W. Grant Stevens, MD 
4644 Lincoln Boulevard 
Marina Del Rey, CA 
877-289-1522 
www.DrGrantStevens.com 


MIAMI — 
Michael Kelly, MD 
8940 North Kendall Drive 
Miami, FL 
305-595-2969 
www.MiamiPlasticSurgery.com 


DENVER — 


Stacey N. Folk, MD 
4546 East 9th Avenue 
Denver, CO 

303-321-6608 
www.FolkPlasticSurgery.com 


CHICAGO — 


Steven Bloch, MD 
1160 Park Avenue West 
Highland Park, IL 
847-432-0840 
www.BodyByBloch.com 
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THESE DOCTORS ARE AMONG 


T Hi E b E, S i) Board erited 
DOCTORS cress: 


Paul M. Brisson, MD 


160 East 56th Street, New York, NY 
212-813-3632 


Each doctor has SPORTS MEDICINE | 
b included i Jonathan L. Glashow, MD 
een included ina Shoulder, Knee, Arthroscopic Surgery 


“Best Doctors” issue of 737 Park SUNOS NY 


ne www.GlashowMD.com 
Te CARDIO 


Jeffrey S. Borer, MD 

Cardiovascular Medicine and The Howard 

Gilman Institute for Heart Valve Disease 

SUNY Downstate Medical Center, Brooklyn & NY, NY 
212-289-7777 www.GilmanHeartValve.us 
Heart Valve Society of America 
www.HeartValveSocietyOfAmerica.org 


Robert M. Bernstein, MD 

Center for Hair Restoration 

Dr, Paul M. Brisson 110 East 55th Street, New York, NY 
Spine Surgery : 212-826-2400 
www.BernsteinMedical.com 


PLASTIC St IER 
John E. Sherman, MD 
1016 Fifth Avenue, New York, NY 
212-535-2300 
www.shermanPlasticSurgery.com 


HAND SURGERY | 
Mark E, Pruzansky, MD 
Hand, Wrist & Elbow Surgery, Sports Injuries 
975 Park Avenue, New York, NY 
212-249-8700 


Doctors chosen for | 
SAAS, www.HandSport.us 
New York magazine’s 


“Best Doctors” issues 


were selected by Castle 
Connolly Medical Ltd., SURGICAL ONCOLOGY _ 
the nation’s leading Ronald S. Chamberlain, MD 
provider of information Liver, Pancreas and Cancer Surgery 
on top doctors Saint Barnabas Medical Center 
94 Old Short Hills Road, Livingston, NJ 
973-322-5195 
www.saintBarnabas.com 


www.TheTopPhysicians.com 
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Alexandria, VA /DC Area 


RTs Restaurant 

3804 Mt. Vernon Avenue 703.684.6010 
Spectacular Seafood, Creole & Cajun. 
Washingtonian Magazine's Top 100 - 14 years in 
arow! www.rtsrestaurant.net 

The Wharf 

119 King Street 703.836.2836 

Old Town Alexandria's Original Seafood Restaurant 
"Now Better Than Ever’. 
www.wharfrestaurant.com 


Atlanta, GA 

Ray's In The City 

240 Peachtree Street 404.524.9224 

Fresh Seafood, Premium Steaks and Fine Wine, 
Sushi & Oyster Bar www.raysrestaurants.com 


Atlanta / Sandy Springs, GA 
Ray's on the River 

6700 Powers Ferry Road 770-955-1187 

Zagat Excellent Rating. 

2009 Wine Spectator Award of Excellence. 

Most Upscale Seafood Restaurant-Consumer 
Choice Award www.raysrestaurants.com 


Boston, MA 

Daily Catch 

Two Northern Avenue 617.772.4400 

Fan Pier Boston Seaport 

323 Hanover Street 617.523.8567 

411 Harvard Street 617.734.2700 

Zagat - “Top Italian”, “Seafood with Italian Zest.” 
www.dailycatch.com . 


S.W. Ft. Lauderdale, FL 
Tropical Acres 

2500 Griffin Road 954.761.1744 
Where seafood reigns supreme. 

"A reputation you can taste". 


Indianapolis, IN 

Dunaway’s Palazzo Ossigeno 

351 South East Street 317.638.7663 
Wine Spectator Best Award of Excellence. 
Rooftop dining-weather permitting / live 
entertainment-Thurs. & Fri. /Comp Limo 
Services. www.dunaways.com 


La Jolla, CA 


CrabCatcher Restaurant & Seaside Grill 

1298 Prospect Street 858.454.9587 

Set high on a cliff overlooking the most spectacular 
ocean view in La Jolla. Fresh seafood is our specialty; 
the exciting flavors of California and the Pacific Rim 
our inspiration. www.crabcatcher.com 


Milwaukee, WI 

Rip Tide Seafood Bar & Grill 

649 East Erie Street 414.271.8433 

Casual fun, fresh seafood. Located in the heart 
of Milwaukee. www.geiriptide.com 


Mobile, AL 

Felix's Fish Camp Grill 

1530 Battleship Pkwy. 251.626.6710 

A must visit offering absolutely mouth-watering 
fresh fish right off the boat daily! Our location 

offers the best panoramic views of Mobile Bay. 
Serving lunch, dinner and spectacular sunsets. 
www.felixsfishcamp.com 


BEST SEAFOOD” 


T A UD 


NooE 


Monterey, CA 
Old Fisherman’s Grotto - Fisherman’s Wharf 
39 Wharf #1 831.375.4604 
www. oldfishermansgrotto.com 
2007 Award of Distinction - Wine 
2007 Best Seafood Restaurant 
The Fish Hopper Seafood & Steaks - Cannery Row 
700 Cannery Row - 831.372.8543 
www.fishhopper.com 

Experience the beauty of the Pacific Ocean combined 
with world class dining on Historic Cannery Row 
Naples, FL 

Randy's Fish Market Restaurant 

10395 Tamiami Trail North 239.593.5555 


Relaxed Ambience, Fresh Local Seafood, Famous 
Key Lime Pie, www.randystishmarketrestaurant.com 


Palm Beach Gardens, FL 


Noche 

2401 PGA Boulevard 561.472.7900 
www.nochepalmbeach.com 

Fabulous Fresh Sushi, Seafood and Tapas. Be there for the 
transformation from a fine dining experience to Palm Beach's 
#1 Nightlife hotspot with music and dancing. 


Salt Lake City/Holladay, UT 
Franck’S 

6263 S. Holladay Blvd. 801.274.6264 

Wine Spectator Award of Excellence. Voted Best Chef 
2007 Salt Lake City. Chef Franck Piessel showcases his 
global experience with an accent on fresh seafood and 
incorporates foods he loves from all over the world. 
www. francksfood.com 


Santa Monica/Santa Barbara, CA 
Enterprise Fish Company 

174 Kinney Street, Santa Monica 310.392.8366 

225 State Street, Santa Barbara 805.962.3313 

In an historic setting, the freshest fish is served. A stones 
throw from the waterfront. Patrons can watch and smell 
their meals come to life, grilled to order over mesquite 
flames. www.enterprisefishco.com 


San Diego, CA 

Blue Point Coastal Cuisine 

565 Fifth Avenue 619.233.6623 

#k%%* Voted San Diego's Best Seafood. Short walk 
from Convention Center in downtown’s famous 
Gaslamp Quarter. www.bluepointsd.com 


South Beach-Ft. Lauderdale, FL 
Café del Mar 

213 S. Fort Lauderdale Beach Blvd. 954.767.8233 

“A treasure among restaurants”, Café del Mar features 
the finest and freshest seafood in a spectacular ocean- 
front setting. www.cafedelmarfl.com 

Tampa Bay, FL 

Island Way Grill 

20 Island Way, Clearwater Beach, FL 727.461.6617 
On the intercoastal waterway. 

Best of Wine Spectator Award of Excellence. 
www.islandwaygrill.com 

Salt Rock Grill 

1935 Gulf Boulevard, Indian Shores, FL 727.593.7625 
On the intercoastal waterway. 

Waterfront Dining from our Tiki Deck. 

www. saltrockgrill.com 

Marlin Darlin Grill 

2819 West Bay Drive, Belleair Bluffs, FL 727.584.1700 
Located just East of the Belleair Beach Causeway - 
Voted best new Restaurant for 2007. 

Virginia Beach, VA 

Lynnhaven Fish House Restaurant 

2350 Starfish Road 757.481.0003 

Overlooking the Chesapeake Bay. "Best of the Beach" 
last 16 years. www.lynnhavenfishhouse.net 


WorldsBestSeafood.com 


Enthusiast 


Seafood Restaurants for Seafood Lovers 


Bloomberg 
bloomberg.com | TELEVISION 


©2009 Bloomberg L.P. All rights reserved, 


8PM & 10PM ET WEEKNIGHTS 


We Buy Used 
Cell Phones 


& pay § for each 
up to phone! 

Some phones have no value. See current purchase price list 
for individual model prices at www.pacebutler.com 


1. Collect inactive cell phones. 

2. Box cell phone handsets 
and batteries only. (No accessories, chargers, etc) 

3. Ship FREE (with prepaid label) 

4. We will sort the different models and 

send your check within 4 days! 


PeYa- butlers 


corporation 


PaceButler Corporation 
13915 Harvey Ave. Edmond, Oklahoma 73013 


www.pacebutler.com 
email: phone@pacebutler.com 


1-800-248-5360 - (405) 755-3131 


Sell your unwanted or broken 
jewelry & goldtoday 


susNIS 


a's 


clearwater beach, fl a 
Istand Way Grill . 
20 Island Way, Clearwater Beach, FL 

+ 727.461.6617 


* www.islandwaygrill.com 
On the intercoastal waterway, Best of Wine Spectator Award of Excellence. 


denver / aurora / englewood, co 
Sonoda Sushi 

3108 S, Parker Road, Aurora, CO * 303.337.3800 

1620 Market Street, Denver, CO » 303.595.9500 

550 Broadway, Denver, CO « 303.991.1000 

9623 E. County Line Road, Englewood, CO + 303.708.8800 


ft. myers, fl 

Origami 

13300-41 S. Cleveland Avenue « 239.482.2126 
Southeast’s Premier Place for Fine Japanese Cuisine. 


hollywood, ca 

Geisha House 

6633 Hollywood Blvd. « 323.460.6300 « www.dolcegroup.com 

Taking a cue from Japan's popular sake bars and traditional geisha houses 
of entertainment, this modern Japanese restaurant/sushi bar and sake lounge 
caters to the hip California crowd. 


downtown los angeles 

Takami” Restaurant & Elevate” Lounge 

811 Wilshire Blvd., 21st Fl. Penthouse « 213.236.9600 

* www.takamisushi.com / *www.elevatelounge.com 

Voted the best view in LA! Enjoy fine Japanese dining, indoor or out, 21 
floors above Downtown’ Financial District. 


memphis, tn 

Sekisui Japanese Restaurants 

7 Memphis Locations * 866.999.0001 » www.sekisuiusa.com 
Authentic Japanese Cuisine and Award Winning Sushi. 


Bluefin 

135 South Main Street « 901.528.1010 * www.bluefinmemphis.com 
Edge Cuisine, Sushi Lounge. 

Dish 

948 South Cooper Street » 901.276.0002 * www.dishmemphis.com 
Tapas Bar, Sushi Lounge. 

Sekisui Pacific Rim 

4724 Poplar Avenue « 901.767.7770 « www.sprusa.com 

Sushi Bistro and Beyond. 


new orleans 

Sake Café Uptown 

2830 Magazine Street « 504.894.0033 

Rated “#1 Japanese Restaurant in New Orleans"—Zagat & *&4%* by NARA 
Wine Spectator Award of Excellence 2005 


orlando 

Ran-Getsu of Tokyo 

8400 International Drive » 407.345.0044 = www.rangetsu.com 
Dedicated to Serving the Best Sushi since 1986. 


palm beach gardens, fl 

Noche 

2401 PGA Boulevard * 561.472.7900 
www.nochepalmbeach.com 

Fabulous Fresh Sushi & Seafood - transforms to Palm 
Beach's #1 Nightlife spot with music and dancing. 


“Sushi Restaurants for Sushi Lovers” 


Info 1-800-448-7544 


“The brilliance of the sterling silver 
setting pairs nicely with the superior 


. 


fire of the DiamondAura’ in the Stauer 


The Fifth C? 


3-Stone Classique Ring” 


— JAMES T. Fent, Stauer 


GIA Graduate Gemologist 


Receive these scintillating 
phindhdaura’ Classique 
+” sterling silver stud 

earrings | REE! 


Read details below 


Cut, Color, Carat, Clarity...Chemistry? 


scientist can create more beauty 

and romance than Mother Nature? 
The laboratories at DiamondAura® 
were created with one mission in mind: 
Create brilliant cut jewelry that allows 
everyone to experience more clarity, more 
scintillation and larger carat weights 
than they have ever experienced. So, 
we've taken 2 '% carats of our lab-created 
DiamondAura’® and set them in the most 
classic setting—the result is our most 
stunning, fiery, faceted design 
yet! In purely scientific measurement 
terms, the refractory index of the 
DiamondAura is very high, and the 
color dispersion is actually superior 
to mined diamonds. 

Perfection from the laboratory. 
We named our brilliant cut stones 
DiamondAura, because, “they dazzle 
just like natural diamonds but without 
the outrageous cost.” We will not bore 


I Ss it possible that the mind of a 


Place one of your own rings on top of one of the Your ring 


circle diagrams. Your ring size is the circle that 
matches the inside diameter of your ring. If your 
ring falls between sizes, order the next larger size. 


COMPARE For YOurSELE AT 2 ¥2 CARATS 
Mined Flawless 
Diamond 
Hardness Cuts Glass 
Cut (58 facets) Brilliant 
Color “D” Colorless 
Dispersion/Fire 0.044 


$60,000+ 


2% c.t.w. ring 


you with the incredible details of the 
scientific process, but will only say that 
it involves the use of rare minerals heated 
to an incredibly high temperature of 
nearly 5000°R. This can only be accom- 
plished inside some very modern and - 
expensive laboratory equipment. After 
several additional steps, scientists finally 
created a clear marvel that looks even 
better than the vast majority of mined 
diamonds. According to the book Jewelry 
and Gems-the Buying Guide, the 
technique used in DiamondAura 
offers, “The best diamond 
simulation to date, and even 
some jewelers have mistaken 
these stones for mined diamonds.” 
The 4 C’s. Our DiamondAura 
| 3-Stone Classique Ring retains 
| every jeweler’s specification: 
f} color, clarity, cut, and carat 
"| weight. The transparent color 
and clarity of DiamondAura 


emulate the most perfect diamonds—D 
Flawless, and both are so hard they will 
cut glass. The brilliant cut maximizes the 
fire and radiance of the stone so that the 
light disperses into an exquisite rainbow 
of colors. 

Rock solid guarantee. This .925 
sterling silver ring is prong-set with a 
1 % carat DiamondAura round brilliant 
in the center, showcased between two 
DiamondAura round brilliants of % 
carats each. Adding to your 4 C’s, we 
will include the DiamondAura stud 
earrings for FREE! Try the DiamondAura 
3-Stone Classique Ring for 30 days. If 
for any reason you are not satisfied with 
your purchase, simply return it to us for 
a full refund of the purchase price and 
keep the stud earrings as our gift. 


Not Available in Stores 
DiamondAura® 3-Stone Classique Ring 
C Me c.t.w) ° $145+ sen 

SE stud earrings with purchase of 
Clase Ring—a 95 value! 


Available in ring sizes 5-10 
Call to order toll-free, 24 hours a day, 7 days a week. 


1-888-201-7095 
Please mention this code when you call. 


14101 Southcross Drive W., 
Stauer 


Dept. DAR642-02, 
Heritage or Ant @ Scwxct Burnsville, Minnesota 55337 


WWW.BESTAMERICANSTEAKHOUSES.COM 


alexandria / wash. dc area 
The Warchouse Bar and Grill 


214 King Street, Alexandria, VA 

© 703.683.6868 

ww w.warchousebarandgrill.com 
as Best Steak and T he Freshest 


ann arbor, mi 

Weber’s Restaurant & Hotel 
3050 Jackson Avenue 

Near the University of Michigan 

* 734.665.3636 
www.webersinn.com 

Ann Arhor’s Landmark Restaurant in 
business for 70 years featuring the area’ 
finest prime vib, steaks and seafood 

ine irelaxed upscale design. 


atlanta / alpharetta, ga 
Ray's Killer Creek 

1700 Mansell Road 

* 770.649.0064 

WWW. raysrestaurants.com 

2009 Wine Spectator Award of 
Excellence, Zagat Excellent Rating, 
Serving Prime Steaks and Fresh 
Seatood. 


cincinnati, oh 

Jeff Ruby’s Steakhouse 

700 Walnut Street 

#513-784-1200 

wwwiclfruby.com 

Enjoy hand-selected steaks dry-aged 
on the premises, an extensive wine 
list and live music nightly, Zagat 
sinatra would have loved 


said, * 
this pla 


d.c., Washington 
Bobby Van's Steakhouse 
809 15th Street NW 

@ 202.589.0060 

Bobby Van's Grill 

1201 New York Avenue 

# 202.589.1504 
www.bobbyyans.com 


Voted by Washington Magazine 


"Best Porterhouse in Washington, DC" 


for 4 years. Four year recipient of 
Wi ine Spectator Award” 


indianapolis, in 
Dunaway's Palazzo Ossigeno 
351 South East Street 

* 317.638.7663 
www.dunaways.com 

Wine Spectator Best Award of 
Excellence. Rooftop dining- 
weather permitting / live- 
entertainment - Thurs. & Fri. / 
Comp Limo Services. 


jacksonville, fl 


Benny’s Steak and Seafood 
2 Independent Drive #175 
* 904.301.1014 
www.bennyssteakandseafood.com 
Located at the Jacksonville Landing 
(downtown). Exceptional:-food and 
the most beautiful outdoor and indoor 
dining experience along the St. 
Johns River. 
las vegas, nv 
Pampas Brazilian 
Steakhouse and Grille 
3663 Las Viges Boulevard 

702.737.4748 
www rpampasiisa com 
Dine at your own pace. Imbibe to your 
heart's content. Sizzling skewers brought 
to your table in a seemingly endless parade 
of delicious offerings. Sit back, relax and 
enjoy the "Ultimate Dining Experience" 
at Pampas Brazilian Grille. Mountains of 
fresh salad, starters and sides plus the 
finest spit roasted meats available. 


memphis, tn area 

Mesquite Chop House 

88 Union Avenue, Downtown Memphis, TN 
901.527.5337 

5950 Getwell Road, Southhaven, MS 

662.890.2467 

www.mesquitechophouse.com 

Mesquite Chop House offers prime 

steak and seafood with superb service 

in a business casual setting, 


milwaukee, wi 

Carneyor Restaurant 

724 North Milwaukee Street 

* 414.223.2200 

www.camevorcom 

Milwaukee's Premier Prime Steakhouse, 
featuring prime, wer and dry aged steaks, 
imported and domestic Kobe beef, fresh 
seafood, and over 400 selections of wine. 
Wine Spectator Best Awa ard of E xcellence. 


minneapolis, mn area 


Jax 
1928 University Avenue, NE. 


Kozy’s Steaks & Seafood 

3220 Galleria-Edina 

* 952.224.5866 
www.kozyssteaksandscafood.com 

JAX Family owned since 1933. The Kozlak 
family is proud to serve the finest certified 
Angus Beef steaks, prime rib, and freshest 
seafood in town. Kozy’s Sreaks & Seafood 
is the second Kozlak restaurant located in 
the Galleria, Edina, Mn. 


"INDEPENDENTLY OWNED AND DEDICATED TO SERVE ONLY THE BEST" 


new york, ny 

Uncle Jack's Steakhouse 

44 West 56th Street (Between 5th & 6th Ave.) 
* 212.245.1550 

440 Ninth Avenue (and 34th Street) 

* 212.244.0005 

39-40 Bell Blud. (Bayside, Queens) 

* 718.229.1100 

www.unclejacks.com 

Licensed purveyor of USDA Prime, 
Dry-aged Beef, Kobe Beef, Australian 
Lobster and Superb Seafood. Rated 
Excellent” by Zagat, Wine Spectator 
Award and 5 Star Diamond Award. 


sw ft. lauderdale, fl 
Tropical Acres 

2500 Griffin Road * 954.761.1744 
www.tropical-acres.com 

Steaks aged and cut on premises— 
charbroiled to perfection on an 

open hearth. "A Reputation You 

Cc an” ‘ami ned since 1949. 


salt lake city, ut / denver, co / 
ft. collins, co 

Rodizio Grill 

600 S. 700 E. Trolley Sq., Salt Lake City 

* 801.220.0500 

ynkoop, Denver * 303.294.9277 
Jefferson St., Ft. Collins ¢ 970.482.3103 


san francisco, ca 
House of Prime Rib 


1906 Van Ness Avenue * 415.885.4605 
wwwehouscofprimerib.ypguides.net/ 
Full Bar, Fresh Fish, Serving until 10pm. 
“We do one thing and we do it 
exceptionally well”. 


hyde park 

prime steakhouse 

Nationally Ranked, Zagat Rated, Wine 
Spectator’s Award of Excellence and; One 
of America’s Best Steakhouses featuring aged 
steaks, chops and fresh fish. 

www. HydePark Restaurants.com 

Qhio: 

6630 Frantz Road 

Dublin, OH * 614.717.2828 

$69 North High Street (Downtown) 
Columbus, OH e 614.224.2204 

26300 Chagrin Boulevard 

Cleveland, OH e 216.464.0688 


247 North Shore Drive (N. Shove) 
Pittsburgh, PA * 412.222.4014 
Florida: 


100.N. Atlantic Avenue 

(At Hilton Ocean Walk Village) 
Daytona Beach, FL * 386.226.9844 
35 South Lemon Avenue (Downtown) 
Sarasota, FL * 941.366.7788 


Info 1-800-448-7544 


FREE Members 


across Europe, the USA and Canada who are all Enjoying Fun Shopping and Saving Big Money 


“™ 
where prices get lower witifevery bid 


DubLi Reverse Auctions is a New Way to Shop Online, where you can 


save up to 98% on hundreds of NEW top-quality brand name products. 


In Reverse Auctions, the sales price goes down, not up like in normal 
auctions, and it keeps going down until the product is bought. 


[MINI COOPER s 


~~ 


Buy brand new products at exceptionally low prices, such as: 


@ A$565 Panasonic Viera 32’LCD TV for only $75 = Save 86% 

© A$1,179 Apple iMac 20” Computer for only $124 = Save 89% 

@ A $373 Sony Playstation 3 80GB for only $80 = Save 78% 

® A$1,949 Nikon D300 DX Digital Camera for only $29 = Save 98% 


at both the DubLi Reverse Auctions and the DubLi Rewards Shopping Mall 


- = 


Over MOU Stones + Deer DEE PORTED Rebs 
DubLi Rewards Shopping Mall has over 7000 Major Brand Name Stores 
online with millions of products, where you can save up to 60% and 
earn up to 20% in Cash Rebates on each purchase. Shop at all the 
major online popular stores including the following: 


LIMC BARNESSNOBLE 


sR 
oe ¥! DELL 


Office DEPOT | 
wovsipus ot, 
ila Persmarr Ty-MaDK 


Wizextyreena WALMART 


PLUS: The DubLi Rewards Shopping Mall is where you can get up 
to 60% off at over 8,500 local restaurants nationwide in the USA 
+ get up to 50% off prescriptions at every drug store + get up to 
40% off your medical, dental and vision services, plus many other 
valuable services and exciting benefits. 


Your DubLi Membership is FREE, Fast & Easy. 
Register Online Now and 
Start Your Fun Shopping Today! 


www.EnjoyFunShopping.com 


Copyright © 2009 Millionaire Marketing Inc. All Rights Reserved, 


The so called “experts” have been wrong all these years. The 
length of a cardio workout depends on the level of oxygen 
consumption during the activity. 


Walking consumes only 7 milliliters of oxygen per kg of 
bodyweight per minute (7 ml oxygen consumption / kg / min) and 
therefore must be done at least for 85 minutes to get an adequate 
cardio workout. Jogging produces 14 ml/kg / min and therefore 
only requires 35 minutes. Running at 6.5 miles per hour requires 
only 12 minutes and running at 4 minute mile speed requires only 
3 minutes. 


Our ROM machine is so designed that it will give anyone from 


age 10 to 100 an excellent cardio workout in only 4 minutes. The 
next complaint from people is usually the $14,615 price. It turns 
out that the ROM is the least expensive exercise by a wide 
margin. 


Find out for yourself at www.PleaseDoTheMath.com. We have 
sold over 4800 ROM machines factory direct from our 82,000 sq. 
ft. factory in North Hollywood, CA. 


Over 90% of our machines go to private homes, the rest to 
commercial uses such as gyms, doctor offices, military 
installations, and offices for the employees to use. Comes fully 
assembled, ready to use. 


RENT A ROM FOR 30 DAYS. RENTAL APPLIES TO PURCHASE. 


PROUDLY MADE IN THE U.S.A. SINCE 1990 


-» Modern CAD CAM 
15 ton to 2,200 ton 
» Mold Fill Analysis 
_ * Prototypes/Models within 2 weeks 
» Full Engineering and QC Staff 

_* No Job Too Small 


_ » Welcome Existing Jobs to Quote 


» Hot Stamping 
» Sonic Welding 


Our firm is seeking new projects! We 

| are willing to amortize tooling over 
q production run, and offer no charge 

a for tooling on high production runs. 

| Nominal terms for parts is net 60. We 

offer the best prices and great service! 
, 


ROMFAB, 8137 Lankershim Bivd., North Hollywood, CA 91605 e Fax: (818) 301-0319 ¢ Email: sales@FastWorkout.com 


The typical ROM purchaser 


goes through several stages: 


4 


wo 


- 


a 


oa 


10. 


. Total disbelief that the ROM can 


do all this in only 4 minutes. 


. Rhetorical (and sometimes hostile) 


questioning and ridicule. 


. Reading the ROM literature and 


reluctantly understanding it. 
Taking a leap of faith and renting 
a ROM for 30 days. 


. Being highly impressed by the results 


and purchasing a ROM. 


. Becoming a ROM enthusiast and 


trying to persuade friends. 

Being ignored and ridiculed by the 
friends who think you've lost your mind. 
After a year of using the ROM your 
friends admiring your good shape. 

You telling them (again) that you only 
exercise those 4 minutes per day. 
Those friends reluctantly renting the 
ROM for a 30 day trial. Then the above 
cycle repeats from point 5 on down. 


The more we tell people about 
the ROM the less they believe it. 
From 4 minutes on the ROM you get the 
same results as from 20 to 45 minutes of 
aerobic exercise (jogging, running, etc.) for 
cardio and respiratory benefits, plus 45 
minutes weight training for muscle tone 
and strength, plus 20 minutes stretching 
exercise for limberness and flexibility. 


VWUITD ) 


f COG@rK: 


THE TOTAL MANUFACTURING SOLUTION 


INC. 


{{3 Railroad St., Elroy WI 53929 ® www.NTMusa.com 
email ntm@centurytel.net phone (G08) 462-5066 
fax (608) 462-8950 
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SUJEET DESAI 


me TRAVELER 


DO YOU HAVE A STORY? |! play six instruments 
TELL US AT NDSS.ORG/STORIES | !vevisited eleven countries. 
rs ERE ES my | Ve traveled to thifty-two states 
and been honored by The President of Singapore 
I've met Oprah, been featured in TIME® magazine — 
and performed on the clarinet before 14,000 people. 
| have Down syndrome and this is my great story. 


Anaheim, CA 
Anaheim Whitehouse 

887 South Anaheim Blvd 714.772.1381 

Wine Spectator Award of Excellence, DiRona Since 


1988 + Zagat Rated Excellent Northern Italian 
www.anaheimwhitehouse.com 


Atlanta, GA - Midtown 

Enoteca Carbonari 

710 Peachtree Street NE 404.810.9110 

Featuring organic wood-fired grilled meats and 

fish, home-made pastas, cured Italian meats and 
artisanal cheeses. Enoteca Carbonari was voted “Best 
Italian Restaurant” by Atlanta magazine and “Best of 
2007” for its extensive wine list. Corporate and 
private events available. www.enotecacarbonari.com 


Baraonda Caffe Italiano 
710 Peachtree Street NE 404.879.9962 


Featuring antipasti, wood-brick oven pizza and 
pasta dishes for lunch and dinner with a great 
selection of wines and outdoor dining. Making both 
ATL magazine’s 101 favorite and AJC “Top 50 
Restaurants” five years in a row. Best of City Search 
2007. Zagat rated. www.baraondaatlanta.com 


Boston/Foxborough, MA 
Davio’s Northern Italian Steakhouse 
Boston: 75 Arlington Street 617.357.4810 
Foxborough: Patriot Place D-1 508.339.4810 


This fine dining Boston institution with its dedicated 
staff, is the perfect combination of Northern Italian 
cuisine and prime, all natural steaks. Enjoy an 
exceptional wine list, open kitchen and in-house 
bakery. www.davios.com. 


Dallas, TX - Dallas North 


Mi Piaci - Dallas North 

14854 Montfort Drive, Dallas, TX 972.934.8424 
Established in 1991, Mi Piaci is Italian for “it 
pleases me,” serving authentic award winning 
Northern Italian cuisine that has been recognized as 
one of the “nations best restaurants.” Pure classic 
Italian flavors and an all Italian wine list. 

Wine Spectator Award of Excellence Since 1996. 
www.mipiaci-dallas.com 


Farmington Hills/ 
Metro Detroit, MI 
Ristorante Café Cortina 


30715 W 10 Mile Road 248.474.3033 

Wine Spectator Award of Excellence. This hidden gem 
offers a seasonal garden, exquisite patio and private 
rooms for occasions, romantic fireside dining and the 
purest of Northern Italian cuisine. One of Michigan’s 


best kept secrets is no longer a secret. 


www.cafecortina.com 


www.bestofthebestitalian.com 


Ft. Lauderdale, FL 

Casa D'Angelo 

Sunrise Square Plaza, 1201 N. Federal Hwy. 
954.564.1234 

Wine Spectator Award of Excellence. Zagat America’s 
Top Restaurants. Rated as not only one of the best 
Italian restaurants in Florida, Casa D'Angelo has also 
been recognized as one of America’s finest Italian 
restaurants. www.casa-d-angelo.com 


Jacksonville, FL 

La Cena 

211 North Laura Street 904.633.9255 
Chef-owned featuring home-made pasta, 
veal chops, local fish, northern shellfish, and 
unusual Italian wine. Conveniently located 
Downtown. 


Las Vegas, NV 

Mimmo Ferraro’s 

5900 W. Flamingo Road 702.364.5300 

Just 2.5 miles from the Bellagio Hotel. Chef Owner. 
Best of the Best Wine List Award - Wine Spectator, 
DiRoNa and 5 Star Diamond Award. Chicago's 
favorite Las Vegas Italian Restaurant. 
www.ferraroslasvegas.com 


Los Angeles/Santa Monica, CA 


Lago Ristorante Italiano 

231 Arizona Avenue 310.451.3525 

“Don’t miss the Ossobuco alla Milanese”-Gourmet 
“There’s no better place to people-watch than at the 
outdoor patio”-Frommers. Wine Spectator Award 
of Excellence. 


Milwaukee, WI 

The Pasta Tree 

1503 N. Farwell Avenue 414.276.8867 

Voted Milwaukee’s Best Italian and Most Romantic 
Restaurant. Celebrating our 27th year in business. 
Zagat Rated. www.foodspot.com/thepastatree 


Best of the Best 


TALIAN 


STAURANTS 


ie 


i 


es ~~ Info 1-800-448-75 


New York City, NY - Little Italy 
Grotta Azzurra 

177 Mulberry Street, Little Italy 212.925.8775 

The finest Italian cuisine in this prestigious 100 year 
old restaurant featuring tin ceilings, ornate wooden 
moldings, an antique mahogany bar and climate 
controlled wine cave featuring 1600 bottles of vintage 
wines with a private VIP entrance. 
www.grottaazzurrany.com 


Orlando, FL - Disney 

Christini’s 

7600 Dr. Phillips Boulevard 407.345.8770 

“A treasure among restaurants’-Zagat review Fine 
Dining Hall of Fame-Nation’s Restaurant News 
www.christinis.com 


Orlando/Maitland, FL 


Antonio’s La Fiamma 

611 S. Orlando Avenue, Maitland 407.645.5523 
Or our Celebration Location near Disney World: 

691 Front St., Suite 110, Celebration 407.566.2233 


Zagat, Top Italian - Excellent Rating, Orlando 
Magazine Best Italian. www.antoniosonline.com 


Palm Beach Gardens, FL 


Carmine’s La Trattoria 
2401 PGA Blvd., Suite 172 561.775.0105 


The ultimate in Italian inspired atmosphere offering 
waterside dining, serving traditional Old World 
recipes using only the freshest ingredients. 
www.carmines.com 


Philadelphia, PA 

Davio’s Northern Italian Restaurant 

111 South 17th Street 215.563.4810 

This fine dining Philadelphia institution, with its 
dedicated staff, is the perfect combination of 
Northern Italian cuisine and prime, all natural 
steaks. Enjoy an exceptional wine list and in-house 
bakery. www.davios.com 


Salt Lake City, UT 
Tuscany 
2832 E. 6200 South 801.277.9919 


Wine Spectator's Award of Excellence 1998-2007. 
Consistently One of America's Top Restaurants. 
Zagat rated "One of the Top 1,000 Italian 
Restaurants in America.” www.tuscanyslc.com 


Tampa, FL 

Donatello 

232 North Dale Mabry 813.875.6660 

Four Star Restaurant serving Northern Italian 
Cuisine since 1984. Based on 2 Strong principles ~ 
quality and tradition. Wine Spectator Award of 
Excellence. Zagat—"America’s Top Italian 
Restaurants”. www.donatellorestaurant.com 


Sky's the Limit // 


Who: Flight attendant Patricia Johnson 
Base: Atlanta SALUTES 


The Story: When Patricia 
Johnson's doctor called 

in July 2008 saying her 
yearly mammogram = , 

showed something in \ ee 4 

her left breast, Johnson, pl30 IN-FLIGHT 
55, couldn't believe it. The 

stage-four cancer had spread from her ENTE RTA | N M E NT 
left breast into her lymph nodes, spine Whether you're planning to 
and left hip. Married for 28 years and watch a movie or not, get the 
the mother of two sons, Johnson found entertainment scoop. 
strength in her family and friends. Her 4 

granddaughter, Charlese, was her ulti- 2 ~ 
mate inspiration. In March 2009, she had Ty 

a lumpectomy and is now cancer-free. = p138 
Today, Johnson is a tireless advocate for gre = . 

mammograms and early detection. To DRIN KS & EATS 
help raise money for the cause, she deco- Hungry? Check out our food 


rates bras and sells them, with all profits ri sr © ff <n and beverage options to 
going to the Breast Cancer Society. = q YR Satisfy your cravings. 
Who: Flight attendant cig 33 
ReBeeedneln at pL56 GAMES 
Base: Atlanta Get your pencils sharpened 
The Story: at age 27 Rebeca | ee 
Liggin, a newlywed, discovered a for thaikids 
lump in her breast during a doctor's 3 Fi ’ 
visit. She underwent a lumpectomy, : 
chemotherapy and radiation. She beat the Ss, 
cancer, but the aggressive treatment left § ue: Mi aS) You wouldn't immediately know that Mel's Bracelet—a colorful 
her infertile and crushed her dreams of OG 1G, j zy beaded bracelet—supports a very personal and worthy cause, 
having children. A new dream was real- =) Mel Simmons was a Delta flight attendant who was diagnosed 
ized, however, when the couple adopted _— aN with breast cancer in 2000. After a friend gave her bracelets brought 
Gs & back from a trip to Istanbul, Simmons became known for giving them 


two sons. Unfortunately, the cancer struck & 
aie Fac CeO Sa rial fe Ggqe away to fellow patients and oncology nurses to spread a little cheer, 
stay strong for Heer Today Heel She passed away in 2005, but her legacy lives on with the Friends of Mel 
is cancer-free and her story was recently Foundation, which raises money for cancer research education and support by selling the 
told on TBS’ Movie & A Makeover, where bracelets. This month, customers can buy the bracelets on Delta Air Lines international 
she wore her “flying pink” Delta T-shirt. flights that sell duty-free items. The foundation has raised nearly $4 million since it 


began in 2006. $15. friendsofmel.org 


¢ Los Cabos 

¢ Budapest 

* Taipei 

¢ Puerto Plata 
¢ St. Kitts 
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Revenge of the Fallen 


Shia LaBeouf and Megan Fox star in the 
action-packed Transformers: Revenge of the 
Fallen available on Delta on. Demand. 


1 *) Delta's boarding music is available via iTunes. Enter “iMix” in the 
I: eT U S a nte Tt a l ial you iTunes Store search bar, then select “iMix” under the “Related” 
on header, Enter "Delta Tunes” in the iMix search bar.” 


*iTunes/iMix is a registered service mark of Apple, Inc. 


BOARDING MUSIC 


We've created a rotation of great music to listen to as you settle in for 
your flight. Here are the artists and songs featured in October: 


Beautiful World 


Mutlu f. Amos Lee Anakelly Maia Sharp 
Make It There Under My Thumb Unbreakable 


// // 
// // 


© rricing for all your entertainment options is available via 
your personal in-seat monitor. For additional information, 
select the on-screen help menu or ask your flight attendant. 


HEADSETS Economy cabin (of course, Sam & Ruby Wilco f. Feist The Local 
International you can always use This | Know You and | Miss You the Most 


Flights our own headset for 
Ueeers ? free) Jack Johnson Ingrid Michaelson Leona Lewis 
are comoll- : Go On Maybe Better in Time 
mentary for FEEDBACK Dido _ Jason Mraz 
all customers, Comments? Sug- Quiet Times Make It Mine 
Noise- gestions? We'd Jim Brickman f. 
canceling love to hear from Adam Crossley rowing up in Hawaii, 
headsets are you! E-mail feedback Beautiful World Jack Johnson chased waves 
provided in the to entertainment@ Kate Earl as a kid and was a cham- 
BusinessElite® cabin. delta.com. Please know Meigs at pion surfer on the professional 
that while we do read ay circuit. He started playing the 
Within the United States* — everything, we are unable to Zero7 guitar at age 14, and honed his 
Heatsesare complimentary personaly respond toevery | | Warm Soun ee ae 
nthe First Class cabin and MESSABe due to the volume John Mayer college, he turned his full attention to singing and 
are available for $2 in the of mail received. | Dont Trust Myself songwriting. His 2008 album, Sleep Through the 


(With Loving You) Static, went platinum in five weeks. 


*Includes Puerto Rico and the US. Virgin Islands 
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Delta on Demand / 


It's time to relax and enjoy all that Delta on De- 
mand has to offer. Watch, listen or play—choose 
from movies, music, HBO*, TV and games—all 
available at your fingertips. 
Bonus: Check out the 
real-time moving map 

to see how far 

you have to go, 


Ready? Let's 
have some fun! 


*Note: HBO is available on all B777, B767, B757 and 8737 aircraft that feature Delta 
on Demand. HBO content is not complimentary in the Economy cabin. Satellite TV 
service is not available on flights outside the continental United States. The signal may 
be lost during inclement weather and while the aircraft is banking. Delta Air Lines is not 
responsible for interruptions of service that are beyond our control, including, but not 
limited to, acts of nature, power failure or any other cause. Programming is subject to 
aircraft and schedule changes. 


Please be 
considerate of the 
passenger in front of 
you and touch the screen 
gently—a light tap 
of your fingernail 
works best. 


*) Entertainment is complimentary in the BusinessElite® and First 


Class cabins, and for customers in the Economy cabin on inter- 
national and transoceanic flights. 


AVAILABILITY/ 

Delta on Demand is available on all 
A330 and B777 aircraft and select 
B737, B747, B757 and B767 aircraft. 
Digital media loading takes place 
between the 25th and 5th of each 
month. As a result, you may notice 
that new movies are available prior 
to the start of the new month, while 
some prior month's movies may 
carry over into the new month. 


CONTENT/ 

Audio and video content featured on 
Delta on Demand is unedited. 
Discretion is advised. 


READING LIGHT & 
ATTENDANT CALL / 
Press the button on the right side 
of your screen to access your 
reading light or to call a flight 
attendant (8767 and B777 only}. 


Access can be limited to G-rated content if 
you're traveling with children. Just let a flight 


Satellite TV // 


attendant know if you'd like the parental 
control feature activated at your child's seat. 
*Applicable to B737, B757, B767 and B777 
only 


Live satellite television is available on select B737, B757 and B767 aircraft on flights within the continental United States. 


Channel 


«— Film 
THE PROPOSAL // 


Facing deportation 
back to Canada, 
high-powered book 
editor Margaret Tate 
(Sandra Bullock) 
bribes her assis- 
tant, Andrew (Ryan 
Reynolds), into an 
engagement. To sell 
the charade, they 
spend a weekend 
with Andrew's quirky 
family in Alaska, 
where Margaret is a 
fish- out- of- water. 
108 minutes 


Vancouver native Ryan 
Reynolds began his 
acting career on the 
Nickelodeon series Hill- ‘ 
side in the early 1990s. 


SUMMER HEIGHTS HIGH LEO 
In this television mockumentary, writer and star 
Chris Lilley portrays the realities of life at an Aus- 
tralian high school. He plays all three main charac- 
ters; Jamie, a stuck-up private school girl; Jonah, a 
mischievous boy from Tonga; and Mr. G, a 
drama teacher with showbiz dreams. 


30,000 Feet // Entertainment 


//. CRITICS’ PICKS 


Music 
SONICBIDS // 


Sonicbids presents the best in new independent music from singer- 
songwriters to pop and rock. Sonicbids is the website that helps 
bands get gigs and promoters book the right bands. Plus, you'll hear 
an exclusive Delta interview segment with Georgia-based rock band 
Dead Confederate. Enjoy all the variety on Delta's Indie Rock channel. 


Film — x | 
SIN NOMBRE // 

n this dramatic 

hriller, Sayra (Paulina 
Gaytan) is a Honduran 
teen en route to the 
United States with her 
family for a brighter 
future. Along the way, 
they encounter a 
Mexican gang member 
and must rely on 

faith, trust and street 
smarts to cross the 
perilous Latin Ameri- 
can countryside. 96 
minutes 


The Time Traveler's 
Wife, starring Rachel Half-Blood Prince, 


Harry Potter and the Gl. Joe: The Rise 
of the Cobra, with 
McAdams starring Daniel 


Radcliffe Sienna Miller 
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(500) Days of 
Summer, with Zooey 


Channing Tatum and Deschanel and 
Joseph Gordon-Levitt 


DEXTER 

The Showtime 
original series 
Dexter is back. 
Now with a wife 
and kids in tow, 
America's favorite 
serial killer has 
more to lose than 
ever in a deadly 
game every bit as 
complicated as he 
is. Begins Sunday, 
September 27, 9 
p.m. (ET/PT), only 
on SHOWTIME®. 
John Lithgow is this 
season's special 
guest star. See our 
interview with John 
on page 44. 


Fun & Games // 


Fight invading alien forces, tease your brain 
or compete with your fellow passengers for 
the title of Trivia Champion! Choose froma 

suite of 12 fun and challenging games. 


Games ~~» 
CHAINZ RELINKED 2 // 


Get your mind racing and 
your heart pumping with 
Chainz Relinked 2, an 
updated version of your 
favorite link-matching game 
that now has 200 levels. 


eee 


Sky Kids 
JONAS BROTHERS: 

LINES, VINES AND TRYING TIMES // 
Selling a total of 8 million albums worldwide, 
the Jonas Brothers have created a frenzy 

in the pop music world. Their fourth studio 
album released 
in June debuted 
at #1 on the 
Billboard Top 
200 with catchy 
tunes written 
primarily by the 
trio, including 
the hit single 
“Paranoid.” 


° Yonas® , ’ Brothers 


Overhead Video Content / 


AVAILABILITY 


Delta On-Air is available on all B747, MDSO and select B737, B757 and 
B767 aircraft. Programming will vary depending on the length of your 


flight and is subject to change. Video programming is available in English 


and other languages, which will vary based on your destination. 


CONTENT 

Although programming has been edited for an airline audience, films may 
contain material not suitable for everyone. Viewer discretion is recom- 
mended. Delta strives to offer a variety of entertainment choices across 
multiple genres. With that in mind, content does not necessarily reflect 
the views of Delta Air Lines. 


Movies / 


FILM RATINGS 
G General Audience 
PG Parental Guidance Suggested 
PG-13 Parents Strongly Cautioned 


CONTENT KEY 
& Adult Situations 
ekg! Strong Language 
ite Violent Content 


My Sister's Keeper DRAMA 
When the Fitzgeralds’ daughter 
Kate is diagnosed with leukemia, 
they conceive another child 

to save her life. Anna (Abigail 
Breslin) is a genetic match for 
her older sister and spends her 
childhood undergoing numerous 
medical procedures until she files 
for medical emancipation and the 
rights to her own body. PG-13 
109 minutes << 


Ice Age: Dawn of the 
Dinosaurs ANIMATION 

In this third installment of the 
Ice Age series, the animal posse 
ventures into an icy cavern that 
leads to a jungle of dinosaurs. 
Buck (Simon Pegg), a dino- 
hunting weasel, saves them from 
angry reptiles. PG 94 minutes 


es 


Land of the Lost 


Imagine That COMEDY 
Eddie Murphy plays a financial 
executive who spends too much 
time at the office. When his 


career starts to spiral downward, 


his daughter's imaginary world 
gives him a new outlook on life 
and helps solve his problems. 
PG 107 minutes 


Land of the Lost 
ADVENTURE/COMEDY 

Scientist Dr. Rick Marshall (Will 
Ferrell), his assistant and their 
tour guide are sucked into a 
space-time vortex to the land 
where dinosaurs, primates and 
reptiles rule. With few weapons 
or skills, they must escape or 
remain permanent refugees in 
this hybrid dimension. PG-13 
102 minutes << er 


TV// 


Raising the Bar ) 
In TNT's legal drama, a group of 
young lawyers deal with court- 
room battles and relationships 
while working on opposite sides. 


Destroy Build Ni 
Destroy 
Things are blowing up left and 
right as two teams destroy each 
other's projects and build them 
back together again. One final 
destroy of all the projects ends 
the show with a bang. 


Dark Blue 


Dark Blue 
Carter Shaw (Dylan McDermott) 
is a tough, brooding cop who leads 
an undercover team in pursuit of 
LA's toughest criminals. With his 
relentless taskmaster attitude, 

he constantly balances risk and 
results even if it costs him any 
semblance of a personal life. 


Delta Destinations 
Delta Destinations brings you 
straight to the most captivating 
corners of the world. First stop 

is an insider's tour of Nicaragua, 
Central America's secret paradise 
waiting to be discovered. Then 
journey to Nova Scotia, a 
destination boosting more than 
4,750 miles of seacoast 
and some of the most 
diverse landscapes in 
the world. Next up, 
the Cayman 
Islands, where 
divers go to exp- 
lore the world's 
most breathtaking 
underwater adven- 
tures. Finally, en- 
joy a special 
episode of Delta 
Destinations featu- 
ring Adventures by 
Disney, offering auth- 
entic travel experiences 
hosted by the finest story- 
tellers the world over. 


- Cayman Islands 


If you are interested in appearing in a segment of Delta Destinations, please contact In-Flight Media 
Associates at info@in-flightmedia.com 


Entertainment programming provided exclusively for Delta Air Lines by Pace Communications, 
1301 Carolina Street, Greensboro, NC 27401, www.pacecommunications.com 
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30,000 Feet // Entertainment 


// OVERHEAD MOVIES 


UNITED STATES 
CANADA 

MEXICO 
CARIBBEAN 
CENTRAL AMERICA 


« See language 
abbreviation key. 


EUROPE 

SOUTH AMERICA 
AFRICA 

MIDDLE EAST 


U.S. EASTBOUND/NORTHBOUND 


U.S. WESTBOUND/SOUTHBOUND 


FROM ALASKA/HAWAII/MEXICO/ 
CARIBBEAN/CENTRAL AMERICA** 
2nd film to Atlanta/Cincinnati 
fram Alaska/Hawaii only 


October 1-15 

My Sister’s Keeper Sp 
Imagine That Sp 

Land of the Lost Sp 


Star Trek Sp 


October 16-31 


Land of the Lost Sp 


Ice Age: Dawn of the Dinosaurs 
Sp 


My Sister’s Keeper Sp 


Star Trek Sp 


TO ALASKA/HAWAII/MEXICO/ 
CARIBBEAN/CENTRAL AMERICA** 
2nd film from Atlanta/Cincinnati 
to Alaska/Hawaii only 
3rd film from Atlanta/Cincinnati 
to Alaska/Hawaii only 


TO EUROPE*/SOUTH AMERICA/AFRICA/EGYPT/ 
ISRAEL/JORDAN/RUSSIA/UKRAINE 

2nd film 

3rd film to Israel, Egypt & Jordan only 


FROM EUROPE*/SOUTH AMERICA/AFRICA/EGYPT/ 
ISRAEL/JORDAN/RUSSIA/UKRAINE 

1st film from Egypt & Jordan only 

2nd film 

2nd film from Israel only 

2nd film from Egypt & Jordan only 

2nd film from Russia & Ukraine only 

3rd film 

3rd film from Egypt & Jordan only 

3rd film from Israel only 

3rd film from Russia & Ukraine only 


WITHIN AFRICA WESTBOUND/SOUTHBOUND 


WITHIN AFRICA EASTBOUND/NORTHBOUND 
2nd film 


Honolulu to Japan 
_——__2nd film 
Japan to Honolulu 
U.S. to Asia 

2nd film 

3rd film 

Asia to U.S. 

2nd film 

3rd film 

Japan to Intra-Asia** 
Intra-Asia to Japan 


Ice Age: Dawn of the Dinosaurs Sp 
The Soloist Sp 


Monsters vs. Aliens Sp 


Imagine That Sp, Po, Ru, Fr, Ge, It, 


Imagine That Sp 
The Soloist Sp 


Monsters vs. Aliens Sp 


Hb, Ar 


Ghosts of Girlfriends Past Sp, Po, Fr, Ge, It, Ar, Hb, Ru 


Star Trek Hb, Ar 


Land of the Lost Sp, Po, Ge, Fr, Ar, It, Ru, Hb 


My Sister’s Keeper Ar 


Night at the Museum: Battle of the Smithsonian Sp, Fr, Ge, Po, It 


State of Play Hb 


Night at the Museum: Battle of the Smithsonian Ar 


State of Play Ru 

State of Play Sp, Po, Fr, Ge, It 
The Soloist Ar 

Monsters vs. Aliens Hb 

My Life in Ruins Ru 


Star Trek 


The Soloist 
Monsters vs. Aliens 


Land of the Lost Jp 

My Sister’s Keeper Jp 
Imagine That Jp 

Land of the Lost Jp 

My Sister’s Keeper Jp 

Ghosts of Girlfriends Past Jp 
Imagine That Jp 

State of Play Jp 


LANGUAGE 


Night at the Museum: Battle of the Smithsonian Jp 


Star Trek Jp 
The Soloist Jp 


* Belgium, Denmark, France, Germany, Greece, Hungary, Ireland, Italy, Netherlands, Russia, Spain, Switzerland, Turkey, Ukraine, United Kingdom 
** China, Guam, Hong Kong, Philippines, Saipan, Singapore, South Korea, Taiwan, Thailand, Vietnam 


WATCH THIS! my sisTeER’s KEEPER 


While several of Jodi Picoult's novels have been adapted for television, My Sister's Keeper is the first 
of her books to make a big screen debut. 
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n-flight Communication 


// 


(=~ 
Om 
@ 
INTERNET ON-BOARD 


Get online in 3 easy steps: 


1. Enable the Wi-Fi on your laptop 
or handheld device 

2. Look for t ogoinflight” signal, 
then connect 

3. Launch your web browser and sign up 
at airborne.gogoinflight.com 


Supported Devices 

Gogo works with smartphones and other 
handheld devices equipped with Wi-Fi, 
offered by all major U.S. providers. Plat- 
forms supported include BlackBerry, Win- 
dows Mobile, Apple, and Nokia (Symbian 
S60). Voice service is not supported. 


Laptop Requirements 

Minimum requirements to access Gogo: 
(1) a supported Web browser to a laptop 
(2) 802.11 a/b/g wireless capability (Wi-Fi). 


Supported Laptop Browsers 

Microsoft Internet Explorer 6, 7 & 8 
(Windows 7, XP & Vista) 

Mozilla Firefox 

Safari on Mac OS X 


WI-FI AVAILABLE ON SELECT DELTA FLIGHTS 


Get Started 


Registering for Gogo® Inflight Internet is fast, easy and free, Once 
you create an account, you can easily purchase a session and be 
online in no time! For current pricing information, please check the 
Gogo Inflight Portal. You'll be surprised just how affordable it is. 


Nationwide Coverage 

Gogo provides coverage across the continental 
United States while the plane is above 10000 
feet (8.048 m) at speeds similar to wireless 
mobile broadband services on the ground. 


Availability In-Flight 

Once the plane reaches 10,000 feet and the 
captain gives the OK to turn on portable 
electronic devices, just sign up and log in. 


Need Help? 
Contact Gogo via the 
“Live Chat" link on the 
Gogo homepage or 
via phone at 
+1-877-350-0038. 


% ; 
4 Inflight 
gogo lateruat 


// FREQUENTLY ASKED GOGO QUESTIONS 


//Can | use Gogo in the airport terminal? 
Gogo is available only on-board and does not 
become active until the plane has reached a 

minimum altitude of 10.000 feet. Conversely, 
when the plane descends below 10,000 feet, 
Gogo will no longer be available. 


//\s it safe to use Wi-Fi in-flight? 


Customer security and safety is the No. 1 priority at 
Delta. All aspects of the Gogo system were rigor- 
ously tested by Delta and Gogo and certified by 
the Federal Aviation Administration (FAA). 


Zs 


//How dol know if my deviceis (\YWFi ) 
Wi-Fi enabled? 
Many devices are Wi-Fi certified and carry 

the Wi-Fi logo. Additionally, you may open the 
device's connection manager—which is an ap- 


plication used to modify the handset's network 
connections—and see if there is a reference 
to WLAN (wireless local area network), Wi-Fi 
or 802.11. Typically the connection manager is 
located in a settings or applications folder. 


//How secure is Gogo’s website? 

Gogo has partnered with VeriSign, the leading 
Secure Sockets Layer (SSL) certificate authority. 
VeriSign is used by many of the world’s leading 
banks and financial institutions to secure sensi- 
tive financial transactions. 


//How fast is Gogo? 

You should expect to experience speeds similar 
to the mobile broadband experience on the 
ground. 


Now you can truly connect anywhere! Keep in touch with the world 
below, even as you fly high above it. Get things done, or have some fun. 


Power Up // 
110-volt power ports are available at every 
seat in the BusinessElite® cabin and in the 
First Class cabin of select aircraft. 110-volt 
power ports are also offered in select rows of 
the Economy cabin on B777, B767, B757 and 
A330 aircraft. USB power ports are available 
on select aircraft and can be used to power 
small electronic devices. Can't find it? Plugs 
can be tough to see so just ask a flight at- 
tendant if you need help. 


USB 110-Volt 


Power Port 


International E-mail & 
SMS Text Messaging // 


On A330 aircraft, you can send and receive short 
e-mail and SMS text messages in-flight. To use, 
swipe your credit card using the handset, input 
your message via the seatback screen and your 
e-mail or SMS text message will be on its way. 


Note: Any liability for damage to the passenger caused by loss of 
information or data is rejected by the airline. In case of misuse or 
manipulation, any liability is rejected by the airline. In-seat power 
may be interrupted at any time without notice. 


//Can | access my corporate network 

using a VPN? 

Yes. If your employer has provided you with a Vir- 
tual Private Network (VPN) client and a firewall, 
you can seamlessly access your corporate net- 
work. Gogo recommends that you always take 
appropriate measures to ensure the security of 
your wireless connections. 


//Can | use Gogo to place a call with my 
cellular/VoIP phone or Web-based VoIP 
application? 

No. Using cellular network services (voice or data) 
to make or receive calls during the flight is not 
permitted by the Federal Communications Com- 
mission (FCC). The use of any voice application, 
such as a Web-based VoIP service, is prohibited by 
the Gogo Terms of Service. 


Note: A variety of factors may impact the service, quality and availability within the nationwide coverage area, such as network traffic volume, signal strength and other conditions. 
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Power Port 


30,000 Feet // 


Tunes 


Cirque du Soleil: 


Wintuk 


A boy lives ina city where the 
arrival of winter has brought 


long shadows and intense 
cold- but no snow! 


Playlist 
Beyond the Clouds 
Cirque du Solei 
Something's Missing 
Cirque du Sole 
Shadows 
Cirque du Solei 
Dogs Will Be Dogs 
Cirque du Solei 
He's Scared of His Shadow 
Cirque du Solei 
Norah Knows 
Cirque du Solei 
Heading North 
Cirque du Soleil 
Back Where We Belong 
Cirque du Solei 
Northern Folk 
Cirque du S.xteii 
Elena 
Cirque du Solei 
Ice Giants 
Cirque du Solei 
Dolce Luce 
Cirque du Solei 
Tundra Ballet 
Cirque du Solei 
We Want to See It Snow 
Cirque du Solei 


TUNE IN 


Channel 2 or 6 


a 


i 


m atipg 
hir @sé 


Nothing's Missing 
Cirque du Soleil 
Snow Storm 
Cirque du Soleil 


A Gift of Melody 


A collection of tuneful 
favorites from Tchaikovsky, 
Bach, Mozart and more. 


Playlist 

Waltz of the Flowers (from 
Tchaikovsky: Nutcracker) 
Tchaikovsky) Vlery Gergiev/Kirov 
Orchestra 

Air on the G String (from 
Albinoni: Adagio) 

U.S. Bach) Orpheus Chamber 
Orchestra 

Children's Corner 

(from Dubussy: Complete Works 
for Orchestra) 

Debussy) Yan Pascal Tortelier/Ulster 
Orchestra 

Rondo for Piano and Orchestra 
in A, K 386 (from Mozart: Piano 
Concertos No. 19 and No. 23/ 
Rondo) 

(W.A. Mozart) John O'Connor, Sir 
Charles Mackerras on piano/Scottish 
Chamber Orchestra 

Nocturne (from Romance of 

the Violin) 

(A. Borodin} Joshua Bell, Michael 
Stern on violin/Academy of St. 
Martin in the Fields 
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©} Channels 5-12 apply to B747 aircraft and all Delta-operated flights. 


+ Additional audio channels may be available on select aircraft. 


fo « Channels 1-8 apply to all Northwest-operated B757 aircraft. 


CHANNEL @eeee 


Big Country 
Contemporary country hits 
from today and the recent 
past. Enjoy music from country 
superstars such as George 
Strait, Reba McEntire and 
Montgomery Gentry. 


Playlist 

One in Every Crowd 
Montgomery Gentry 
Ride 

Martina McBride 
Something Like That 
Tim McGraw 

All My Friends Say 
Luke Bryan 

19 Something 

Mark Wills 

Always the Love Songs 
Eli Young Band 

River of Love 

George Strait 

Check Yes or No 
George Strait 

You Belong with Me 
Taylor Swift 

You Look Good in My Shirt 
Keith Urban 

Summer Nights 
Rascal Flatts 

Strange 

Reba McEntire 

Dust on the Bottle 
David Lee Murphy 


Delta Exclusives 
Exclusive interviews and 
some new music from indie 
singer-songwriters Greg 
Laswell, Sarah Jarosz, Matt 
Hires and low-fi rock group 
Blitzen Trapper. 


Playlist 

Song Up in Her Head 
Sarah Jarosz 

Tell Me True 

Sarah Jarosz 
Mansinneedof 

Sarah Jarosz 

Honey, Let Me Sing You a Song 
Matt Hires 

You in the End 

Matt Hires 

State Lines 

Matt Hires 

That It Moves 

Greg Laswell 

The One | Love 

Greg Laswell 

How the Day Sounds 
Greg Laswell 

Furr 

Blitzen Trapper 

Black River Killer 
Blitzen Trapper 
Sleepy Time in the Western World 
Blitzen Trapper 


CHANNEL Gagne 
Island 50 


A retrospective of the legend- 
ary Island Records catalog and 
current artists. Celebrating 50 
years of great music. 


Playlist 
Dear Mr. Fantasy 

Traffic 

The Harder They Come 
Jimmy Cliff 

No Woman No Cry 

Bob Marley & The Wailers 
Addicted to Love 
Robert Palmer 

Higher Love 

Steve Winwood 

With or Without You 
U2 

Linger 

The Cranberries 

I'm the Only One 
Melissa Etheridge 

It's My Life 

Bon Jovi 

Mr. Brightside 

The Killers 

Sugar, We're Going Down 
Fall Qut Boy 


Duets 

James Taylor & Carly Simon, 
Hall & Oates, Simon & Garfun- 
kel, The Righteous Brothers 
and more prove that two 
voices are better than one. 


Playlist 

You're All| Need to Get By 
Marvin Gaye & Tammi Terrell 

The Boxer 

Simon & Garfunkel 

Mockingbird 

Carly Simon & James Taylor 
(You're My) Soul and Inspiration 
Righteous Brothers 

Don't Fall in Love with a Dreamer 
Kenny Rogers & Kim Carnes 
Little Old Lady from Pasadena 
Jan & Dean 

I'm Gonna Make You Love Me 
Supremes & Temptations 

She's Gone 

Hall & Oates 

Proud Mary 

Ike & Tina Turner 

This Old Heart of Mine (Is Weak 
for You) 

'sley Brothers 

Your Mama Don’t Dance 
Loggins & Messina 

Hit the Road, Jack 

Ray Charles & Margie Hendricks 
A World Without Love 

Peter and Gordon 


CHANNEL Gagne 


Soul Soothers 
The softer side of contem- 
porary R & B music, Enjoy 
favorite hits from John Legend, 
Chrisette Michele and Maxwell 
that will smooth out your ride. 


Playlist 

Cool 

Anthony Hamilton/David Banner 
Everybody Knows 
John Legend 

On the Ocean 

K’Jon 

Epiphany 

Chrisette Michele 
There Goes My Baby 
Charlie Wilson 

So Beautiful 

Musiq Soulchild 

Sailing 

Avant 

Can't Last a Day 
Teena Marie/Faith Evans 
Never Give You Up 
Raphael Saadiq/Stevie Wonder/ 
CJ Hilton 

Let’s Talk About Love 
Natalie Cole 

Pretty Wings 

Maxwell 


Relax 

Let the stress melt away 
with this collection of calm- 
ing spa, hip easy-listening 
and mellow lounge tracks. 


Playlist 
Heart of Dawn (Trip Mix) 
Zen Grooves 

The Mountain (HZ Mix) 
Zen Grooves 

Cloud Walker 

Paul Lawler 
Moksha 

Paul Lawler 
Lahara 
George Koller 
Mantra 
George Koller 


CHANNEL @gee 
Indie Rock 


Sonicbids presents the best 
in new indie pop, rock and 
singer-songwriters, plus an 
exclusive Delta interview 
segment. 


Playlist 

Kaleidoscope Machine 
Katie Costello 
Confidences Shattered 
Camphor 

A Melody, the Memory 
MAE 

Big Coat 

Wiretree 


1 Am the President of Your Fan 
Club (and Last Night | Followed 
You Home) 

Cancel the Astronauts 

Sweet Talk 

White Picket Fence 

Floating Down a River 

Jason Damato 

The Motions 

Van Risseghem 

Wait and See 

Bears 

It Was a Rose 

Dead Confederate 

The Rat 

Dead Confederate 

Goner 

Dead Confederate 


Delta Music Lab 
An intriguing mix of 
alternative tunes-from 
indie to more mainstream, 
from simmering to bub- 
bling over-all cooked up in 
Delta's music lab. 


Playlist 
Lisztomania 
Phoenix 
Airstream Driver 
Gomez 

Welcome to England 
Tori Amos 

French Navy 
Camera Obscura 
Two Weeks 
Grizzly Bear 

Her Morning Elegance 
Oren Lavie 

The Strangers 
St. Vincent 
Animal 

Miike Snow 

LE.S. Artistes 
Santogold 

No You Girls 
Franz Ferdinand 
Help I'm Alive 
Metric 

Daniel 

Bat for Lashes 


CHANNEL @orae 


Global Grooves 
Explore the melting pot of hot 
musical offerings from diverse 
global cultures, A unique 
mixture of global grooves from 
India to Thailand to the Middle 
East that will expand your 
horizons. 


Playlist 

Bahia Mama 

Reza Khan 

We Slept Like Children 
Reza Khan 

Masala 

Reza Khan 

Buddah Dance 

Yannis Theodorakis 

One Wish 

Hiroshima 

Love Theme from Ben Hur Remix 
Bombay Dub Orchestra 


Life Is on the Sea 
Bebo Best & the Super 
Lounge Orchestra 
Flowing In Seasons 
Andrew Lum 

Dance of the Flames 
Allain Bougrain Dubourg 
& Arno Elias 

Diva Spin 

Lindsay Tomasic 

La Luna Negra 
Lindsay Tomasic 


J-Pop 

Enjoy a variety of Japanese 
hits from hot artists such 
as Tohoshinki, Ayumi Sakai 
and Kobukuro. 


Playlist 
Someday 

EXILE 

It's All Love! 

Mirai Koda x Misono 
Share the World 
Tohoshinki 

Don't Say “Lazy” 
Sakurako Keionbu 
Aitai 

YU-A 

Kuon no Kawa 

alan 

Niji 

Kobukuro 
Zankokuna Tenshi no These 
Yoko Takahashi 
Journey Through the Decade 
Gackt 

Yokogao 

Ayumi Sakai 

My Best of My Life 
Superfly 


Delta's Party in 


the Sky 

The party's at 30,000 feet 
and climbing. From cutting 
edge to mainstream, keep 
your energy up with the 
hottest club beats and D} 
remixes. 


Playlist 

Come Back to Me 

Utada 

Please Don't Leave Me (Digital 
Dog Remix) 

Pink 

Crazy Progressive (Digital Dog 
Remix) 

Kaci Battaglia 

Love Struck (Dave Audé 
Remix) 

V Factory 

Boom Boom Pow 

Black Eyed Peas f. Fergie 
Infinity 

Guru Josh Project 

Love Takes Over 

David Guetta/Kelly Rowland 
Calle Ocho (75, Brazil Street) 
Pitbull 

Dance Bailalo (Jason Nevins 
Remix) 

Kat DeLuna 


CHANNEL @onae 


5 Reasons (Matt Lange 
Remix) 

Sylvia Tosun 

Lovegame (Dave Audé 
Remix) 

Lady GaGa 

Beggin’ 

Madcon 

Fire Burning 

Sean Kingston 


Modern Pop 
Popular current hits and 
recent favorites are all 
heard in our nonstop mix 
of modern chart-toppers, 


Playlist 

Use Somebody 

Kings of Leon 

Say It Right 

Nelly Furtado 
Apologize (Remix) 
One Republic 

She Is Love 

Parachute 

Crazy 

Gnarls Barkley 

You Found Me 

The Fray 

Pocketful of Sunshine 
Natasha Bedingfield 
Wake Up Call 

Maroon 5 

Please Don't Leave Me 
Pink 

Viva La Vida 

Coldplay 

Nothing Left to Lose 
Mat Kearney 

Know Your Enemy 
Green Day 

Whatever It Takes 
Lifehouse 


Sky Radio 
Tune in for the latest in 
business and technology, 
education, health care and 
more. 


Business & Technology 

The Delta Business and 

Technology Report: 

« Jeff Diskin, Senior VP, 
Customer Marketing, Hilton 


« Dr. Kemp Kernstein, Chief of 
the Division of Thoracic 
Surgery and Director of 
Lung Cancer and Thoracic 
Oncology, City of Hope, 
cityofhope.com 

+ T. Boone Pickens, Chairman, 
BP Capital Management and 
author of The Pickens Plan, 
pickensplan.com 

« C.R. Horton, Director, 

Extended Campus Internet 

Program, Limestone College, 

limestone.edu 


Industry Innovators: 


GLAS, LLC, enviroglasllc.com 


CHANNEL @ee 


Hotels Corp, hiltonhhonors.com 


« Tim Whaley, Founder, Enviro- 


TUNE IN 


Channel 6 or 10 


Channel 8 or 11 


« Steve Ely, President, Equifax 
Personal Information Solutions, 
equifax.com 

+ Monty Montoya, President and 
CEO, Sightlife, sightlife.org 

+ Lonnie Melashenko, Spirtual 
Services and Missions, Vice 
President, Kettering Health 
Network/Kettering Adventist 
HealthCare, khnetwork.org 

+ Dr. Thomas Devlin, Medical 
Director, Erlanger Southeast 
Regional Stroke Center, 
erlanger.org 

+ Bill Chesney, VP of Sales, 
Multi-Tech Systems, Inc., 
multitech.com 

« Richard P. Miller, President & 
CEO, Virtua Health, virtua.org 

« Dr. Michael Rimlawi, Doctor 
Douglas Won, The Minimally 
Invasive Spine Institute, 
zerospinepain.com 

+* Berkley Bowen, Founder & 
CEO, InMarklt, inmarkit.com 

+ Rick Brandon, CEO, Brandon 
Partners, brandonpartners.com 

+ Edward Guiliano, President, 
New York Institute of 
Technology, nyit.edu 

+ Ashok Kumar, Director & VP, 
A-1 Specialized Services & 
Supplies, a-1specialized.com 

« Jonathan Walker, President 
& CEO, Metropolitan Tucson 
Convention and Visitors 
Bureau, visittucson.org 

+ Darian Rashid, Managing 
Director, VRDS, Inc., vrds.com 

« Frank Ginsberg, Chair & CEO, 
Avrett Free Ginsberg, afgl.com 


Special thanks to: 


@® 


Hilton HHonors’ 


hiltonhhonors.com 


City of Hope 
coh.org 


Roper St. Francis Health Care 
roperstfrancis.com 


Suffolk University 
suffolk.com 


Masergy Communications 
masergy.com 


For More Information 


C24 \ 
wry 
RADIO 
Marc Holland, Executive 
Producer 

Toll-Free 888-330-7869 
SkyRadioNetwork.com 


Some guests may have paid a 
fee to appear. 


Looking for the boarding music 
playlist? Turn to page 130. 


DMI 


Music programming for Delta is 
produced by DMI Music & Media 
Networks, 35 West Dayton St., 
Pasadena, CA 91108. For informa- 
tion on audio programming and 
sponsorship opportunities, contact 
DMI Music & Media Networks; 
programming@dmimusic.com; 
dmimusic.com. All music selections 
reproduced under license from the 
appropriate agencies. 
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Drinks 


// BEVERAGES 


The Gerber ets hiss eft its mark 
on bars, restaurants and lounges 
worldwide, including Starwood 
Hotels & Resorts, W Hotels, Sofitel 
Hotels, ME by Melia Hotels and 
Fairmont Hotels (Stone Rose 
Scottsdale shown above). 


Rande Gerber has defined himself 
as one of the world’s preeminent 
tastemakers in today’s nightlife 
scene by mixing the 
right amount of 
sophistication and 
glamour. 
For more 
information 
on Rande and the 
Gerber Group visit 
gerberbars.com 


//- €ATS 


signature 


Cocktails 
by RANDE 


GERBER 
for Delta 


Margarita $7 
The thought of a top- 
shelf margarita— 
served at your 
seat—available only 
on a Delta flight—kinda 
leaves you speechless. 
With Tequila and Midnight Bar 
Collection Margarita Mix. 


“Mile High” Mojito $7 
Light and refreshing, 
this Cuban favorite 
is back by popular 
demand. With Bacardi 
Rum, Midnight Bar Collection 

Simple Mojito Mix and Canada 
Dry Club Soda. 


Nonalcoholic signature cocktails are also 
available for $2 


On-board flights of GOO miles or more and select Caribbean, Latin American 
and transatlantic markets, you may purchase the snacks below. 


@ TRAVEL TREATS 
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FLIGHT DELIGHTS 


ALCOHOLIC 
BEVERAGES* 


Alcohol may be served only to 
customers over the age of 21. 
By FAA rule, we may not serve 
alcohol to customers who appear 
intoxicated. Only alcohol provided 
by Delta and served by flight 
attendants may be consumed 
on-board, 


SPIRITS $7 

Bacardi Rum 

Baileys Irish Cream 

Canadian Club Reserve Whisky 

Courvoisier V.S.0.P, Cognac ** 

Dewar's Scotch 

Glenlivet Single Malt Scotch 
Whisky 

Jack Daniel's Tennessee Whiskey 

Skyy Vodka 

Tanqueray Gin 

Tequila 

Woodford Reserve-Small 
Batch Bourbon 


BEERS $5 

Amstel Light 

Heineken 

Leinenkugel's Sunset Wheat 
Miller Lite 


WINES $7 
Red 
White 


We apologize if your selection is 

not available on today’s flight. Most major 
credit cards are warmly welcomed on- 
board all Delta flights. 


All beer, wine and spirits are complimen- 
tary in First Class, Business Class and 
BusinessElite® and can be purchased 

in the Economy cabin on most flights. 
On intercontinental and intra-Asia 
flights, beer and wine are offered 
complimentary in the Economy cabin. 
For a complete listing of wines and 
champagnes available in BusinessElite®, 
please refer to your menu or ask a flight 
attendant for today’s selection. 


On flights to and from Japan, a variety of 
Asian beers are also available. 


On Boston/New York City/Washington, 
DC, Shuttle flights, all passengers will 
enjoy a selection of complimentary 
wines and beers, including Sam Adams 
and Amstel Light. In addition, First Class 
passengers will enjoy complimentary 
cocktails. (Some complimentary 
beverages may not be available on 
Shuttle flights.) 


COMPLIMENTARY 
BEVERAGES 
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SOFT DRINKS 

Coca-Cola 

Coca-Cola Zero 

Diet Coke 


Fresca 
Sprite 


MIXERS 

Canada Dry Club Soda 
Canada Dry Ginger Ale 
Canada Dry Tonic 

Mr. & Mrs. “T" Bloody Mary Mix 


JUICES AND 

BOTTLED WATER 

Minute Maid Apple Juice 

Minute Maid Cranberry 
Apple Cocktail 

Minute Maid Orange Juice 

Tomato Juice 

Bottled Water 

Milk 


For the month of October, Delta 
will serve Minute Maid® Pink 
Lemonade on domestic and 
international flights for $2. All 
proceeds support The Breast 
Cancer Research Foundation. 


HOT DRINKS 

Fresh Brew Hand-Roasted 
Decaffeinated Coffee 

Fresh Brew Hand-Roasted 
Caffeinated Coffee 

Sara Lee Tea 

Tazo Tea *** 


All trademarks and registered trademarks are 
property of their respective holders. 
All rights reserved. 


Delta Air Lines is proud to serve products from The 
Coca-Cola Company, 


*Not all beverages are available on all 
flights. 

** Available on some international flights. 

*** Available in BusinessElite® only. 


Delta Air Lines’ beverage cans are recycled. 


PUG BAEZ Fi] LEME LES AGL UTA. Hb, PEATE AS a EEK 
Itai, 44463477, Miller Lite, Amstel Light #1 Leinenkugel’s Sunset Wheat. 42 &(:/ 428 
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J—-AY LAP MZETCHH, Miller Lite, Heineken, Amstel Light and Leinenkugel's 
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At Your Service 


What happens if | miss my flight 
or my flight is canceled? 


Here are a few 
things to know 
while you're in the 
airport, especially 
if you've missed 
your flight or it’s 
been canceled: 


// We are automatically rebooking you on the 
next available flight. 

// Scan your boarding pass at any available 
Delta scanner to receive your rebooked 
itinerary and amenities (when applicable) or 
visit any Northwest rebook cart. 

// Delta scanners can be located at our service 
recovery centers,* gates (when not in use) 
and our kiosk machines. Northwest scanners 
are located at rebook carts only. 

// We'll make every effort to reroute your 
checked baggage on the same flight as you. 

/! Upon deplaning in our hub cities, please 
review the gate information screen for up-to- 
the-minute flight information 

// \f your flight is delayed and you are on board a 
Wi-Fi enabled aircraft, you can access 
delta.com free of charge to check arrival and 
departure gates as well as rebooking options 
prior to landing. 

* Service recovery centers are available in Atlanta, 


Boston, Cincinnati, Detroit, Los Angeles, Memphis, Minne- 
apolis-St. Paul, New York, Orlando and Salt Lake City. 


If my luggage gets lost, what 
are the recovery steps? 


We strive to have baggage returned to you 
within 24 hours. Scanning technology is 
used to quickly identify the rightful owner. 
Delta and Northwest also support the 
per-passenger baggage-liability claim of 
$3,300 for domestic travel. 


We intend to ensure that your air travel 
experience will encompass the best cus- 
tomer service possible. We have outlined 
our responsibilities and how we will fulfill 
them in 12 key points known as our Cus- 
tomer Commitment, which can be found 
at delta.com/commitment and 
nwa.com/commitment. 


Is paperless check-in available 
in all airports? 


We are working with the Transportation 
Security Administration (TSA) to make 
your Web-enabled mobile device a paper- 
less boarding pass, giving you one more 
reason to never leave home without your 
BlackBerry, PDA or cell phone. 


Help us test out the new process! 


Here's how it works: 


// Check-in for nonstop domestic travel 
departing from Atlanta, Las Vegas, LaGuardia, 
Indianapolis, Memphis, Minneapolis-St. 

Paul, Salt Lake City, Cincinnati, Detroit, Orlando 
and Chicago (Midway) at mobile.delta.com or 
mobile.nwa.com. This option will soon be 
available at JFK and LAX. 

// Checking bags? Just go directly to any Delta 
or Northwest baggage drop and drop your 
bags with an agent. 

// Head to security, where TSA will check your 
ID and assist you in scanning your electronic 
pass—youlll still need to follow the airport 

security guidelines. 

// Zip to the gate 

and present your 

electronic pass to 
the gate agent at the 
time of boarding.+ 


Try it out on your 
next flight departing 
from one of the 
airports listed above. 


+ For Breezeway/Elite 
Member boarding, gate 
agents will verify your 
Breezeway/Elite status 
via your Web-enabled 
mobile device. 


ADELTA 
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// ALL ACCESS PASS: DELTA SKY CLUB™ 


eize the day at a Delta Sky 

Club with a special offer for our 

One-Day pass. Buy four One-Day 
passes to the Delta Sky Club and your 
fifth pass is free, now through October 
31, 2009, That's a $50 savings! One- 
Day passes are good for unlimited 
access to any Delta Sky Club within 
one day. 


Now is your chance for you and four 
friends to travel in style. Or, keep all five 
passes for yourself and escape to the 
Delta Sky Club. Premium perks at more 
than 50 worldwide locations include: 


// Complimentary Wi-Fi service for all 
members and guests at all domestic 
Delta Sky Club locations 

// Personalized flight assistance 

// Complimentary cocktails, snacks and 
other amenities 


// Satellite TV 
// Convenient and private 
restrooms 


Once you experience the 
Delta Sky Club and want to 
purchase a membership, 
you can apply $50 to the 
cost of a one- or three-year 
membership within 60 
days. 


Dont miss this limited-time 
offer. One-Day passes make great gifts. 
Purchase four passes for friends, colleagues 
or family today and enjoy one free. For 
details, please see a Delta Sky Club agent*. 


To purchase a membership, visit any Delta 
Sky Club or online at delta.com/skyclub or 
nwa.com/skyclub. 


Terms and Conditions 

Delta Sky Club memberships are nontransferable and nonrefundable. 
Individuals must be at least 18 years of age for Club membership. 
Members must be 21 years of age to access Clubs with a self-service bar 
unless accompanied by a parent or legal quardian who is a Club member. 
Local age restrictions apply. Delta reserves the right to revise its Club 
Terms and Conditions without notice. Delta Sky Club members will not 
be compensated for changes in locations, rates or policies. Delta Sky 
Club facilities may be used only in conjunction with same-day ticketed air 
travel on any airline. Delta Sky Club house rules must be observed or Club 
privileges may be terminated without compensation. Note that amenities 
may vary among Delta Sky Club locations. Access to partner lounges 
subject to partner rules, terms and conditions. Offers and rules subject to 
change. All Delta Sky Club membership terms, conditions and house rules 
apply to Delta Sky Club use, One-Day passes and membership. For the 
complete Delta Sky Club terms, conditions, and house rules, please visit 
deltacom/skyclub or nwa.com/skyclub. Additional restrictions may apply. 
*Purchase of four One-Day passes must occur during a single-purchase 
transaction, Promotional offer is valid now through October 31, 2009. The 
$50 cost of a single One-Day Pass may be credited within 60 days of 
the purchase date toward the cost of a one- or three-year membership. 
To take advantage of this offer, the one- or three-year membership must 
be purchased in person at any Delta Sky Club location. This offer is not 
available for purchase online. This offer is not retroactive and cannot be 
combined with any other offer, promotion, discount or frequent flyer 
program award. Please refer Delta customer service representative to 
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BEST AIRPORT LOUNGE WINNERS 
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Worldwide Partners 


// GET TO KNOW OUR NETWORK 


“Atlanta 
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SkyTeam Other Travel Partners 


Delta wants you, as a world traveler and a valued customer, to have more 
flexibility and more choices in your global travel. So we've joined with 10 
strategically based airlines and added three SkyTeam Associate carriers to 
create the SkyTeam global airline alliance, built upon the principle “Caring 
more about you.” How do we care more about you? By taking care of your 
needs throughout your travels: 


Choosing SkyTeam: Access to a Global Network 
° SkyTeam offers its 455 million annual passengers a worldwide system 
of 15,955 daily flights, covering 928 destinations in 174 countries 
Planning Your Trip: Special SkyTeam Offerings 
° Round the World fare pass 
e America, Asia, China and Europe fare passes 
e SkyTeam Global Corporate and Global Meetings 
e Guaranteed full-fare Economy class reservations for SkyTeam Elite Plus 
passengers with 24 hours notice on long-haul flights 
At the Airport: Passenger Perks 
* Seamless connections with single check-in 
° Access to 447 airport lounges worldwide 
e Priority check-in, boarding and baggage handling, as well as preferred 
seating and reciprocal lounge access for Elite passengers 
In-Flight: Consistent Service 
e Passengers receive accurate and timely in-flight information 
e In addition to the language of each carrier, English is spoken on every flight 
e SkyTeam offers its passengers consistent special meals across all 
international flights 
When You Arrive: Earning Frequent Flyer Miles 
e Members of the alliance have agreements in place that allow passengers 
to earn miles toward Elite status, as well as redeem miles with every 
SkyTeam airline 
e Frequent flyers are able to obtain Multi-Carrier Awards, enabling them 
to use SkyTeam carriers with one single award ticket and offering 
travel opportunities for fewer miles than before to many destinations 
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In addition to our SkyTeam partners, Delta and Northwest also have 
other travel partners that offer Codeshare flights and frequent flyer 
agreements. Together, Delta, Northwest and our other travel partners 
are committed to bringing you high-quality service, convenient travel 
options and increased opportunities to earn and redeem SkyMiles and 
WorldPerks miles. 


e WorldPerks Partner 
e NW Codeshare Partner 


© SkyMiles Partner 


e Delta Codeshare Partner 


Air Tahiti Nui e Kingfisher Airlines Ltd. ® 
eek He e@eee Malaysia Airlines @ 
American Eagle @e@ee Malev Hungarian ee 
Avianca ee = Midwest Airlines eee 
China Airlines eee Royal Air Maroc eo 
China Eastern e Singapore Airlines @ 
Hawaiian Airlines eee USHelicopter Corp. e 
Jet Airways India e 


Nairobi 


The Air France KLM Group and Delta Air Lines have entered into a new long- 


expectations for the most convenient airline system. 


term joint venture whereby the partners will jointly operate their transatlantic business by Key facts and figures on the 
coordinating operations and sharing revenues and costs of their transatlantic route network. The joint venture: 
joint venture’s geographic scope includes all flights between North America and Europe, between //More than 200 daily transatlantic 
Amsterdam and India, and between North America and Tahiti. On these routes, the business will flights (100 roundtrips) 
be jointly operated with the strategy and econom- // Joint venture represents approximately 
ics equally shared among the Air France KLM Group 25 percent of total transatlantic 
and Delta. The airlines will also cooperate on routes capacity 
between North America and Africa, the Middle East //More than 400 destinations in Europe 
and India, as well as on flights between Europe and ananin Nerthiamnanea 
several countries in Latin America. : 
// Annual revenues estimated at more 
5 Global passengers will benefit from access to a vast than US$12 billion (approximately 9.3 
S network offering more than 200 flights and ap- billion euros, reference year 
8 proximately 50,000 seats daily. That network is structured around 2008-09) 
z Hyves — SIX Main hubs: Amsterdam, Atlanta, Detroit, Minneapolis-St. Paul, //More than 100,000 employees at Air 
E New York/JFK and Paris/CDG. The airline partners will provide their France KLM 
e corporate clients with a broad, global offering that best meets their // 70,000 employees at Delta 
= 


The Alaska Air Group! and Delta Air Lines have entered into a long-term enhanced 
marketing agreement calling for Alaska Air Group and Delta to work closely together to provide a 
unique customer experience. This enhanced agreement is a natural progression of a partnership that 
has existed for more than 20 years.2 Benefits include: 
° Coordinating Alaska Air Groups strong West Coast network with Delta's international and domestic 
presence to provide hundreds of unique connecting opportunities for our customers 
e Expanding our lounge agreement to provide full access to all of our respective lounges for 
each other's customers 
e Providing our elite customers premium benefits on each other's flights, such as priority 
check-in and boarding 
e Developing the best-in-class experience for customers connecting between 
Delta and Alaska Air Group flights through technology, process enhancement 
and training 
¢ Bringing our operations closer together in critical airports to allow quicker and 
easier connections 
This is only the beginning, as many more enhancements for our customers 
Page will come. Delta and Alaska Air Group look forward to working together to 
pe Uy, | 1 << bring the best experience possible to our customers. 


Key facts and figures for the 
Alaska Air Group - Delta 
Partnership: 


_//Alaska Air Group operates more than 
800 daily flights, primarily from West 
Coast hubs in Seattle, Los Angeles, 
Portland and the State of Alaska 

// Delta and Alaska Air Group combined 

offer extensive service for 3 
customers in the key West 
Coast gateways of Seattle, 
Los Angeles and Portland 


" y) l Alaska Air Group includes Alaska Airlines and Horizon Air. 
Northwest Airlines started working with Horizon Air in the 1980s. 
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skyMiles 


// SEE THE WORLD WITH THE SKYMILES PROGRAM 


|| ENROLL NOW 


¢ Sign up at delta.com/enroll 
or call 800-323-2323. 


2| EARN MILES 


¢ Receive a minimum of 500 
miles and Medallion Qualifiica- 
tion Miles (MQMs) for every 
qualifying Delta, Delta Shuttle® 
or Delta Connection® carrier 
flight segment— including the 
flight you're on now. 

¢ Accrue miles for every qualify- 
ing flight on a SkyTeam® or 
other airline alliance partner. 

¢ Rack up miles when you do 
business with any of our 100- 
plus SkyMiles partners, such as 
the Delta SkyMiles® Credit 
Card from American Express, 
the SunTrust SkyMiles Check 
Card, the Hilton Family of 
SkyMiles Dining or Skymiles- 
Shopping.com. For a full listing, 
visit delta.com/partneroffers. 


3] ENJOY THE 
EXCLUSIVE PAY 
WITH MILES FEATURE 
THAT LETS YOU PAY 
FOR ALL OR PART 
OF YOUR DELTA OR 
NORTHWEST FLIGHT 


WITH MILES.* 

¢ Redeem as few as 25,000 
miles for a Coach Award Ticket 
within the continental United 
States, Canada and Alaska 
(Hawaii excluded). 

¢ Book Award Travel on Delta 
or any of our SkyTeam or other 
airline alliance partners. 


* Only Gold and Platinum Delta SkyMiles and 
Delta Reserve Credit Credit Cardmembers, as 
well as Gold and Platinum Delta SkyMiles Busi- 
ness and Delta Reserve for Business Credit 
Cardmembers, with a U.S. point of sale address 
in their SkyMiles account are eligible. Limited 
to Delta, Northwest and Delta Connection® 
carrier flights booked under the DL or NW 
code on delta.com. Minimum 10.000 miles 

for redemption. Not eligible for mile accrual, 
complimentary upgrades, MOMs, Medallion 
segments or Best Fare Guarantee. Refund 
restrictions apply. All SkyMiles program and 
Pay with Miles rules apply. To review the rules, 
visit delta.com/memberguide. : 
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EARNING MILES, AN 
EVERYDAY ACTIVITY 


Earning miles for your purchases with 
the Delta SkyMiles Credit Card from 
American Express and the SunTrust 
SkyMiles Check Card is more 
convenient than ever! Ask your flight 
attendant how to apply. 


MERGER NEWS 


Delta and Northwest Airlines® have joined forces to create 
the world's premier global airline, offering service to more 
than 360 destinations in 64 countries on six continents, 
SkyMiles and: WorldPerks members can earn and redeem 
miles on more than 16,000 daily flights offered by Delta, 
Northwest, SkyTeam and our other airline partners. 


This month, the WorldPerks program will be integrating into 
the SkyMiles program. WorldPerks members will be assigned ) 
a SkyMiles number, which will be sent to them via e-mail 

as well as mail. Customers who have previously linked their P 
WorldPerks account to a SkyMiles account will receive e-mail of the Pacific,” 
notification as soon as their accounts have been combined. Acapulco is one 


Please visit delta.com/integrationtimeline for more details. of the top tour- 
ist spots in Latin 


America and is 
surrounded by 
calm surf and 
stunning moun- 
tain views. Whether ‘ - 
you're in the mood for snag Ot A 
cliff-diving, laying on the 

golden sand with a margarita or dancing 
until dawn, this Mexican city offers the 
perfect blend of relaxation and energy. 


Acapulco lil 
Known as the Pear! ee 


x 
ty vie . 


MAKE SURE YOU'RE 
EARNING MILES 


Always provide your SkyMiles number when making a res- 
ervation with Delta or when doing business with any one of 
more than 100 SkyMiles partners. 


\ 


If you forget to add your SkyMiles number when making your 
reservation or checking in at a Delta kiosk, visit 
delta.com/mileagecredit after your flight to request 

mileage credit. 


All taxes and fees for Award Travel are the responsibility of the passenger and must 

be paid at the time the ticket is booked. Award Travel seats are limited and may not BEST FREQUENT 
be available on all flights or in all markets. Each SkyTeam and alliance airline reserves FLYER PROGRAM 
the right to change its program rules at any time without notification, and mileage 

restrictions may apply for the accrual and redemption of miles. Partner offers subject 

to the terms and conditions of each individual offer. Partners subject to change. PEUTVETHYE. ~—- 2008 BEST 

Offers void where prohibited by law. Other restrictions may apply. Offers and benefits = 

subject to change without notice. All SkyMiles program rules apply. To review the prt FREQUENT FLYER 


G 
AWARDS 


PROGRAM-DOMESTIC 


rules, please visit delta.com/memberguide. 


//, SEE HOW THE MILES ADD UP 
EARN MILES ACTIVITY 


First purchase with the Gold Delta SkyMiles Credit Card from 


20,000 miles American Express 


500 miles Spend $50 at Shutterfly (earn 10 miles for every $1 spent) 
1,500 miles Take a one- to three-night cruise with SkyMiles Cruises 


500 miles 


A qualifying stay at the Hilton Family of Hotels 


500 miles Rent with Avis for five days or more 


2,000 miles Buy Miles at delta.com/buymiles 


You have enough miles for an Award Ticket within the conti- 


rate 
25000 miles nental United States, Canada and Alaska (Hawaii excluded) 


Get 


//. KNOW YOUR PLANES 


Seats: 403 


B747-400/200 
Range: 8,357 miles (13,450 km) - . : 


Speed: 561 mph (902 km/h) ao ADELA 
Engines: 4 Pratt & Whitney PW 4056 turbofans, sseeraeseste tis sesruentes lis) sueseresers es ss fin] sssenses 2 
each generating 56,000 Ib. (249 kN) of thrust. a ” ; : 

Information and image applies to B747-400 


Seats: 278 

Range: 10,840 miles (17,446 km) 

Speed: 560 mph (901 km/h) 

Engines: 2 General Electric GESO-110B1 turbofans, 
each generating 110,000 Ib. (489 kN) of thrust. 
Information and image applies to B777-200LR 


Seats: 298 

Range: 6,524 miles (10,500 km) 
Speed: 541 mph (871 km/h) 
Engines: 2 Pratt & Whitney PW4168A turbofans, 
each generating 68,600 Ib. (805 kN) of thrust. 
Information and image applies to A330-300 


Seats: 241 

Range: 6,471 miles (10,415 km) 
Speed: 530 mph (853 km/h) NH 
Engines: 2 General Electric CF6-80C2-B8 turbofans, cate fa Me CLC CORE 6 CHORTLE ALCL TrreapeedTave[3|1 
each generating 63,500 Ib. (282 kN) of thrust. 
Information and image applies to B767-400ER 


4 


Speed: 530 mph (853 km/h) < 
Engines: 2 Pratt & Whitney PW 2000 turbofans, mo 
each generating 43,000 Ib. (192 kN) of thrust. 
Information and image applies to B757-200 ETOPS 


iy wnnee © eneeneeccesees 


Seats: 150 

Range: 2,400 miles (3,862 km) 

Speed: 509 mph (819 km/h) 

Engines: 2 |AE V2528-D5 turbofans, 

each generating 28,000 Ib. (125 kN) of thrust. 
Information and image applies to MD9O0 


Seats: 160 

Range: 2,840 miles (4,570 km) 

Speed: 531 mph (854 km/h) 

Engines: 2 CFM| CFM56-7 turbofans, 

each generating 27,300 Ib. (121 kN) of thrust. 
Information and image applies to B737-800 


Seats: 148 A320/319 
Range: 3,009 miles (4,843 km) 

Speed: 521 mph (840 km/h) 

Engines: 2 CFMI CFM56-5-A1 turbofans, 

each generating 25,000 Ib. (111 kN) of thrust. 

Information and image applies to A320 


CRJ900/700/200 
Seats: 76 


€175LR/E170 
Seats: 76 

Range: 2,416 miles (3,889 km) Range: 2,103 (3,385 km) 
Speed: 554 mph (890 km/h) Speed: 547 mph (818 km/h) 
Engines: 2 General Electric CF34-8E turbofans, Engines: 2 General Electric CF34-8C5 turbofans, 
each generating 13,800 Ib. (61 kN) of thrust. each generating 14,510 Ib. (64 kN) of thrust. 


Information and image applies to E175LR Information and image applies to CRJSO0 
ERJ145 y A Saab 340B 
Seats: 50 _aaTsPR ys ewes we FOP Seats: 34 


Range: 1,876 miles (3,019 km) Range: 1076 miles (1,732 km/h) 
Speed: 518 mph (834 km/h) Speed: 290 mph (467 km/h) 
Engines: 2 Rolls-Royce AE3007A turbofans, Engines: 2 General Electric CT7-9B turboprops, 
each generating 7,420 |b. (33 kN) of thrust. each generating 1,870 Ib. (8 kN) of thrust. 
Information and image applies to ERJ145 Information and image applies to Saab 340B 
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Seats: 174 
Range: 4,722 miles (7,600 km) 


30,000 Feet '. Route Maps 
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—— Delta Air Lines Route 


© Destination served by Delta/ 


— Future Route Service Delta Connection 


5 i, Destination served by one of Delta's 
— Pe Ohne fa Worldwide Codeshare Partners 


Effective October 2009. Select routes are seasonal. Some future services subject to foreign 
government approval. Service may be operated by Delta subsidiary Northwest Airlines or 
other codeshare partner airlines. Flights are subject to change without notice. 
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— Delta Air Lines/Delta Connection Route 
— Future Route Service 


— Route served by Alaska Airlines/ 
Horizon Air 


@ Destination served by Delta / Delta 
Connection 


@ Destination served by one of Delta's 
Worldwide Codeshare Partners 


‘\ 
CN 


Sere Time zone (Legislated standard time 


f : d zones shown. Observed time may differ.) 
: Miami 
Gulf ‘ m B A H A M A S Effective October 2009. Select routes are seasonal. Some 
é : ‘ > by future services subject to foreign government approval. Service 
O Mexico : may be operated by Delta subsidiary Northwest Airlines or 
‘ - other codeshare partner airlines. Flights are subject to change 
‘ ‘ without notice. 
i Key West 
Central Time 6:00 H Eastern Time 7:00 
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30,000 Feet / Route Maps 


Asia/Australia/Pacitic 


Seattle/Tacoma S . 
Minneapolis, 

St. Paul 
Beijing eShenyang Portland Detroit 
= Salt Lake City 


eHarbin 


San Francisco 
Atlanta 
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ol @ 
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ydney 
“Melbourne eAuckland Akita 


Niigata 
Komatsue 
— Atk Ok e@lokyo (NRT) 
—— Delta Air Lines Route @ Destination served by Delta ‘ayama 5 Nagoya 


® 
— Future Route Service @ Destination served by one of Delta's Fukuoka, Osaka 
Worldwide Codeshare Partners : Nagasakie “Oita 
Se lal 
Effective October 2009. Select routes are seasonal. Some future services subject to e Kagoshima J A P A N 


foreign government approval. Service may be operated by Delta subsidiary Northwest 
Airlines or other codeshare partner airlines. Flights are subject to change without notice. 


Maps Produced by Leaping Cat Graphics 
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30,000 Feet // 


Terminal Maps 


HARTSFIELD-JACKSON ATLANTA A19-A34 B19-B34 C30-C57 D28-D38 E26-E36 
INTERNATIONAL AIRPORT 


= ina) 1S) fen} Ly 
, o 2 i 3 3 
North Terminal 5 s s s 5 
9 i=} i=) i=) 1s) 
Hartsfield-Jackson Atlanta 2 a a a 5 
International 8 8 Se 8 8 
Built: 1925 
Remodeled: 2009 fe i Sy ay 
Miles to city center: 10 ! F ‘Al 1 es fal la Al E14 -£17 


By train: 20 minutes 

By bus: 20 minutes 

By taxi: 15 minutes 

* The world's busiest airport (passenger traffic 


E14/E15 


South Terminal 


and operations). 
Ti-T8 A1-A18 B1i-B18 Di-D18 E1-£12 
QO Al, A14, A21, A30, B4, B16, B24, C30, C42, D35, T3, T7 
DETROIT METRO AIRPORT 
McNamara Concourse B Concourse C 
Terminal Bi - B21 C1-C43 

Detroit Metro 

(McNamara Terminal) 

Built: 2002 


Miles to city center: 22 
By train: no train 

By bus: 60 minutes 

By taxi: 30 minutes 


Concourse A 
A40 - A78 


Concourse A 
8 


Tram, South Station Tram, North Station 


Terminal 2 


NEW YORK / JOHN F. KENNEDY 
INTERNATIONAL AIRPORT 


Terminal 4 


Terminal 3 


New York / JFK International Lower Level 

Built: 1948 25-29 

Remodeled: 1962, 1970, mid-1990s 

Miles to city center: 15 miles by highway “Shuttle 

to midtown 

By train: 35 minutes 

By bus: 1 hour 

By taxi: 25 minutes—2.5 hours 

* The Beatles held their first American 
press conference at JFK in 1964. 


Shuttle 
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AL a> 
Delta/Northwest Partner Lounge Shuttle 
Boarding Gates 


Alaska Air/Horizon Air 
Boarding Gates 


© Li) ) T) © 


Tram, Shuttle or Delta Sky Club Ticketing Self-Service Kiosk 
Moving Walkway 


Bag Drop Baggage Claim Helicopter Information Recharge Station Transfer Desk Passport Control Parking 


MINNEAPOLIS-ST. PAUL INTERNATIONAL AIRPORT Concourse B 
RET 
Minneapolis-St. Paul cone conta 
International Concourse A 
Built: 1962 Cneas E — 


Remodeled: currently under 
renovations and expansions 
Miles to Minneapolis: 10 

By train: 25 minutes 

By bus: 30 minutes 

By taxi: 20 minutes 

Miles to St. Paul: 8 

By train: no train 

By bus: 25 minutes 

By taxi: 16 minutes 


Concourse F 
F1-F16 


Concourse G 
G1- G22 
SALT LAKE CITY INTERNATIONAL AIRPORT NEW YORK / LAGUARDIA | 
Concourse B AIRPORT : 
Concourse Cc Delta Terminal 
1-10 
Concourse D | 
D1-D13 

Delta Shuttle at the | 

Marine Ar Terminal 


Concourse E 
E60 - E85 


Terminal 2 Concourse A 


Ou C6, D1, D3 


Terminal 1 


New York / LaGuardia 
Built: 1929 


Salt Lake City International 
Built: 1911, current projects 


Remodeled: 1990s 


Miles to city center: 8 


By train: no train 
_ By bus: 15 minutes 
By taxi: 10 minutes 


* There is an 18-hole golf course located on 
the south end called “Wingpointe.” 


CINCINNATI-NORTHERN KENTUCKY INTERNATIONAL 


AIRPORT 


Cincinnati-Northern 
Kentucky 
International 

Built: 1947 

Remodeled: 1974, 1990s, 
2009 

Miles to city center: 13 
By train: no train 

By bus: 25 minutes 

By taxi: 17 minutes 


International Gates 
Bi - B12 


Concourse A By bus:15-20 minutes 
fe Al- A24 By taxi: 15-20 minutes 
Shuttle to 
Concourse C 


Miles to city center: 8 miles to Midtown Manhattan 

By train: no train access : 

By bus: 40 minutes 

By taxi: 15 minutes—1.5 hours 

* The current space was an amusement park before it 
became an airport. 


MEMPHIS INTERNATIONAL AIRPORT 


Concourse C 
C1i-C14 


Terminal 3 Memphis 
International 
Shuttle to Built: 1963 


oe seat Remodeled: 1976, 2005 
Miles to city center: 9 


By train: no train 


Lower Level Concourse B 
3 


‘1 - 


Lower Level 


Concourse A 
814 Concourse B A25 - A33 


+ Concourse A 
B13 - B28 rere 
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30,000 Feet // Terminal Maps 


J/ DOMESTIC AIRPORTS 


LOS ANGELES INTERNATIONAL AIRPORT 


Shuttle to Gates for 


American Eagle fl ae trical 1 
Terminal 2 
. 21-28 
Terminal 3 
| 30-38 
4th Floor b i} 

Los Angeles ‘isha 
International ~ Horizon’ 
Built:1929 E ©) 
Remodeled: 1982, 5s © © © 
current projects & 3 { 
Miles to city center: 20 es (P) (P) (P) 
By train: no train ec ez ai 
By bus: 60 minutes = ~ 


By taxi: 30 minutes 
* Ranks sixth in the world 
for passenger traffic. 


LUB 


Terminal 8 


Terminal 4 


3rd Floor | \ 


HONOLULU 
INTERNATIONAL AIRPORT 


Shuttle to Gates for 
American Eagle 


Interisland 
Terminal 


Honolulu International 
Built: 1962 

Remodeled: current projects 
Miles to city center: 5 

By train: no train 

By bus: 20 minutes 

By taxi: 15 minutes 


Ewa Concourse Central Concourse Diamond Head Concourse 
25-30 13-24 6-12 


SEATTLE-TACOMA INTERNATIONAL 
AIRPORT 


> Satellite 
N1-NS 


Concourse D 
D1-D1i1 


ot 


Concourse C 
C2-C20 


Seattle-Tacoma 
International 

Built: 1944 (the current 
terminal complex was built 
in1959) 

Remodeled: 1961, 1973, 2008 
Miles to city center: 15 

By train: no train 

By bus: departs outside door 
6 on lower level 

Lightrail December 2009 
By taxi: 23 minutes 


Alaska/Horizon 


Main Terminal 


Concourse B 
B1- B16 


es 


Concourse A 
A1-A16 


South Satellite 
S$1-S16 
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G91 - G102 


International 


BOSTON / LOGAN 
INTERNATIONAL AIRPORT 


To Terminal E, 


Terminal A 


fl 


To other 
Terminals 


A18 - A22 


Boston / Logan International 

Built: 1923 

Remodeled: 1961, 1970s, 2007, current 

projects 

Miles to city center: 5 

By train: 1O—20 minutes 

By bus: 5-10 minutes 

By taxi: 10 minutes 

* New England's largest transportation 
center. 


SAN FRANCISCO 
INTERNATIONAL AIRPORT 


San Francisco International 
Built: 1927 

Remodeled: 2000, 2011 

Miles to city center: 14 

By train: 20 minutes 

By bus: 30 minutes 


Terminal By taxi: 30 minutes 


A1- All 


Terminal 1 
20-48 
PORTLAND 
INTERNATIONAL AIRPORT Portland International 
Concourse D Built: 1958 


Remodeled: current projects 
Miles to city center: 12 

By train: no train 

By bus: 30 minutes 

By taxi: 20 minutes 


Concourse E 


Concourse B TriMet MAX Red 
B1-B3 LineTrain Station 


Concourse A 


Yat. ao &. B .& Sg 


Delta/Northwest Alaska Air/Horizon Air Tram, Shuttle or Delta Sky Club Ticketing Partner Lounge Shuttle Self-Service Kic 
Boarding Gates Boarding Gates Moving Walkway 


© Ci) O @ © 


Bag Drop _ Baggage Claim Helicopter Information Recharge Station Transfer Desk Passport | Control Parking 


J// \NTERNATIONAL AIRPORTS 


AMSTERDAM / SCHIPHOL INTERNATIONAL AIRPORT 


Pier G 
G1-G9 


TOKYO / NARITA INTERNATIONAL AIRPORT 


Pier E 


Pier F FL E24 


Shuttle Bus to 
F1-F9S 


Terminal 2 


fel 


Terminal 1 


Satellite 1 


Satellite 2 
2F, 21 - 25, 28A 31-47 
Amsterdam / Schiphol 
International 
“4 4 Built: 1967 
Tokyo/ Narita International Remodeled: current projects 4 
Built: 1978 Miles to city center: 10.4 eee 
Remodeled: 1999, 2006, current By train: 20 minutes hs 
projects : By taxi: 20 minutes 
Miles to city center: 37 * Since 2007, passengers have 
By train: 55 minutes been able to marry at the B1- B19 
By bus: 60-80 minutes airport and directly depart 
By taxi: 60-80 minutes for their honeymoon. 
Terminal $3 
E67 - E76 
PARIS / ROISSY-CHARLES DE GAULLE INTERNATIONAL AIRPORT F21-F36 F41- F56 
Hall 2B Hall 2D Hall 2F 
B21 - B33 D53 - D76 


Moving 
Walkway 


Paris / Roissy—Charles De 
Gaulle International 

Built: 1965 

Remodeled: 2008, current projects 
Miles to city center: 18 

By train: 35-45 minutes 

By bus: 45-60 minutes A37 - A393 Hall 2A Hall 2C Delta 


ey ‘ ee i. TGV/RER Check-in 
By taxi: 30-90 minutes A40 - A51 c80-C91 Te gee 


Hall 2E 
E38 - E47 E28 - E37 


"mins? 
STR BRC eeGar: VINCI - SEOUL / INCHEON INTERNATIONAL AIRPORT 
Concourse 
C21-C33 Building 
Seoul / Incheon 
; i B1-B19 Terminal AA Internationa 
Satelite ate” ee Built: 2001 
Remodeled: current 
() A1-Ai2 projects 
Rome! Peenard 3} da | Miles to city center: 32 
Built: 1961 Terminal B By train: 40 minutes, 
Remodeled: 1970s, execs train tobe 
current projects Terminal A cone ee he 
Miles to city center: 21 San y fi = 
By train: 30 minutes eee a pane 
i, r F system Is designed to Passenger 
By taxi: 41 minutes Terminal § process 31,000 pieces Terminul 
of luggage per hour. 42-50 1-11 
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30,000 Feet // 


n-flight Information 


PORTABLE ELECTRONIC DEVICES 


// 


External Drive 
TV 
with Cable 


Never Permitted Radio Satellite Radio 


a 
@ 


Permitted at Gate Handheld Game Media Player DVD/CD Player 


ZS )@ OC 


Noise-Canceling 
Headphones 
(power ON) 


Permitted Above 
10,000 Feet 


Video Camera Wi-Fi 


(on select Delta aircraft) 


» « | q D 
Noise-Canceling 


Headphones 
(power OFF) 


Always Permitted Pacemaker Hearing Aid 


© IF you still have questions about the use of other portable electronic devices not shown here, ask your flight attendant. 


//- CARRY-ON BAGGAGE 


Use caution 
when stowing 
items overhead. 


Stow carry-on 

items in overhead 

compartment 

or under seat. 

Items you need 
to access should 
be stowed under 


your seat. 


ai 


Pets must remain in 
closed hard- or soft- 
sided carriers 

at all times. 
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ALSO OF NOTE // 


Mobile 
Phone Usage 


Mobile phones 
may be used 

at the gate and 
after landing as 
instructed by the 
cabin crew. 


Please Be Considerate 


Please use 
headphones 
with portable 
electronic 
devices. 


Spare Batteries 


Spare lithium batteries are 
prohibited in checked baggage; 
however, portable electronic 
devices with lithium batter- 
ies installed can be checked. 
All spare batteries included in 
carry-on baggage must be in 
original retail packaging or in- 
dividually protected to prevent 
short circuits (by taping over 
exposed terminals or placing 
each in a separate plastic bag). 
For tips on flying safely with 
battery-powered devices, visit 
SafeTravel.dot.gov. 


Tobacco 


Smoking and use of smokeless 
tobacco are not permitted on 
any Delta flight. 


S 


Never Permitted 


For assistance, please 


LS, Arrival Forms 


Visa-Waiver Visitors | Visitors with Visa | All Passengers 
Pe aa ae | Se] | | flight crew. 


Deranrent or wowe.avo 2ecUNTY re) Customs | 


coca Darton Declaration | 
Before arriving in the | 


‘ouuu No Has ttt 


Aen Rete Welcome 10 the United States 


523804519 12 


| 
| 
i 
| 
{ 


JlaiY! >, 6achuo)! Ulbs 


194 ArrieabDepartare evard + Iavtractions 


I-94W (Green) 

All nonimmigrant visitors 
seeking entry into the 
United States under the 


Visa Waiver Program 
(VWP) are required to 
complete an |-94W (green) 
form. Applicants applying 
for admission to the 
United States using an 
|-94W are exempt from 
having a visa. 


Completing the 
Arrival/Departure 
Record (I-94/1-94W) 
One form is required for 
each family member, 
including infants and 
children. Visitors under the 
age of 14 must have their 
forms signed by a parent 
or guardian. Please print 
egibly, using black or blue 
ink. Entries must be in 
ENGLISH and in ALL CAPI- 
TAL LETTERS. This form 

is in two parts. Please 
complete both the Arrival 
Record and the Departure 
Record. The reverse side 
of the I-94 or |-94W must 
be signed and dated. The 
bottom portion of the 
form must be kept with 
your passport until you 
eave the United States. 


Toi farm mat be emp yal per cep 8 Cs ering tent 
‘nate #1 wm got Va, and Canaan Cent vase ore Penak 


Thee ey woh rule ALL CAPITAL LETTERS. Uh ogo Det 
hs eabbe bah ofa ame 


we pas Peat tmp to he Aral Baca oe | gh 
‘epee Beene (hare Hoong 


‘on 


seaa04si9 12 
Ceti iy 


1-94 (White) 

All foreign nationals—except 
Canadian citizens and perma- 
nent residents of the United 
States—are required to com- 
plete an I-94 (white) form. 


// Programs 


Upon Arrival 

When entering the United 
States, in addition to 
passport and document 
processing, all interna- 
tional visitors will have 
their fingerprints scanned 
by an inkless device and a 
digital photograph will be 
taken. This will add only 
seconds to the overall 
entry process. 


during the flight. 


United States of America, 
each traveler or head 

of family is required 

to fill out a Customs 
Declaration Form. Most 
of the questions can be 
answered with a “yes” or 
“no.” The form must be 
signed and dated. Please 
print legibly, using black 
or blue ink. Entries must 
be in ENGLISH and in 
ALL CAPITAL LETTERS. 
The Customs Declaration 
Form will be distributed 


Upon Departure 
International travelers 

are no longer required to 
check out at a US-VISIT 
Exit Kiosk. All other exit 
procedures remain the 
same. International pas- 
sengers who received a 
CBP Form I-94 (Arrival 
Departure Record) upon 
arrival must still return it 
to an airline representative 
when departing the United 
States. 


Countries participating in 
the Visa Waiver Program: 


Andorra 
Australia 
Austria 
Belgium 
Brunei 


Czech Republic 


Denmark 
Estonia 
Finland 
France 
Germany 
Hungary 
Iceland 
Ireland 
Italy 
Japan 
Latvia 
Liechtenstein 


Lithuania 
Luxembourg 
Malta 

Monaco 

The Netherlands 
New Zealand 
Norway 
Portugal 

San Marino 
Singapore 
Slovak Republic 
Slovenia 

South Korea 
Spain 

Sweden 
Switzerland 
United Kingdom 


orl al> JI pSlb clas sob, 
WG ts SST 
HDB i SBT HY 


Vraag het cabinepersoneel 
naar de instructies in het 
Nederlands. 


Pour toute information en 
francais, priére de contacter 
un membre de l'équipage. 


Fir Instruktionen in 
deutscher Sprache fragen 
Sie bitte eine/n Flugbe- 
gleiter/in. 
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Per assistenza, contattare 
un membro dell’equipaggio. 
cacAI ATS 
Bm PHB C 
SRT FEW. 
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Se precisar de ajuda, queira 
chamar um membro da 
tripulacao. 

Ecnu Bam tpe6yetca 
NOMOLWb, NoxKanylicta, 
o6pawjalitecb 

K OKUNaxy CamoneTa. 


Si require asistencia, 
consulte con los miembros 
de la tripulacién. 
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Gary R. Gruber, PhD, is recognized as the leading authority on standardized tests and the originator of the critical thinking skills used 
to prepare for them. He has written more than 35 books, with more than 7 million copies sold. Check out drgarygruber.com. 


30,000 Feet // 


Whos Game 


A FEW HAPPY DISTRACTIONS 


BRAIN TEASERS 


See if you can solve these problems in five 
minutes or less! 


The price of a watch at a department store 
has been discounted 20 percent and then an 
additional 30 percent after the first discount 
was applied. Would the price have been lower 
if there had been a single discount of 50 
percent? 


oy What is the next number in the following: 
0, 0, 1, 2, 2, 4, 3, 6, 4, 8, 5, ? 


If a doctor gives you three pills, telling you to 
take one every half hour, how many minutes will 


the pills last? 


ANSWERS 
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'18]19g S} JUNOISIp JUaIad QS ajbuls Y (‘T 


GREGORY 


“It’s a very simple procedure. We slice off the top of your head, scoop out 
your innards with a spoon, and carve out your eyes and mouth.” 


© The New Yorker Collection 2000 Alex Gregory from cartoonbank.com. All Rights Reserved. 


6617 TOOK ME 17 YEARS TO 
GET 3,000 HITS IN BASEBALL, 
| DID IT IN ONE AFTERNOON 
ON THE GOLF COURSE. 99 
—Hank Aaron 


661 DON’T CARE WHAT IS 

WRITTEN ABOUT ME AS 

LONG AS IT ISN'T TRUE. ? 
—Katharine Hepburn 
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answers on page 91 
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© Easier 


Harder 5 


© 2009 Knight Features/Distributed by Universal Press Syndicate 


answers on page 91 


A DELTA 


SKYMILES 


visit delta.com/partneroffers 


OL OFF WITH 


PEER 0s: nT 


SKYMILES SHOPPING 
Save on great fall deals plus earn Triple Bonus miles at top merchants. 


NETFLIX 

Earn 2,000 Miles with Netflix! Netflix delivers movies to you saving you time 
and money. Choose from over 100,000 DVD titles. Plus, instantly watch some 
movies & TV episodes from over 12,000 choices on your PC, Mac or TV. 


SKYMILES CRUISES 
Win 1,000,000 miles and a cruise for two! No purchase necessary. 
See official rules for details. 


BUY OF GIFT MILES 
Short a few miles for your next Award Ticket or are you looking for Now serving-6 continents including 
a great gift for a friend? Visit delta.com/buymiles to learn more. AUSTRALIA 


Terms & Conditions: “Win 1,000,000 Miles” Sweepstakes—Abbreviated Rules. See Official Rules at www.skymilescruises.com/millionmilesrules. NO PURCHASE NECESSARY. A PURCHASE WILL NOT INCREASE YOUR 
CHANCES OF WINNING A PRIZE. All SkyMiles program rules apply to miles prize. The Sweepstakes Period is from 12:00:01 am Eastern Time (ET), October 1, 2009 to 11:59:59 pm ET, January 31, 2010. Open only to legal 
residents residing in the 50 United States and D.C., 21 years of age or older. Void where prohibited. Two (2) ways to enter: 1) Go to www.skymilescruises.com/millionmiles and enter your email address and zip code in the 
section “Cruise Deals Email Signup.” 2) Senda postage-paid, 3.5"x5.5” postcard with your hand-printed name, complete address, daytime phone number and email address (all information is required) to: “Win 1,000,000 
Miles” Sweepstakes, c/o The Marketing Agency, PO Box 39709, Fort Lauderdale, FL 33339-9709. (1) Grand Prize: One million Skymiles plus a 7-night Caribbean cruise for two (2) aboard Royal Caribbean's newest ship the 
Oasis of the Seas. ARV: $30,000. Odds: Dependent on total eligible entries received during the Sweepstakes Period. Sponsor: World Travel Holdings, Inc. d/b/a Skymiles Cruises, 100 Sylvan Road, Suite 600, Woburn, MA 
01801. Administrator: The Marketing Agency, LLC, 2881 East Oakland Park Blvd., Suite 425, Fort Lauderdale, FL 33306. All trademarks are the property of their respective owners, © 2008-09, The Marketing Agency, LLC. 


All SkyMiles program rules apply. To review the SkyMiles program rules, please visit delta.com/memberguide. Taxes and fees for Award Travel are the sole responsibility of the Winner and must be paid at thetime the ticketis 
booked. Award Travel seats are limited and may not be available on all flights or in all markets. Partner offers subject to the terms and conditions of each individual offer. Offers void where prohibited by law, Other restrictions 
may apply. Offers subject to change without notice. © 2009 Delta AirLines, Inc. 


30,000 Feet // 


Who's Game 


A FEW HAPPY DISTRACTIONS 


ACROSS 

1 It doesn't exist 

2 Find fault with 

4 Asoldier's gear, for example 


16 Bloomer after whom 
bloomers are named 


7 Raison _ 
18 Rent to another 
19 Toy from China 


23 Young ___ Boone (short-lived 
1970s TV series) 


24 You might grind it out 

25 Fast hits 

27 With 5-Down, snooping aid 
28 Discussed at length 


29 Musical direction that means 
“lyrical” in Italian 


30 Actor who debuted in Kung 
Fu; The Movie 


32 Snooping aid 

35 Activities at punk rock 
concerts 

36 “Gotta run!” 

37 High bark 

38 End 

39 Foolish, in British slang 

40 Fruit salad ingredient 

42 Folk singer Torn with a 


Grammy Lifetime Achievement 
Award 


43 It gets you up and around 


48 Words from one who won't 
settle 


49 People in a line 


DOWN 
1 Whim-wham 
2 It might contain a filling 
3 Diagonally set spar 
4 Bone involved in pronation 
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5 See 27-Across 

6 Move quickly 

7 Spike's former name 

8 Ring contents, maybe 

3 Bibliog. equivalent of “ditto” 
10 Calamitous decline 

11 French painter Courbet 
12 Arise 

13 Pulitzer-winning historian 
Frederick Jackson _ 
14 Outfits 


15 Fish that can move equally well 
forward and backward 
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19 Team whose home arena is the 
Palace of Auburn Hills 


20 Better 

21 Company with a tree in its logo 
22 Fluid dynamics phenomena 

25 Convertible carriage 

26 It's assumed 

28 Bit of assistance 


29 Local or regional Boy Scout 
gathering 


30 Nullifies, as an oath? 
31 Made a comeback 
32 Medieval conquerors 
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PUZZLE BY PATRICK BERRY 


33 Maximally 
34 Max of video game fare 


35 ____ by Sinatra 
(1982 collaborative j jazz album) 


36 Reaganomics recommendation 
39 One addressed as “lord” 

41 Parliamentary faction 

42 1/6 of an inch 

44 Ad ___ [at the place: Abbr) 
45 Good name for a trial lawyer 
46 Ingredient in Delftware glazing 
47 “What next?” 


Mini Spy... 


Mini Spy and Basset Brown 


are recycling their old 


gaming systems. See if you 


can find: 


e Paper Clip »° Comb 
Ladder « Dice 

« Letter € Carrot 
Pencil e Word MINI 

« Book Kite 


e Hamburger 
Question Mark 
« Net 
Cat 
° Hat 


Words that remind us of recycling are hidden in the 

block below. Some words are hidden backwards 

or sel oerlitp ig if you can find: WORLD, WAR, 
CA 


ALUMINUM, C. 
ENVIRONMENT, S 
COLORED; TON, A 


Recycling \# 


CAN 
TREASURE! 


WD oath 
| 7 
c 


NEWSPAPER, ENERGY, GAS, LANDFILL, 
INGLE; STREAM, GLASS; BIN; SORT, PLASTIC,” 
IR, BALE, WASTE, FLUORESCENT, BULB 
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Last Laugh // 


Truth and Fiction 


Richard Belzer on his life story and the thin line between TV and reality. 


o quote David Byrne and the Talking Heads: “How 

did I get here?” I was a war baby, and I know that 

because there were bullet holes above my crib. 

I was thrown out of or politely asked to leave 
virtually every school I ever attended. The query, “What 
are you, a comedian?” was a familiar refrain from most of 
my teachers. And no wonder, because I was a student of 
and obsessed with comedians. Above all else, I wanted to 
be funny, to make ’em laugh. I had various jobs—loading 
trucks, selling jewelry, census taker, substitute teacher and 
newspaper reporter. Then one day in 1970, there was an 
ad in the Village Voice (I was barely surviving as a freelance 
writer, writing for poetry journals and sleeping on my 
brother's couch) stating that they were looking for funny, 
intelligent actors for an underground television show. 

I was very intrigued by that, and my then-wife said, 
“Why, you're so funny, why don’t you go 
down there and audition?” It was almost 
like she was daring me to do it. And I 
said, “All right!” I had done some stuff in 
junior college, but I had never performed 
onstage. I went to the audition at Channel 
1, a basement theater that was literally 
underground, and there was a line around 
the block for auditions. When it was my 
turn, I went in and for some reason I just 
exploded. I did impressions; I did voices, 
jokes, songs; I was nervous and went 
crazy; and the director hired me on the 
spot. I ended up playing 10 roles in the 
show that evolved into the cult movie 
classic The Groove Tube. After that, I started 
doing standup comedy along with Jay 
Leno, Richard Lewis and David Letterman. 

I was fortunate to have the friendship 
and encouragement of Richard Pryor, who 
took a liking to me. George Carlin put me on The Tonight 
Show when he hosted the show in 1982. Eleven years later, 
I became an “overnight” star when I was cast in NBC’s 
Homicide: Life on the Street and then Law § Order SVU. 

All these events and experiences have shaped my 
malleable brain and helped prepare 
me for my present situation—I'm not 


now, like you, I have a beautiful wife, a 
house in France and am on a critically 
acclaimed television program. So you 
might be asking yourself, “Belz, with 


so much on your plate, why write novels?” Good question. 


Having played a detective for the past 17 (!) seasons, 
something very curious has happened over the years. My 
character, “Det. Sgt. John Munch,” has so melded onto my 
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“My character has so melded 

a cop, but I play one on television, and onto my persona that sometimes 
the real and the make-believe 
become indistinguishable.” 


persona that sometimes the real and the make-believe 
become indistinguishable. 

Take the time I was filming a scene in an alley. I had my 
weapon in my hand and was wearing a Kevlar vest with a 
badge on a chain around my neck. There were four or five 
squad cars, lights flashing in the alley along with the actors 
playing police officers in uniform. We were all about to bear 
down on a suspect holed up in an abandoned building. Just 
as we were about to start filming, a real thief came running 
around the corner smack in the middle of all this “police” 
activity. Upon almost running into me, the perpetrator 
dropped the shopping bag that he was carrying, threw up 
his hands and surrendered to me! Me! An actor playing at 
being a cop! In an instant, he recognized me and said, “Oh 
st, it's Munch!” And just at that moment, a real officer 
came running around the corner and “really” apprehended 
the criminal. Some criminal. I later found 
out that he had stolen Q-Tips and film 
from a convenience store. Talk about 
dumb. I wondered if he was intending 
to go home with his booty and take 
pictures of himself cleaning his ears! 

Ah, reality and celebrity, a curious 
mix. So I started thinking about an 
actor who plays a cop on television for 
so long that people start confusing the 
two. Hey, wait a minute . .. Why not 
write a metareality novel in which the 
main character is a real person who gets 
caught up in solving crimes, making 
full use of my television persona and 
celebrity status? So, in my novels, the 
locations are real, as are my famous 
friends who wind up getting involved in 
my comedy-mystery misadventures. 

I have always been a big fan of 
Dashiell Hammett’s Thin Man novels, which were turned 
into the wonderful William Powell/Myrna Loy films. 
Wisecracking private eyes, beautiful dames, sinister villains 
and, of course, TV cops like Columbo and Rockford were all 
influences. All this coupled with a pop culture sensibility 
and a “ripped from the headlines” 
immediacy: I have plunged deep into 
the waters of crime and comedy. 

My new novel, I am Not a Psychic, 
takes place in Las Vegas and 
involves a murdered movie star, a 
- famous politician and the mob— 
what more could'you want? 


Richard Belzer’s new novel, 1 am Not a Psychic, will be in 
bookstores October 6. 
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/ Rent five days and earn 
a free Rental Health Day. 


Now you just need a day off work. Use our chart below and get renting! 


Do you work from home? 
lucky: you, =. oes are you Social with 
get out of coworkers at the office? 


thosé pj’s and 
you're good 
to go oe 


do you have kids? {no} — do you eat out rope off your 


—{(n0 }— do them often? office/cube and 
hang a FUMIGATION 
IN PROGRESS sign _, _ 
emergency are you Crafty? 
~ parent/teacher 
conference, biting pick a restaurant 
elie NES epeltint| (no (ves) near work and claim 
. food poisoning 
do you like your job? 
create a body double 
to occupy your desk 


call in abducted overloaded home circuit 

by aliens breaker pulling an all-nighter 
on big presentation, 
electrician’s on his way 


You’re free! Now get on the road. 


Delta Air Lines SkyMiles® members can save up to 25% on 
every rental by using Avis Worldwide Discount (AWD) # K817600. 


Rental Health Day” reward will not be earned on rentals that receive mileage/credits/points for a frequent traveler 
program (i.e., airline frequent flyer, hotel points program, etc.), Taxes, UCT fees and optional products are 
extra, For enrollment, offer and other details visit ayis.com/rentalhealthday. ©2009 Avis Rent A Car System, LLC 


Avis features GM vehicles. 


